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Course Code: THA 301
Course Title: History of the Media in Modern Africa

Credit Units: 2 Units

Series 1: Origins and Development of Media in Modern Africa
1.1 Origins of Media in Africa
1.1.1 Early forms of communication in Africa
1.1.2 Media before 1800

1.1.3 Transition into modern media

1.2 Development of Media Since 1800
1.2.1 Media during pre-colonial and colonial periods
1.2.2 Growth of print and broadcast media

1.2.3 Evolution of media systems in Africa

1.3 Written and Published Media History
1.3.1 Emergence of newspapers and publications
1.3.2 Role of publishing innmedia development

1.3.3 Media documentation and historical records

INTRODUCTION

The history of the media in modern Africa reflects a dynamic process of growth and transformation

influenced by cultural, social, and political changes. From early forms of communication to the emergence
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of written and published media, the development of media in Africa has played a significant role in shaping

public awareness and information dissemination.

This series aims to examine the origins and development of media in modern Africa, with particular focus

on the period since 1800.

We shall commence this Series by exploring early forms of communication and the transition into modern
media. Next, we will examine the development of media during the pre-colonial and.colenial periods,
including the growth of print and broadcast media. Finally, we will analyse the emergence of written and

published media and their role in documenting African history.
Series learning outcomes

Upon completing this Series, you should be able to:

SLO 1.1: Describe early forms of communication in Africa,

SLO 1.2: explain the origins of modern media in Africa,

SLO 1.3 analyse the development of media since 1800.

SLO 1.4: identify key stages in the evolution of African media,

SLO 1.5: explain the emergence of written and published media, and

SLO 1.6 examine the role of media in. documenting African history.

1.1 Origins of Media in Africa
1.1.1 early forms of communication in Africa

Before the emergence of modern media, African societies developed various traditional methods of
communication. Early forms of communication included oral traditions, storytelling, drum signals,

symbols, and town criers.

These methods were used to share information, preserve culture, and maintain social order. Communication

was often community-based and relied on direct interaction.
Understanding these early forms helps explain how media evolved in Africa.

Fill in the blank: Early African communication relied on ____ traditions.
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TRADITIONAL AFRICAN COMMUNICATION

Time-tested ways of sending messages, sharing knowledge, and connecting communities

— G OD>—————————

DRUMS STORYTELLING SIGNALS HORNS MESSENGERS
(TALKING DRUMS) (ORAL TRADITION) (SMOKE/FIRE) (TRUMPETS) (RUNNERS)

e Send messages over e Preserve history, e Used to warn of danger e Produce loud sounds e Carry information
long distances culture, and ancestry or enemy attacks that travel far from place to place

e Mimic the tones and e Teach moral values e Call people to gather e Announce important e Deliver messages
rhythm of human and life lessons for meetings events (war, festivals, between villages
speech e Passed down through e Smoke by day, ceremonies) ® Build connections

® Used for news, alerts, generations by fire by night e Often used by and keep communities
and announcements griots and elders leaders or royalty informed

These traditional hod gthened ity bonds, preserved culture,

Q> OO
((’g‘) and d information reached many people even without written language (0&0)

or modern technology.

Caption: Figure 1.1 Traditional communication in Africa

1.1.2 media before 1800
Before 1800, communication in Africa was largely traditional and non-written.

Information was passed through oral means, visual symbols, and communal gatherings. Written media was

limited and often restricted to specific regions and groups.
This period laid the foundation for the development of modern media systems.
Understanding this-stage helps you appreciate the transition to modern media.

Fill in the blank: Before 1800, media was mainly .
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TRADITIONAL AFRICAN COMMUNICATION

Methods used in Africa before 1800 to send messages, share knowledge,
and connect communities.

MESSENGERS

(Runners)

SIGNALS
(Smoke/Fire)

DRUMS STORYTELLING
(Talking Drums) (Oral Tradition)

Send coded messages. Preserve history, culture, Use smoke or fire patterns

Carry messages from one
over long distances by and values through spoken to warn of danger, call announce events such as place to another, linking
mimicking the tones and stories, songs, and poems people together, or send war, ceremonies, births, villages and kingdoms
rhythm of human speech. shared by griots and elders. important alerts. or important meetings. through personal delivery.

G{o:—» These hods were ingful, and built strong bonds within and between communities. ¢:0:¢>

DRUMS SIGNALS HORNS MESSENGERS
- Long-distance - Teaching values - Warning of danger « Announcing - Delivering
communication = Preserving history = Calling people events information
= News and = Passing down together = War signals = Diplomacy

« Emergency alerts = Royal messages = Linking communitiey.
= Community alerts

DID YOU KNOW?
W. Talking drums could “speak” full sentences in some African languages. W
A message sent in one village could reach another many miles away!

Table 1.1 Media before 1800

1.1.3 transition into modern media
The transition into modern media began with the introduction of written communication and printing.

This shift marked the movement from oral to written forms of information dissemination. It led to the

emergence of newspapers, books, and other printed materials.
This transition was.influenced by colonial contact and technological advancement.
Understanding this transition helps explain the development of modern media in Africa.

Fill inthe blank: Modern media introduced  communication.
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FROM TRADITIONAL TO MODERN MEDIA IN AFRICA

The ways Africans share and receive information have evolved over time.

TRADITIONAL (ORAL) MEDIA MODERN (WRITTEN & DIGITAL) MEDIA
Before the 1800s 1800s - Present
Oral Storytelling Talking Drums i :
5 Newspapers Radio Television
Sharing history, values, Sending messages over
and lessons Tong distances (1800s) (19005) (1950)
- Printed news reaches  Voice and music reach News and images
From spoken many people people far away come to homes
- words and
T 2 symbols... =
78 , , p—
Sk ;I 1 H ...to written =
moke Signals. orns i
Warning or calling people Announcing events, words, print, | 24
from afar war, or ceremonies. and digital 3 [N
content. T
o Internet Social Media Digital Platforms
(1990s) (2000s) (Now)
= = Information shared Instant sharing and News, learning, and
Messengers Symbols & Marks worldwide global connections entertainment online
Delivering information Carrying meanings,
from place to place records, or ownership
—
—> — — — —
SPOKEN WORD SYMBOLS WRITTEN WORD PRINT MEDIA BROADCAST MEDIA DIGITAL MEDIA
Memory and voice Visual meanings Records and documents Books, newspapers Radio, TV Internet, social media

Figure 1.2: Transition to Modern Media

Caption: Figure 1.2 Transition-to.modern media

Pilot questions 1.1

1. Early African communication included:
A. Newspapers
B. Storytelling and drums
C. Television

D. Internet

2. Traditional communication was mainly:
A. Written
B. Oral
C. Digital

D. Printed
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3. Before 1800, media was largely:
A. Modern
B. Traditional
C. Digital

D. Electronic

4. Early communication helped to:
A. Destroy culture
B. Preserve culture
C. Stop interaction

D. Remove information

5. Modern media introduced:
A. Oral communication
B. Written communication
C. Silence

D. Numbers

1.2 Development of Media Since 1800
1.2.1 media during pre-colonial and colonial periods

The development of media in Africa since 1800 was influenced by both internal and external factors. During
the pre-colonial period, communication remained largely traditional, but the colonial period introduced new

forms of media, especially print.
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Colonial administrations used newspapers and publications to communicate policies and control
information. At the same time, Africans began to use these media platforms to express opinions and resist

colonial rule.
Understanding this period helps explain how media became a tool for both control and resistance.

Fill in the blank: Colonial media was used for communication and .

MEDIA IN COLONIAL AFRICA

New communication tools introduced by colonizers,
used to control, inform, and sometimes inspire resistance.

CONTEXT
Colonial powers (late 1800s—mid 1900s) introduced
new forms of media in Africa. These changed how
information was shared and who controlled it.

i

NEWSPAPERS RADIO MISSION PRESS | COLONIAL FILMS
(PRINT MEDIA) (BROADCASTING) & CHURCH MEDIA . & PHOTOGRAPHS

“LET US WORK
o phoncess

OIN THI
COLONIAL SERVICE

Films and photos showed
colonial achievements and
“exotic” African life.

Missionaries used print to Used images and short
spread religion, education, slogans in public spaces
and “civilizing” ideas. to send clear messages.

Brought news, music, and
government announcements
to urban and rural areas.

Introduced by Europeans
to report colonial news,

.- s ==
| PURPOSE PURPOSE PURPOSE | PURI E
Promote colonial rule, Spread colonial messages, Convert people, promote Encourage labor, loyalty, Build support at home,
shape public opinion. | control information. ) Western values. and obedience. justify colonial rule.

& ]
= >
AFRICAN RESPONSES l
Africans were not just passive audiences. They used these media to resist, JUSTICE
share their own ideas, and later to support independence movements. , (r . A ]
THE DEVELOPMENT OF MEDIA IN COLONIAL AFRICA: A TIMELINE

@ — @ @ % — @

Late 1800s Early 1900s 19205-1940s 19305-1950s 19505-1960s
Colonial rule Printing presses and Radio broadcasting Films and photographs used Africans use media to mobilize
begins: newspapers arrive expands for propaganda for independence

Figure 1.3: Media in Colonial Africa

Figure 1.3 Media in colonial Africa

1.2.2 Growth of print and broadcast media
The 19th and 20th ecenturies saw the expansion of print and broadcast media in Africa.

Newspapers became more widespread, and later, radio and television were introduced. These media forms

played a key role in informing the public and shaping public opinion.
Broadcast media, especially radio, became an important tool for reaching wider audiences.
Understanding this growth helps you appreciate the expansion of media systems.

Fill in the blank: Radio is an example of __ media.
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PRINT AND BROADCAST MEDIA IN AFRICA

Key types of print and broadcast media that inform, educate, and entertain people.

TYPE OF
MEDIA

MEDIUM

Newspapers

Magazines

Books

DESCRIPTION

Printed publications
distributed regularly
to the public.

Periodical publications
focusing on specific
topics or interests.

Written and printed
texts for education
and record-keeping.

PERIOD OF
EMERGENCE

Late 19th - Early
20th Century

Early 20th Century

Colonial period
onward

KEY FUNCTIONS

« Inform the public
* Report news
Shape opinion

Education
 Entertainment
Lifestyle and
culture

Knowledge
preservation
Formal education

EXAMPLES

BROADCAST
MEDIA

((A;) ﬁ

Radio

Community Radio

Audio transmission
of information via
airwaves.

Audio-visual transmission
of programmes to
audiences.

Localised radio services
for specific communities.

Early-Mid
20th Century

Mid-Late 20th
Century

Late 20th Century

* Mass communication
+ News dissemination
« Education

+ Information
« Entertainment
« Visual storytelling

« Grassroots
communication
* Local development

. (((:)))

NATIONAL
RADIO

o

1 &Y
AFRICA TV

——

()

(( ( ( Print media puts information in people’s hands. Broadcast media brings it to their ears and eyes. ) ) ))

Table 1.2 Print and broadcast media

1.2.3 Evolution of media systems in Africa

Media systems in Africa haveevolved over time due to technological and social changes.

From traditional communication to print, broadcast, and digital media, each stage has contributed to the

development of media systems.

The evolution reflects changes in technology, governance, and audience needs.

Understanding this evolution helps you analyse modern media structures.

Fill in the blank: Media systems have evolved due to  changes.
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THE EVOLUTION OF MEDIA SYSTEMS

FROM TRADITIONAL TO DIGITAL

Media in Africa has evolved over time, using new technologies to reach more people,
share information, and shape society.

TRADITIONAL COLONIAL BROADCAST LIBERALIZATION  DIGITAL TRANSITION  DIGITAL & MOBILE
MEDIA MEDIA MEDIA & EXPANSION (20105) MEDIA
(Before 1800) (1800s-Mid 1900s) (Mid 1900s-1980s) (1990s-2000s) (2020s-Present)

=» N

A :
® »

Oral communicati duction of Radio and television More voices, more The rise of the Smartphones and
and indigenous print and early become main sources channels, growing internet and digital platforms
methods broadcast media of mass information media freedom online platforms dominate

Stories, drums, Newspapers, mission National broadcasting, Private radio/TV, News websites, blogs, Social media, podcasts,
songs, symbols, printing, posters, TV stations, public independent papers, social media, online streaming, citizen
messengers early radio announcements diverse pi i Al tools
EXAMPLES ALONG TNE WAY
? ' g i (<<§))
Talkmg Drums Colomal National Radio Early Television Pﬂvale Rudlo News Websnes Soclal Media Mobile Apps,
& Storytelling Newspapers & (e.g., BBC Africa (e.g., GTV, NTA) Platforms Podcasts &

Posters Service) Streaming
New tools, same purpose: to INFORM, EDUCATE, ENTERTAIN, and EMPOWER.
African media continues to adapt and grow.

Figure 1.4 Media evolution
Pilot questions 1.2

1. Colonial media was used to:
A. Entertain only
B. Communicate and control
C. Ignore people

D. Silence

2. Newspapers are part of:
A. Broadcast media
B. Print media
C. Digital media

D. Oral media
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3. Radio is an example of:
A. Print media
B. Broadcast media
C. Traditional media

D. Silent media

4. Media development increased:
A. Information flow
B. Silence
C. Numbers

D. Confusion

5. Media systems evolved due to:
A. No changes
B. Technological changes
C. Silence

D. Numbers

1.3 Written and Published Media History
1.3.1 Emergence of newspapers and publications

The emergence of newspapers marked a major milestone in the development of media in Africa. The term
published media refers to printed materials such as newspapers, magazines, and books used to disseminate

information.
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Early newspapers were often established during the colonial period and served as platforms for

communication, education, and political expression.

Over time, Africans began to use newspapers to voice opinions and advocate for independence and social

change.

Fill in the blank: Newspapers are part of  media.

EARLY NEWSPAPERS IN AFRICA

The birth of print media and public opinion

In the late 1800s and early 1900s, newspapers began to appear in Africa. They informed people, shared ideas, and gave African voices a platform.
f; 5 Sy SOME OF THE EARLIEST AFRICAN NEWSPAPERS
N\
A 5 WEST AFRICAN PILOT THE ABERDEEN PRESS UGANDA ARGUS GOLD COAST LEADER
N (Nigeria, 1937) (South Africa, 1877) (Uganda, 1902) (Ghana, 1924)

WEST AFRICAN THE ABERDEEN UGANDA GOLD COAST
" oT ARGUS
P ———— —
{ / 3 |
o 1
R AT e Founded by Nnamdi Azikiwe. | One of the earliest Started by missis Founded by J. E. Casely Hayford.
Shared news and information | Advocated for African rights | 1" South Africa. Provided news, African
and independence. Reported on trade, politics, and religious content. and political awareness.
Eddicated snd awakenéd Slogan: “The West African and colonial affairs.
political awareness Pilot will pilot you to your
destination.’

Gave Africans a voice
against injustice A BRIEF TIMELINE
£ — B — S Y
1820s-1850s Late 1800s Early 1900s 1930s-1950s 1960s and beyond
Missionaries introduce First newspapers are More newspapers emerge Newspapers become voices African-owned newspapers
printing to Africa. established. across the continent. for independence. flourish.

THE LEGACY
Early laid the ion for modern African media.
They informed, ed: d, and inspired for freedom and unity.

Figure 1.5 Early newspapers in Africa

1.3.2 Role of publishing in media development
Publishing played a key role in expanding access to information.

The term publishing refers to the production and distribution of written materials. It helped spread

knowledge, promote literacy, and support political awareness.
Publishing also contributed to the development of journalism and media professionalism in Africa.
Understanding publishing helps you appreciate its role in media growth.

Fill in the blank: Publishing helps to _ information.
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THE ROLE OF PUBLISHING

How publishing drives media development and shapes society

ROLE DESCRIPTION FUNCTION N DEvVELOPMENT  EXAMPLE IN AFRICAN CONTEXT
Distribution of news and Keeps society informed about Newspapers reporting political

informatiom to the public. events, policies, and issues. developments.

& gizine

Provision of ""°V‘|=di!e through Supports formal and informal School textbooks, educational
Education printed materials. learning. books. %

Recording and sharing traditions, Maintains cultural identity across Documenting folktales and

Information
Dissemination

Cultural values, and history generation: indigenous knowledge.
Preservation \
l 1
N Highlighting social, political, and Encourages civic engagement and Articles on health, governance,
Public economic issues. informed decision-making and rights.

Awareness

GB)

Influencing public opinion and Supports activism, nationalism: Anti-colonial newspapers and
Political encouraging participation, and i -
Mobilisation w e e
Providing leisure and recreational h di il comics, literary
5 . tent. i ia. eatione

. Documenting events, ideas, and Ensures preservation of k led Archit official publi
Record Keeping  historical dev s. over time. — oenc
ARCHIVES| —
e
= L Promoting literacy and h ication and A blications in indi
dardisation of d systems. colonial languages.
Development i Acm - &

Table 1.3 Role of publishing

diy

1.3.3 Media documentation and historical records
The media serves as an.important tool for documenting history.

The term media documentation refers to recording events and information for future reference. Newspapers,

books, and other media forms provide historical records of social, political, and cultural events.
These records help preserve knowledge and support research and education.
Understanding this function highlights the importance of media in society.

Fill in the blank: Media documentation helps to ___ history.
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MEDIA AS A HISTORICAL RECORD

How media documents, preserves, and helps us understand history

MEDIA CAPTURES THE PAST...
radio, ph films, and digital
content record events as they happen.

SOURCES OF MEDIA RECORDS WHAT THEY DOCUMENT

HOW IT IS PRESERVED

Archives &
libraries

s% Provides evidence
of the past

Events and
RawepapaE ‘ Egg happenings

- Speeches and | Preserves collective
[E=28 OJ radio Broadcasts announcements [e5e) Audio/visual ey
Ny

B storage

]
n Social and cultural _@_ Helps us learn from
@., Television & Films L Digital g~ history
b4

Politics and Eeposiiofies qb Promotes accountability
policies and transparency
Photographs Museums &
Economic and special collections . Strengthens cultural
development data identity
Digital Media &
Online Archives

...BECOMES A RESOURCE FOR THE FUTURE

Media records help historians, students, and the public understand
the past and make informed decisions today.

WEST AFRICAN PILOT

Newspapers that reported on Radio broadcasts of liberation Films and photographs of
movements speeches historical events

independence
WITHOUT MEDIA, HISTORY WOULD BE HARDER TO REMEMBER. WITH MEDIA, THE PAST SPEAKS TO THE FUTURE.

Digital archives preserving Collections that keep
African voices our shared memory alive

Figure 1.6 Media documentation

Pilot questions 1.3

1. Newspapers are part of:
A. Broadcast media
B. Print media
C. Digital media

D. Oral media

2. Publishing refers to:
A. Ignoring information
B. Producing written materials
C. Silence

D. Numbers
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3. Early newspapers were used for:
A. Entertainment only
B. Communication and expression
C. Silence

D. Numbers

4. Publishing helps to:
A. Spread information
B. Stop learning
C. Silence

D. Numbers

5. Media documentation helps to:
A. Destroy history
B. Preserve history
C. Silence

D. Numbers

Series summary

In this| Series, you explored the origins and development of media in modern Africa. You began by
examining early forms of communication, such as oral traditions and symbolic systems used before 1800.
You then studied the development of media during the colonial period, including the growth of print and
broadcast media. Finally, you analysed the emergence of written and published media and their role in

documenting African history.
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By engaging with these topics, you should now be able to describe early communication systems, explain
the development of media since 1800, and understand the role of publishing in preserving historical records.
These skills align with the Series Learning Outcomes and provide a foundation for further study of media

in Africa.

GLOSSARY OF TERMS

Broadcast media: Media that transmit information electronically, such as radio and television.

Colonial media: Media established during colonial rule to communicate policies and control information.
Media development: The growth and evolution of media systems over time.

Media systems: Organised structures through which information is produced and distributed.

Oral communication: The use of spoken words to share information.

Print media: Media that involve printed materials such as newspapers.and books.

Publishing: The production and distribution of written materials.

Traditional communication: Early forms of communication, such as storytelling and symbols, were used

before modern media.

Concept check questions

Objective questions

1. Early African communication was primarily based on:
A. Digital platforms
B. Oral traditions and symbols
C. Printed materials
D. Electronic media

(Linked to SLO 1.1)
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2. Before 1800, media in Africa was mainly:
A. Modern and technological
B. Digital and interactive
C. Traditional and community-based
D. Broadcast and global

(Linked to SLO 1.2)

3. One major feature of colonial media in Africa was:
A. Promotion of indigenous languages only
B. Use for communication and administrative control
C. Absence of written communication
D. Focus on entertainment alone

(Linked to SLO 1.3)

4. Newspapers are classified under:
A. Broadcast media
B. Digital media
C.«Oral communication
D. Print media

(Linked to SLO 1.5)

Short-answer questions
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5. Describe early forms of communication in Africa.

(Linked to SLO 1.1)

6. Explain the development of media since 1800.

(Linked to SLO 1.3)

7. Identify key stages in the evolution of African media.

(Linked to SLO 1.4)

8. Explain the role of publishing in media development.

(Linked to SLO 1.5)

9. Describe how media contributes to documenting history.

(Linked to SLO 1.6)

Long-answer questions

10. Analyse the transition from traditional to modern media in Africa.

(Linked to SLO 1.2, SLO 1.3)

11. Evaluate the role of colonial media in African society.

(Linked to SLO 1.3)

12. Examine the importance of written and published media in African history.
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(Linked to SLO 1.5, SLO 1.6)

Answers to concept check questions 1 (Objective)

I.B

2.C

3.B

4.D

Short-answer questions

5. Early communication included oral traditions, storytelling, drum signals, and symbols.

6. Media developed from traditional forms to print, broadcast, and digital systems.

7. Key stages include traditional, print, broadcast, and digital media.

8. Publishing spreads information, promotes literacy, and supports media growth.

9. Media records events and preserves historical information.

Long-answer questions

10. Basic response: Media moved from traditional to modern forms.
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Value-added response: The transition involved the shift from oral communication to written, print, and

electronic media, influenced by technological and colonial factors.

11. Basic response: Colonial media communicated information.

Value-added response: Colonial media served both as a tool for control and a platform for resistance and

expression by Africans.

12. Basic response: Published media preserve history.

Value-added response: Written and published media document social, political, and cultural events,

providing valuable historical records and supporting education.

Answers to pilot questions 1

Pilot questions 1.1
1.C
2.D
3.D
4.D

5.D

Pilot questions 1.2

1.D
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2.D
3.D
4. A

5.D

Pilot questions 1.3
1.C
2.D
3.D
4. A

5.C
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Figure 1.1: Traditional communication in Africa

Al-generated illustration using prompt: “Create a diagram showing traditional African communication
methods such as drums and storytelling.”

Tool: Alimage generation platform

Search reference: “traditional African communication diagram OER”

Figure 1.2: Transition to modern media

Al-generated illustration using prompt: “Create a diagram showing transition from oral to written media
in Africa.”

Tool: Al image generation platform

Search reference: “transition traditional to modern media Africa diagram OER”
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Figure 1.3: Media in colonial Africa

Al-generated illustration using prompt: “Create a diagram showing media development during colonial
Africa.”

Tool: Al image generation platform

Search reference: “colonial media Africa diagram OER”

Figure 1.4: Media evolution

Al-generated illustration using prompt: “Create a diagram showing evolution of media systems from
traditional to digital.”

Tool: Al image generation platform

Search reference: “media evolution Africa diagram OER”

Figure 1.5: Early newspapers in Africa

Al-generated illustration using prompt: “Create a diagram showing early African newspapers and
publications.”

Tool: Al image generation platform

Search reference: “early African newspapers.diagram OER”

Figure 1.6: Media documentation

Al-generated illustration using prompt: “Create a diagram showing media as a tool for documenting
history.”

Tool: Al image generation platform

Search reference: “media documentation history diagram OER”

Table 1.1: Media before 1800

Al-assisted content based on African communication studies

Suggested prompt: “Create a table listing forms of communication before 1800 in Africa.
Search reference: “African media before 1800 table OER”

Table 1.2: Print and broadcast media
Al-assisted content based on media studies
Suggested prompt: “Create a table listing print and broadcast media in Africa.”

Search reference: “print broadcast media Africa table OER”

3-NET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION
STUDENTS



Table 1.3: Role of publishing
Al-assisted content based on communication studies

Suggested prompt: “Create a table listing roles of publishing in media development.

Search reference: “publishing role media table OER”

-NET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION
STUDENTS



Series 2: Classification, Types, and Forms of Media

2.1 Classification of Media Arts

2.1.1 Meaning of media classification
2.1.2 Categories of media arts

2.1.3 Importance of media classification

2.2 Types of Media and Media Artists

2.2.1 Types of media
2.2.2 Major African media artists

2.2.3 Roles of media practitioners

2.3 Forms of Media

2.3.1 Traditional media
2.3.2 Conventional media

2.3.3 New media

INTRODUCTION

Media in modern Africa exist.in diverse forms and categories, reflecting changes in technology, culture,
and society. Understanding how media is classified, the different types of media and practitioners
involved;and the various forms of media helps provide a comprehensive view of the media landscape in

Africa.
This Series aim to examine the classification, types, and forms of media in modern Africa.

We shall commence this Series by exploring how media is classified and the different categories of media
arts. Next, we will examine the types of media and the roles of media artists in Africa. Finally, we will
analyse the forms of media, including traditional, conventional, and new media, highlighting their

characteristics and relevance.

Series learning outcomes
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Upon completing this Series, you should be able to:

SLO 2.1: Explain the classification of media arts.

SLO 2.2: Identify different types of media.

SLO 2.3: Recognize major African media artists,

SLO 2.4: Describe the roles of media practitioners,

SLO 2.5: distinguish between traditional, conventional, and new media, and

SLO 2.6: Analyze the relevance of different forms of media in modern Africa.

2.1 Classification of Media Arts
2.1.1 meaning of media classification

Media classification refers to the process of grouping media into categories based on their characteristics
and functions. The term media classification helps.organise different types of media for better

understanding and analysis.

Media can be classified based on format, function, technology, or audience. This classification makes it

casier to study how different media operate and interact.
Understanding media classification provides a foundation for analysing media systems.

Fill in the blank: Media classification involves  media into categories.
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CLASSIFICATION OF MEDIA

+ (5 h

Media can be grouped into major gories d on the | used to communicate.

Means of communicating information, ideas
and entertainment to people.

|
PRINT MEDIA BROADCAST MEDIA DIGITAL MEDIA OUT-OF-HOME MEDIA
Information printed on paper

= Public announcements

Content transmitted electronically Content delivered through | Messages displayed in public
and other physical materials. to a wide audience. digital technologies. spaces.
'YOUR MESSAGE
i O] o R
-
=t () |
Newspapers Magazines Radio Television Websites Social Media Billboards Transit Ads
o () M
| tt g :
| = [ =
Books Brochures & Posters. ~ Community Radio Satellite TV Streaming Podcasts | Street Murals Pubsliycs‘A::li;ess
Examples Examples Examples Examples
* West African Pilot = BBC Africa (Radio) = News websites = Billboards
« The East African » NTA, GBC (Television) « Facebook, X (Twitter) « Bus advertisements

» Educational textbooks « Community radio stations * YouTube, Podcasts

———1 Each type of media has unique strengths and reaches people in different ways. —

EDUCATES { " | PRESERVES
O Oz @ @@ o5
Figure 2.1 Media classification

2.1.2 categories of media arts
Media arts can be grouped into different categories.

These include print media; broadcast media, and digital media. Each category has unique characteristics

and methods of communication.

Print media includes newspapers and magazines, broadcast media includes radio and television, while

digital media includes internet-based platforms.
Understanding these categories helps you identify different types of media.

Fillin the blank: Print media includes _ and magazines.
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CATEGORIES OF MEDIA ARTS

Media arts are different ways of creating and sharing ges with audi
CATEGORY DESCRIPTION FORMS/CHANNELS KEY FEATURES EXAMPLES
Print Media Newspapers, + Tangible Newspapers,
magazines, books, « Portable textbooks, flyers
Media produced in brochures « Permanent records
physical, printed form. oo
o e
! ==
Broadcast Media Radio, television » Audio or audio-visual Radio programmes,
Media transmitted * Wide reach TV news
s electronically to large ((( ))) + Real-time transmission »:\m\
[EEE O] ﬁ Al audiences.
@ -
Digital Media Websites, social media, « Interactive YouTube, blogs,
Media created, stored, streaming platforms, « Instant podcasts
and distributed using podcasts * Global accessibility 5L0G
digital technologies. @ P ,vvw E '
— o
ooy = ¥ &
Out-of-Home Media Billboards, posters, « High visibility Billboards, bus ads
A transit ads, street murals « Location-based
et Med{a displayed in - communication DRLEGE
SO% OFF 1 public spaces. i sm'ln::um
% 8 i
L -l e 4
Performing Media Arts Theatre, dance, music, film =« Creative expression Stage plays, concerts,
& Media expressed through . « Audience engagement films o
) live or recorded @ A4
- performance. b ﬁ y

Table 2.1 Categories of media arts

2.1.3 importance of media classification
Media classification is important for organization and analysis.

It helps researchers, practitioners; and audiences understand the structure and function of media systems.

Classification also supports media education and policy development.
Understanding its importance helps.you appreciate the value of organized media study.

Fill in the blank: Media classification helps in _ media systems.
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IMPORTANCE OF
MEDIA CLASSIFICATION

Media classification is the process of
grouping media into types based on their
characteristics and delivery methods.
TYPES OF MEDIA
BrorcrsEon

o W e

ion, Radio Websites, Social Media, Billboards, Flyers,
Books, Posters Podcasts, Online News Community Announcements

IMPORTANCE OF MEDIA CLASSIFICATION

GUIDES MEDIA SELECTION SUPPORTS ANALYSIS ENHANCES COMMUNICATION
Helps to sort and Makes it easier to study Helps choose the right Allows for better analysis Promotes effective use of
manage media types and understand media media for the right of media messages and media to reach and
systematically. and their roles. audience and purpose. their impact. influence audiences.

Figure 2.2 Importance of classification

Pilot questions 2.1

1. Media classification refers to:
A. Grouping media into categories
B. Ignoring media
C. Silence

D. Numbers

2. Media can be classified based on:
A. Silence
B. Numbers
C. Random ideas

D. Characteristics
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3. Print media includes:
A. Radio
B. Television
C. Newspapers

D. Silence

4. Broadcast media includes:
A. Newspapers
B. Silence
C. Numbers

D. Radio and television

5. Media classification helps to:
A. Confuse understanding
B. Silence
C. Numbers

D. Organize media

2.2 Types of Media and Media Artists
2.2.1 types of media

Media can be grouped into different types based on how information is created and shared.
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Common types include print media (newspapers, magazines), broadcast media (radio and television),

and digital media (internet platforms, social media).
Each type has its own method of reaching audiences and delivering information.
Understanding these types helps you analyse how the media functions in society.

Fill in the blank: Digital media uses the .

TYPES OF MEDIA

Printed materials Audio or visual content Content delivered Long-established
that convey distributed to a wide through digital channels used for
information. audience. platforms. mass communication.

EXAMPLES: i EXAMPLES: EXAMPLES: EXAMPLES:
Newspapers, Magazines, Telovisioninadio ‘ Websites, Social Media, Billboards, F_Iyer S, J
Books, Posters ' Podcasts, Online News Community
s ol . Announcements

Figure 2.3 Types of media

2.2.2 Major African media artists
Media artists play a key role in the development and expression of media in Africa.

These include journalists, filmmakers, broadcasters, cartoonists, and digital content creators. They

contribute to storytelling, information dissemination, and cultural expression.
Many African media artists have influenced public opinion and social change through their work.

Understanding their role helps you appreciate the human element in media production.
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Fill in the blank: Journalists are examples of

‘ Uncover facts, report the news,
and hold power to account.

Chimamanda
Ngozi Adichie
(Nigeria)

Writer and media
commentator

Dele Giwa
(Nigeria)

of Newswatch

Anas
(Ghana)

corruption

2.2.3 roles of media practitioners

Pioneer of investigative
journalism; co-founder

Anas Aremeyaw

Investigative journalist
known for exposing

artists.

Influential Africans who inform, tell our stories, and
shape opinions through media.

Tell African stories on screen and
inspire the world.

Kunle Afolayan
(Nigeria)

Key figure in modern
Nollywood cinema

Ousmane Sembéne
(Senegal)

Often called the “father
of African cinema”

Wanuri Kahiu
(Kenya)

Internationally recognized
filmmaker promoting
African narratives

MEDIA ARTISTS IN AFRICA N

¥

(<A>) BROADCASTERS

Bring stories and conversations to
millions of people.

Mo Abudu

(Nigeria)

Founder of EbonyLife TV;
influential in African
media broadcasting

Trevor Noah

(South Africa)

Global media personality;
former host of The

Daily Show

Julie Gichuru
(Kenya)

Renowned news anchor
and media entrepreneur

Table 2.2 Media artists in Africa

Media practitioners perform various roles in society.

They inform, educate, entertain, and influence public opinion. They also serve as watchdogs, holding

institutions accountable.

Their work contributes to social, cultural, and political development.

Understanding these roles helps you analyse the impact of media in Africa.

Fill in the blank: Media practitioners helpto

the public.
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ROLES OF MEDIA PRACTITIONERS

Gather, verify and present %
= —

keep the public informed.

’”QW

news and information to

6 EDUCATORS

Use media to teach, raise
awareness and promote
lifelong learning.

O ADVOCATES

Give a voice to the voiceless
and champion social change
and justice.

Facilitate dialogue and

people through clear and
effective communication.

Pilot questions 2.2

1. Types of media include:
A. Silence
B. Numbers
C. Random

D. Print, broadcast, and digital

2. Digital media uses the:
A. Internet
B: Paper
C. Silence

D. Numbers

COMMUNICATORS

Media practitioners perform different roles that help
inform, educate, entertain and empower society.

‘ STORYTELLERS
Create and share compelling
stories that reflect real
life and diverse voices.

@ ENTERTAINERS

Produce creative content
that engages, inspires
and brings joy.

@ WATCHDOGS

Investigate, monitor and
hold those in power
accountable.

0 CONTENT CREATORS

Design and produce media
content for different
platforms and audiences.

-

MEDIA
PRACTITIONERS
inform « educate - entertain
empower

o
R

Figure 2.4 Roles of media practitioners

connect

1-NET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION

STUDENTS



3. Journalists are:
A. Performers
B. Media artists
C. Silence

D. Numbers

4. Media practitioners help to:
A. Mislead
B. Silence
C. Numbers

D. Inform the public

5. Filmmakers are part of:
A. Media artists
B. Silence
C. Numbers

D. Audience

2.3 Forms of Media
2.3.1 traditional media

Traditional media refers to the earliest forms of communication used in African societies before the
introduction of modern technology. The term traditional media includes storytelling, drum

communication, folk songs, proverbs, and town criers.
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These forms were used to pass information, preserve culture, and maintain social order within

communities.
Understanding traditional media helps you appreciate the foundation of communication systems in Africa.

Fill in the blank: Traditional media includes storytelling and .

TRADITIONAL MEDIA FORMS

Long-established, one-way channels used to
inform, educate and entertain large audiences.

v v v v v

PRI ELEVISION Ml outpoor MeDIA il FOLK MEDIA
Written materials Audio broadcasts Audio-visual content Visual displayed Traditional, oral or
printed on paper and itted over broad: to audit in public spaces to reach  performing arts used to
distributed to readers. radio waves. through TV channels. a wide audience. share information.

Examples: Examples: Examples: Examples: Examples:
Newspapers, AM/FM radio, TV news, dramas, Billboards, banners, Storytelling, drama,
magazines, books, community radio documentaries, signage, transit songs, proverbs,
posters, flyers programs sports advertisements puppetry

0 ® ¢ Traditional media played a vital role in shaping public opinion,
.. preserving culture and connecting communities.

Caption: Figure 2.5 Traditional media

2.3.2 Conventional Media
Conventional media refers to established forms of media that developed with technological advancement.

These include newspapers, radio, and television. Conventional media are widely used for information

dissemination and public communication.
They bridge the gap between traditional and modern media systems.
Understanding conventional media helps you analyze media evolution.

Fill in the blank: Radio is an example of __ media.
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CONVENTIONAL MEDIA

Conventional media are the long-established, one-way
channels used to inform, educate and entertain audiences.

DESCRIPTION

KEY FEATURES

EXAMPLES / ROLE

Printed publications that
provide news, opinions,
features, and advertisements.

. .

 Printed on paper
 Published daily or weekly
« Detailed and in-depth

« Can be kept for reference

& Q

Examples: The Guardian (Nigeria),
Daily Nation (Kenya),
Sowetan (South Africa)

Role: Inform the public, shape
opinion, advertise, and provide
in-depth analysis.

Audio broadcasts transmitted
through radio waves to reach

listeners.
&

 Audio only
* Reaches wide audiences
« Immediate and live
« Portable and affordable
(=)

[ ]

Examples: BBC Radio (Africa),
Nigeria Info, Radio Citizen
(Kenya)

Role: Inform, educate, entertain,
and mobilize communities.

TELEVISION

Audio-visual broadcasts that
combine sound, moving
images, and text.

>

« Combines audio and video
« High impact and engaging
« Reaches large audiences
 Used for news and
entertainment

Examples: NTA (Nigeria),
KTN (Kenya), SABC (South Africa)

Role: Inform, educate, entertain,
advertise, and influence public
perception.

2.3.3 New Media

Table 2.3 Conventional media

New media refers to digital and internet-based forms of communication.

The term new media includes social media platforms, websites, blogs, and mobile communication

technologies. Theseimedia are interactive, fast, and widely accessible.
New media has transformed communication by allowing users to create and share content easily.
Understanding new media helps you analyze modern communication trends.

Fill in the blank: New.media is based on ___ technology.
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NEW MEDIA PLATFORMS

Digital and internet-based platforms that enable two-way communication,
user participation and global connectivity.

SOCIAL MEDIA 0 ONLINE NEWS PLATFORMS

Websites and apps that deliver
news and current affairs
in real time.

Platforms that connect people,

allow sharing of content and @
facilitate online interaction.

Examples: O Examples:
Facebook, X (Twitter), CNN.com, Al Jazeera,
Instagram, TikTok, Pulse Nigeria

Linkedin

Platforms where users upload,
watch and share videos.
Examples:

YouTube, Vimeo,

Dailymotion

MESSAGING APPS

Apps that allow instant text,

Online spaces where
individuals or organizations
publish articles, opinions
and information.

Examples:

WordPress, Medium,

BBC News, The Guardian

PODCASTS
o 2 s voice or video communication
Digital audio (or video) programs ) ) )) and group interaction.
that can be streamed or Examples:
downloaded on demand. ° [ ) WhatspAp;; Telegram,

Examples:
Spotify Podcasts, Apple ONLINE COMMUNITIES & FORUMS Q;“"“" Messenger

Eodcants oo 2 Digital spaces where people with shared interests . ”
discuss topics and exchange ideas. x x

Examples: Reddit, Quora, African online forums

® 9@ New media has transformed how information is d, shared and d, @
)] giving voice to individuals and connecting the world. k

Figure 2.6 New media

Pilot questions 2.3

1. Traditional media includes:
A. Social media
B. Television
C. Internet

D. Storytelling and drums

2. Conventional media includes:
A. Social media
B. Silence
C. Numbers

D. Radio and television

BLOGS & WEBSITES i VIDEO SHARING PLATFORMS

e |

!

)
s
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3. New media refers to:
A. Oral communication
B. Print only
C. Digital platforms

D. Silence

4. Traditional media helps to:
A. Preserve culture
B. Silence
C. Numbers

D. Destroy culture

5. New media is based on:
A. Oral systems
B. Silence
C. Numbers

D. Digital technology

Series summary

In‘this Series, you examined the classification, types, and forms of media in modern Africa. You began by
exploring how media is classified, such as print, broadcast, and digital media. You then studied the
different types of media and the roles of media artists in society. Finally, you analysed the forms of

media, including traditional, conventional, and new media, and their relevance in communication.
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By engaging with these topics, you should now be able to classify media, identify types of media and
media practitioners, and distinguish between different forms of media. These skills align with the Series

Learning Outcomes and enhance your understanding of the media landscape in Africa.

GLOSSARY OF TERMS

Broadcast media: Media that transmit information electronically, such as radio and television.
Conventional media: Established forms of media such as newspapers, radio, and-television.

Digital media: Media that use the internet and electronic technologies to communicate information.
Media classification: The process of grouping media into categories based on characteristics.

Media practitioners: Individuals who work in the media industry, such as journalists and filmmakers.
New media: Digital and internet-based forms of communication such as'social media and websites.
Print media: Media that involve printed materialsSuch as newspapers and magazines.

Traditional media: Early forms of communication such as storytelling and drum signals.

Concept check questions

Objective questions
1. Media classification refers to:
A. Ignoring media
B. Grouping media into categories
C. Silence
D. Numbers

(Linked to SLO 2.1)
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2. Print media includes:
A. Radio
B. Television
C. Newspapers
D. Silence

(Linked to SLO 2.2)

3. Digital media uses the:
A. Internet
B. Paper
C. Silence
D. Numbers

(Linked to SLO 2.2)

4. Traditional media includes:
A. Social media
B. Television
C. Storytelling
D« Internet

(Linked to SLO 2.5)

Short-answer questions
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5. Explain the classification of media arts.

(Linked to SLO 2.1)

6. Identify different types of media.

(Linked to SLO 2.2)

7. Describe the roles of media practitioners.

(Linked to SLO 2.4)

8. Distinguish between traditional and conventional media.

(Linked to SLO 2.5)

9. Explain the relevance of new media in'modern Africa.

(Linked to SLO 2.6)

Long-answer questions

10. Analyse the importance of media classification in understanding media systems.

(Linked to SLO:2.1)

11. Evaluate the role of media artists in African society.

(Linked to SLO 2.3, SLO 2.4)

12. Examine the differences and relevance of traditional, conventional, and new media.
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(Linked to SLO 2.5, SLO 2.6)

Answers to concept check questions 2

Objective questions

1.B

2.C

3.A

4.C

Short-answer questions

5. Media classification groups media based on characteristics and functions.

6. Types include print, broadcast, and digital media.

7. Media practitioners inform, educate, entertain, and influence society.
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8. Traditional media is oral and cultural, while conventional media includes newspapers, radio, and

television.

9. New media enables fast, interactive communication and wide information access.

Long-answer questions

10. Basic response: Classification helps organise media.

Value-added response: Media classification aids understanding of media structure, function, and

interaction within society.

11. Basic response: Media artists contribute to society.

Value-added response: Media artists.influence public opinion, cultural expression, and social change

through their work.

12. Basic response: Media forms are different.

Value-added response: Traditional, conventional, and new media differ in technology, reach, and

interaction, each playing important roles in communication.

Answers to pilot questions 2 (Final Fixed)

Pilot questions 2.1

I.LA
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2.D
3.C
4.D

5.D

Pilot questions 2.2
1.D
2.A
3.B

4.D

5.A ®

Pilot questions 2.3

1.D

: \,QQ

5.D

\®
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Figure 2.1: Media classification

Al-generated illustration using prompt: “Create a diagram showing classification of media into different
categories.”

Tool: Al image generation platform

Search reference: “media classification diagram OER”

Figure 2.2: Importance of classification
Al-generated illustration using prompt:| “Create a diagram showing importance of media classification.”
Tool: Al image generation platform

Search reference: “importance media classification diagram OER”

Figure 2.3: Types of media

Al-generated illustration using prompt: “Create a diagram showing types of media such as print,
broadcast, and digital.”

Tool: Al image generation platform

Search reference: “types of media diagram OER”

Figure 2.4: Roles of media practitioners

Al-generated illustration using prompt: “Create a diagram showing roles of media practitioners such as
informing and educating.”

Tool: Al image generation platform

Search reference: “roles media practitioners diagram OER”
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Figure 2.5: Traditional media

Al-generated illustration using prompt: “Create a diagram showing traditional African media forms such
as storytelling and drums.”

Tool: Al image generation platform

Search reference: “traditional media Africa diagram OER”

Figure 2.6: New media

Al-generated illustration using prompt: “Create a diagram showing new media platforms.such as social
media and websites.”

Tool: Al image generation platform

Search reference: “new media platforms diagram OER”

Table 2.1: Categories of media arts
Al-assisted content based on media studies
Suggested prompt: “Create a table listing categories of media arts.”

Search reference: “media categories‘table OER™

Table 2.2: Media artists’in Africa
Al-assisted content based on communication studies
Suggested prompt: “Create a table listing types of media artists in Africa.”

Search reference: “African media artists table OER”

Table 2.3: Conventional media
Al-assisted content based on media theory
Suggested prompt.: “Create a table listing conventional media forms.”

Search reference: “conventional media table OER”
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Series 3: Media, Society, Development, and Information Flow

3.1 Media, Development, and Underdevelopment
3.1.1 Meaning of media and development
3.1.2 Media in developed and less developed societies

3.1.3 Role of media in development

3.2 Understanding Information Flow
3.2.1 Meaning of information flow
3.2.2 Channels of information flow

3.2.3 Barriers to information flow

3.3 Media and Social Response
3.3.1 Media and cultural influence
3.3.2 Media and political communication

3.3.3 Media and social change

INTRODUCTION

Media plays a crucial role in shaping society, influencing development, and facilitating the flow of
information. In modern Africa, media systems reflect both progress and challenges, particularly in
relation to development and underdevelopment. The way information flows within and across societies

also affects how people access knowledge and participate in social and political processes.

This series aims to examine the relationship between media, society, development, and information flow

in modern Africa.
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We shall commence this Series by exploring the role of media in development and underdevelopment.
Next, we will examine how information flows through different channels and the factors that influence its
movement. Finally, we will analyze how the media responds to cultural, social, and political situations

across the African continent.

Series learning outcomes

Upon completing this Series, you should be able to:

SLO 3.1: Explain the relationship between media and development.

SLO 3.2 distinguish between developed and less developed media systems.
SLO 3.3 analyze the role of media in societal development.

SLO 3.4: Describe the concept of information flow.

SLO 3.5: Identify channels and barriers to information flow.

SLO 3.6 evaluate the role of media in cultural, social, and political contexts.

3.1 Media, Development, and Underdevelopment

3.1.1 meaning of media and development

The media plays an important role in the development of society. The term media and development refers

to how media contribute to_economic growth, education, political awareness, and social change.

The media provides information, educates the public, and promotes participation in development

processes. It also supports transparency and accountability in governance.

Understanding this relationship helps you analyze the impact of media on society.

Fill in the blank: Media contributes to  development.
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MEDIA AND DEVELOPMENT

The media play a vital role in promoting development by
informing, educating, mobilizing and empowering people.

HOW MEDIA CONTRIBUTES

TO DEVELOPMENT IMPACT ON DEVELOPMENT
INFORMS
n Provides accurate and timely ﬁ ® /J Ez?n:z:ﬂ:idiﬁ::x;:em
information. Il. i
and entrepreneurship.

THE MEDIA
AS A DRIVER OF
DEVELOPMENT

EDUCATES
Raises awareness and builds
~ knowledge and skills.

MOBILIZES
Encourages public participation
and community action.

2

EMPOWERS
ﬁ Gives a voice to citizens,

especially the marginalized.

SOCIAL PROGRESS

Improves health, education
and social welfare.

GOOD GOVERNANCE
Supports democracy, human
rights and rule of law.

SUSTAINABLE DEVELOPMENT
Promotes environmental protection
and responsible resource use.

A STRONG MEDIA ECOSYSTEM REQUIRES:

Exposes problems and promotes

FES g o s @

PRESS ETHICAL DIVERSE ACCESS TO
FREEDOM PRACTICES VOICES TECHNOLOGY

(JJ HOLDS ACCOUNTABLE

@ [ ] @ When media is free, responsible and inclusive, it becomes a powerful force for @
..- sustainable development and a better quality of life for all.

Figure 3.1 Media and development

3.1.2 Media in developed and less developed societies

Media systems differ between developed and less developed societies.

In developed societies, media systems are often advanced, widely accessible, and technologically driven.
In less developed societies, media may face challenges such as limited access, infrastructure and

resources:
These differences affect how information is produced and distributed.

Understanding this distinction helps you analyze media inequality.

Fill in the blank: Developed media systems are more .
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MEDIA IN DEVELOPED VS. LESS DEVELOPED SOCIETIES

A comparison of media access, technology and reach in different societies.

( ASPECT DEVELOPED SOCIETIES I LESS DEVELOPED SOCIETIES ]
« High levels of media access Q « Limited media access <( ))
@ ‘ « Available to most people >® | = L_ln?ven availability, often A
o™ « Affordable and diverse options 0 a | limited to urban ar.eas e®e
ACCESS .. | = Cost can be a barrier e )

« Wide and global reach « Limited and local reach

* Media often concentrated
in towns and cities

. :\eti\;lann;::;nd Lbgecate | « Outdated or limited technology e
m ol High-speed intemet and ‘ . §lower internet, limited digital -_—
digital platforms |nfrAastructure i y - . '
TECHNOLOGY « Wide use of TV, online streaming, * :::::";i;;era:w' priatenc

and social media piones

| |
o7 age
international coverage Q; %
= Multiple platforms reach v « Rural and remote areas are

REACH diverse audiences | harder to reach
|

Countries like the USA, UK,
.@. Germany, Japan

. . Example: High-speed internet, Example: Community radio,

24/7 news channels, global limited TV channels, growing

EXAMPLE social media use mobile phone use

. — — = 1 =4

Countries in many parts of Africa,
Asia, and Latin America

Table 3.1 Media in developed vs less developed societies

3.1.3 Role of Media in Development

Media plays multiple roles in development.

It informs citizens, educates the public, promotes cultural values, and supports economic and political

participation. The media also acts as a watchdog, ensuring accountability in governance.
These roles make media a key tool for development.

Understanding these roles helps you evaluate media impact.

Fill in the blank: Media helps to ___ the public.
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THE ROLE OF MEDIA

IN DEVELOPMENT

The media informs, educates, empowers and mobilizes people,
helping to drive social, economic and political development.

1. INFORMATION
Provides accurate, timely and
relevant information to help
people make informed

decisions.
6. WATCHDOG AND AS A DRIVER \
ACCOUNTABILITY OF DEVELOPMENT i

Investigates, exposes corruption
and abuses of power, promoting
transparency and good

2. EDUCATION
Raises awareness, builds
| knowledge and skills, and
promotes ilfelong
learning.

3. MOBILIZATION

Encourages public participation

governance.

and collective action on issues
NEWS §/ such as health, environment
m and governance.
»
4. EMPOWERMENT
Gives a voice to the voiceless,

promotes inclusion, gender
equality and human rights.

5. ENTERTAINMENT

~
AND CULTURE [ %

4
)
Educates and inspires through ,/
entertainment while promoting \'k 4
cultural identity and values. e

(1 1] A free, responsible and inclusive media is ial for inabl
..‘ development and a better quality of life for all.

Figure 3.2 Role of media

Pilot questions 3.1

1. Media and development refers to:
A. Ignoring society
B. Silence
C. Relationship between media and growth

D. Numbers

2. Media contributes to:
A. Silence

B. Numbers
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C. Confusion

D. Social development

3. Developed media systems are:
A. Limited
B. Silent
C. Weak

D. Advanced

4. Media helps to:
A. Inform the public
B. Silence
C. Numbers

D. Mislead

5. Media acts as a:
A. Barrier
B. Silence
C.Watchdog

D. Numbers

3.2 Understanding Information Flow

3.2.1 meaning of information flow
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Information flow refers to the movement of information from one source to another. The term information

flow describes how messages are transmitted through communication channels to reach audiences.

This flow can occur through various media such as print, broadcast, and digital platforms. Effective

information flow ensures that people receive timely and accurate information.
Understanding information flow helps you analyse how communication systems operate.

Fill in the blank: Information flow involves the  of information.

INFORMATION FLOW

THE JOURNEY OF INFORMATION FROM SOURCE TO AUDIENCE

Information flow is the process by which ideas, facts and messages are created,
transmitted, received and understood.

1. SOURCE 2. ENCODING 3. CHANNEL/MEDIUM 4. DECODING 5. AUDIENCE
The origin of the The information is The is delivered The audi i and The recipi who receive
information or converted into a through a medium. makes sense of lhe message. and respond to the
message. suitable format. information.
[l I
®
Examples: Examples: Examples: Examples: Examples:
Journalists, institutions, Writing, dil radio, TV, Reading, listening, Individuals, communities,
individuals, organisations filming, designing websites, social media watching, interacting groups, the public
A A @ A A
1 : FEEDBACK ! L
! 5 5 ! J
- The audience responds, providing L -

feedback to the source.

Effective communication depends on clear ges, the right ch s, @ [ ] @
and active engagement between the source and the audience. CIERD

Figure 3.3 Information flow

3.2:2 channels of information flow

Information flows through different channels.

These include newspapers, radio, television, and digital platforms such as social media. Each channel has

its own method of reaching audiences.
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Channels determine the speed, reach, and effectiveness of communication.

Understanding these channels helps you evaluate how information is distributed.

Fill in the blank: social mediaisa _ channel.

CHANNELS OF INFORMATION FLOW

Information travels from the source to the audience through different
channels. Each channel has unique strengths and uses.

CHANNEL DESCRIPTION ‘ EXAMPLES \ STRENGTHS ‘ LIMITATIONS
* Credible and « Slower to publish
Information is * Newspapers well-researched o
printed on paper * Magazines TG S
e * Can be saved distribution costs
and disiribute * Books and reread == cngagicy
for people to read. « Pamphlets M Reaches wida

PRINT (no sound/video)

audiences

L Reaches large One-way
Information is » R s
3 audiences quickly communication
transmitted through « Radio 4 o .
airwaves for . U.ses audio and Limited audience
visuals interaction

simultaneous

BROADCAST reception.

Effective for Programming costs
emergency news are high

- Instant and global
Websites g Information overload

@ = Information is shared Socialmedl reach :
O using internet-based om.a media * Two-way A RI.SIf of )
sl ﬂ @ platforms and digital  Email communication misinformation

technologies. Podcasts Interactive and Depends on internet
multimedia-rich access
Cost-effective

DIGITAL

Blogs

9_ Different channels work together to ensure information reaches the right audience, @ @ @
A 49 in the right format, at the right time. amn

Table 3.2 Channels of information flow
3.2.3 Barriers to Information Flow

Information flow can be affected by various barriers.

These include technological limitations, language differences, censorship, and lack of access to media.

These barriers can restrict the flow of information and reduce communication effectiveness.

-
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Understanding these barriers helps in improving communication systems.

Fill in the blank: Barriers can ___ information flow.

BARRIERS TO INFORMATION FLOW

Barriers can block, distort or delay information,
preventing it from reaching and being understood by the audience.

CULTURAL
BARRIERS

Differences in beliefs,
values and norms can
lead to misunderstandings.

PHYSICAL BARRIERS

Geographical distance, difficult
terrain or lack of transportation
can delay or prevent delivery.

ORGANIZATIONAL
BARRIERS

Complex procedures, poor
communication systems or
bureaucracy slow information
flow.

v

Pilot questions 3.2

L. Information flow refers to:
A. Silence
B. Movement of information
C. Numbers

D. Confusion

125

LANGUAGE BARRIERS ‘

Differences in language or
complex vocabulary hinder

O

"N

A=

BARRIERS TO

2-0-2

understanding.

]

INFORMATION OVERLOAD

Too much information can confuse people and
make it hard to find what is important.

oo

o~
>

e

Identifying and reducing these barriers helps ensure that information

flows

i

its i

thly and achi

d impact.

TECHNOLOGICAL
BARRIERS

Limited access to technology,
poor infrastructure or technical
problems can block information.

INFORMATION i
FLow « ®  Prejudices, emotions or lack of
interest can prevent people

from accepting information.

SOCIAL BARRIERS
Inequality, discrimination or distrust
can limit the sharing and acceptance
of information.

Figure 3.4 Barriers to information flow
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2. Information is transmitted through:
A. Silence
B. Numbers
C. Channels

D. Barriers

3. Social media is a:
A. Traditional channel
B. Silent channel
C. Weak channel

D. Digital channel

4. Barriers to information flow include:
A. None
B. Silence
C. Numbers

D. Technology limitations

5. Barriers can:
A. Improve flow
B. Silence
C. Restrict flow

D. Numbers
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3.3 Media and Social Response
3.3.1 media and cultural influence

The media plays a significant role in shaping culture in African societies. The term cultural influence of

media refers to how media affects beliefs, values, traditions, and lifestyles.

Through films, radio programs, and digital platforms, the media help preserve cultural heritage while also

introducing new ideas.

Understanding this influence helps you analyze how media shapes identity.

Fill in the blank: Media influences  and values.

MEDIA AND CULTURE

The media shapes culture, and culture shapes the way media is created,
shared and understood.

HOW MEDIA SHAPES CULTURE

SHAPES BELIEFS AND VALUES
Media promotes certain ideas and
worldviews that influence what
people believe is important.

BUILDS SOCIAL NORMS

O Media presents examples of
acceptable behavior, lifestyles
and trends.

PRESERVES AND PROMOTES
CULTURE

Media helps keep traditions,
languages and heritage alive and
shares them with new audiences.

S INFLUENCES PERCEPTIONS
- - Media frames events and issues,
influencing how people understand

the world around them.

POSITIVE INFLUENCES

® S =

Promotes understanding Celebrates diversityand  Educates and raises  Inspires social change

and tolerance cultural heritage awareness

HOW CULTURE SHAPES MEDIA

/ REFLECTS CULTURAL VALUES
O‘. Media content is created based on

MEDIA
INFLUENCE ON
CULTURE

Media communicates ideas,
values and stories that
shape how people think,
feel and behave.

the values, beliefs and preferences
of the target audience.

INFORMS CONTENT CREATION

,»‘ \ Stories, music, art and programs are
\ & inspired by cultural experiences and

traditions.

DEFINES VOICE AND STYLE
Language, symbols and styles in
media are shaped by the culture of
both creators and audiences.

DRIVES MEDIA PREFERENCES
Cultural tastes determine what
media is popular, supported and
widely consumed.

POTENTIAL NEGATIVE INFLUENCES

‘/ i
~
Promot i

m

v A healthy media envir

cultural
and progress and misit and iali izati inalize groups
culture, ges diverse voices, and empowers people @ ‘.
to think critically and participate in society. agam

Figure 3.5 Media and culture
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3.3.2 media and political communication

The media plays a crucial role in political communication.

The term political communication refers to the use of media to share political information, ideas, and

opinions. The media informs citizens about government activities, elections, and policies.
It also provides a platform for debate and public participation.

Understanding this role helps you evaluate media in governance.

Fill in the blank: Media informs citizens about ___ issues.

@:ﬂ ) TABLE 3.3 :ﬂ)
MEDIA AND POLITICAL COMMUNICATION

Political Function:

PROVIDING NEWS, INFORMED 4 & A Y
EVENTS,DATA  ELECTORATE ) o R !
@

INVESTIGATING &  ACCOUNTABILITY
EXPOSING POWER & CHECKS

DEBATE & FORUM Political Function:

PLATFORMFOR ~ MARKETPLACE
DIVERSE VIEWS  OF IDEAS (

=R o | G | e
- CHOOSING ENC : E :
SIGNIFICANT gﬂﬁ'é%, CIK g L SHANGE
(ISSUES
i RIS ERFENOLY poitical Function: §{ DEMOCRATIC IDEALS 7
. RELAYING POLITICAL SHARED
CULTURAL %> STABILITY o ol
&= i s . . VALUES & NORMS & IDENTITY L

o\:.; Source: Reconstructed based on common political communication frameworks. T/ o

©2024

Table 3.3 Media and political communication

3.3.3 Media and Social Change
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The media contributes to social change by raising awareness and influencing behavior.

The term social change refers to transformation in societal structures and norms. Media highlights social

issues, promotes education, and encourages public action.
Through campaigns and information dissemination, the media help address societal challenges.
Understanding this role helps you analyze media impact.

Fill in the blank: Media promotes __ change in society.

FIGURE 3.6

' . MEDIA AND SOCIAL CHANGE
, }E']*L% s MEDIA FRAMEWORKS S==N ; el (E

* SOCIAL & CULTURAL CHANGE ‘ SOCIAL & CULTURAL CHANGE
INFORMING L

- . ~ |
SHIFTING BELIEFS NOWL sve (o] ADVOCACY & PROTESTS i
& ATTITUDES ISITION \\ = eaa0) .

0@ QC

TECHNOLOGICAL
ADVANCEMENT

TECHNOLOGICAL
Al, SOCIAL MEDI;

A MEDIA,
N
MOBILETECH SOCIAL NORMS FORMATION

poLicy [l 1\ [Mees = 2] &
DEVELOPMENT I ;:?‘; &

: a.f.'s‘r‘.'uvé%‘:’r'énes ’ X b =N o7 =

] ) DEMAND DIFFERENT Cf—
NGERNs LEGISLATION g I ‘

POLITICAL COMMUNICATION == REPRESENTATIONS

N~ e —
~ CULTURAL REFLECTION & REINFORCEME!
O—=— Source: based itical ication and media studies =10

pol
©2024

Figure 3.6 Media and social change

Pilot questions 3.3
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1. Media influences:
A. Silence
B. Numbers
C. Nothing

D. Beliefs and values

2. Political communication involves:
A. Entertainment
B. Silence
C. Numbers

D. Sharing political information

3. Media informs citizens about:
A. Cultural issues
B. Silence
C. Political issues

D. Numbers

4. Media contributes to:
A. Silence
B. Social change
C. Numbers

D. Confusion
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5. Media helps to:
A. Raise awareness
B. Silence
C. Numbers

D. Ignore issues

Series summary

In this Series, you examined the relationship between media, society, development, and information flow
in modern Africa. You began by exploring how media ‘contribute to. development and the differences
between developed and less developed media systems. You then studied information flow, including its
channels and barriers. Finally, you analyzed how the media influences culture, politics, and social change

across African societies.

By engaging with these topics, you should now be able to understand the role of media in development,
describe how information flows, and evaluate the impact of media on cultural, social, and political
processes. These skills align with the Series Learning Outcomes and deepen your understanding of media

in Africa.

GLOSSARY OF TERMS
Development: The process of improving economic, social, and political conditions in society.

Information flow: The movement of information from a source to an audience through communication

channels.
Media and development: The relationship between media systems and societal growth.
Media systems: Structures through which information is produced and distributed.

Political communication: The use of media to share political information and ideas.
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Social change: Transformation in societal structures, behaviours, and norms.
Cultural influence: The impact of media on beliefs, values, and traditions.
Barriers to communication: Factors that limit or restrict the flow of information.

Concept check questions

Objective questions

1. Media and development refers to:
A. The restriction of communication systems
B. The relationship between media and societal progress
C. The elimination of traditional communication
D. The control of media by governments

(Linked to SLO 3.1)

2. Developed media systems are typically characterized by:
A. Limited access and outdated technology
B. Strong government censorship only
C. Advanced technologysand wide accessibility
DsAbsence of communication infrastructure

(Linked to SLO 3.2)

3. Information flow refers to:
A. The blocking of communication channels

B. The movement of information from source to audience
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C. The restriction of media content
D. The elimination of communication systems

(Linked to SLO 3.4)

4. Political communication involves:
A. Entertainment programmes only
B. Cultural storytelling alone
C. Sharing political information through media
D. Limiting access to government information

(Linked to SLO 3.6)

Short-answer questions

5. Explain the relationship between media and development.

(Linked to SLO 3.1)

6. Distinguish between developed and less developed media systems.

(Linked to SLO 3.2)

7. Describe the concept of information flow.

(Linked to SLO 3.4)

8. Identify barriers to information flow.

(Linked to SLO 3.5)
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9. Explain the role of media in social change.

(Linked to SLO 3.6)

Long-answer questions

10. Analyse the role of media in societal development.

(Linked to SLO 3.1, SLO 3.3)

11. Evaluate the impact of information flow on communication systems.

(Linked to SLO 3.4, SLO 3.5)

12. Examine the role of media in cultural’and political contexts.

(Linked to SLO 3.6)

Answers to concept check questions

Objective questions

1.B

2.C

3.B

4.C
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Short-answer questions

5. Media supports development by informing, educating, and promoting participation in society.

6. Developed media systems are advanced and accessible, while less developed systems face limitations

in resources and technology.

7. Information flow is the movement of information through communication channels from the source to

the audience.

8. Barriers include technology limitations, language differences, and restricted access.

9. Media promotes social change by raising awareness and influencing behaviour.

Long-answer questions

10. Basic response: Media contributes to development.

Value-added response: Media informs citizens, supports education, promotes transparency, and enhances

participation in development processes.

11. Basic response: Information flow affects communication.

Value-added response: Effective information flow ensures timely and accurate communication, while

barriers can limit access and reduce effectiveness.
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12. Basic response: Media influences society.

Value-added response: Media shapes cultural values, supports political communication, and drives social

change through information dissemination.

Answers to pilot questions 3

Pilot questions 3.1
1.C
2.D
3.D
4. A

5.C

Pilot questions 3.2
1.B
2.C
3.D
4.D

5.C

Pilot questions 3.3

1.D
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2.D

3.C

4.B

5.A
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Figure 3.1: Media and development

Al-generated illustration using prompt: “Create a diagram showing relationship between media and

development.”
Tool: Al image generation platform

Search reference: “media development relationship diagram OER”

Figure 3.2: Role of media

Al-generated illustrationusing prompt: “Create a diagram showing roles of media in development such

as informing and educating.”
Tool: Al image generation platform

Search reference: “mediarole development diagram OER”

Figure 3.3: Information flow

Al-generated illustration using prompt: “Create a diagram showing flow of information from sender to

receiver.”
Tool: Al image generation platform

Search reference: “information flow diagram communication OER”
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Figure 3.4: Barriers to information flow

Al-generated illustration using prompt: “Create a diagram showing barriers to information flow such'as

technology and language.”
Tool: Al image generation platform

Search reference: “barriers information flow diagram OER”

Figure 3.5: Media and culture

Al-generated illustration using prompt: “Create a diagram showing how.media influences culture and

’

values.’
Tool: Al image generation platform

Search reference: “media cultural influence diagram OER”

Figure 3.6: Media and social change
Al-generated illustration using prompt: “Create a diagram showing media role in social change.”

Tool: Al image generation platform

Search reference: “mediasocial change diagram OER”

Table 3:1: Media in.developed vs less developed societies
Al-assisted content based on media studies

Suggested prompt: “Create a table comparing media in developed and less developed societies.’

Search reference: “media developed vs developing table OER”

Table 3.2: Channels of information flow

Al-assisted content based on communication theory
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’

Suggested prompt: “Create a table listing channels of information flow.’

Search reference: “information flow channels table OER”

Table 3.3: Media and political communication
Al-assisted content based on political communication studies
Suggested prompt: “Create a table listing roles of media in political communication.”

Search reference: “media political communication table OER”
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Series 4: Media Ownership, Globalization, and Control

4.1 Media Ownership and Control

e 4.1.1 Meaning of media ownership
e 4.1.2 Types of media ownership

e 4.1.3 Control and regulation of media
4.2 Mergers and Acquisition of Media Outfits

e 4.2.1 Meaning of mergers and acquisitions
e 4.2.2 Types of media mergers

e 4.2.3 Effects of mergers on media
4.3 Media and Globalisation

e 4.3.1 Meaning of media globalisation
o 4.3.2 Impact of globalisation on African media

e 4.3.3 Challenges and opportunities of global media

INTRODUCTION

Media ownership, control, and globalization are key factors that shape how the media operates in modern
Africa. Ownership determines who controls media content and distribution, while mergers and
acquisitions influence the structure and concentration of media organizations. Globalization further

expands the teach of media, connecting African media systems with global networks and audiences.
This series aims to examine media ownership, control, and globalization in modern Africa.

We shall commence this Series by exploring media ownership and control, including different ownership
structures and regulatory frameworks. Next, we will examine mergers and acquisitions, focusing on how
they affect media organizations. Finally, we will analyze media globalization and its impact on African

media systems, highlighting both challenges and opportunities.
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Series learning outcomes

Upon completing this Series, you should be able to:

SLO 4.1 explain the concept of media ownership.

SLO 4.2 identify different types of media ownership.

SLO 4.3 analyse the control and regulation of media.

SLO 4.4 describe mergers and acquisitions in media industries.
SLO 4.5 evaluate the impact of globalization on African media, and

SLO 4.6 assess challenges and opportunities in global media systems.

4.1 Media Ownership and Control

4.1.1 meaning of media ownership

Media ownership refers to the individuals, organizations, or institutions that own and control media
outlets. The term media ownership determines who has the power to influence content, policies, and the

direction of media organizations.
Ownership plays a significant role in shaping the type of information presented to the public.
Understanding media ownership helps you analyse power and influence in media systems.

Fill in the blank: Media ownership determines __ over media content.
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FIGURE 4.1

MEDIA OWNERSHIP

A COMPLEX NETWORK OF CONTROL & INFLUENCE
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Figure 4.1 Media ownership

4.1.2 types of media ownership

There are different types of media ownership.

These include private ownership, public ownership, and state ownership. Private ownership involves
individuals or corporatioens, public ownership is controlled by the public through institutions, while state

ownership is controlled by the government.
Each type influences how the media operates and what content is produced.
Understanding these types helps you evaluate media diversity.

Fill in the blank: Government-controlled media is known as _ ownership.
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TYPES OF MEDIA OWNERSHIP

Media organizations can be owned and controlled in different ways.
The three main types are private, public and state ownership.

ASPECT PRIVATE OWNERSHIP PUBLIC OWNERSHIP STATE OWNERSHIP
] | S

Owned and controlled by Owned by the public or a public trust Owned and controlled by the
DEFINITION individuals, families, corporations and operated in the public interest, government and funded by

or shareholders for profit. usually not for profit. public resources.

Generate profit and return for Serve the public interest, educate, Promote government policies,

‘ PRIMARY GOAL owners/shareholders. inform and promote civic engagement. maintain social order and
inform the public.

FUNDING SOURCE Advertising 'reven'ue, subscriptions, l).lcense fees, plfbl'lc grants, . Gov?rnment budget and

sales and private inv and limited advertising. public funds.

Determined by owners or Governed by an independent board Influenced by government
EDITORIAL CONTROL corporate management. or public trust to ensure editorial officials or ruling authorities.

independence.

Public interest focus
Greater editorial independence
Accountability to the public

« Financial independence
ADVANTAGES « Innovation and flexibility

Wide range of content

Stable funding
Can reach wide audiences
Supports national development

Profit-driven, may prioritize
LIMITATIONS ratings over public interest
Risk of corporate influence
Can lead to media concentration

Funding may be insufficient
Bureaucratic constraints
Limited commercial flexibility

Risk of government control
Limited press freedom
May lack editorial independence

.
..
..

Commercial TV networks, private China Central Television (CCTV),

BBC (UK), PBS (USA), CBC (Canada),
EXAMPLES newspapers, magazines, online .( ). <. ) (Canada) RT (Russia), national newspapers
public radio stations.
news platforms. owned by governments.
Each type of media ownership has different strengths and weaknesses. o®e
A diverse media landscape with strong independ and bility is ial .-‘
for a free, fair and informed society.

Table 4.1 Types of media ownership

4.1.3 Control and Regulation of Media

Media control and regulation involve rules and policies that govern media operations.

These regulations may be enforced by governments or independent bodies to ensure fairness, accuracy,

and responsibility in‘media content.
Control can affect freedom of expression and the diversity of viewpoints.
Understanding regulation helps you analyse media governance.

Fill in the blank: Media regulation ensures ____ and responsibility.
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FIGURE 4.2

MEDIA REGULATION:
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Figure 4.2 Media regulation

Pilot questions 4.1

1. Media ownership refers to:
A. The regulation of media content by audiences
B. Control of media organisations by individuals, corporations, or governments
C. The distribution of media content to the public

D.The consumption of media by audiences

2. Which of the following represents private media ownership?
A. A government-owned television station
B. A community radio station funded by donations

C. A media company owned by a private corporation
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D. A public broadcasting service funded by taxes

3. State ownership of media means:
A. Media controlled by independent organisations
B. Media operated by private individuals
C. Media controlled by the government

D. Media funded by communities

4. Media regulation is primarily concerned with:
A. Eliminating all forms of communication
B. Ensuring fairness, accuracy, and accountability in media content
C. Promoting only entertainment content

D. Restricting access to information completely

5. One major effect of media ownership on content is:
A. It does not influence media messages
B. It determines the type and direction of information presented
C. It prevents communication entirely

DIt limits audience interpretation only

4.2 Mergers and Acquisitions of Media Outfits

4.2.1 Meaning of mergers and acquisitions
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Mergers and acquisitions refer to processes through which media organisations combine or take over one
another. The term mergers involves two or more companies joining together to form a single entity, while

acquisitions occur when one company takes control of another.

These processes are common in the media industry as organisations seek to expand their influence and

resources.
Understanding mergers and acquisitions helps you analyse changes in media ownership andstructure.

Fill in the blank: A merger involves __ companies.

MEDIA MERGERS AND ACQUISITIONS

Mergers and acquisitions (M&A) occur when media companies combine
to achieve strategic, financial or operational benefits.

' THE M&A PROCESS
@ (2 4] (5] (6 (7
STRATEGIC TARGET DUE NEGOTIATION REGULATORY INTEGRATION POST-MERGER
RATIONALE IDENTIFICATION DILIGENCE & AGREEMENT APPROVAL EVALUATION
+ Define goals « Screen potential « Financial review « Agree on terms * Submit to competition =« Combine operations * Measure performance
« Identify growth targets « Legal & regulatory and valuation and media regulators and systems against goals
opportunities * Assess strategic review « Structure the deal « Address public « Align cultures = Monitor financial
« Assess market fit « Operational and « Sign a letter of interest concerns and teams and editorial impact
trends O S'\";‘_'di“‘ editorial review intent (LOI) « Obtain approvals « Realize synergies « Adjust and optimize
candidates

WHY MEDIA COMPANIES MERGE OR ACQUIRE

il e @ | ¥ 313

Increase market Achieve cost Expand into new Gain new content, Strengthen competitive
share efficiencies markets talent or technology position

POTENTIAL RISKS

b & O

Reduced media Editorial independence High costs and debt Job losses and cultural Regulatory challenges
diversity atrisk clashes

Successful media mergers and acquisitions create value while preserving @ @ @
editorial independence, diversity and serving the public interest. .‘

Figure 4.3 Media mergers and acquisitions
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4.2.2 Types of Media Mergers
There are different types of mergers in the media industry.

Horizontal mergers occur between companies in the same industry, vertical mergers involve companies at

different stages of production, and conglomerate mergers involve unrelated businesses.
Each type affects the structure and competition within the media sector.
Understanding these types helps you evaluate media concentration.

Fill in the blank: Horizontal mergers involve companies in the  industry.

TYPES OF MEDIA MERGERS

Media mergers take different forms depending on how companies combine.
The three main types are horizontal, vertical and conglomerate mergers.

TYPE

E-&

HORIZONTAL
MERGER

(@
:

A
s
VERTICAL
MERGER

=
= ®

CONGLOMERATE
MERGER

DEFINITION HOW IT WORKS
Ct ination of two Ci ies that are direct
media companies competitors (e.g., two TV
that operate at the networks or two newspaper

same level in the
same part of the
industry.

Combination of media
companies operating
at different levels of
the production and
istri chain.

publishers) merge to
increase market share and

achieve economies of scale.

A company merges with
others that supply content,
produce content, or
distribute content to

Combi of media

Ci ies from

companies that
operate in different
areas of the media
industry.

media sectors (e.g., TV,
radio, publishing, digital)
merge to diversify their
holdings.

.

EXAMPLES

Two television
networks merge.
Two daily
newspapers in the
same city combine.

A film studio (content
creator) merges with
a television network
(distributor).

A newspaper company
buys a printing plant.

A pany

ADVANTAGES

Increased market share
Lower operating costs
Stronger bargaining
power

Greater advertising
revenues

Greater control over the
supply chain

More efficient
operations

Secured access to
content or distribution

merges with a radio
station and a digital
news website.

A global corporation
acquires multiple
media brands.

revenue
streams

Spreads financial risk
Creates cross-platform
opportunities
Strengthens brand
portfolio

POTENTIAL CONCERNS

Reduced competition

Risk of higher prices
for consumers

Less diversity of
voices

Can limit access for
competitors

May lead to vertical
monopolies

Reduced consumer
choice

Risk of overexpansion

Complex management

May reduce focus on
core media strengths

Possible impact on
editorial independence

Each type of merger can create value, but it also carries risks.
Strong regulation and transparency help protect competition, diversity and the public interest.

9

Table 4.2 Types of media mergers

4.2.3 Effects of Mergers on Media

Mergers and acquisitions have significant effects on the media.
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They can increase efficiency, expand reach, and improve resources. However, they may also reduce

competition and limit the diversity of viewpoints.
These effects influence how the media operates and serves the public.
Understanding these effects helps you analyse media concentration.

Fill in the blank: Mergers can reduce ___ in the media industry.

EFFECTS OF MEDIA MERGERS

Media mergers can create powerful companies. Their effects
are felt across the media industry, the news itself, and society.

EFFECTS ON THE MEDIA INDUSTRY B EFFECTS ON NEWS AND CONTENT

CONSOLIDATION REDUCED DIVERSITY

Fewer, larger companies control Fewer owners may mean fewer unique
more media outlets. voices and viewpoints.

COST EFFICIENCIES UNIFORM CONTENT

Companies may save money by

sharing resources and operations. M ED I A

Stories and formats may become
more similar across outlets.

ECONOMIES OF SCALE ngOR‘IAL .'N:.LUENCT i
Larger companies can invest more in M E R G E R s oporse prioriies gy nfuence:
news coverage.
technology and content. ) .
- When media companies FOCUS ON PROFITABLE CONTENT
STRONGER MARKET POWER combine, ownership Sensational or entertainment content
:°'fl:"l'9"“'":p°"°' "”"‘ advertisers, and control increase. may be prioritized over public interest
istributors, and content creators. \ This creates npple lOu'nﬂ"sm.
. effects.
EFFECTS ON AUDIENCES __/ EFFECTS ON SOCIETY AND DEMOCRACY

Audiences may have fewer independent Concentration of ownership can increase

LESS CHOICE ’ | THREAT TO PRESS FREEDOM
political and corporate influence.

sources of news and entertainment.

LIMITED PERSPECTIVES WEAKER WATCHDOG ROLE
People may get a narrower range of THE BOTTOM LINE Media may be less likely to challenge
opinions and information. those in power.

Mergers can bring growth and

Fewer competitors can lead to higher risks to diversity, independence, A less diverse media landscape can

HIGHER COSTS eticieiey hut sy Jsovoss @ PUBLIC SPHERE IMPACTED
prices for services. and the public Interest. weaken informed public debate.

WEAKER LOCAL COVERAGE RISK OF MONOPOLY POWER
Local news may decline as companies ' ‘ Too much control can harm competition
focus on national/global profits. and democratic values.

Strong regulation, transparency, and public oversight are essential to ensure that @ Qe

media mergers benefit the public and do not harm democracy.

Figure 4.4 Effects of mergers
Pilot questions 4.2

1. A merger in the media industry refers to:

A. One company is shutting down completely
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B. Two or more companies combining to form a single organisation
C. Government takeover of media organisations

D. Distribution of media content across regions

2. An acquisition occurs when:
A. Two companies agree to operate independently
B. A company takes control of another company
C. Media organisations stop operations

D. Government regulates media content

3. Horizontal mergers take place between:
A. Companies in different industries
B. Companies at different production stages
C. Companies within the same industry

D. Government and private/organisations

4. Vertical mergers involve:
A. Companies at'the same production level
B.Companies.in unrelated industries
C. Companies at different stages of production

D. Independent media organisations

5. One major effect of media mergers is:

A. Increased competition among media firms
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B. Reduction in media concentration
C. Expansion of ownership diversity

D. Reduction in competition and diversity of viewpoints

4.3 Media and Globalization

4.3.1 Meaning of Media Globalization

Media globalization refers to the process through which media systems operate across national
boundaries. The term media globalization involves the exchange of information, ideas, and content

between countries through global media networks.
This process allows audiences to access international content and perspectives.
Understanding media globalization helps you analyze the interconnected nature of modern media.

Fill in the blank: Media globalization involves . information across countries.
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MEDIA GLOBALISATION

Global media networks connect the world, crossing borders to share news,
entertainment and ideas. They shape cultures, markets and public opinion.

DRIVERS OF IMPACTS OF GLOBAL
GLOBALISATION . E T \ MEDIA NETWORKS
BB e e R e
p TECHNOLOGY < i " WIDER CHOICE
| Amat H @ Audiences gain access
> H 7 to a wide range of news
e il =~ > and entertainment.

NORTH % (} H L EUROPE

i
| Satellite TV, the internet, ‘
‘ ) CULTURAL INFLUENCE
" = Global content shapes
‘ GLOBAL " lifestyles, values and

of scale and higher = MEDIA aspirations.

streaming and mobile
devices enable instant,
global reach.

> 4

ECONOMICS
Media companies seek
new markets, economies

trade policies allow Disdia ulusetrios.
media companies to
operate across borders. ’ CULTURAL CONCERNS
| s Risk of domination by
Western media and

fits. .
o T NETWORKS ) ECONOMIC GROWTH
LIBERALISATION - i Creates jobs, investment
@ Deregulation and open i ’ and opportunities in

CLLTUMALEXCHANSE cultural homogenisation.
People’s interest in global
:Z'::'s",',:,':’,::“y'” h POWER IMBALANCE
A few global companies
d control much of the
Satellite Internet & Social Media Film& TV News world’s media.
i i Agencies

RESPONSES AND COUNTER-TRENDS )

@ s 2 @

LOCAL CONTENT MEDIA DIVERSITY REGULATION GLOBAL COLLABORATION
2 . Governments set rules to ensure Co-productions and partnerships
c‘"‘"l:";f‘:;:'::;:'::;::;f"“' s“""::;:::g;’;::;’f’ nd fair competition and protect ‘ bring diverse voices to

cultural identity. | worldwide audiences.

Media globalisation connects the world, but protecting diversity, independence : @ a
and cultural identity is ial for a bal. d global media landscape. -

Figure 4.5 Media globalization

4.3.2 Impact of globalization on African media

Globalization has both positive and negative impacts on African media.

It increases access to global content, improves technology, and expands communication networks.

However, it may also lead to cultural dominance and reduced local content.
Understanding these impacts helps you evaluate global media influence.

Fill in the blank: globalization increases ___ to information.
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IMPACT OF GLOBALISATION

Globalisation has transformed the media industry, creating new opportunities
while also raising important challenges.

DIMENSION BENEFITS CHALLENGES
ACCESS TO « Wider and faster access to news from around the world. + Information overload and misinformation.
INFORMATION = Greater variety of viewpoints and perspectives. = Content dominated by global news agencies.

« More content choices across TV, film, music,
and digital platforms.

Risk of cultural homogenisation.
Local content may be overshadowed by

MEDIA CONTENT

@

AL 2 Highaualtyfatemational p global media.
globally.
ECONOMIC « Growth of media industries and new markets. = Profits concentrated among a few global
« Attracts foreign investment and creates jobs. corporations.
..I OEEORIUNITIES + Economies of scale reduce production costs. * Local media may struggle to compete.
TECHNOLOGY AND | ° Faster adoption of : Scholog! « Digital divide leaves some regions behind.
INNOVATION % 9t and « High costs of keeping up with technology.

« Drives innovation in digital media.

+ Encourages cultural exchange and understanding.
CULTURAL IMPACT  « Promotes global awareness and diversity.
* Supports cross-cultural collaboration.

Risk of losing local languages and traditions.
Western values and lifestyles may dominate.

ik dq

Authoritarian governments may restrict
global media.

Media ownership concentration can influence
public opinion.

+ Spreads ideas of press freedom and human rights.
+ Empowers independent and citizen media.
Encourages public debate on global issues.

DEMOCRACY AND
FREEDOM

y \
RS
:
.

[

« Global media highlights environmental issues. Environmental issues may be underreported

ENVIRONMENTAL

Q

Encourages international cooperation on in some regions.
AWARENESS climate change. « Media production has a growing carbon footprint.
Globalisation offers vast opportunities for information, connection and growth, ® . ®
but it also brings risks to diversity, equity and independence. .-‘
A bal d app! h is ial to imise benefits and reduce harm.

Table'4.3 Impact of globalization

4.3.3 Challenges and Opportunities of Global Media

Global media presents both challenges and opportunities.

Opportunities include wider communication, technological advancement, and economic growth.

Challenges include cultural loss; media dependency, and unequal access to technology.
Understanding these aspects helps you analyse global media systems.

Fill in the blank: Global media creates _ and challenges.
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Figure 4.6 Global media challenges

Pilot questions 4.3

1. Media globalization refers to:
A. Local communication
B. Global exchange of information
C. Silence

D. Numbers

2. globalization increases:

A. Access to information
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B. Silence
C. Numbers

D. Confusion

3. One benefit of globalization is:
A. Isolation
B. Wider communication
C. Silence

D. Numbers

4. One challenge of globalization is:
A. Cultural loss
B. Silence
C. Numbers

D. Growth

5. Global media-creates:
A. Opportunities
B.Silence
C. Numbers

D. Barriers

Series summary
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In this Series, you examined media ownership, control, mergers, and globalization in modern Africa. You
began by exploring media ownership and the different structures that influence control over media
content. You then studied mergers and acquisitions, focusing on how they reshape media organizations
and affect competition. Finally, you analyzed media globalization, including its impact, challenges, and

opportunities for African media systems.

By engaging with these topics, you should now be able to understand media ownership structures,
evaluate the effects of mergers, and analyze the impact of globalization on media. These skills align with

the Series Learning Outcomes and enhance your understanding of media systems in a global context.

GLOSSARY OF TERMS

Acquisition: The process by which one company takes control of another.

Conglomerate merger: A merger between companies in unrelated industries.

Globalization: The process of increasing interaction and integration across countries.
Horizontal merger: A merger between companies in the same industry.

Media ownership: The control of media outlets by individuals, organizations, or governments.
Media regulation: Rules and policies governing media operations and content.

Vertical merger: A merger between companies at different stages of production.

Media concentration: The reduction of competition due to ownership consolidation in media industries.

Concept check questions

Objective questions
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1. Media ownership refers to:
A. Regulation of media content
B. Control of media outlets by individuals or organizations
C. Audience participation in media
D. Distribution of media products

(Linked to SLO 4.1)

2. Which of the following is an example of private media ownership?
A. Government-owned broadcasting station
B. Community radio station
C. Media organization owned by a corporation
D. Public service media funded by taxes

(Linked to SLO 4.2)

3. A merger in the media industry involves:
A. One company dissolving completely
B. A company selling its assets
C. Two or more companies combining into one
D.Government taking control of media

(Linked to SLO 4.4)

4. Media globalization refers to:
A. Restricting media within national borders

B. Government control of all media content
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C. Local production of media content only

D. Cross-border exchange of media content and information

(Linked to SLO 4.5)

Short-answer questions

5. Explain the concept of media ownership.

(Linked to SLO 4.1)

6. Identify types of media ownership.

(Linked to SLO 4.2)

7. Describe mergers and acquisitions in media.

(Linked to SLO 4.4)

8. Explain the impact of globalization on African media.

(Linked to SLO4:5)

9. Identify challenges of global media systems.

(Linked to'SLO 4.6)

Long-answer questions

10. Analyse the role of media ownership in shaping media content.
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(Linked to SLO 4.1, SLO 4.3)

11. Evaluate the effects of mergers on media organisations.

(Linked to SLO 4.4)

12. Examine the opportunities and challenges of globalization in media.

(Linked to SLO 4.5, SLO 4.6)

Answers to concept check questions

Objective questions

1.B

2.C

3.C

4.D

Short-answer questions

5. Media ownership refers to control of media outlets and influence over content.

6. Types include private, public, and state ownership.
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7. Mergers combine companies, while acquisitions involve one company taking over another.

8. Globalization increases access to information but may reduce local content.

9. Challenges include cultural loss, inequality, and media dependency.

Long-answer questions

10. Basic response: Ownership affects media.

Value-added response: Media ownership influences content, policies, and diversity of viewpoints, shaping

public information.

11. Basic response: Mergers affect media.

Value-added response: Mergers can improve efficiency and reach, but may reduce competition and

diversity in media industries.

12. Basic response: Globalization has effects.

Value-added response: Globalization expands communication and access but introduces challenges such

as cultural dominance and unequal access.
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Answers to pilot questions

pilot questions 4.1

1.B
2.C
3.C
4.B

5.B

Pilot questions 4.2 .
1.B
2.B

=

Pilot questions

1.
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Figure 4.1: Media ownership

Al-generated illustration using prompt: “Create a diagram showing-types of media ownership such as

’

private and public.’
Tool: Al image generation platform

Search reference: “media ownership diagram OER”

Figure 4.2: Media regulation

Al-generated illustration using prompt: “Create a diagram showing media regulation and control

’

mechanisms.’
Tool: Al image generation platform

Search reference: “media regulation diagram OER”

Figure 4.3: Media mergers and acquisitions

Al-generated illustration using prompt: “Create a diagram showing mergers and acquisitions in media

companies.”
Tool: Al image generation platform

Search reference: “media mergers acquisitions diagram OER”
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Figure 4.4: Effects of mergers

Al-generated illustration using prompt: “Create a diagram showing effects of mergers on media

industry.”
Tool: Al image generation platform

Search reference: “effects media mergers diagram OER”

Figure 4.5: Media globalization

Al-generated illustration using prompt: “Create a diagram showing global media networks and

information exchange.”
Tool: Al image generation platform

Search reference: “media globalization diagram OER”

Figure 4.6: Global media challenges

Al-generated illustration using prompt: “Create.a diagram showing challenges and opportunities of

global media.”
Tool: Al image generation platform

Search reference: “global media challenges opportunities diagram OER”

Table 4.1: Types of media ownership
Al-assisted content based on media studies
Suggested prompt: “Create a table listing types of media ownership.”

Search reference: “media ownership types table OER”

Table 4.2: Types of media mergers

Al-assisted content based on communication theory
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-

Suggested prompt: “Create a table listing types of media mergers.

Search reference: “media mergers types table OER”

Table 4.3: Impact of globalization
Al-assisted content based on international communication studies
Suggested prompt: “Create a table listing impacts of globalization on media.”

Search reference: “media globalization impact table OER”
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Series 5: Media Analysis, ICT, and Media Genres in Africa

5.1 Media Analysis

5.1.1 Meaning of media analysis
5.1.2 Approaches to media analysis

5.1.3 Importance of media analysis

5.2 ICT and the Media

5.2.1 Meaning of ICT in media
5.2.2 Role of ICT in media development
5.2.3 ICT tools in media production

5.3 Media Genres in Africa

5.3.1 Film and documentaries
5.3.2 Cartoons and visual media

5.3.3 Other media genres

INTRODUCTION

The study of media in modern Africa is incomplete without understanding how media content is analyzed,
the role of information and communication technology, and the different genres through which media is
expressed. Media analysis helps to interpret messages and evaluate their impact, while ICT has transformed
how.media is produced, distributed, and consumed. Media genres such as film, cartoons, and documentaries

reflect diverse forms of storytelling and communication in African societies.

This series aims to examine media analysis, ICT, and media genres in Africa. We shall commence this
Series/by exploring media analysis, including its meaning, approaches, and importance. Next, we will
examine ICT and its role in media development and production. Finally, we will analyze different media

genres, highlighting their characteristics and relevance in African media.
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Series learning outcomes

Upon completing this Series, you should be able to:

SLO 5.1: Explain the concept of media analysis.

SLO 5.2: Identify approaches to media analysis.

SLO 5.3 evaluate the importance of media analysis.

SLO 5.4: explain the role of ICT in media development,
SLO 5.5 identify ICT tools used in media production, and
SLO 5.6 analyse different media genres in Africa.

5.1 Media Analysis

5.1.1 meaning of media analysis

Media analysis refers to the process of examining and interpreting media content to understand its meaning
and impact. The term media analysis involves studying messages in newspapers, television, films, and

digital platforms.

It helps identify how information is presented and how audiences may interpret it.

Understanding media analysis helps you develop critical thinking skills.

Fill in the blank: Media analysis involves . media content.
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THE PROCESS OF MEDIA ANALYSIS

1

DEFINE THE
FOCUS

IDENTIFY WHAT
YOU WILL ANALYZE

Media analysis is a systematic way to examine media text and its context

COLLECT AND
PREPARE

GATHER RELEVANT
MATERIAL

ANALYZE THE
CONTENT

EXAMINE THE
MEDIA TEXT

 Choose the media
text (e.g., news
article, video,
advertisement,
social media post).

« State the purpose of
your analysis.

« Focus on key
questions.

« Obtain the media
text and any
supporting
information.

Note the source,
date, author, and
intended audience.

= Prepare for
careful viewing

Look closely at:

« Content: What
is being said?

= Language: Words,
tone, style.

« Visuals: Images,
colors, symbols.

» Techniques: Editing,
music, camera

CONSIDER THE
CONTEXT

UNDERSTAND THE
BIGGER PICTURE

Consider:

« Historical context
- When was it
made?

« Cultural context
= What cultural
values are present?

« Social/political
context - Why was

to understand meaning, influence, and purpose.

EVALUATE AND
INTERPRET

MAKE MEANING
OF YOUR FINDINGS
Ask critical questions:
+ What is the main
message?
+ Who might benefit
from this message?
+ What biases or
perspectives are
present or missing?

DRAW CONCLUSIONS

AND REFLECT

SUMMARIZE AND
THINK CRITICALLY

= Summarize your
key findings.

= Explain what the
media text reveals
about society,
culture, or power.

« Reflect on how this
insight affects your
own thinking.

or reading. it made?

‘ angles, etc.
|
' \
@ w Q ©® I L
| )
: Media analysis helps us b informed, critical, and active 'Y X

participants in a media-saturated world.

Figure 5.1 Media analysis

5.1.2 Approaches to Media Analysis

There are different approaches to analyzing media.

These include content analysis, which focuses on what is presented; audience analysis, which examines

how audiences interpret media; and critical analysis, which evaluates underlying meanings and ideologies.

Each approach provides a different perspective on media content.

Understanding these approaches helps you analyze media effectively.

Fill in the blank: Content analysis focuses on ____ in media.
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APPROACHES TO MEDIA ANALYSIS

Media analysis can be approached in different ways, each with a distinct focus and
purpose. The three main approaches are: content, audience, and critical analysis.

APPROACH

N Examines the media text
% itself—the messages,
y bol " i | 9

structure, and themes.

FOCUS KEY QUESTIONS

What is the main message?

What techniques are used
(e.g., visuals, words, music)?

What themes or symbols are

CONTENT « Focuses on what is being present? s

ANALYSIS communicated. « How is the message framed?
Examines how audiences « Who is the target audience? .

. . (3 lnter‘pre! and respond to + How might different audiences

..ﬁ media messages based on interpret this message =

their backgrounds, experiences, differently?

AUDIENCE and contexts. « What factors influence audience .

ANALYSIS « Focuses on how people make responses (e.g., culture, age,

meaning. experience)?

Examines the broader social,

political, 1et and cultiral
contexts of media, including
power, ideology, and whose

interests are served.

Who created this message and .
why?

What values or ideologies are
being promoted?

Who benefi

from this ?

WHAT IT REVEALS

The meanings and ideas within
the media text.

How media represents people,
events, and issues.

Patterns, themes, and biases
in content.

The different meanings media
can have for different people.

How background and context
shape interpretation.

The relationship between media
and its audiences.

The power structures and

ideologies behind media

messages.

How media can reinforce or
hall social norms.

CRITICAL : ered ;
ANALVSls ocuses on y the message

exists and its impact.
N x ’
0

What social or political
assumptions are present?

Using these appi h gether p
of media messages and their effects.

Table 5.1 Approaches to media analysis

5.1.3 importance of media analysis

a deeper, more balanced understanding

The wider impact of media on
society and culture.

0o®o
g

Media analysis is important for understanding how media influences society.

It helps identify bias;evaluate credibility, and understand the impact of media messages. It also promotes

media literacy and informed decision-making.

Understanding its importance helps you become a critical media user.

Fill in the blank: Media analysis helps to identify  in media.
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THE IMPORTANCE OF MEDIA ANALYSIS

Media analysis helps us go beyond the surface of messages to uncover
meaning, evaluate impact, and make informed choices.

EMPOWERS
AUDIENCES

Helps people understand how
media influences opinions,
beliefs, and behaviors.

BUILDS CRITICAL
THINKING

Encourages us to question,
examine, and evaluate
media messages.

of:

We don't just see media— Informed audiences are

we think about it. M E D IA active and powerful.
ANALYSIS

REVEALS HIDDEN Helps us understand PROMOTES MEDIA

LITERACY

Develops the skills to access,
analyze, evaluate, and create

0®o
..‘ media responsibly.

A key skill for today’s
digital world.

MEANINGS media, ourselves,
and the world

around us.

o

Uncovers biases, values, and
ideologies that may not be
immediately visible.

Looks deeper. Sees more.

SUPPORTS DEMOCRACY GUIDES BETTER
AND PARTICIPATION DECISIONS
Informed citizens can better UNDERSTANDS CONTEXT Helps us make thoughtful choices
engage in public debates and AND COMPLEX(ITY about the media we consume,
hold power to account. Places media messages within their share, and create.
Strong democracies need social, cultural, political, and Better choices. Better impact.
informed people. historical contexts.

Context changes everything.

N 4 Media analysis turns passive viewers into active, thoughtful participants
- Q - in a media-saturated world. It helps us seek truth, challenge bias, 0'0'e

/

and build a more informed and just society.

Figure 5.2 Importance of media analysis

Pilot questions 5.1

1. Media analysis refers to:
A. Ignoring media
B. Studying media content
C«Silence

D:. Numbers

2. Media analysis helps to:
A. Mislead

B. Understand media
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C. Silence

D. Numbers

3. Content analysis focuses on:
A. Audience
B. Content
C. Silence

D. Numbers

4. Audience analysis examines:
A. Content
B. Audience interpretation
C. Silence

D. Numbers

5. Media analysis helps to identify:
A. Bias
B. Silence
C.Numbers

D. Nothing
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5.3 Media Genres in Africa

5.3.1 Film and Documentaries

Film and documentaries are important media genres in Africa. The term film refers to motion pictures used

for storytelling and entertainment, while documentaries present factual information about real-life events.

These genres are used to educate, inform, and preserve cultural and historical narratives,
Understanding these genres helps you analyse visual storytelling.

Fill in the blank: Documentaries present  information.

FILM AND DOCUMENTARIES: FROM IDEA TO SCREEN

Film and documentaries are powerful ways to tell stories, inform, and inspire.
The production process turns an idea into a finished piece that reaches audiences.

THE PRODUCTION PROCESS

L1 (2] © 4] o 0o (7]

DEVELOPMENT PRE-PRODUCTION PRODUCTION POST-PRODUCTION DISTRIBUTION SCREENING EVALUATION
The Idea The Plan The Shoot The Edit The Release Reaching The Impact
1 5 Audiences
N 4 i = u - /\;}
' t 'ﬂ 2.4 11|
« Find a compelling = Write the script or - Film the scenes or « Review and select « Choose how and « Show the film to « Reflect on what
idea or story. filming plan. interviews. the best footage. where to share the audiences. worked and what
« Research the topic « Plan locations, - Capture clear « Edit the video and film. - Engage through didn't.
and audience. schedule, and images and sound. sound. « Submit to festivals Q&A or discussions. « Measure audience
« Define the purpose budget. « Follow the plan, + Add music, graphics, or platforms. « Gather feedback. impact.
and message. « Hire the crew and but stay flexible. or narration. « Create a trailer or RN A aeness « Learn for future
« Write a proposal cast (if any). « Keep all footage « Refine the story promotional and spark projects.
or treatment. « Prepare equipment organized. and flow. materials. conversation. « Keep the story
and permits. « Plan the release. living.
Every great film or documentary starts with a strong idea and teamwork.
Careful planning, creative storytelling, and thoughtful editing bring that idea to life.
FILM vs. DOCUMENTARY
FILM (FICTION) DOCUMENTARY (NON-FICTION)
Tells an invented story through actors and scripted scenes. Tells real stories about real people, places, or events.
Focus: storytelling, entertainment, emotion Focus: truth, information, awareness

Examples: drama, comedy, action, animation Examples: interviews, archival footage, real-life events

Both films and documentaries have the power to educate, entertain, and create change. '

The process may be complex, but the impact can be lasting.

Figure 5.5 Film and documentaries

5.3.2 Cartoons and Visual Media

Cartoons and visual media are used for both entertainment and communication.

-
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The term cartoons refers to illustrated or animated media used to convey messages, often in a simplified

or humorous way.

Visual media includes graphics, animations, and images that communicate ideas visually.

Understanding these forms helps you evaluate media creativity.

Fill in the blank: Cartoons use  to communicate ideas.

FORM

CARTOONS

IDEAS
MADE

SIMPLE!

TABLE 5.3 VISUAL MEDIA FORMS

Visual media use images to communicate ideas, tell stories, and influence audiences.
Three common forms are cartoons, graphics, and animations.

DESCRIPTION

Cartoons are simplified
drawings that use
exaggeration, humor,
and symbolism to
comment on people,
events, or ideas.

KEY FEATURES

Exaggerated characters
or situations

Strong use of humor,
irony, or satire

Simple but expressive
visuals

A single frame or

short sequence

COMMON USES

Editorial and political
commentary

Social critique
Entertainment

Explaining complex
ideas in a simple
way

EXAMPLES

A PICTURE
SAYS IT ALL!

Political cartoons,
comic strips

ANIMATIONS

Graphics are visual
elements—such as
charts, diagrams,
infographics, and
illustrations—that
present information
clearly and quickly.

Animations are moving

&

*

*

images created by
displaying a sequence
of drawings, visuals,

>

.

Focus on clarity and
information

Use of symbols, icons,
charts, and text

Data or message
driven

Often static

Creates the illusion
of movement
Can be 2D, 3D, or
stop-motion

and dy

or P g
< graphics.

Often includes sound

.

Presenting data
and statistics
Informing and
educating
Advertising and
branding

News and reports

Entertainment
(films, TV, games)
Education and
training
Advertising

- Explaining processes

or ideas

Cartoons entertain and provoke thought, graphics inform and clarify,
and animations bring ideas to life through movement.

Table 5.3 Visual media forms

5.3.3 Other Media Genres

Infographics, charts,
posters, diagrams

Animated films, explainer
videos, GIFs, motion
graphics

Other media genres include radio programmes, online content, and interactive media.

These genres provide diverse ways of communicating information and engaging audiences.

1-NET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION
STUDENTS



They reflect the evolving nature of media in Africa.

Understanding these genres helps you analyze media diversity.

Fill in the blank: Media genres provide  ways of communication.

DIFFERENT MEDIA GENRES

Media genres are categories of media content that share similar
purposes, styles, and conventions. They help audiences know what
to expect and help creators communicate effectively.

Here are di

NEWS

== LIVE

Informs the audience about
current events and issues.

- Objective - Enjoyable - Informative
- Timely - Emotional - Well-researched
- v . Movies, TV . v

ENTERTAINMENT

DOCUMENTARY

DRAMA

B 35,

Aims to amuse, excite,
or engage audiences.

online news, newspapers

ACTION/ADVENTURE

>

¢

Focuses on exciting events,
4

Presents facts about real
people, places, or events.

Tells a fictional story with
serious or emotional themes.
+ Character-driven
- Dialogue and conflict

shows, celebrity gossip

HORROR

Aims to frighten or create

and fast-p
storylines.

.

Exciting

High energy

Examples: Action films,
adventure games, thrillers

\l/
/Q\

Pilot questions 5.3

1. Film refers to:
A. Motion pictures
B. Silence
C. Numbers

D. Nothing

Under: di

and tension.
| worlds.
Imaginative

- Scary

- Suspenseful

- Examples: Horror films,
ghost stories, thrillers

historical films, podcasts

SCIENCE FICTION

> a
= .

Explores futuristic ideas,
technology, or imaginary

Thought-provoking |
- Examples: Sci-fi films, books,
TV series, games |

media g helps us b

TV dramas,
plays, soap operas

EDUCATIONAL

Teaches or explains something
to build knowledge.

« Informative

- Clear and engaging

- Examples: How-to videos,
instructional shows, e-learning

smarter viewers, readers, and listeners.

It helps us enjoy media more and

te our own

£5
more ef y.

Figure 5.6 Media genres

genres and what makes each one unique.

COMEDY

-~ HA
(> =< 4
-

Aims to make the audience
laugh and feel good.
= Humorous
« Light-hearted
« Examples: Sitcoms, stand-
up shows, funny videos

SPORTS

Covers sporting events, teams,
and athletes.

- Competitive

- Exciting

- Examples: Live games,
sports news, highlight reels
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2. Documentaries present:
A. Fiction
B. Factual information
C. Silence

D. Numbers

3. Cartoons are:
A. Written texts
B. Visual media
C. Silence

D. Numbers

4. Visual media includes:
A. Graphics and animations
B. Silence
C. Numbers

D. Nothing

5. Media genres provide:
A. Diverse communication
B. Silence
C. Numbers

D. Confusion
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Series summary

In this Series, you examined media analysis, ICT, and media genres in Africa. You began by exploring
media analysis, including its meaning, approaches, and importance in understanding media content. You
then studied the role of ICT in media development, focusing on its tools and impact on communication.

Finally, you analysed different media genres such as film, documentaries, cartoons, and other visual media:

By engaging with these topics, you should now be able to analyse media content, understand the role of
ICT in media, and identify different media genres in Africa. These skills align with the Series Learning

Outcomes and enhance your understanding of modern media systems.

GLOSSARY OF TERMS

Content analysis: The study of what is presented in media messages.

Critical analysis: The evaluation of underlying.meanings and ideologies in media content.

Digital technology: Electronic tools and systems used to process and share information.

ICT (Information and Communication Technology): Tools and systems used to create, store, and

communicate information.

Media analysis: The process/of examining and interpreting media content.

Media genres: Different categories of media content such as film, documentaries, and cartoons.

Audience analysis: The study of how audiences interpret media messages.

Visual media: Media that communicate information through images, graphics, and animations.

Concept check questions 5

Objective questions

1. Media analysis refers to:
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A. Ignoring media messages

B. Studying and interpreting media content
C. Producing media content only

D. Distributing media materials

(Linked to SLO 5.1)

2. Content analysis focuses on:
A. Audience reactions to media
B. Technical production of media
C. The content and messages in media
D. Distribution channels of media

(Linked to SLO 5.2)

3. ICT in media refers to:
A. Traditional communication tools
B. Manual methods of production
C. Government control systems
D. Digital technologies used in communication

(Linked to SLO 5.4)

4. Which of the following best describes documentaries?
A Fictional storytelling for entertainment
B. Animated content for humor

C. Factual presentations of real-life events
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D. Advertising messages for products

(Linked to SLO 5.6)

Short-answer questions

5. Explain the concept of media analysis.

(Linked to SLO 5.1)

6. Identify approaches to media analysis.

(Linked to SLO 5.2)

7. Describe the role of ICT in media development.

(Linked to SLO 5.4)

8. Identify ICT tools used in media production.

(Linked to SLO 5.5)

9. Explain different media genres in Africa.

(Linked to SLO.5.6)

Long-answer questions

10. Analyse the importance of media analysis in understanding media messages.

(Linked to SLO 5.1, SLO 5.3)
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11. Evaluate the role of ICT in transforming media systems.

(Linked to SLO 5.4, SLO 5.5)

12. Examine the relevance of different media genres in African society.

(Linked to SLO 5.6)

*@Q
N
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Answers to concept check questions 5

Objective questions

1.B

2.C

3.D

4.C

Short-answer questions

5. Media analysis involves examining and interpreting media content to understand its meaning and

impact.

6. Approaches include content analysis; audience analysis, and critical analysis.

7. ICT improves communication, expands access to information, and enhances media production.

8. Tools include computers, cameras, editing software, and communication platforms.

9. Media genres include film, documentaries, cartoons, and other visual and digital media.

Long-answer questions

10. Basic response: Media analysis helps understanding.
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Value-added response: Media analysis enables critical evaluation of messages, identification of bias, and

informed interpretation of media content.

11. Basic response: ICT affects media.

Value-added response: ICT transforms media by improving speed, accessibility, and interactivity,

enabling global communication and innovation.

12. Basic response: Media genres are important.

Value-added response: Different media genres provide diverse methods of communication, education,

and entertainment, reflecting cultural and social realities.

Answers to Pilot Questions 5

Pilot Questions 5.1
1.B
2.B
3.B
4.B

5.A

Pilot Questions 5.2

1.B

3-NET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION
STUDENTS



2.B
3.A
4. A

5.A

Pilot Questions 5.3
1. A
2.B
3.B

4. A

5.A ®

\QQ
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Figure 5.1: Media analysis
Al-generated illustration.

Prompt: “Create a diagram showing'the process of analysing media content including stages such as

observation, interpretation, and-evaluation.”
Tool: Al image generation platform.

Search reference: media analysis process diagram OER.

Figure 5.2:dmportance of media analysis
Al-generated illustration.

Prompt: “Create a diagram showing the importance of media analysis including critical thinking, bias

detection, and audience understanding.”
Tool: Al image generation platform.

Search reference: importance of media analysis diagram OER.
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Figure 5.3: ICT in media
Al-generated illustration.

Prompt: “Create a diagram showing ICT tools in media such as computers, internet, and mobile

devices.”
Tool: Al image generation platform.

Search reference: ICT media tools diagram OER.

Figure 5.4: ICT tools in media production
Al-generated illustration.

Prompt: “Create a diagram showing ICT tools used in media production including cameras, editing

software, and communication platforms.”
Tool: Al image generation platform.

Search reference: ICT tools media production diagram OER.

Figure 5.5: Film and documentaries
Al-generated illustration.

Prompt: “Create a diagram showing film and documentary production processes including scripting,

filming, and editing.”
Tool: Al image generation platform.

Search reference: film documentary production diagram OER.

Figure 5.6: Media genres
Al-generated illustration.

Prompt: “Create a diagram showing different media genres such as film, cartoons, radio, and online

’

media.’
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Tool: Al image generation platform.

Search reference: media genres diagram OER.

Table 5.1: Approaches to media analysis
Al-assisted content based on media studies literature.

Prompt: “Create a table listing approaches to media analysis such as content, audience, and critical

’

analysis.’

Search reference: media analysis approaches table OER.

Table 5.2: Role of ICT in media
Al-assisted content based on communication technology. studies.

Prompt: “Create a table listing roles of ICT in media development including speed, access, and

innovation.”

Search reference: ICT role media table OER.

Table 5.3: Visual media forms
Al-assisted content based on media theory.

Prompt: “Create a table listing forms of visual media such as cartoons, graphics, and animations.’

Searchreference: visual media forms table OER.
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