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Course Code: THA 301   

Course Title: History of the Media in Modern Africa   

Credit Units: 2 Units 

 

Series 1: Origins and Development of Media in Modern Africa 

1.1 Origins of Media in Africa 

1.1.1 Early forms of communication in Africa 

1.1.2 Media before 1800 

1.1.3 Transition into modern media 

 

1.2 Development of Media Since 1800 

1.2.1 Media during pre-colonial and colonial periods 

1.2.2 Growth of print and broadcast media 

1.2.3 Evolution of media systems in Africa 

 

1.3 Written and Published Media History 

1.3.1 Emergence of newspapers and publications 

1.3.2 Role of publishing in media development 

1.3.3 Media documentation and historical records 

 

 

INTRODUCTION 

The history of the media in modern Africa reflects a dynamic process of growth and transformation 

influenced by cultural, social, and political changes. From early forms of communication to the emergence 
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of written and published media, the development of media in Africa has played a significant role in shaping 

public awareness and information dissemination. 

This series aims to examine the origins and development of media in modern Africa, with particular focus 

on the period since 1800. 

We shall commence this Series by exploring early forms of communication and the transition into modern 

media. Next, we will examine the development of media during the pre-colonial and colonial periods, 

including the growth of print and broadcast media. Finally, we will analyse the emergence of written and 

published media and their role in documenting African history. 

Series learning outcomes 

Upon completing this Series, you should be able to: 

SLO 1.1: Describe early forms of communication in Africa, 

SLO 1.2: explain the origins of modern media in Africa, 

SLO 1.3 analyse the development of media since 1800. 

SLO 1.4: identify key stages in the evolution of African media, 

SLO 1.5: explain the emergence of written and published media, and 

SLO 1.6 examine the role of media in documenting African history. 

 

1.1 Origins of Media in Africa 

1.1.1 early forms of communication in Africa 

Before the emergence of modern media, African societies developed various traditional methods of 

communication. Early forms of communication included oral traditions, storytelling, drum signals, 

symbols, and town criers. 

These methods were used to share information, preserve culture, and maintain social order. Communication 

was often community-based and relied on direct interaction. 

Understanding these early forms helps explain how media evolved in Africa. 

Fill in the blank: Early African communication relied on ___ traditions. 
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Caption: Figure 1.1 Traditional communication in Africa 

 

1.1.2 media before 1800 

Before 1800, communication in Africa was largely traditional and non-written. 

Information was passed through oral means, visual symbols, and communal gatherings. Written media was 

limited and often restricted to specific regions and groups. 

This period laid the foundation for the development of modern media systems. 

Understanding this stage helps you appreciate the transition to modern media. 

Fill in the blank: Before 1800, media was mainly ___. 
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Table 1.1 Media before 1800 

 

1.1.3 transition into modern media 

The transition into modern media began with the introduction of written communication and printing. 

This shift marked the movement from oral to written forms of information dissemination. It led to the 

emergence of newspapers, books, and other printed materials. 

This transition was influenced by colonial contact and technological advancement. 

Understanding this transition helps explain the development of modern media in Africa. 

Fill in the blank: Modern media introduced ___ communication. 
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Caption: Figure 1.2 Transition to modern media 

 

 Pilot questions 1.1 

 

1. Early African communication included:   

   A. Newspapers   

   B. Storytelling and drums   

   C. Television   

   D. Internet   

 

2. Traditional communication was mainly:   

   A. Written   

   B. Oral   

   C. Digital   

   D. Printed   
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3. Before 1800, media was largely:   

   A. Modern   

   B. Traditional   

   C. Digital   

   D. Electronic   

 

4. Early communication helped to:   

   A. Destroy culture   

   B. Preserve culture   

   C. Stop interaction   

   D. Remove information   

 

5. Modern media introduced:   

   A. Oral communication   

   B. Written communication   

   C. Silence   

   D. Numbers   

 

1.2 Development of Media Since 1800 

1.2.1 media during pre-colonial and colonial periods 

The development of media in Africa since 1800 was influenced by both internal and external factors. During 

the pre-colonial period, communication remained largely traditional, but the colonial period introduced new 

forms of media, especially print. 
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Colonial administrations used newspapers and publications to communicate policies and control 

information. At the same time, Africans began to use these media platforms to express opinions and resist 

colonial rule. 

Understanding this period helps explain how media became a tool for both control and resistance. 

Fill in the blank: Colonial media was used for communication and ___. 

 

 

Figure 1.3 Media in colonial Africa 

 

1.2.2 Growth of print and broadcast media 

The 19th and 20th centuries saw the expansion of print and broadcast media in Africa. 

Newspapers became more widespread, and later, radio and television were introduced. These media forms 

played a key role in informing the public and shaping public opinion. 

Broadcast media, especially radio, became an important tool for reaching wider audiences. 

Understanding this growth helps you appreciate the expansion of media systems. 

Fill in the blank: Radio is an example of ___ media. 
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Table 1.2 Print and broadcast media 

 

1.2.3 Evolution of media systems in Africa 

Media systems in Africa have evolved over time due to technological and social changes. 

From traditional communication to print, broadcast, and digital media, each stage has contributed to the 

development of media systems. 

The evolution reflects changes in technology, governance, and audience needs. 

Understanding this evolution helps you analyse modern media structures. 

Fill in the blank: Media systems have evolved due to ___ changes. 
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Figure 1.4 Media evolution 

 

 Pilot questions 1.2 

 

1. Colonial media was used to:   

   A. Entertain only   

   B. Communicate and control   

   C. Ignore people   

   D. Silence   

 

2. Newspapers are part of:   

   A. Broadcast media   

   B. Print media   

   C. Digital media   

   D. Oral media   
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3. Radio is an example of:   

   A. Print media   

   B. Broadcast media   

   C. Traditional media   

   D. Silent media   

 

4. Media development increased:   

   A. Information flow   

   B. Silence   

   C. Numbers   

   D. Confusion   

 

5. Media systems evolved due to:   

   A. No changes   

   B. Technological changes   

   C. Silence   

   D. Numbers   

 

1.3 Written and Published Media History 

1.3.1 Emergence of newspapers and publications 

The emergence of newspapers marked a major milestone in the development of media in Africa. The term 

published media refers to printed materials such as newspapers, magazines, and books used to disseminate 

information. 
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Early newspapers were often established during the colonial period and served as platforms for 

communication, education, and political expression. 

Over time, Africans began to use newspapers to voice opinions and advocate for independence and social 

change. 

Fill in the blank: Newspapers are part of ___ media. 

 

Figure 1.5 Early newspapers in Africa 

 

1.3.2 Role of publishing in media development 

Publishing played a key role in expanding access to information. 

The term publishing refers to the production and distribution of written materials. It helped spread 

knowledge, promote literacy, and support political awareness. 

Publishing also contributed to the development of journalism and media professionalism in Africa. 

Understanding publishing helps you appreciate its role in media growth. 

Fill in the blank: Publishing helps to ___ information. 
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Table 1.3 Role of publishing 

 

1.3.3 Media documentation and historical records 

The media serves as an important tool for documenting history. 

The term media documentation refers to recording events and information for future reference. Newspapers, 

books, and other media forms provide historical records of social, political, and cultural events. 

These records help preserve knowledge and support research and education. 

Understanding this function highlights the importance of media in society. 

Fill in the blank: Media documentation helps to ___ history. 
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Figure 1.6 Media documentation 

 

 Pilot questions 1.3 

1. Newspapers are part of:   

   A. Broadcast media   

   B. Print media   

   C. Digital media   

   D. Oral media   

 

2. Publishing refers to:   

   A. Ignoring information   

   B. Producing written materials   

   C. Silence   

   D. Numbers   
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3. Early newspapers were used for:   

   A. Entertainment only   

   B. Communication and expression   

   C. Silence   

   D. Numbers   

 

4. Publishing helps to:   

   A. Spread information   

   B. Stop learning   

   C. Silence   

   D. Numbers   

 

5. Media documentation helps to:   

   A. Destroy history   

   B. Preserve history   

   C. Silence   

   D. Numbers   

 

Series summary 

In this Series, you explored the origins and development of media in modern Africa. You began by 

examining early forms of communication, such as oral traditions and symbolic systems used before 1800. 

You then studied the development of media during the colonial period, including the growth of print and 

broadcast media. Finally, you analysed the emergence of written and published media and their role in 

documenting African history. 
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By engaging with these topics, you should now be able to describe early communication systems, explain 

the development of media since 1800, and understand the role of publishing in preserving historical records. 

These skills align with the Series Learning Outcomes and provide a foundation for further study of media 

in Africa. 

 

GLOSSARY OF TERMS 

Broadcast media: Media that transmit information electronically, such as radio and television. 

Colonial media: Media established during colonial rule to communicate policies and control information. 

Media development: The growth and evolution of media systems over time. 

Media systems: Organised structures through which information is produced and distributed. 

Oral communication: The use of spoken words to share information. 

Print media: Media that involve printed materials such as newspapers and books. 

Publishing: The production and distribution of written materials. 

Traditional communication: Early forms of communication, such as storytelling and symbols, were used 

before modern media. 

Concept check questions  

 

Objective questions 

 

1. Early African communication was primarily based on:   

   A. Digital platforms   

   B. Oral traditions and symbols   

   C. Printed materials   

   D. Electronic media   

   (Linked to SLO 1.1) 
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2. Before 1800, media in Africa was mainly:   

   A. Modern and technological   

   B. Digital and interactive   

   C. Traditional and community-based   

   D. Broadcast and global   

   (Linked to SLO 1.2) 

 

3. One major feature of colonial media in Africa was:   

   A. Promotion of indigenous languages only   

   B. Use for communication and administrative control   

   C. Absence of written communication   

   D. Focus on entertainment alone   

   (Linked to SLO 1.3) 

 

4. Newspapers are classified under:   

   A. Broadcast media   

   B. Digital media   

   C. Oral communication   

   D. Print media   

   (Linked to SLO 1.5) 

 

Short-answer questions 
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5. Describe early forms of communication in Africa.   

(Linked to SLO 1.1) 

 

6. Explain the development of media since 1800.   

(Linked to SLO 1.3) 

 

7. Identify key stages in the evolution of African media.   

(Linked to SLO 1.4) 

 

8. Explain the role of publishing in media development.   

(Linked to SLO 1.5) 

 

9. Describe how media contributes to documenting history.   

(Linked to SLO 1.6) 

 

Long-answer questions 

 

10. Analyse the transition from traditional to modern media in Africa.   

(Linked to SLO 1.2, SLO 1.3) 

 

11. Evaluate the role of colonial media in African society.   

(Linked to SLO 1.3) 

 

12. Examine the importance of written and published media in African history.   
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(Linked to SLO 1.5, SLO 1.6) 

 

Answers to concept check questions 1 (Objective) 

 

1. B   

2. C   

3. B   

4. D   

 

Short-answer questions 

 

5. Early communication included oral traditions, storytelling, drum signals, and symbols.   

 

6. Media developed from traditional forms to print, broadcast, and digital systems.   

 

7. Key stages include traditional, print, broadcast, and digital media.   

 

8. Publishing spreads information, promotes literacy, and supports media growth.   

 

9. Media records events and preserves historical information.   

 

Long-answer questions 

 

10. Basic response: Media moved from traditional to modern forms.   
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Value-added response: The transition involved the shift from oral communication to written, print, and 

electronic media, influenced by technological and colonial factors.   

 

11. Basic response: Colonial media communicated information.   

 

Value-added response: Colonial media served both as a tool for control and a platform for resistance and 

expression by Africans.   

 

12. Basic response: Published media preserve history.   

 

Value-added response: Written and published media document social, political, and cultural events, 

providing valuable historical records and supporting education. 

 

Answers to pilot questions 1  

 

Pilot questions 1.1   

1. C   

2. D   

3. D   

4. D   

5. D   

 

Pilot questions 1.2   

1. D   



 

 la-NET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION 
STUDENTS 

2. D   

3. D   

4. A   

5. D   

 

Pilot questions 1.3   

1. C   

2. D   

3. D   

4. A   

5. C   
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Figure 1.1: Traditional communication in Africa 

AI-generated illustration using prompt: “Create a diagram showing traditional African communication 

methods such as drums and storytelling.” 

Tool: AI image generation platform 

Search reference: “traditional African communication diagram OER” 

 

Figure 1.2: Transition to modern media 

AI-generated illustration using prompt: “Create a diagram showing transition from oral to written media 

in Africa.” 

Tool: AI image generation platform 

Search reference: “transition traditional to modern media Africa diagram OER” 
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Figure 1.3: Media in colonial Africa 

AI-generated illustration using prompt: “Create a diagram showing media development during colonial 

Africa.” 

Tool: AI image generation platform 

Search reference: “colonial media Africa diagram OER” 

 

Figure 1.4: Media evolution 

AI-generated illustration using prompt: “Create a diagram showing evolution of media systems from 

traditional to digital.” 

Tool: AI image generation platform 

Search reference: “media evolution Africa diagram OER” 

 

Figure 1.5: Early newspapers in Africa 

AI-generated illustration using prompt: “Create a diagram showing early African newspapers and 

publications.” 

Tool: AI image generation platform 

Search reference: “early African newspapers diagram OER” 

 

Figure 1.6: Media documentation 

AI-generated illustration using prompt: “Create a diagram showing media as a tool for documenting 

history.” 

Tool: AI image generation platform 

Search reference: “media documentation history diagram OER” 

 

Table 1.1: Media before 1800 

AI-assisted content based on African communication studies 

Suggested prompt: “Create a table listing forms of communication before 1800 in Africa.” 

Search reference: “African media before 1800 table OER” 

 

Table 1.2: Print and broadcast media 

AI-assisted content based on media studies 

Suggested prompt: “Create a table listing print and broadcast media in Africa.” 

Search reference: “print broadcast media Africa table OER” 
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Table 1.3: Role of publishing 

AI-assisted content based on communication studies 

Suggested prompt: “Create a table listing roles of publishing in media development.” 

Search reference: “publishing role media table OER” 
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Series 2: Classification, Types, and Forms of Media 

 

2.1 Classification of Media Arts 

2.1.1 Meaning of media classification 

2.1.2 Categories of media arts 

2.1.3 Importance of media classification 

 

2.2 Types of Media and Media Artists 

2.2.1 Types of media 

2.2.2 Major African media artists 

2.2.3 Roles of media practitioners 

 

2.3 Forms of Media 

2.3.1 Traditional media 

2.3.2 Conventional media 

2.3.3 New media 

 

INTRODUCTION 

Media in modern Africa exist in diverse forms and categories, reflecting changes in technology, culture, 

and society. Understanding how media is classified, the different types of media and practitioners 

involved, and the various forms of media helps provide a comprehensive view of the media landscape in 

Africa. 

This Series aim to examine the classification, types, and forms of media in modern Africa. 

We shall commence this Series by exploring how media is classified and the different categories of media 

arts. Next, we will examine the types of media and the roles of media artists in Africa. Finally, we will 

analyse the forms of media, including traditional, conventional, and new media, highlighting their 

characteristics and relevance. 

Series learning outcomes 
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Upon completing this Series, you should be able to: 

SLO 2.1: Explain the classification of media arts. 

SLO 2.2: Identify different types of media. 

SLO 2.3: Recognize major African media artists, 

SLO 2.4: Describe the roles of media practitioners, 

SLO 2.5: distinguish between traditional, conventional, and new media, and 

SLO 2.6: Analyze the relevance of different forms of media in modern Africa. 

 

 

2.1 Classification of Media Arts 

2.1.1 meaning of media classification 

Media classification refers to the process of grouping media into categories based on their characteristics 

and functions. The term media classification helps organise different types of media for better 

understanding and analysis. 

Media can be classified based on format, function, technology, or audience. This classification makes it 

easier to study how different media operate and interact. 

Understanding media classification provides a foundation for analysing media systems. 

Fill in the blank: Media classification involves ___ media into categories. 
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Figure 2.1 Media classification 

 

2.1.2 categories of media arts 

Media arts can be grouped into different categories. 

These include print media, broadcast media, and digital media. Each category has unique characteristics 

and methods of communication. 

Print media includes newspapers and magazines, broadcast media includes radio and television, while 

digital media includes internet-based platforms. 

Understanding these categories helps you identify different types of media. 

Fill in the blank: Print media includes ___ and magazines. 
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Table 2.1 Categories of media arts 

 

2.1.3 importance of media classification 

Media classification is important for organization and analysis. 

It helps researchers, practitioners, and audiences understand the structure and function of media systems. 

Classification also supports media education and policy development. 

Understanding its importance helps you appreciate the value of organized media study. 

Fill in the blank: Media classification helps in ___ media systems. 
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Figure 2.2 Importance of classification 

 

 Pilot questions 2.1  

1. Media classification refers to:   

   A. Grouping media into categories   

   B. Ignoring media   

   C. Silence   

   D. Numbers   

 

2. Media can be classified based on:   

   A. Silence   

   B. Numbers   

   C. Random ideas   

   D. Characteristics   



 

 la-NET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION 
STUDENTS 

 

3. Print media includes:   

   A. Radio   

   B. Television   

   C. Newspapers   

   D. Silence   

 

4. Broadcast media includes:   

   A. Newspapers   

   B. Silence   

   C. Numbers   

   D. Radio and television   

 

5. Media classification helps to:   

   A. Confuse understanding   

   B. Silence   

   C. Numbers   

   D. Organize media   

 

 

2.2 Types of Media and Media Artists 

2.2.1 types of media 

Media can be grouped into different types based on how information is created and shared. 
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Common types include print media (newspapers, magazines), broadcast media (radio and television), 

and digital media (internet platforms, social media). 

Each type has its own method of reaching audiences and delivering information. 

Understanding these types helps you analyse how the media functions in society. 

Fill in the blank: Digital media uses the ___. 

 

 

 Figure 2.3 Types of media 

 

2.2.2 Major African media artists 

Media artists play a key role in the development and expression of media in Africa. 

These include journalists, filmmakers, broadcasters, cartoonists, and digital content creators. They 

contribute to storytelling, information dissemination, and cultural expression. 

Many African media artists have influenced public opinion and social change through their work. 

Understanding their role helps you appreciate the human element in media production. 
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Fill in the blank: Journalists are examples of ___ artists. 

 

 

 

Table 2.2 Media artists in Africa 

 

 

2.2.3 roles of media practitioners 

Media practitioners perform various roles in society. 

They inform, educate, entertain, and influence public opinion. They also serve as watchdogs, holding 

institutions accountable. 

Their work contributes to social, cultural, and political development. 

Understanding these roles helps you analyse the impact of media in Africa. 

Fill in the blank: Media practitioners help to ___ the public. 
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Figure 2.4 Roles of media practitioners 

 

 Pilot questions 2.2  

1. Types of media include:   

   A. Silence   

   B. Numbers   

   C. Random   

   D. Print, broadcast, and digital   

 

2. Digital media uses the:   

   A. Internet   

   B. Paper   

   C. Silence   

   D. Numbers   
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3. Journalists are:   

   A. Performers   

   B. Media artists   

   C. Silence   

   D. Numbers   

 

4. Media practitioners help to:   

   A. Mislead   

   B. Silence   

   C. Numbers   

   D. Inform the public   

 

5. Filmmakers are part of:   

   A. Media artists   

   B. Silence   

   C. Numbers   

   D. Audience   

 

2.3 Forms of Media 

2.3.1 traditional media 

Traditional media refers to the earliest forms of communication used in African societies before the 

introduction of modern technology. The term traditional media includes storytelling, drum 

communication, folk songs, proverbs, and town criers. 
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These forms were used to pass information, preserve culture, and maintain social order within 

communities. 

Understanding traditional media helps you appreciate the foundation of communication systems in Africa. 

Fill in the blank: Traditional media includes storytelling and ___. 

 

Caption: Figure 2.5 Traditional media 

 

2.3.2 Conventional Media 

Conventional media refers to established forms of media that developed with technological advancement. 

These include newspapers, radio, and television. Conventional media are widely used for information 

dissemination and public communication. 

They bridge the gap between traditional and modern media systems. 

Understanding conventional media helps you analyze media evolution. 

Fill in the blank: Radio is an example of ___ media. 
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Table 2.3 Conventional media 

 

2.3.3 New Media 

New media refers to digital and internet-based forms of communication. 

The term new media includes social media platforms, websites, blogs, and mobile communication 

technologies. These media are interactive, fast, and widely accessible. 

New media has transformed communication by allowing users to create and share content easily. 

Understanding new media helps you analyze modern communication trends. 

Fill in the blank: New media is based on ___ technology. 
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Figure 2.6 New media 

 

 Pilot questions 2.3 

1. Traditional media includes:   

   A. Social media   

   B. Television   

   C. Internet   

   D. Storytelling and drums   

 

2. Conventional media includes:   

   A. Social media   

   B. Silence   

   C. Numbers   

   D. Radio and television   
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3. New media refers to:   

   A. Oral communication   

   B. Print only   

   C. Digital platforms   

   D. Silence   

 

4. Traditional media helps to:   

   A. Preserve culture   

   B. Silence   

   C. Numbers   

   D. Destroy culture   

 

5. New media is based on:   

   A. Oral systems   

   B. Silence   

   C. Numbers   

   D. Digital technology   

 

Series summary 

In this Series, you examined the classification, types, and forms of media in modern Africa. You began by 

exploring how media is classified, such as print, broadcast, and digital media. You then studied the 

different types of media and the roles of media artists in society. Finally, you analysed the forms of 

media, including traditional, conventional, and new media, and their relevance in communication. 
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By engaging with these topics, you should now be able to classify media, identify types of media and 

media practitioners, and distinguish between different forms of media. These skills align with the Series 

Learning Outcomes and enhance your understanding of the media landscape in Africa. 

 

GLOSSARY OF TERMS 

Broadcast media: Media that transmit information electronically, such as radio and television. 

Conventional media: Established forms of media such as newspapers, radio, and television. 

Digital media: Media that use the internet and electronic technologies to communicate information. 

Media classification: The process of grouping media into categories based on characteristics. 

Media practitioners: Individuals who work in the media industry, such as journalists and filmmakers. 

New media: Digital and internet-based forms of communication such as social media and websites. 

Print media: Media that involve printed materials such as newspapers and magazines. 

Traditional media: Early forms of communication such as storytelling and drum signals. 

 

 

Concept check questions  

 

Objective questions 

1. Media classification refers to:   

   A. Ignoring media   

   B. Grouping media into categories   

   C. Silence   

   D. Numbers   

   (Linked to SLO 2.1) 
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2. Print media includes:   

   A. Radio   

   B. Television   

   C. Newspapers   

   D. Silence   

   (Linked to SLO 2.2) 

 

3. Digital media uses the:   

   A. Internet   

   B. Paper   

   C. Silence   

   D. Numbers   

   (Linked to SLO 2.2) 

 

4. Traditional media includes:   

   A. Social media   

   B. Television   

   C. Storytelling   

   D. Internet   

   (Linked to SLO 2.5) 

 

 

Short-answer questions 
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5. Explain the classification of media arts.   

(Linked to SLO 2.1) 

 

6. Identify different types of media.   

(Linked to SLO 2.2) 

 

7. Describe the roles of media practitioners.   

(Linked to SLO 2.4) 

 

8. Distinguish between traditional and conventional media.   

(Linked to SLO 2.5) 

 

9. Explain the relevance of new media in modern Africa.   

(Linked to SLO 2.6) 

 

Long-answer questions 

 

10. Analyse the importance of media classification in understanding media systems.   

(Linked to SLO 2.1) 

 

11. Evaluate the role of media artists in African society.   

(Linked to SLO 2.3, SLO 2.4) 

 

12. Examine the differences and relevance of traditional, conventional, and new media.   
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(Linked to SLO 2.5, SLO 2.6) 

 

 

 

 

 

Answers to concept check questions 2 

 

Objective questions 

 

1. B   

2. C   

3. A   

4. C   

 

Short-answer questions 

 

5. Media classification groups media based on characteristics and functions.   

 

6. Types include print, broadcast, and digital media.   

 

7. Media practitioners inform, educate, entertain, and influence society.   
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8. Traditional media is oral and cultural, while conventional media includes newspapers, radio, and 

television.   

 

9. New media enables fast, interactive communication and wide information access.   

 

Long-answer questions 

 

10. Basic response: Classification helps organise media.   

 

Value-added response: Media classification aids understanding of media structure, function, and 

interaction within society.   

 

11. Basic response: Media artists contribute to society.   

 

Value-added response: Media artists influence public opinion, cultural expression, and social change 

through their work.   

 

12. Basic response: Media forms are different.   

 

Value-added response: Traditional, conventional, and new media differ in technology, reach, and 

interaction, each playing important roles in communication. 

Answers to pilot questions 2 (Final Fixed) 

 

Pilot questions 2.1   

1. A   
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2. D   

3. C   

4. D   

5. D   

 

Pilot questions 2.2   

1. D   

2. A   

3. B   

4. D   

5. A   

 

Pilot questions 2.3   

1. D   

2. D   

3. C   

4. A   

5. D   
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Figure 2.1: Media classification 

AI-generated illustration using prompt: “Create a diagram showing classification of media into different 

categories.” 

Tool: AI image generation platform 

Search reference: “media classification diagram OER” 

 

Figure 2.2: Importance of classification 

AI-generated illustration using prompt: “Create a diagram showing importance of media classification.” 

Tool: AI image generation platform 

Search reference: “importance media classification diagram OER” 

 

Figure 2.3: Types of media 

AI-generated illustration using prompt: “Create a diagram showing types of media such as print, 

broadcast, and digital.” 

Tool: AI image generation platform 

Search reference: “types of media diagram OER” 

 

Figure 2.4: Roles of media practitioners 

AI-generated illustration using prompt: “Create a diagram showing roles of media practitioners such as 

informing and educating.” 

Tool: AI image generation platform 

Search reference: “roles media practitioners diagram OER” 
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Figure 2.5: Traditional media 

AI-generated illustration using prompt: “Create a diagram showing traditional African media forms such 

as storytelling and drums.” 

Tool: AI image generation platform 

Search reference: “traditional media Africa diagram OER” 

 

Figure 2.6: New media 

AI-generated illustration using prompt: “Create a diagram showing new media platforms such as social 

media and websites.” 

Tool: AI image generation platform 

Search reference: “new media platforms diagram OER” 

 

Table 2.1: Categories of media arts 

AI-assisted content based on media studies 

Suggested prompt: “Create a table listing categories of media arts.” 

Search reference: “media categories table OER” 

 

Table 2.2: Media artists in Africa 

AI-assisted content based on communication studies 

Suggested prompt: “Create a table listing types of media artists in Africa.” 

Search reference: “African media artists table OER” 

 

Table 2.3: Conventional media 

AI-assisted content based on media theory 

Suggested prompt: “Create a table listing conventional media forms.” 

Search reference: “conventional media table OER” 
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Series 3: Media, Society, Development, and Information Flow 

 

3.1 Media, Development, and Underdevelopment 

3.1.1 Meaning of media and development 

3.1.2 Media in developed and less developed societies 

3.1.3 Role of media in development 

 

3.2 Understanding Information Flow 

3.2.1 Meaning of information flow 

3.2.2 Channels of information flow 

3.2.3 Barriers to information flow 

 

3.3 Media and Social Response 

3.3.1 Media and cultural influence 

3.3.2 Media and political communication 

3.3.3 Media and social change 

 

INTRODUCTION 

 

Media plays a crucial role in shaping society, influencing development, and facilitating the flow of 

information. In modern Africa, media systems reflect both progress and challenges, particularly in 

relation to development and underdevelopment. The way information flows within and across societies 

also affects how people access knowledge and participate in social and political processes. 

This series aims to examine the relationship between media, society, development, and information flow 

in modern Africa. 
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We shall commence this Series by exploring the role of media in development and underdevelopment. 

Next, we will examine how information flows through different channels and the factors that influence its 

movement. Finally, we will analyze how the media responds to cultural, social, and political situations 

across the African continent. 

 

Series learning outcomes 

Upon completing this Series, you should be able to: 

SLO 3.1: Explain the relationship between media and development. 

SLO 3.2 distinguish between developed and less developed media systems. 

SLO 3.3 analyze the role of media in societal development. 

SLO 3.4: Describe the concept of information flow. 

SLO 3.5: Identify channels and barriers to information flow. 

SLO 3.6 evaluate the role of media in cultural, social, and political contexts. 

 

3.1 Media, Development, and Underdevelopment 

 

3.1.1 meaning of media and development 

The media plays an important role in the development of society. The term media and development refers 

to how media contribute to economic growth, education, political awareness, and social change. 

The media provides information, educates the public, and promotes participation in development 

processes. It also supports transparency and accountability in governance. 

 

Understanding this relationship helps you analyze the impact of media on society. 

Fill in the blank: Media contributes to ___ development. 

 



 

 la-NET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION 
STUDENTS 

 

 

Figure 3.1 Media and development 

 

3.1.2 Media in developed and less developed societies 

 

Media systems differ between developed and less developed societies. 

In developed societies, media systems are often advanced, widely accessible, and technologically driven. 

In less developed societies, media may face challenges such as limited access, infrastructure and 

resources. 

These differences affect how information is produced and distributed. 

Understanding this distinction helps you analyze media inequality. 

 

Fill in the blank: Developed media systems are more ___. 
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Table 3.1 Media in developed vs less developed societies 

 

3.1.3 Role of Media in Development 

 

Media plays multiple roles in development. 

It informs citizens, educates the public, promotes cultural values, and supports economic and political 

participation. The media also acts as a watchdog, ensuring accountability in governance. 

These roles make media a key tool for development. 

Understanding these roles helps you evaluate media impact. 

 

Fill in the blank: Media helps to ___ the public. 
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Figure 3.2 Role of media 

 

 

 Pilot questions 3.1  

 

1. Media and development refers to:   

   A. Ignoring society   

   B. Silence   

   C. Relationship between media and growth   

   D. Numbers   

 

2. Media contributes to:   

   A. Silence   

   B. Numbers   
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   C. Confusion   

   D. Social development   

 

3. Developed media systems are:   

   A. Limited   

   B. Silent   

   C. Weak   

   D. Advanced   

 

4. Media helps to:   

   A. Inform the public   

   B. Silence   

   C. Numbers   

   D. Mislead   

 

5. Media acts as a:   

   A. Barrier   

   B. Silence   

   C. Watchdog   

   D. Numbers   

 

3.2 Understanding Information Flow 

 

3.2.1 meaning of information flow 
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Information flow refers to the movement of information from one source to another. The term information 

flow describes how messages are transmitted through communication channels to reach audiences. 

This flow can occur through various media such as print, broadcast, and digital platforms. Effective 

information flow ensures that people receive timely and accurate information. 

Understanding information flow helps you analyse how communication systems operate. 

Fill in the blank: Information flow involves the ___ of information. 

 

 

 

Figure 3.3 Information flow 

 

3.2.2 channels of information flow 

 

Information flows through different channels. 

These include newspapers, radio, television, and digital platforms such as social media. Each channel has 

its own method of reaching audiences. 
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Channels determine the speed, reach, and effectiveness of communication. 

Understanding these channels helps you evaluate how information is distributed. 

 

Fill in the blank: social media is a ___ channel. 

 

 

 

 Table 3.2 Channels of information flow 

 

3.2.3 Barriers to Information Flow 

 

Information flow can be affected by various barriers. 

These include technological limitations, language differences, censorship, and lack of access to media. 

These barriers can restrict the flow of information and reduce communication effectiveness. 
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Understanding these barriers helps in improving communication systems. 

 

Fill in the blank: Barriers can ___ information flow. 

 

 

Figure 3.4 Barriers to information flow 

 

 Pilot questions 3.2  

 

1. Information flow refers to:   

   A. Silence   

   B. Movement of information   

   C. Numbers   

   D. Confusion   
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2. Information is transmitted through:   

   A. Silence   

   B. Numbers   

   C. Channels   

   D. Barriers   

 

3. Social media is a:   

   A. Traditional channel   

   B. Silent channel   

   C. Weak channel   

   D. Digital channel   

 

4. Barriers to information flow include:   

   A. None   

   B. Silence   

   C. Numbers   

   D. Technology limitations   

 

5. Barriers can:   

   A. Improve flow   

   B. Silence   

   C. Restrict flow   

   D. Numbers   
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3.3 Media and Social Response 

 

3.3.1 media and cultural influence 

 

The media plays a significant role in shaping culture in African societies. The term cultural influence of 

media refers to how media affects beliefs, values, traditions, and lifestyles. 

Through films, radio programs, and digital platforms, the media help preserve cultural heritage while also 

introducing new ideas. 

Understanding this influence helps you analyze how media shapes identity. 

 

Fill in the blank: Media influences ___ and values. 

 

 

Figure 3.5 Media and culture 
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3.3.2 media and political communication 

 

The media plays a crucial role in political communication. 

The term political communication refers to the use of media to share political information, ideas, and 

opinions. The media informs citizens about government activities, elections, and policies. 

It also provides a platform for debate and public participation. 

Understanding this role helps you evaluate media in governance. 

 

Fill in the blank: Media informs citizens about ___ issues. 

 

 

Table 3.3 Media and political communication 

 

3.3.3 Media and Social Change 
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The media contributes to social change by raising awareness and influencing behavior. 

The term social change refers to transformation in societal structures and norms. Media highlights social 

issues, promotes education, and encourages public action. 

Through campaigns and information dissemination, the media help address societal challenges. 

Understanding this role helps you analyze media impact. 

Fill in the blank: Media promotes ___ change in society. 

 

 

Figure 3.6 Media and social change 

 

 

 

 

 

 

 Pilot questions 3.3  
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1. Media influences:   

   A. Silence   

   B. Numbers   

   C. Nothing   

   D. Beliefs and values   

 

2. Political communication involves:   

   A. Entertainment   

   B. Silence   

   C. Numbers   

   D. Sharing political information   

 

3. Media informs citizens about:   

   A. Cultural issues   

   B. Silence   

   C. Political issues   

   D. Numbers   

 

4. Media contributes to:   

   A. Silence   

   B. Social change   

   C. Numbers   

   D. Confusion   
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5. Media helps to:   

   A. Raise awareness   

   B. Silence   

   C. Numbers   

   D. Ignore issues   

 

Series summary 

 

In this Series, you examined the relationship between media, society, development, and information flow 

in modern Africa. You began by exploring how media contribute to development and the differences 

between developed and less developed media systems. You then studied information flow, including its 

channels and barriers. Finally, you analyzed how the media influences culture, politics, and social change 

across African societies. 

By engaging with these topics, you should now be able to understand the role of media in development, 

describe how information flows, and evaluate the impact of media on cultural, social, and political 

processes. These skills align with the Series Learning Outcomes and deepen your understanding of media 

in Africa. 

 

GLOSSARY OF TERMS 

Development: The process of improving economic, social, and political conditions in society. 

Information flow: The movement of information from a source to an audience through communication 

channels. 

Media and development: The relationship between media systems and societal growth. 

Media systems: Structures through which information is produced and distributed. 

Political communication: The use of media to share political information and ideas. 
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Social change: Transformation in societal structures, behaviours, and norms. 

Cultural influence: The impact of media on beliefs, values, and traditions. 

Barriers to communication: Factors that limit or restrict the flow of information. 

Concept check questions  

 

Objective questions 

 

1. Media and development refers to:   

   A. The restriction of communication systems   

   B. The relationship between media and societal progress   

   C. The elimination of traditional communication   

   D. The control of media by governments   

   (Linked to SLO 3.1) 

 

2. Developed media systems are typically characterized by:   

   A. Limited access and outdated technology   

   B. Strong government censorship only   

   C. Advanced technology and wide accessibility   

   D. Absence of communication infrastructure   

   (Linked to SLO 3.2) 

 

3. Information flow refers to:   

   A. The blocking of communication channels   

   B. The movement of information from source to audience   
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   C. The restriction of media content   

   D. The elimination of communication systems   

   (Linked to SLO 3.4) 

 

4. Political communication involves:   

   A. Entertainment programmes only   

   B. Cultural storytelling alone   

   C. Sharing political information through media   

   D. Limiting access to government information   

   (Linked to SLO 3.6) 

 

Short-answer questions 

 

5. Explain the relationship between media and development.   

(Linked to SLO 3.1) 

 

6. Distinguish between developed and less developed media systems.   

(Linked to SLO 3.2) 

 

7. Describe the concept of information flow.   

(Linked to SLO 3.4) 

 

8. Identify barriers to information flow.   

(Linked to SLO 3.5) 
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9. Explain the role of media in social change.   

(Linked to SLO 3.6) 

 

Long-answer questions 

 

10. Analyse the role of media in societal development.   

(Linked to SLO 3.1, SLO 3.3) 

 

11. Evaluate the impact of information flow on communication systems.   

(Linked to SLO 3.4, SLO 3.5) 

 

12. Examine the role of media in cultural and political contexts.   

(Linked to SLO 3.6) 

 

Answers to concept check questions  

 

Objective questions 

 

1. B   

2. C   

3. B   

4. C   
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Short-answer questions 

 

5. Media supports development by informing, educating, and promoting participation in society.   

 

6. Developed media systems are advanced and accessible, while less developed systems face limitations 

in resources and technology.   

 

7. Information flow is the movement of information through communication channels from the source to 

the audience.   

 

8. Barriers include technology limitations, language differences, and restricted access.   

 

9. Media promotes social change by raising awareness and influencing behaviour.   

 

Long-answer questions 

 

10. Basic response: Media contributes to development.   

 

Value-added response: Media informs citizens, supports education, promotes transparency, and enhances 

participation in development processes.   

 

11. Basic response: Information flow affects communication.   

 

Value-added response: Effective information flow ensures timely and accurate communication, while 

barriers can limit access and reduce effectiveness.   
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12. Basic response: Media influences society.   

 

Value-added response: Media shapes cultural values, supports political communication, and drives social 

change through information dissemination. 

 

Answers to pilot questions 3  

 

Pilot questions 3.1   

1. C   

2. D   

3. D   

4. A   

5. C   

 

Pilot questions 3.2   

1. B   

2. C   

3. D   

4. D   

5. C   

 

Pilot questions 3.3   

1. D   
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2. D   

3. C   

4. B   

5. A   
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Figure 3.1: Media and development 

AI-generated illustration using prompt: “Create a diagram showing relationship between media and 

development.” 

Tool: AI image generation platform 

Search reference: “media development relationship diagram OER” 

 

Figure 3.2: Role of media 

AI-generated illustration using prompt: “Create a diagram showing roles of media in development such 

as informing and educating.” 

Tool: AI image generation platform 

Search reference: “media role development diagram OER” 

 

Figure 3.3: Information flow 

AI-generated illustration using prompt: “Create a diagram showing flow of information from sender to 

receiver.” 

Tool: AI image generation platform 

Search reference: “information flow diagram communication OER” 



 

 la-NET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION 
STUDENTS 

 

Figure 3.4: Barriers to information flow 

AI-generated illustration using prompt: “Create a diagram showing barriers to information flow such as 

technology and language.” 

Tool: AI image generation platform 

Search reference: “barriers information flow diagram OER” 

 

Figure 3.5: Media and culture 

AI-generated illustration using prompt: “Create a diagram showing how media influences culture and 

values.” 

Tool: AI image generation platform 

Search reference: “media cultural influence diagram OER” 

 

Figure 3.6: Media and social change 

AI-generated illustration using prompt: “Create a diagram showing media role in social change.” 

Tool: AI image generation platform 

Search reference: “media social change diagram OER” 

 

Table 3.1: Media in developed vs less developed societies 

AI-assisted content based on media studies 

Suggested prompt: “Create a table comparing media in developed and less developed societies.” 

Search reference: “media developed vs developing table OER” 

 

Table 3.2: Channels of information flow 

AI-assisted content based on communication theory 
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Suggested prompt: “Create a table listing channels of information flow.” 

Search reference: “information flow channels table OER” 

 

Table 3.3: Media and political communication 

AI-assisted content based on political communication studies 

Suggested prompt: “Create a table listing roles of media in political communication.” 

Search reference: “media political communication table OER” 
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Series 4: Media Ownership, Globalization, and Control 

 

4.1 Media Ownership and Control 

• 4.1.1 Meaning of media ownership 

• 4.1.2 Types of media ownership 

• 4.1.3 Control and regulation of media 

4.2 Mergers and Acquisition of Media Outfits 

• 4.2.1 Meaning of mergers and acquisitions 

• 4.2.2 Types of media mergers 

• 4.2.3 Effects of mergers on media 

4.3 Media and Globalisation 

• 4.3.1 Meaning of media globalisation 

• 4.3.2 Impact of globalisation on African media 

• 4.3.3 Challenges and opportunities of global media 

 

INTRODUCTION 

 

Media ownership, control, and globalization are key factors that shape how the media operates in modern 

Africa. Ownership determines who controls media content and distribution, while mergers and 

acquisitions influence the structure and concentration of media organizations. Globalization further 

expands the reach of media, connecting African media systems with global networks and audiences. 

This series aims to examine media ownership, control, and globalization in modern Africa. 

We shall commence this Series by exploring media ownership and control, including different ownership 

structures and regulatory frameworks. Next, we will examine mergers and acquisitions, focusing on how 

they affect media organizations. Finally, we will analyze media globalization and its impact on African 

media systems, highlighting both challenges and opportunities. 
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Series learning outcomes 

Upon completing this Series, you should be able to: 

SLO 4.1 explain the concept of media ownership. 

SLO 4.2 identify different types of media ownership. 

SLO 4.3 analyse the control and regulation of media. 

SLO 4.4 describe mergers and acquisitions in media industries. 

SLO 4.5 evaluate the impact of globalization on African media, and 

SLO 4.6 assess challenges and opportunities in global media systems. 

 

4.1 Media Ownership and Control 

 

4.1.1 meaning of media ownership 

 

Media ownership refers to the individuals, organizations, or institutions that own and control media 

outlets. The term media ownership determines who has the power to influence content, policies, and the 

direction of media organizations. 

Ownership plays a significant role in shaping the type of information presented to the public. 

Understanding media ownership helps you analyse power and influence in media systems. 

Fill in the blank: Media ownership determines ___ over media content. 
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Figure 4.1 Media ownership 

 

4.1.2 types of media ownership 

 

There are different types of media ownership. 

These include private ownership, public ownership, and state ownership. Private ownership involves 

individuals or corporations, public ownership is controlled by the public through institutions, while state 

ownership is controlled by the government. 

Each type influences how the media operates and what content is produced. 

Understanding these types helps you evaluate media diversity. 

Fill in the blank: Government-controlled media is known as ___ ownership. 
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Table 4.1 Types of media ownership 

 

4.1.3 Control and Regulation of Media 

 

Media control and regulation involve rules and policies that govern media operations. 

These regulations may be enforced by governments or independent bodies to ensure fairness, accuracy, 

and responsibility in media content. 

Control can affect freedom of expression and the diversity of viewpoints. 

Understanding regulation helps you analyse media governance. 

Fill in the blank: Media regulation ensures ___ and responsibility. 
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Figure 4.2 Media regulation 

 

 

Pilot questions 4.1 

 

1. Media ownership refers to:   

   A. The regulation of media content by audiences   

   B. Control of media organisations by individuals, corporations, or governments   

   C. The distribution of media content to the public   

   D. The consumption of media by audiences   

 

2. Which of the following represents private media ownership?   

   A. A government-owned television station   

   B. A community radio station funded by donations   

   C. A media company owned by a private corporation   
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   D. A public broadcasting service funded by taxes   

 

3. State ownership of media means:   

   A. Media controlled by independent organisations   

   B. Media operated by private individuals   

   C. Media controlled by the government   

   D. Media funded by communities   

 

4. Media regulation is primarily concerned with:   

   A. Eliminating all forms of communication   

   B. Ensuring fairness, accuracy, and accountability in media content   

   C. Promoting only entertainment content   

   D. Restricting access to information completely   

 

5. One major effect of media ownership on content is:   

   A. It does not influence media messages   

   B. It determines the type and direction of information presented   

   C. It prevents communication entirely   

   D. It limits audience interpretation only   

 

4.2 Mergers and Acquisitions of Media Outfits 

 

4.2.1 Meaning of mergers and acquisitions 
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Mergers and acquisitions refer to processes through which media organisations combine or take over one 

another. The term mergers involves two or more companies joining together to form a single entity, while 

acquisitions occur when one company takes control of another. 

These processes are common in the media industry as organisations seek to expand their influence and 

resources. 

Understanding mergers and acquisitions helps you analyse changes in media ownership and structure. 

Fill in the blank: A merger involves ___ companies. 

 

 

 

Figure 4.3 Media mergers and acquisitions 
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4.2.2 Types of Media Mergers 

There are different types of mergers in the media industry. 

Horizontal mergers occur between companies in the same industry, vertical mergers involve companies at 

different stages of production, and conglomerate mergers involve unrelated businesses. 

Each type affects the structure and competition within the media sector. 

Understanding these types helps you evaluate media concentration. 

Fill in the blank: Horizontal mergers involve companies in the ___ industry. 

 

 

Table 4.2 Types of media mergers 

 

4.2.3 Effects of Mergers on Media 

 

Mergers and acquisitions have significant effects on the media. 
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They can increase efficiency, expand reach, and improve resources. However, they may also reduce 

competition and limit the diversity of viewpoints. 

These effects influence how the media operates and serves the public. 

Understanding these effects helps you analyse media concentration. 

Fill in the blank: Mergers can reduce ___ in the media industry. 

 

 

 

Figure 4.4 Effects of mergers 

 

Pilot questions 4.2 

 

1. A merger in the media industry refers to:   

   A. One company is shutting down completely   
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   B. Two or more companies combining to form a single organisation   

   C. Government takeover of media organisations   

   D. Distribution of media content across regions   

 

2. An acquisition occurs when:   

   A. Two companies agree to operate independently   

   B. A company takes control of another company   

   C. Media organisations stop operations   

   D. Government regulates media content   

 

3. Horizontal mergers take place between:   

   A. Companies in different industries   

   B. Companies at different production stages   

   C. Companies within the same industry   

   D. Government and private organisations   

 

4. Vertical mergers involve:   

   A. Companies at the same production level   

   B. Companies in unrelated industries   

   C. Companies at different stages of production   

   D. Independent media organisations   

 

5. One major effect of media mergers is:   

   A. Increased competition among media firms   



 

 la-NET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION 
STUDENTS 

   B. Reduction in media concentration   

   C. Expansion of ownership diversity   

   D. Reduction in competition and diversity of viewpoints   

 

4.3 Media and Globalization 

 

4.3.1 Meaning of Media Globalization 

 

Media globalization refers to the process through which media systems operate across national 

boundaries. The term media globalization involves the exchange of information, ideas, and content 

between countries through global media networks. 

This process allows audiences to access international content and perspectives. 

Understanding media globalization helps you analyze the interconnected nature of modern media. 

Fill in the blank: Media globalization involves ___ information across countries. 
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Figure 4.5 Media globalization 

 

4.3.2 Impact of globalization on African media 

 

Globalization has both positive and negative impacts on African media. 

It increases access to global content, improves technology, and expands communication networks. 

However, it may also lead to cultural dominance and reduced local content. 

Understanding these impacts helps you evaluate global media influence. 

Fill in the blank: globalization increases ___ to information. 
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Table 4.3 Impact of globalization 

 

4.3.3 Challenges and Opportunities of Global Media 

 

Global media presents both challenges and opportunities. 

Opportunities include wider communication, technological advancement, and economic growth. 

Challenges include cultural loss, media dependency, and unequal access to technology. 

Understanding these aspects helps you analyse global media systems. 

Fill in the blank: Global media creates ___ and challenges. 
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Figure 4.6 Global media challenges 

 

 

 

 

 Pilot questions 4.3 

 

1. Media globalization refers to:   

   A. Local communication   

   B. Global exchange of information   

   C. Silence   

   D. Numbers   

 

2. globalization increases:   

   A. Access to information   
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   B. Silence   

   C. Numbers   

   D. Confusion   

 

3. One benefit of globalization is:   

   A. Isolation   

   B. Wider communication   

   C. Silence   

   D. Numbers   

 

4. One challenge of globalization is:   

   A. Cultural loss   

   B. Silence   

   C. Numbers   

   D. Growth   

 

5. Global media creates:   

   A. Opportunities   

   B. Silence   

   C. Numbers   

   D. Barriers   

 

 

Series summary 
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In this Series, you examined media ownership, control, mergers, and globalization in modern Africa. You 

began by exploring media ownership and the different structures that influence control over media 

content. You then studied mergers and acquisitions, focusing on how they reshape media organizations 

and affect competition. Finally, you analyzed media globalization, including its impact, challenges, and 

opportunities for African media systems. 

By engaging with these topics, you should now be able to understand media ownership structures, 

evaluate the effects of mergers, and analyze the impact of globalization on media. These skills align with 

the Series Learning Outcomes and enhance your understanding of media systems in a global context. 

 

GLOSSARY OF TERMS 

 

Acquisition: The process by which one company takes control of another. 

Conglomerate merger: A merger between companies in unrelated industries. 

Globalization: The process of increasing interaction and integration across countries. 

Horizontal merger: A merger between companies in the same industry. 

Media ownership: The control of media outlets by individuals, organizations, or governments. 

Media regulation: Rules and policies governing media operations and content. 

Vertical merger: A merger between companies at different stages of production. 

Media concentration: The reduction of competition due to ownership consolidation in media industries. 

 

 

Concept check questions  

 

Objective questions 
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1. Media ownership refers to:   

   A. Regulation of media content   

   B. Control of media outlets by individuals or organizations   

   C. Audience participation in media   

   D. Distribution of media products   

   (Linked to SLO 4.1) 

 

2. Which of the following is an example of private media ownership?   

   A. Government-owned broadcasting station   

   B. Community radio station   

   C. Media organization owned by a corporation   

   D. Public service media funded by taxes   

   (Linked to SLO 4.2) 

 

3. A merger in the media industry involves:   

   A. One company dissolving completely   

   B. A company selling its assets   

   C. Two or more companies combining into one   

   D. Government taking control of media   

   (Linked to SLO 4.4) 

 

4. Media globalization refers to:   

   A. Restricting media within national borders   

   B. Government control of all media content   



 

 la-NET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION 
STUDENTS 

   C. Local production of media content only   

   D. Cross-border exchange of media content and information   

   (Linked to SLO 4.5) 

 

Short-answer questions 

 

5. Explain the concept of media ownership.   

(Linked to SLO 4.1) 

 

6. Identify types of media ownership.   

(Linked to SLO 4.2) 

 

7. Describe mergers and acquisitions in media.   

(Linked to SLO 4.4) 

 

8. Explain the impact of globalization on African media.   

(Linked to SLO 4.5) 

 

9. Identify challenges of global media systems.   

(Linked to SLO 4.6) 

 

Long-answer questions 

 

10. Analyse the role of media ownership in shaping media content.   
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(Linked to SLO 4.1, SLO 4.3) 

 

11. Evaluate the effects of mergers on media organisations.   

(Linked to SLO 4.4) 

 

12. Examine the opportunities and challenges of globalization in media.   

(Linked to SLO 4.5, SLO 4.6) 

 

 

Answers to concept check questions  

 

Objective questions 

 

1. B   

2. C   

3. C   

4. D  

 

Short-answer questions 

 

5. Media ownership refers to control of media outlets and influence over content.   

 

6. Types include private, public, and state ownership.   
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7. Mergers combine companies, while acquisitions involve one company taking over another.   

 

8. Globalization increases access to information but may reduce local content.   

 

9. Challenges include cultural loss, inequality, and media dependency.   

 

Long-answer questions 

 

10. Basic response: Ownership affects media.   

 

Value-added response: Media ownership influences content, policies, and diversity of viewpoints, shaping 

public information.   

 

11. Basic response: Mergers affect media.   

 

Value-added response: Mergers can improve efficiency and reach, but may reduce competition and 

diversity in media industries.   

 

12. Basic response: Globalization has effects.   

 

Value-added response: Globalization expands communication and access but introduces challenges such 

as cultural dominance and unequal access. 
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Answers to pilot questions 

 

pilot questions 4.1 

 

1. B   

2. C   

3. C   

4. B   

5. B   

 

Pilot questions 4.2   

1. B   

2. B   

3. C   

4. C   

5. D  

 

Pilot questions 4.3   

1. B   

2. A   

3. B   

4. A   

5. A   
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Figure 4.1: Media ownership 

AI-generated illustration using prompt: “Create a diagram showing types of media ownership such as 

private and public.” 

Tool: AI image generation platform 

Search reference: “media ownership diagram OER” 

 

Figure 4.2: Media regulation 

AI-generated illustration using prompt: “Create a diagram showing media regulation and control 

mechanisms.” 

Tool: AI image generation platform 

Search reference: “media regulation diagram OER” 

 

Figure 4.3: Media mergers and acquisitions 

AI-generated illustration using prompt: “Create a diagram showing mergers and acquisitions in media 

companies.” 

Tool: AI image generation platform 

Search reference: “media mergers acquisitions diagram OER” 
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Figure 4.4: Effects of mergers 

AI-generated illustration using prompt: “Create a diagram showing effects of mergers on media 

industry.” 

Tool: AI image generation platform 

Search reference: “effects media mergers diagram OER” 

 

Figure 4.5: Media globalization 

AI-generated illustration using prompt: “Create a diagram showing global media networks and 

information exchange.” 

Tool: AI image generation platform 

Search reference: “media globalization diagram OER” 

 

Figure 4.6: Global media challenges 

AI-generated illustration using prompt: “Create a diagram showing challenges and opportunities of 

global media.” 

Tool: AI image generation platform 

Search reference: “global media challenges opportunities diagram OER” 

 

Table 4.1: Types of media ownership 

AI-assisted content based on media studies 

Suggested prompt: “Create a table listing types of media ownership.” 

Search reference: “media ownership types table OER” 

 

Table 4.2: Types of media mergers 

AI-assisted content based on communication theory 
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Suggested prompt: “Create a table listing types of media mergers.” 

Search reference: “media mergers types table OER” 

 

Table 4.3: Impact of globalization 

AI-assisted content based on international communication studies 

Suggested prompt: “Create a table listing impacts of globalization on media.” 

Search reference: “media globalization impact table OER” 
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Series 5: Media Analysis, ICT, and Media Genres in Africa 

 

5.1 Media Analysis 

5.1.1 Meaning of media analysis 

5.1.2 Approaches to media analysis 

5.1.3 Importance of media analysis 

5.2 ICT and the Media 

5.2.1 Meaning of ICT in media 

5.2.2 Role of ICT in media development 

5.2.3 ICT tools in media production 

5.3 Media Genres in Africa 

5.3.1 Film and documentaries 

5.3.2 Cartoons and visual media 

5.3.3 Other media genres 

 

INTRODUCTION 

The study of media in modern Africa is incomplete without understanding how media content is analyzed, 

the role of information and communication technology, and the different genres through which media is 

expressed. Media analysis helps to interpret messages and evaluate their impact, while ICT has transformed 

how media is produced, distributed, and consumed. Media genres such as film, cartoons, and documentaries 

reflect diverse forms of storytelling and communication in African societies. 

This series aims to examine media analysis, ICT, and media genres in Africa. We shall commence this 

Series by exploring media analysis, including its meaning, approaches, and importance. Next, we will 

examine ICT and its role in media development and production. Finally, we will analyze different media 

genres, highlighting their characteristics and relevance in African media. 
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Series learning outcomes 

Upon completing this Series, you should be able to: 

SLO 5.1: Explain the concept of media analysis. 

SLO 5.2: Identify approaches to media analysis. 

SLO 5.3 evaluate the importance of media analysis. 

SLO 5.4: explain the role of ICT in media development, 

SLO 5.5 identify ICT tools used in media production, and 

SLO 5.6 analyse different media genres in Africa. 

5.1 Media Analysis 

5.1.1 meaning of media analysis 

Media analysis refers to the process of examining and interpreting media content to understand its meaning 

and impact. The term media analysis involves studying messages in newspapers, television, films, and 

digital platforms. 

It helps identify how information is presented and how audiences may interpret it. 

Understanding media analysis helps you develop critical thinking skills. 

Fill in the blank: Media analysis involves ___ media content. 
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Figure 5.1 Media analysis 

 

5.1.2 Approaches to Media Analysis 

There are different approaches to analyzing media. 

These include content analysis, which focuses on what is presented; audience analysis, which examines 

how audiences interpret media; and critical analysis, which evaluates underlying meanings and ideologies. 

Each approach provides a different perspective on media content. 

Understanding these approaches helps you analyze media effectively. 

Fill in the blank: Content analysis focuses on ___ in media. 
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Table 5.1 Approaches to media analysis 

5.1.3 importance of media analysis 

Media analysis is important for understanding how media influences society. 

It helps identify bias, evaluate credibility, and understand the impact of media messages. It also promotes 

media literacy and informed decision-making. 

Understanding its importance helps you become a critical media user. 

Fill in the blank: Media analysis helps to identify ___ in media. 
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Figure 5.2 Importance of media analysis 

 

Pilot questions 5.1 

1. Media analysis refers to:   

   A. Ignoring media   

   B. Studying media content   

   C. Silence   

   D. Numbers   

 

2. Media analysis helps to:   

   A. Mislead   

   B. Understand media   
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   C. Silence   

   D. Numbers   

 

3. Content analysis focuses on:   

   A. Audience   

   B. Content   

   C. Silence   

   D. Numbers   

 

4. Audience analysis examines:   

   A. Content   

   B. Audience interpretation   

   C. Silence   

   D. Numbers   

 

5. Media analysis helps to identify:   

   A. Bias   

   B. Silence   

   C. Numbers   

   D. Nothing   
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5.3 Media Genres in Africa 

5.3.1 Film and Documentaries 

Film and documentaries are important media genres in Africa. The term film refers to motion pictures used 

for storytelling and entertainment, while documentaries present factual information about real-life events. 

These genres are used to educate, inform, and preserve cultural and historical narratives. 

Understanding these genres helps you analyse visual storytelling. 

Fill in the blank: Documentaries present ___ information. 

 

 

Figure 5.5 Film and documentaries 

 

5.3.2 Cartoons and Visual Media 

Cartoons and visual media are used for both entertainment and communication. 
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The term cartoons refers to illustrated or animated media used to convey messages, often in a simplified 

or humorous way. 

Visual media includes graphics, animations, and images that communicate ideas visually. 

Understanding these forms helps you evaluate media creativity. 

Fill in the blank: Cartoons use ___ to communicate ideas. 

 

 

Table 5.3 Visual media forms 

 

5.3.3 Other Media Genres 

Other media genres include radio programmes, online content, and interactive media. 

These genres provide diverse ways of communicating information and engaging audiences. 
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They reflect the evolving nature of media in Africa. 

Understanding these genres helps you analyze media diversity. 

Fill in the blank: Media genres provide ___ ways of communication. 

 

 

Figure 5.6 Media genres 

 

Pilot questions 5.3 

 

1. Film refers to:   

   A. Motion pictures   

   B. Silence   

   C. Numbers   

   D. Nothing   
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2. Documentaries present:   

   A. Fiction   

   B. Factual information   

   C. Silence   

   D. Numbers   

 

3. Cartoons are:   

   A. Written texts   

   B. Visual media   

   C. Silence   

   D. Numbers   

 

4. Visual media includes:   

   A. Graphics and animations   

   B. Silence   

   C. Numbers   

   D. Nothing   

 

5. Media genres provide:   

   A. Diverse communication   

   B. Silence   

   C. Numbers   

   D. Confusion   
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Series summary 

In this Series, you examined media analysis, ICT, and media genres in Africa. You began by exploring 

media analysis, including its meaning, approaches, and importance in understanding media content. You 

then studied the role of ICT in media development, focusing on its tools and impact on communication. 

Finally, you analysed different media genres such as film, documentaries, cartoons, and other visual media. 

By engaging with these topics, you should now be able to analyse media content, understand the role of 

ICT in media, and identify different media genres in Africa. These skills align with the Series Learning 

Outcomes and enhance your understanding of modern media systems. 

GLOSSARY OF TERMS 

Content analysis: The study of what is presented in media messages. 

Critical analysis: The evaluation of underlying meanings and ideologies in media content. 

Digital technology: Electronic tools and systems used to process and share information. 

ICT (Information and Communication Technology): Tools and systems used to create, store, and 

communicate information. 

Media analysis: The process of examining and interpreting media content. 

Media genres: Different categories of media content such as film, documentaries, and cartoons. 

Audience analysis: The study of how audiences interpret media messages. 

Visual media: Media that communicate information through images, graphics, and animations. 

 Concept check questions 5  

 

Objective questions 

 

1. Media analysis refers to:   
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   A. Ignoring media messages   

   B. Studying and interpreting media content   

   C. Producing media content only   

   D. Distributing media materials   

   (Linked to SLO 5.1) 

 

2. Content analysis focuses on:   

   A. Audience reactions to media   

   B. Technical production of media   

   C. The content and messages in media   

   D. Distribution channels of media   

   (Linked to SLO 5.2) 

 

3. ICT in media refers to:   

   A. Traditional communication tools   

   B. Manual methods of production   

   C. Government control systems   

   D. Digital technologies used in communication   

   (Linked to SLO 5.4) 

 

4. Which of the following best describes documentaries?   

   A. Fictional storytelling for entertainment   

   B. Animated content for humor   

   C. Factual presentations of real-life events   
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   D. Advertising messages for products   

   (Linked to SLO 5.6) 

 

Short-answer questions 

 

5. Explain the concept of media analysis.   

(Linked to SLO 5.1) 

 

6. Identify approaches to media analysis.   

(Linked to SLO 5.2) 

 

7. Describe the role of ICT in media development.   

(Linked to SLO 5.4) 

 

8. Identify ICT tools used in media production.   

(Linked to SLO 5.5) 

 

9. Explain different media genres in Africa.   

(Linked to SLO 5.6) 

 

Long-answer questions 

 

10. Analyse the importance of media analysis in understanding media messages.   

(Linked to SLO 5.1, SLO 5.3) 
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11. Evaluate the role of ICT in transforming media systems.   

(Linked to SLO 5.4, SLO 5.5) 

 

12. Examine the relevance of different media genres in African society.   

(Linked to SLO 5.6) 
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Answers to concept check questions 5  

Objective questions 

 

1. B   

2. C   

3. D   

4. C   

 

Short-answer questions 

 

5. Media analysis involves examining and interpreting media content to understand its meaning and 

impact.   

 

6. Approaches include content analysis, audience analysis, and critical analysis.   

 

7. ICT improves communication, expands access to information, and enhances media production.   

 

8. Tools include computers, cameras, editing software, and communication platforms.   

 

9. Media genres include film, documentaries, cartoons, and other visual and digital media.   

 

Long-answer questions 

 

10. Basic response: Media analysis helps understanding.   
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Value-added response: Media analysis enables critical evaluation of messages, identification of bias, and 

informed interpretation of media content.   

 

11. Basic response: ICT affects media.   

 

Value-added response: ICT transforms media by improving speed, accessibility, and interactivity, 

enabling global communication and innovation.   

 

12. Basic response: Media genres are important.   

 

Value-added response: Different media genres provide diverse methods of communication, education, 

and entertainment, reflecting cultural and social realities. 

 

Answers to Pilot Questions 5 

 

Pilot Questions 5.1   

1. B   

2. B   

3. B   

4. B   

5. A   

 

Pilot Questions 5.2   

1. B   
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2. B   

3. A   

4. A   

5. A   

 

Pilot Questions 5.3   

1. A   

2. B   

3. B   

4. A   

5. A   
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Figure 5.1: Media analysis   

AI-generated illustration.   

Prompt: “Create a diagram showing the process of analysing media content including stages such as 

observation, interpretation, and evaluation.”   

Tool: AI image generation platform.   

Search reference: media analysis process diagram OER.   

 

Figure 5.2: Importance of media analysis   

AI-generated illustration.   

Prompt: “Create a diagram showing the importance of media analysis including critical thinking, bias 

detection, and audience understanding.”   

Tool: AI image generation platform.   

Search reference: importance of media analysis diagram OER.   
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Figure 5.3: ICT in media   

AI-generated illustration.   

Prompt: “Create a diagram showing ICT tools in media such as computers, internet, and mobile 

devices.”   

Tool: AI image generation platform.   

Search reference: ICT media tools diagram OER.   

 

Figure 5.4: ICT tools in media production   

AI-generated illustration.   

Prompt: “Create a diagram showing ICT tools used in media production including cameras, editing 

software, and communication platforms.”   

Tool: AI image generation platform.   

Search reference: ICT tools media production diagram OER.   

 

Figure 5.5: Film and documentaries   

AI-generated illustration.   

Prompt: “Create a diagram showing film and documentary production processes including scripting, 

filming, and editing.”   

Tool: AI image generation platform.   

Search reference: film documentary production diagram OER.   

 

Figure 5.6: Media genres   

AI-generated illustration.   

Prompt: “Create a diagram showing different media genres such as film, cartoons, radio, and online 

media.”   
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Tool: AI image generation platform.   

Search reference: media genres diagram OER.   

 

Table 5.1: Approaches to media analysis   

AI-assisted content based on media studies literature.   

Prompt: “Create a table listing approaches to media analysis such as content, audience, and critical 

analysis.”   

Search reference: media analysis approaches table OER.   

 

Table 5.2: Role of ICT in media   

AI-assisted content based on communication technology studies.   

Prompt: “Create a table listing roles of ICT in media development including speed, access, and 

innovation.”   

Search reference: ICT role media table OER.   

 

Table 5.3: Visual media forms   

AI-assisted content based on media theory.   

Prompt: “Create a table listing forms of visual media such as cartoons, graphics, and animations.”   

Search reference: visual media forms table OER.   

 

•  


