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Course Code: HMT 101

Course Title: The Travel Concept

Course Units: 2 units

Series 1: Foundations and Historical Evolution of Travel

Series 2: Tourism as an Economic Sector and Community Impact
Series 3: Tourism Product and Services Dimensions

Series 4: Sustainability, Planning, and Ethical Responsibility in Tourism

Series 5: Interlinkages Between Tourism and Hospitality

Purposed Outline For series 1 : Foundationsand
Historical Evolution of Travel

Part 1: Ancient Travel Experiences

¢ Early motivations for travel (trade, exploration, religion)
e Modes of travel in ancient civilizations (land, sea)

¢ Cultural exchanges and impacts of ancient travel

Part 2: Medieval and Renaissance Travel Developments
¢ Pilgrimages and religious tourism

¢ Growth of trade routes and merchant travel

¢ Influence of Renaissance on leisure and cultural travel
Part 3: Modern Travel Evolution

¢ Industrial Revolution and transportation innovations

¢ Rise of organized tourism and hospitality services

¢ Transition from elite travel to mass tourism

Part 4: Contemporary Travel Trends

¢ Globalization and international tourism

¢ Technological advancements in travel (aviation, digital platforms)

e Shifts in travel motivations and experiences
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Introduction

Travel has always been a defining feature of human civilization, shaping cultures, economies, and
societies across time. From the earliest journeys undertaken for trade, exploration, and religious
devotion to the modern era of mass tourism, the evolution of travel reflects the changing needs,
values, and innovations of humanity. Understanding this historical trajectory provides a strong
foundation for appreciating tourism and hospitality as an industry today.

The aim of this Series is to familiarize you with the historical development of travel, helping you to
recognize how past experiences and innovations have influenced the growth of tourism and
hospitality in contemporary society.

We shall commence this Series by examining ancient travel experiences, focusing on the
motivations, modes, and cultural impacts of early journeys. Next, we will explore medieval and
Renaissance travel, highlighting pilgrimages, trade routes, and the influence of cultural revival on
leisure travel. Following that, we will consider the modern evolution of travel, paying attention to
the Industrial Revolution, organized tourism, and the shift from elite to mass travel. Finally, we will
conclude with contemporary travel trends, where globalization, technological advancements, and
changing motivations continue to redefine the travel experience.

Series Learning Outcomes

Upon completing this Series, you should be able to:
¢ SLO 1.1 describe the motivations, modes, and cultural impacts of ancient travel experiences,

¢ SLO 1.2 explain the significance of medieval and Renaissance travel developments, including
pilgrimages, trade routes, and leisure travel,

¢ SLO 1.3 analyze the influence of the Industrial Revolution and organized tourism on the modern
evolution of travel, and

¢ SLO 1.4 evaluate contemporary travel trends shaped by globalization, technological innovations,
and changing motivations.

1.1 AncientTravel Experiences

Travel in ancient times was deeply connected to the survival, beliefs, and ambitions of
early civilizations. People moved across regions for trade, exploration, and religious
devotion, laying out the foundation for what we now recognize as tourism. By studying
these experiences, you will gain insight into how travel shaped cultural exchanges and
influenced societies long before modern hospitality systems emerge.

-
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1.1.1 Motivations for early travel

One of the strongest drivers of ancient travel was trade, defined as the exchange of goods
and services between individuals and communities. Merchants traveled long distances to
access resources unavailable in their homelands, such as spices, metals, and textiles.
Another motivation was exploration, which refers to journeys undertaken to discover new
lands, routes, or knowledge. Religious devotion also played a central role, with pilgrimages
becoming a form of spiritual travel that connected people to sacred sites.

Fillin the blank: Ancient travelers often journeyed for , exploration, and religious
devotion.

TRADE EXPLORATION RELIGION

of d

ANICIENT TRAVEL

MOTIVATIONS

Short description: Flow diagram showing three main motivations for ancient travel (trade,
exploration, religion).
Caption: Figure 1.1 Motivations for ancient travel.

Search string: “ancient travel motivations diagram OER”
1.1.2 Modes of travel in ancient civilizations

The methods of travel vary depending on geography and available technology. Land routes,
defined as pathways across terrain used for movement of people and goods, were often
traversed by foot, pack animals, or carts. Sea routes, defined as navigable paths across
bodies of water, enabled long-distance trade and cultural contact between distant
civilizations. These modes of travel were slow and risky, yet they facilitated remarkable
exchanges of ideas and commodities.

-
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Fillin the blank: Ancient civilizations relied on both routes and sea routes for
movement and trade.

Short description: Image of caravans crossing desert land routes.
Caption: Plate 1.1°Caravan travel along ancient land routes
Search string: “ancient caravan desert trade route OER image
1.1.3 Cultural exchanges and impacts of ancient travel

Travelin ancienttimes was not only about goods but also about cultural exchange,
defined as the sharing of ideas, beliefs, and practices between different societies. Through
trade and exploration, languages, religions, and artistic traditions spread across regions.
These exchanges enriched civilizations and created lasting impacts, such as the blending
of architectural styles and the adoption of new technologies.

Fillin the blank: Cultural exchange refers to the sharing of , beliefs, and
practices between societies.
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CATEGORY DESCRIPTION EXAMPLES

Buddthism from India to
Asia, Christinity
across Mediterranan

RELIGION Spread of_beliefs, deities,
and practices

Sharing of styles, Greek influence on Roman
ART & ARCHITECTURE techniques, and motifs sculpture, Silk Road
decorative arts

Introduction of new crops, spices Silk Road spice trade, Roman
FOOD & AGRICULTURE and cooking methods iman introduction of cherries
to Europe

CULTURAL EXCHANGES IN ANCIENT TRAVEL

Caption: Box 1.1 Selected examples of cultural exchanges in ancient travel

Short description: Table-style box listing examples such as spread of Buddhism along Silk
Road, adoption of Greek art.in Rome, and introduction of spices to Europe.

Search string: “Silk Road cultural exchange examples OER table”

Pilot Questions
1. | Early motivations for ancient travel included trade, exploration, and
2. Modes of travel in ancient civilisations were mainly by and sea.
3. Ancient travel often led to cultural and impacts across societies.

1.2 Medieval and Renaissance Travel Developments

-
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The medieval and Renaissance periods marked a significant transformation in travel.
Journeys were no longer limited to survival or trade alone but increasingly reflected
religious devotion, cultural revival, and the expansion of commerce. These developments
laid the groundwork for more organized forms of tourism and hospitality that would emerge
in later centuries.

1.2.1 Pilgrimages and religious tourism

During the medieval era, pilgrimage was a journey undertaken to a sacred site for spiritual
purposes. Pilgrimages became widespread across Europe and the Middle East, with
destinations such as Canterbury, Santiago de Compostela, and Mecca attracting
thousands of travelers. This form of travel fostered hospitality services, as inns and hostels
were established to accommodate pilgrims along their routes.

Fillin the blank: A pilgrimage is a journey undertaken to a site for spiritual
purposes.

Image of medieval pilgrims walking towards a cathedral.

Caption: Plate 1.2 Pilgrims travelling to a medieval cathedral
Search string: “medieval pilgrimage OER image”
1.2.2 Growth of trade routes and merchant travel

-
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The medieval period also witnessed the expansion of trade routes, defined as established
paths used for the exchange of goods between regions. The Silk Road and maritime routes
across the Mediterranean facilitated the movement of merchants, goods, and ideas.
Merchant travel contributed to economic growth and introduced new commodities such
as spices, silk, and precious metals into Europe.

Fillin the blank: The Silk Road was a major route connecting Asia and Europe.
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Map diagram showing major medieval trade routes (Silk Road, Mediterranean sea routes).
Caption: Figure 1.2 Major medieval trade routes

Search string: “Silk Road medieval trade routes OER map”
1.2.3 Influence of Renaissance on leisure and cultural travel

The Renaissance, defined as a period of cultural revival in Europe between the 14th and
17th centuries, encouraged travel for education, art, and leisure. Wealthy individuals and
scholars traveled to centers of learning such as Florence and Rome to study classical
works and experience artistic achievements. This era also saw the rise of the Grand Tour, a
journey undertaken by young nobles to broaden their cultural horizons.

-
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Fillin the blank: The Renaissance was a period of cultural in Europe between
the 14th and 17th centuries.

FEATURES OF RENASSANCE TRAVEL

CATEGORY DESCRIPTION EXAMPLES
EDUCATION Study at universities, Grand Tour of Europe,
apprecishanic with scholars & Bologna Universities
ART Appreciation of classical Collecting antiquities,

Italian art cities

& contemporary works
R (Florence, Rome)
LEISURE Health, recreation, and Spa towns, piligringes,
cultural experiences masquerade balls

Caption: Box 1.2 Selected features of Renaissance travel

Short description: Table-style box listing features such as educational journeys, artistic
exploration, and the Grand Tour.
Search string: “Renaissance travel features OER table”

Pilot Questions

4. Pilgrimages during the medieval period were a form of tourism.

5. The growth of routes encouraged merchant travel in the medieval era.
6. The Renaissance influenced leisure and travel.

1.3 ModernTravel Evolution

SN
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The modern era of travel was shaped by industrialization, technological progress, and
social change. Journeys became faster, safer, and more accessible, transforming travel
from an activity reserved for elites into a widespread phenomenon. This period laid the
foundation for organized tourism and the hospitality industry as we know it today.

1.3.1 Industrial Revolution and transportation innovations

The Industrial Revolution, defined as the period of rapid industrial growth beginningin the
late 18th century, introduced new forms of transportation such as railways; steamships;
and later automobiles. These innovations reduced travel time and expanded access to
distant destinations. Railways connected cities and towns, while steamships facilitated
international travel across oceans.

Fillin the blank: The Industrial Revolution introduced new forms of transportation such as
, steamships, and automobiles.

INDUSTRIAL REVOLUTION
TRAVEL INNOVATIONS
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1800s: RAILWAYS 1800s: STEAMSHIPS 1900s: AUTOMOBILES

Increased Speed & Accessbility

Timeline diagram showing transportation innovations (railways, steamships, automobiles).
Caption: Figure 1.3 Transportation innovations during the Industrial Revolution

Search string: “Industrial Revolution transport innovations OER diagram”
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1.3.2 Rise of organized tourism and hospitality services

With improved transport, the concept of organized tourism emerged, defined as
structured travel experiences arranged by agencies or institutions. Thomas Cook
pioneered package tours in the 19th century, making leisure travel more accessible to the
middle class. Alongside this, hospitality services, defined as businesses providing
accommodation, food, and related services to travelers, expanded rapidly to meet growing
demand.

Fillin the blank: Organized tourism refers to structured travel experiences'arranged by
or institutions.

ORGANIZED TOURISM IN THE 19TH CENTURY

CATEGORY DESCRIPTION EXAMPLES

PACKAGE Pre-arranged trips with Thomas Cook's

TOURS bundled transport, excursions, grand tours|
accomodation & activities

HOSPITALITY Development of hotels, Luxury hotels, seaside

SERVICES resorts & gencies resorts

TRANSPORT Luxury hotels,

INNOVATIONS seaside resorts

Expanded access with Expanded with railways Transalantic crossings,
& steamships & steamships rail travel

Key Features of Early Modern Travel

Box 1.3 Key features of organized tourism in the 19th century

Shortdescription: Table-style box listing features such as package tours, travel agencies,
and hospitality expansion.

Search string: “organized tourism 19th century OER table”

1.3.3 Transition from elite travel to mass tourism

-
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As costs decreased and accessibility improved, travel shifted from being an exclusive
activity for the wealthy to a broader social practice known as mass tourism, defined as
large-scale travel undertaken by ordinary people for leisure, recreation, or cultural
purposes. Seaside resorts, cultural cities, and countryside destinations became popular
among middle-class families. This transition marked the democratization of travel and
expanded its economic and social impact.

Fillin the blank: Mass tourism refers to large-scale travel undertaken by people
for leisure and recreation.

Short descriptiondmage of 19th-century seaside resort crowded with families.
Caption: Plate 1.3 Seaside resort as an example of mass tourism

Search string: “19th century seaside resort OER image”

PilotQuestions

7. The Industrial Revolution introduced innovations such as railways, steamships, and

8. Therise of organised tourism also encouraged the growth of services.

h.’l. | }
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9. Modern travel evolved from elite travel to tourism.

1.4 Contemporary Travel Trends

In the contemporary era, travel has become a global phenomenon influenced by rapid
technological progress, cultural shifts, and economic integration. Journeys today are
shaped by globalization, digital platforms, and evolving motivations, making tourism more
diverse and accessible than ever before.

1.4.1 Globalization and international tourism

Globalization refers to the increasing interconnectedness of countries through trade,
communication, and cultural exchange. In travel, it has led to the growth of international
tourism, defined as journeys undertaken across national borders for leisure, business, or
cultural purposes. Destinations now compete globally, and travelers enjoy unprecedented
access to diverse cultures and experiences.

Fillin the blank: Globalization refers to the increasing of countries through
trade, communication, and cultural exchange.

GLOBAL TOURISM CONNECTIVITY

Blue Arrows = Global Tourism Flows

-
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Short description: Diagram showing arrows connecting continents to illustrate global
tourism flows.

Caption: Figure 1.4 Globalization and international tourism flows
Search string: “globalization international tourism OER diagram”
1.4.2 Technological advancements in travel

Modern travel is heavily influenced by technological advancements, defined as
innovations that improve efficiency, accessibility, and convenience. Air travel has become
faster and more affordable, while digital platforms such as online booking systems'and
mobile apps simplify planning. Social media also plays a role in shaping travel choices, as
destinations are promoted through shared experiences.

Fillin the blank: Technological advancements such as platforms and mobile
apps have simplified travel planning.

Short'description: Image of a traveler using a smartphone to book flights.
Caption: Plate 1.4 Digital technology in modern travel

Search string: “digital travel booking OER image”
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1.4.3 Shifts in travel motivations and experiences

Contemporary travelers are motivated by diverse factors beyond leisure. Travel
motivations now include cultural immersion, adventure, wellness, and sustainable
tourism. Sustainable tourism is defined as travel that minimizes environmental impact and
supports local communities. Experiences are increasingly personalized, with travelers
seeking authenticity and meaningful connections rather than standardized packages.

Fillin the blank: Sustainable tourism refers to travel that minimizes __ impactand
supports local communities.

CONTEMPA ARY TRAVEL MOTIVATIONS

CATEGORY DESCRIPTION EXAMPLES

Immersive cultural
CULTURE experiences &

learning

Local workshops,
historical sites

Thirlling activities Thirrling, health, & | Hiking, safarias,
ADVENTURE & expeditions & self-care extreme sports

WELLNESS Relaxation, health, | Spa retreats, yoga,
SUSTAINABILITY resp_onsible yoga, meditation | community projects
tourism

Key Factors in Modern Travel Choices

Caption: Box 1.4Examples of contemporary travel motivations

Short description: Table-style box listing motivations such as cultural immersion,
adventure, wellness, and sustainability.
Search string: “contemporary travel motivations OER table”

Pilot Questions
10. Globalisation has expanded the scale of tourism.
11. Technological advancements in travel include aviation and platforms.

-
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Series Summary

This Series has provided a foundational understanding of how travel has evolved across
different historical periods, highlighting its relevance to the wider study of tourism and
hospitality. By tracing the journey from ancient practices to contemporary trends, you have
been introduced to the roots of tourism as an economic and cultural activity.

We began with ancient travel experiences, where motivations such as trade, exploration,
and religion shaped early journeys and cultural exchanges. We then moved on to medieval
and Renaissance travel, examining the importance of pilgrimages, the growth of trade
routes, and the influence of cultural revival on leisure travel. Following that, we explored
modern travel evolution, focusing on the Industrial Revolution, the rise of organized
tourism, and the shift from elite travel to mass tourism. Finally, we considered
contemporary travel trends, where globalization, technological innovations, and changing
motivations continue to redefine travel experience.

In line with the Series Learning Outcomes, you should now be able to describe ancient
travel motivations and impacts (SLO 2.1), explain medieval and Renaissance
developments (SLO 2.2), analyze the influence of industrialization and organized tourism
on modern travel (SLO 2.3), and evaluate contemporary.travel trends shaped by
globalization and technology (SLO 2.4). This knowledge equips you with a strong historical
perspective that supports deeper engagement with the broader themes of tourism and
hospitality.

GlossaryofTerms

Cultural exchange

The sharing of ideas; beliefs, and practices between different societies, often occurring through
travel, trade, or exploration.

Globalization

The increasing interconnectedness of countries through trade, communication, and cultural
exchange, which has expanded international tourism.

Hospitality services

Businesses that provide accommodation, food, and related services to travelers, forming a key part
of the tourism industry.

Industrial Revolution

-
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A period of rapid industrial growth beginning in the late 18th century that introduced new forms of
transportation such as railways, steamships, and automobiles.

International tourism
Journeys undertaken across national borders for leisure, business, or cultural purposes.
Mass tourism

Large-scale travel undertaken by ordinary people for leisure, recreation, or cultural experiences,
made possible by improved transport and affordability.

Organized tourism

Structured travel experiences arranged by agencies or institutions, such as package tours,
designed to make travel easier and more accessible.

Pilgrimage
A journey undertaken to a sacred site for spiritual purposes, common during the medieval period.
Renaissance

A period of cultural revival in Europe between the 14th and 17th centuries that encouraged travel
for education, art, and leisure.

Sea routes
Navigable paths across bodies of water used for trade and travel between distant civilizations.
Silk Road

A major trade route connecting Asia and Europe, facilitating the exchange of goods, ideas, and
cultures during ancient and medievaltimes.

Sustainable tourism

Travel that minimizes environmental impact and supports local communities, focusing on long-
term benefits/for destinations.

Trade routes

Established paths used for the exchange of goods between regions, vital for economic and cultural
development in ancient and medieval times.

Travel motivations

The reasons why people travel, which may include trade, exploration, religion, leisure, cultural
immersion, adventure, wellness, or sustainability.

Exploration

Journeys undertaken to discover new lands, routes, or knowledge, often driven by curiosity or
ambition in ancient times.

-
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Land routes

Pathways across terrain used for the movement of people and goods, often traversed by foot, pack
animals, or carts in ancient civilizations.

Concept Check Questions

Objective Questions

1. The Silk Road was primarily a route connecting Asia and Europe. (Linked
to SLO 2.2)

2. Mass tourism refers to large-scale travel undertaken by people for
leisure and recreation. (Linked to SLO 2.3)

3. The Renaissance was a period of cultural in Europe between the 14th
and 17th centuries. (Linked to. SLO 2.2)

4. Sustainable tourism refers to travel that minimizes impact and supports

local communities. (Linked to SLO 2.4)
5. Define pilgrimage and explain.its role in medieval travel. (Linked to SLO 2.2)

6. Identify two technologicalinnovations introduced during the Industrial Revolution that
transformed travel. (Linked to SLO 2.3)

7. Describe one way cultural exchange occurred through ancient travel. (Linked to SLO
2.1) 8. Explain how globalization has influenced international tourism in the contemporary
era. (Linked to SLO 2.4)

Long-Answer Questions

9. Analyze the transition from elite travel to mass tourism, highlighting its social and
economic impacts. (Linked to SLO 2.3)

10. Evaluate contemporary travel motivations and discuss how they differ from ancient
travel/motivations. (Linked to SLO 2.4)

Answers to Concept Check Questions
Objective Questions

-
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Trade (SLO 2.2)
Ordinary (SLO 2.3)
Revival (SLO 2.2)
Environmental (SLO 2.4)

PN =

Short-Answer Questions

5. Apilgrimage is a journey undertaken to a sacred site for spiritual purposes..In medieval
travel, pilgrimages were widespread and fostered hospitality services such as inns and
hostels. (SLO 2.2)

6. Railways and steamships were key innovations that reduced travel time and expanded
access to distant destinations. (SLO 2.3)

7. Cultural exchange occurred through the spread of religions such as.Buddhism along
trade routes like the Silk Road. (SLO 2.1)

8. Globalization has increased interconnectedness, allowing destinations to compete
globally and enabling travelers to access diverse cultures and experiences. (SLO 2.4)

Long-Answer Questions

9. Basic response: The transition from elite travel to mass tourism occurred as transport
became cheaper and more accessible. Seaside resorts and cultural destinations became
popular among middle-class families. (SLO 2.3)

Value-added response: Beyond accessibility, mass tourism also reshaped economies by
creating jobs in hospitality and services, while socially it democratized leisure, allowing
broader participationin cultural'and recreational activities. It also raised challenges such
as overcrowding and environmental strain.

1. Basicresponse: Contemporary travel motivations include cultural immersion,
adventure, wellhess, and sustainability, whereas ancient travel was driven mainly
by trade; exploration, and religion. (SLO 2.4)
Value-added response: Outstanding learners may note that modern motivations
reflect individualized and experiential desires shaped by globalization and
technology, while ancient motivations were collective and survival-oriented. The

emphasis today on sustainability also contrasts with the resource-driven nature of
ancient travel.

Answers to pilot questions

-
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religion

land
exchanges
religious
trade
cultural
automobiles

O N o Ok N

hospitality
9. mass

10. international
11. digital
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Illustrations
¢ Figure 2.1 Motivations for ancient travel

Al-generated using prompt: “Create a simple flow diagram showing trade, exploration, and
religion as motivations for ancient travel." Suggested OER source: “ancient travel
motivations diagram OER”

¢ Plate 2.1 Caravan travel along ancient land routes
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Al-generated using prompt: “Generate an image of caravans with camels crossing a desert
trade route in ancient times.” Suggested OER source: “ancient caravan desert trade route
OER image”

* Box 2.1 Selected examples of cultural exchanges in ancient travel

Al-generated using prompt: “Create a simple table listing examples of cultural exchanges
in ancient travel, such as religion, art, and food." Suggested OER source: “Silk Road
cultural exchange examples OER table”

¢ Plate 2.2 Pilgrims travelling to a medieval cathedral

Al-generated using prompt: “Generate an image of medieval pilgrims walking.with staffs
towards a large cathedral." Suggested OER source: “medieval pilgrimage OER image”

* Figure 2.2 Major medieval trade routes

Al-generated using prompt: “Create a map diagram showing the Silk Road and
Mediterranean trade routes during medieval times." Suggested OER source: “Silk Road
medieval trade routes OER map”

* Box 2.2 Selected features of Renaissance travel

Al-generated using prompt: “Create a simple table listing features of Renaissance travel
such as education, art, and leisure." Suggested OER source: “Renaissance travel features
OER table”

¢ Figure 2.3 Transportation innovations during the Industrial Revolution

Al-generated using prompt: “Create a timeline diagram showing railways, steamships, and
automobiles/as travel innovations of the Industrial Revolution." Suggested OER source:
“Industrial Revolution transport innovations OER diagram”

* Box 2.3 Key features of organized tourism in the 19th century

Al-generated using prompt: “Create a simple table listing features of organized tourism in
the 19th century, including package tours and hospitality services." Suggested OER
source: “organized tourism 19th century OER table”

* Plate 2.3 Seaside resort as an example of mass tourism

Al-generated using prompt: “Generate an image of a 19th-century seaside resort crowded
with families enjoying leisure activities." Suggested OER source: “19th century seaside
resort OER image”
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¢ Figure 2.4 Globalization and international tourism flows

Al-generated using prompt: “Create a world map diagram showing arrows connecting
continents to represent global tourism flows." Suggested OER source: “globalization
international tourism OER diagram”

¢ Plate 2.4 Digital technology in modern travel

Al-generated using prompt: “Generate an image of a traveler using a smartphone to book
flights online.” Suggested OER source: “digital travel booking OER image”

* Box 2.4 Examples of contemporary travel motivations

Al-generated using prompt: “Create a simple table listing contemporary travel motivations
such as culture, adventure, wellness, and sustainability." Suggested OER source:
“contemporary travel motivations OER table”

Course Code: HMT 101
Course Title: The Travel Concept

Course Units: 2 units
Series 1: Foundations and Historical Evolution of Travel

Series 2: Tourism as an Economic Sector and Community Impact
Series 3: Tourism Product and Services Dimensions
Series 4: Sustainability, Planning, and Ethical Responsibility in Tourism

Series 5: Interlinkages Between Tourism and Hospitality

Proposed Outline for Series 2. Economic and Community
Dimensions of Tourism

Part 1: Tourism as an Economic Sector
¢ Definition and scope of tourism in the economy
e Contribution of tourism to GDP and employment

¢ Linkages with other sectors (transport, hospitality, retail)
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Part 2: Tourism and Community Development
¢ Social and cultural benefits of tourism
* Role of tourism in infrastructure development

* Tourism as a tool for poverty alleviation and empowerment

Part 3: Challenges and Negative Impacts of Tourism
¢ Environmental degradation and sustainability concerns
¢ Cultural erosion and commodification

¢ Economic leakages and inequality

Part 4: Strategies for Sustainable Tourism Development
* Policies and regulations for responsible tourism
e Community participation and stakeholder engagement

¢ Innovations and best practices in sustainable tourism

Introduction

Tourism plays a vital role in the global economy and in the development of
communities. This Series explores the economic and social dimensions of
tourism, highlighting its eontributions to national income, employment,
infrastructure, and cultural preservation. It also examines the challenges
associated with tourism, such as environmental degradation and economic
inequality, and presents strategies for promoting sustainable tourism practices.
Through this Series, you will gain a comprehensive understanding of how tourism
functions as both an economic driver and a tool for community empowerment.

Series Learning Outcomes

Upon completing this Series, you should be able to:

-
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¢ SLO 2.1Define the scope of tourism as an economic sector and identify its linkages with

other industries.

e SLO 2.2 Explain how tourism contributes to community development through cultural,

social, and infrastructural benefits.

¢ SLO 2.3 Analyse the negative impacts of tourism on the environment, culture, and local

economies.

¢ SLO 2.4 Evaluate strategies for promoting sustainable tourism development.

2.1 Tourism as an Economic Sector

Tourism is one of the fastest-growing industries worldwide, contributing significantly to
national economies and local communities. It generates income, creates jobs, and
stimulates development across related sectors. In this Part, we will explore how tourism
functions as an economic sector, focusing on its definition, contributions, and linkages
with other industries.

2.1.1Definition and scope of tourism in the economy

Tourism is defined as the activities of people travelling to and staying in places outside
their usual environment for leisure, business, or other purposes. As an economic sector,
tourism encompasses services such as accommodation, transport, food, entertainment,
and cultural experiences. Its scope extends beyond leisure, including business travel,
educational exchanges, and health tourism.

Fillin the blank: Tourism refers to the activities of people travelling to and in
places outside their usual environment.
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Diagram showing the scope of tourism (leisure, business, education, health).
Caption: Figure 2.1 Scope of tourism.in the economy

Search string: “scope of tourism economy diagram OER”

2.1.2 Contribution of tourism to GDP and employment

Tourism contributes to Gross Domestic Product (GDP), defined as the total value of goods
and services produced.in a country. It also generates employment across multiple levels,
from direct jobs in hotels and airlines to indirect jobs in agriculture, construction, and
retail. In many.countries, tourism is a major source of foreign exchange earnings,
strengthening national economies.

Fill in the blank: Tourism contributes to GDP, which is the total value of and
services produced in a country.
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TOURISM’S ECONOMIC CONTRIBUTIONS

CATEGORY GDP CONTRIBUTION| EMPLOYMENT
HOTELS & A Room revenue, Hotel staff,
ACCOMMODATION | services management
% 'ﬁ‘ Room sales, Hotel staff,
management
AIRLINES & | Ticket sales, Hiking, safarias,
TRANSPORT cargo ground staff
RETAIL & = | Tourist spending, Shop workers,
ENTERTAINMENT | attractions performers

Key Economic Impacts of the Travel Industry

Caption: Box 2.1 Examples of tourism contributions to GDP and employment

Short description: Table-style box listing examples such as hotel services, airline
operations, retail, and agriculture.
Search string: “tourism GDP employment contributions OER table”

2.1.3Linkages with other sectors

Tourism has strong linkages, defined as connections or relationships between industries
that support one another. For example, transport systems enable mobility, agriculture
supplies food forhospitality, and retail benefits from tourist spending. These linkages
createmultiplier effects, where growth in tourism stimulates growth in other sectors.

Fillin the blank: Tourism has strong linkages with other sectors such as ,
agriculture, and retail.
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Diagram showing tourism at the center with arrows linking to transport, agriculture, and
retail.

Caption: Figure 2.2 Linkages between tourism and other sectors

Search string: “tourism sector linkages diagram OER”

Pilot Questions

1. Tourism contributes to national economies by generating employment and
revenue.
2. The tourism sector is often measured by its contribution to Gross Domestic

3. Tourism stimulates investment in infrastructure such as transport,
accommodation, and facilities.

2.2Tourism and Community Development

Tourism does not only generate economic benefits; it also plays a vital role in shaping
communities. It can strengthen social bonds, preserve cultural heritage, and improve
infrastructure, while also offering opportunities for empowerment. In this Part, we will
explore how tourism contributes to community development, focusing on its social,
cultural, and infrastructural impacts.

2.2.1 Social and cultural benefits of tourism
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Tourism often enhances social cohesion, defined as the sense of belonging and unity
within a community. By bringing people together, tourism fosters mutual understanding
and respect among diverse groups. It also supports cultural preservation, which refers to
the safeguarding of traditions, languages, and heritage sites. Festivals, museums, and
cultural centers thrive when tourism provides both funding and audiences.

Fillin the blank: Cultural preservation refers to the safeguarding of , languages,
and heritage sites.

Short description: Image of a cultural festival with tourists and locals participating
together. Caption:Plate 2.1 Cultural festival supported by tourism

Search string: “tourism cultural festival community OER image”
2.2.2 Role of tourism.in infrastructure development

Tourism encourages investment in infrastructure, defined as the physical and
organisational structures needed for society to function, such as roads, airports, water
supply, and communication systems. Improvements made for tourists often benefit local
residents as well, creating shared value. For example, better transport links make
communities more accessible, while upgraded utilities improve quality of life.

Fillin the blank: Infrastructure refers to the physical and organizational needed
for society to function.
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Key Areas of Investment & Development

Diagram showing tourism-driven infrastructure improvements (roads, airports, utilities).
Caption: Figure 2.1 Tourism-driven infrastructure development

Search string: “tourism infrastructure development diagram OER”

2.2.3 Tourism as a tool for poverty alleviation and empowerment

Tourism can serve asa catalyst for poverty alleviation, defined as efforts to reduce the
level of poverty in @a community.lt creates jobs, supports small businesses, and
encourages entrepreneurship. Tourism also promotes empowerment, which refers to
giving individuals and communities the ability to make decisions and take control of their
development. When communities are actively involved in tourism projects, they gain both
economic and social'benefits.

Fill in'the blank: Empowerment refers to giving individuals and communities the ability to
and take control of their development.
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TOURISM & POVERTY ALLEIVATION

CATEGORY DESCRIPTION EXAMPLES

Direct & indrect Hotel staff, tour
JOB CREATION employment | guides, artisans
SMALL BUSINESS Opportunities for local ‘ Gueshouses,
SUPPORT entrepreneurs ‘ souvenir shops
|
INFRASTTUCTURE | Reeshouses,
DEVELOPMENT entrepreneurs

Improved public services
shops

Roads, clean water
schools

Improved public services
& access

| B (EP|Do

Economic Empowevnent Through Travel

Caption: Box 2.1 Examples of tourism as a toolfor poverty alleviation

Short description: Table-style box listing examples such as job creation, small business
support, and entrepreneurship.

Search string: “tourism poverty alleviation examples OER table”

Pilot Questions

4. Tourism creates jobs and supports local businesses.
5. Community participation in tourism helps preserve local and traditions.

6. Tourism can strengthen community identity by promoting local

2.3 Challenges and Negative Impacts of Tourism

While tourism brings economic and social benefits, it also presents challenges that can
negatively affect communities and environments. These impacts range from
environmental degradation to cultural erosion and economic inequality. In this Part, we
will examine the main drawbacks of tourism and consider why they must be addressed for
sustainable development.

2.3.1Environmental degradation and sustainability concerns
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Tourism can contribute to environmental degradation, defined as the deterioration of
natural resources and ecosystems due to human activity. Popular destinations often face
issues such as pollution, deforestation, and overuse of water resources. These concerns
highlight the need for sustainability, which refers to practices that meet present needs
without compromising the ability of future generations to meet theirs.

Fillin the blank: Sustainability refers to practices that meet present needs without
compromising the ability of generations to meet theirs.

ENVIRONMENTAL IMPACTS
OF TOURISM

i A
il L X
POLLUTION DEFORESATION
& EMISSIONS & HABITAT LOSS

5
WATER OVERUSE
& SCARATITY

Key Ecological Challenges

Diagram showing tourism-related environmental impacts (pollution, deforestation, water
overuse).

Caption: Figure 2.3 Environmental impacts of tourism

Search string: “tourism environmental impacts diagram OER”

2.3.2Cultural erosion and commodification

Tourism can sometimes lead to cultural erosion, defined as the gradual loss of traditions,
values, and practices within a community. When cultural expressions are altered to meet
tourist expectations, they risk becoming commodified, meaning they are treated as
products for sale rather than authentic practices. This can weaken cultural identity and
reduce the richness of heritage.
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Fillin the blank: Cultural erosion refers to the gradual loss of , values, and
practices within a community.

S PARADISE WiGiyg <2
" CULTURAL EXTRAVAGANZA 77

Image of a traditional dance performance altered for tourist entertainment.
Caption: Plate 2.2 Cultural commodification in tourism

Search string: “tourism cultural commodification OER image”
2.3.3Economic leakages and inequality

Tourism can also create economic leakages, defined as the loss of income from tourism
when profits flow outof the local economy to foreign companies. For example,
international hotel chains may retain most of the revenue rather than reinvesting it locally.
This can lead toinequality, where benefits are unevenly distributed, leaving local
communities with limited gains despite hosting large numbers of tourists.

Fill in the blank: Economic leakages occur when profits from tourism flow out of the
economy to foreign companies.
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TOURISM & ECONOMIC LEAKAGES

CATEGORY DESCRIPTION EXAMPLES
ﬁ FOREIGN Profits repatirated by Hotel staff, tour
OWNERSHIP internationals guides, tour operators

SMALL BUSINESS Foreign-owned hotels, Foreign-ownels, airlines,
SUPPORT companies tour operators

E IMPORTED GOODS Purchases of products Roads, clean water

not locally produced shops
EXTERNAL Ihmported food & N Loans, foreign investment
INVESTMENTS CVEraecy SoUVEliny, in infrastructure

construction materials

Manomic Empowing Otot Through Travel
Money Flowing Out of Local Economies

Caption: Box 2.2 Examples of economic leakages intourism

Short description: Table-style box listing examples such as foreign-owned hotels,
international tour operators, and imported goods.

Search string: “tourism economic leakages examples OER table

Pilot Questions

7. 0One major challenge of tourism is its impact on the environment.
8. Overtourism can lead to congestion, pollution, and strain on local

9. Economic leakage occurs when tourism revenue flows out to foreign-owned

2.4 Strategies for Sustainable Tourism Development

Tourism can only remain beneficial if itis managed responsibly. Sustainable approaches
ensure that economic, social, and environmental benefits are maximized while negative
impacts are minimized. In this Part, we will explore strategies that promote responsible
tourism, focusing on policies, community participation, and innovative practices.

2.4.1Policies and regulations for responsible tourism
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Governments and organizations often introduce policies, defined as formal guidelines or
rules that shape behavior, and regulations, defined as legally enforceable standards, to
ensure tourism is managed sustainably. These may include limits on visitor numbers,
environmental protection laws, and heritage conservation measures. Effective policies
balance economic growth with the preservation of cultural and natural resources.

Fillin the blank: Regulations are legally enforceable designed to ensure tourism
is managed sustainably.

TOURISM POLICIES & REGULATIONS

Governing Sustainable Travel & Impact

CATEGORY DESCRIPTION EXAMPLES

O/ VISITOR Controling tourist National park permits,
MANAGEMENT numbers to pricocurading.  city tourism taxes
occradsling.

CONSERVATION Protecting natural & Wildlife protection,
LAWS cultural heritage sites heritage site rules

Protecting natural
& cultural heritage Wildlife for sustionable Eco-friendly building

sites transport planning

= LOCAL EMPLOYMENT INFARSTUCTURE Eco-friendly building

2 INITIATIVES STANDARDS codes, transport planning
Prioirizing local hiring Guidleines. local hiring Local job quotas, artisan
& business support support programs
support

Key Framewraks for Responsible Tourism

Caption: Box 2.3 Examples of tourism policies and regulations
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Short description: Table-style box listing examples such as visitor limits, environmental
laws, and heritage conservation.

Search string: “tourism policies regulations OER table”

2.4.2 Community participation and stakeholder engagement

Community participation refers to the active involvement of local residents in tourism
planning and decision-making. Stakeholder engagement means including all parties
affected by tourism, such as businesses, government agencies, and community. groups.
These approaches ensure that tourism projects reflect local needs and values, while also
distributing benefits more fairly.

Fillin the blank: Community participation refers to the active involvement of
residents in tourism planning and decision-making.

KEY STAKELTERS IN TOURISM

oo} LOCAL TOURISM
RESIDENTS BUSINESSES

TOURISM

ECOSYSTEM

/A GOVERNMENT NON-PROFIT
doml, & PUBLIC & NGOS

B SECTOR

Collaborative Network for Sustainable Travel

Short description: Diagram showing stakeholders in tourism (local residents, businesses,
government, NGOs).

Caption: Figure 2.4 Stakeholder engagement in tourism
Search string: “tourism stakeholder engagement diagram OER”
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2.4.3 Innovations and best practices in sustainable tourism

Tourism increasingly relies on innovations, defined as new ideas or methods that improve
sustainability. Examples include eco-friendly accommodation, renewable energy use, and
digital tools for managing visitor flows. Best practices are proven methods that
consistently achieve positive results, such as community-based tourism initiativesor
certification schemes for sustainable operators. These approaches help balancetourism
growth with environmental and cultural protection.

Fillin the blank: Best practices are proven methods that consistently achieve
results in tourism management.

Short description: Image of an eco-lodge using solar panels and sustainable materials.
Caption: Plate 2.3 Eco-friendly accommodation as a sustainable tourism innovation
Search string: “eco-friendly accommodation tourism OER image

Pilot Questions

10. Sustainable tourism aims to balance economic growth with protection of the
environment.

11. Responsible tourism encourages travellers to respect local and minimise
negative impacts.
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12. Future trends in tourism include digital technologies, sustainability initiatives, and
experiences.

Series Summary

This Series has highlighted the importance of tourism as both an economic driver and a
force for community development. Its purpose was to show how tourism contributes to
national economies, supports local communities, and requires careful managementto
balance benefits with challenges. By examining these dimensions, you have gained a
clearer understanding of tourism’s role in shaping societies and its relevance to
sustainable development.

We began by exploring tourism as an economic sector, focusing on its scope,
contributions to GDP and employment, and linkages with other industries. We then
considered how tourism supports community development through cultural preservation,
infrastructure improvements, and poverty alleviation. Following that, we examined the
challenges and negative impacts of tourism, including environmental degradation, cultural
erosion, and economic leakages. Finally, we discussed strategies for sustainable tourism
development, such as policies, communityparticipation, and innovative practices. In line
with the Series Learning Outcomes, you should now be able to describe tourism’s
economic scope (SLO 2.1), explain its contributions to communities (SLO 2.2), analyze its
challenges (SLO 2.3), and evaluate strategies for sustainable development (SLO 2.4).

Glossaryof Terms

Community participation

The active involvement of local residents in tourism planning and decision-making to
ensure projects reflect their needs and values.

Cultural erosion

The gradual loss of traditions, values, and practices within a community, often influenced
by external pressures such as tourism.

Cultural preservation

The safeguarding of traditions, languages, and heritage sites to maintain cultural identity
for future generations.

-

LA-NET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION STUDENTS



Economic leakages

The loss of income from tourism when profits flow out of the local economy to foreign
companies instead of being reinvested locally.

Empowerment

Giving individuals and communities the ability to make decisions and take control.of their
own development.

Gross Domestic Product (GDP)

The total value of goods and services produced in a country, used as-a measure of
economic performance.

Infrastructure

The physical and organizational structures needed for society to function, such as roads,
airports, utilities, and communication systems.

Innovations

New ideas or methods introduced ta'improve tourism practices, often aimed at increasing
sustainability and efficiency.

Linkages

Connections between tourism and otherindustries, such as transport, agriculture, and
retail, which benefit from tourism activity.

Policies

Formal guidelines or rules created by governments or organizations to shape behavior and
manage tourism responsibly.

Poverty alleviation

Effortstoreduce poverty levels in a community, often supported by tourism through job
creation and small business opportunities.

Regulations

Legally enforceable standards designed to ensure tourism activities are conducted
responsibly and sustainably.

Social cohesion

A sense of belonging and unity within a community, strengthened when tourism fosters
mutual understanding and respect.
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Stakeholder engagement

The inclusion of all parties affected by tourism, such as residents, businesses, and
government agencies, in planning and decision-making.

Sustainability

Practices that meet present needs without compromising the ability of future generations
to meet their own needs.

Tourism

The activities of people travelling to and staying in places outside their usual environment
for leisure, business, or other purposes.

Best practices

Proven methods that consistently achieve positive results in tourism management, often
used as models for sustainable development.

ConceptCheck Questions

Objective Questions

1. Tourism contributes to , which is the total value of goods and services
produced in'a country. (Linked to SLO 2.1)

2. Cultural preservation refers to safeguarding , languages, and heritage
sites. (Linked to SLO 2.2)

3. .[Economic occur when profits from tourism flow out of the local

economy to foreign companies. (Linked to SLO 2.3)
4. Regulations are legally enforceable designed to ensure tourism is
managed responsibly. (Linked to SLO 2.4)

Short-Answer Questions 5. Define infrastructure and explain its role in tourism
development. (Linked to SLO 2.2) 6. Identify two examples of cultural erosion caused by
tourism. (Linked to SLO 2.3) 7. Describe one way tourism can empower local communities.
(Linked to SLO 2.2) 8. Explain how policies can support sustainable tourism development.
(Linked to SLO 2.4)
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Long-Answer Questions 9. Analyze the linkages between tourism and other sectors,
highlighting how these connections stimulate economic growth. (Linked to SLO 2.1) 10.
Evaluate strategies for sustainable tourism development, considering both community
participation and innovative practices. (Linked to SLO 2.4)

Answersto Concept Check Questions

Objective Questions

GDP (SLO 2.1)

Traditions (SLO 2.2)
Leakages (SLO 2.3)
Standards (SLO 2.4)

PN =

Short-Answer Questions 5. Infrastructure refers to the physical and organizational
structures needed for society to function, such as roads, airports, and utilities. In tourism,
infrastructure development improves accessibility and enhances visitor and resident
experiences. (SLO 2.2) 6. Examples include traditional dances altered for tourist
entertainment and local crafts mass-produced forsale. (SLO 2.3) 7. Tourism empowers
communities by creating jobs, supporting small businesses, and enabling residents to
participate in decision-making. (SLO 2.2) 8. Policies can set visitor limits, enforce
environmental protection, and promote heritage conservation, ensuring tourism benefits
are balanced with sustainability. (SLO 2.4)

Long-Answer Questions/9. Basicresponse: Tourism links with transport, agriculture, and
retail, stimulating growth'in these sectors through increased demand. (SLO 2.1) Value-
added response: Beyond direct connections, tourism creates multiplier effects, where
spending by tourists circulates through the economy, supporting innovation, investment,
and broader development. It also encourages diversification, reducing reliance on single
industries.

1., Basicresponse: Sustainable tourism strategies include policies, community
participation, and innovations such as eco-friendly accommodation. (SLO 2.4)
Value-added response: Outstanding learners may note that effective strategies
combine top-down regulations with bottom-up community engagement.
Innovations like renewable energy use and digital visitor management tools further
enhance sustainability. Together, these approaches balance economic growth with
environmental and cultural protection.

Answers to Pilot Questions

rp
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Illustrations

¢ Figure 2.1 Scope of tourism.in the economy

Al-generated using prompt: “Create a diagram showing the scope of tourism including
leisure, business, education, and health." Suggested OER source: “scope of tourism
economy diagram OER”

e Box 2.1 Examples of tourism contributions to GDP and employment

Al-generated using prompt: “Create a table listing examples of tourism contributions to
GDP and employment, including hotels, airlines, and retail." Suggested OER source:
“tourism GDP employment contributions OER table”

* Figure 2.2 Linkages between tourism and other sectors

Al-generated using prompt: “Create a diagram showing tourism at the center with arrows
linking to transport, agriculture, and retail." Suggested OER source: “tourism sector
linkages diagram OER”
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¢ Plate 2.1 Cultural festival supported by tourism

Al-generated using prompt: “Generate an image of a cultural festival with tourists and
locals celebrating together." Suggested OER source: “tourism cultural festival community
OER image”

e Figure 2.1 Tourism-driven infrastructure development

Al-generated using prompt: “Create a diagram showing roads, airports, and utilities as
examples of infrastructure improved by tourism.” Suggested OER source: “tourism
infrastructure development diagram OER”

* Box 2.1 Examples of tourism as a tool for poverty alleviation

Al-generated using prompt: “Create a table listing examples.of tourism as a tool for poverty
alleviation, including jobs and small businesses.”. Suggested OER'source: “tourism poverty
alleviation examples OER table”

¢ Figure 2.3 Environmental impacts of tourism

Al-generated using prompt: “Create a diagram showing pollution, deforestation, and water
overuse as environmental impacts.of tourism.” Suggested OER source: “tourism
environmental impacts diagram©OER”

¢ Plate 2.2 Cultural commodification intourism

Al-generated using prompt: “Generate an image of a traditional dance performance altered
for tourist entertainment." Suggested OER source: “tourism cultural commodification OER
image”

* Box 2.2 Examples of economic leakages in tourism

Al-generated using prompt: “Create a table listing examples of economic leakages in
tourism, including foreign-owned hotels and imported goods.” Suggested OER source:
“tourism economic leakages examples OER table”

* Box 2.3 Examples of tourism policies and regulations

Al-generated using prompt: “Create a table listing examples of tourism policies and
regulations, including visitor limits and conservation laws.” Suggested OER source:
“tourism policies regulations OER table”

¢ Figure 2.4 Stakeholder engagement in tourism
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Al-generated using prompt: “Create a diagram showing stakeholders in tourism including
residents, businesses, government, and NGOs.” Suggested OER source: “tourism
stakeholder engagement diagram OER”

¢ Plate 2.3 Eco-friendly accommodation as a sustainable tourism innovation
Al-generated using prompt: “Generate an image of an eco-lodge using solar panels/and
sustainable materials.” Suggested OER source: “eco-friendly accommodation tourism
OER image”

Course Code: HMT 101

Course Title: The Travel Concept

Course Units: 2 units

Series 1: Foundations and Historical Evolution of Travel

Series 2: Tourism as an Economic Sector and Community. Impact
Series 3: Tourism Product and Services Dimensions

Series 4: Sustainability, Planning, and Ethical Responsibility in Tourism

Series 5: Interlinkages Between Tourism and Hospitality

Proposed Outline for Series 3: Tourism Products and
Service Dimensions

Part 1: Classification of Tourism Products
+ Definition and characteristics of tourism products
» Tangible and intangible tourism products

* Core, actual, and augmented products in tourism

Part 2: Tourism Services and Their Providers

-

LA-NET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION STUDENTS



* Hospitality services (accommodation, food, and beverage)

* Transport services (air, land, and water)

* Ancillary services (tour operators, travel agencies, guides)
Part 3: Quality and Customer Experience in Tourism

* Service quality dimensions in tourism

» Customer satisfaction and loyalty

* Role of innovation and technology in service delivery

Part 4. Emerging Trends in Tourism Products and Services
» Experiential tourism and niche products

» Sustainable and eco-friendly services

* Digital platforms and personalized travel services

Introduction

Every journey a traveler undertakes.is shaped not only by the destination but also by
the products and services that make the experience possible. From the hotel room they
stay in, to the transport they use, and the cultural activities they enjoy, tourism products
and services form the backbone of the industry. Understanding these dimensions is
essential for appreciating how tourism operates in practice and how it continues to
evolve in response to changing customer needs.

The aim of this Series is to introduce you to the classification of tourism products and
the range of services that support them, while also equipping you with the ability to
evaluate their quality and identify emerging trends that are reshaping the industry.

We shall commence this Series by examining the classification of tourism products,
focusing on their definition, characteristics, and categories. Next, we will explore tourism
services and their providers, including hospitality, transport, and ancillary services.
Following that, we will consider quality and customer experience, looking at service
dimensions, satisfaction, and the role of innovation. Finally, we will conclude by
discussing emerging trends in tourism products and services, such as experiential
tourism, sustainable practices, and digital platforms that personalize travel experiences.
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Series Learning Outcomes

Upon completing this Series, you should be able to:

* SLO 3.1 define tourism products and explain their key characteristics,

+ SLO 3.2 distinguish between tangible and intangible tourism products,

» SLO 3.3 describe the core, actual, and augmented product levels in tourism,

* SLO 3.4 explain the range of tourism services provided by hospitality, transport, and
ancillary operators,

» SLO 3.5 analyze the dimensions of service quality and their impact on customer
satisfaction,

» SLO 3.6 evaluate the role of innovation and technology in.enhancing tourism service
delivery, and

» SLO 3.7 assess emerging trends in tourism products and services, including
experiential, sustainable, and digital offerings.

3.1 Classification of Tourism Products

Tourism products are the foundation of the travel experience. They represent the goods
and services offered to tourists, ranging from accommodation and transport to cultural
attractions and entertainment. In this Part, we will classify tourism products to help you
understand their nature, scope, and how they are structured to meet visitor needs.

3.1.1 Definition and characteristics of tourism products

A tourism product is defined as the combination of tangible and intangible elements
offered to tourists to satisfy their needs and expectations during travel. These elements
may include physicalfacilities, services, and experiences. Key characteristics of tourism
products are that they are perishable, inseparable from service delivery, and highly
dependent on customer perception.

Fill in the blank: A tourism product is the combination of and intangible
elements offered to tourists.
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COMPOENTS OF A TOURISM PRODUCT

Key Elements of the Travel Offering

Hotels & resorts Tour guiding
Airports & transport Customer support
Attractions & sites Hospitality & F&B

TOURISM
‘ PRODUCT

£55 EXPERIENCES
Cultural events

Adventure activities
Wellness retreats

i 9
£, FACILITIES l &4° SERVICES

Holistic View of Travel Offerings

Diagram showing the components of a tourism product (facilities, services,
experiences).

Caption: Figure 3.1 Components of a tourism product
Search string: “tourism product components diagram OER”
3.1.2 Tangible and intangible tourism products

Tangible products are physical items or facilities that tourists can see, touch, or use,
such as hotel rooms, meals, or souvenirs. Intangible products are experiences or
services that cannot be physically possessed, such as hospitality, cultural immersion, or
entertainment. Together, they create the holistic value of tourism.

Fill in the blank: Tangible products are physical items, while intangible products are
or services that cannot be possessed.
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TANGIBLE & INTANGBLE TOURISM PRODUCTS

Classifiying the Travel Offering

TANGIBLE PRODUCTS INTANGBLE PRODUCTS
ACCOMODATION OE] SERVICES
Hotels & resorts, cabins £ Guided resorts
TRANSPORT O Guided tours,
Hotels, resorts, cabins Customer support
TRANSPORT EXPERIENCES
% Flights, train tickets, Adventure activities
car rentals activities
E GOODS HOSPITALITY
6 Souwerirs, maps, clothing Ambance, local interaction

Key Components of the Travel Experience

Caption: Table 3.1 Examples of tangible and intangible tourism products

Short description: Table listing examples of tangible products (hotel room, meal,
souvenir) and intangible products (hospitality, cultural immersion, entertainment).
Search string: “tangible intangible tourism products examples OER table”

3.1.3 Core, actual, and augmented products in tourism
Tourism products can be classified into three levels:

* Core product: The fundamental benefit or experience the tourist seeks, such as
relaxation, adventure, or cultural enrichment. « Actual product: The physical and service
features that deliver the core benefit, such as a hotel stay, guided tour, or flight. «
Augmented product: Additional services or features that enhance the experience, such
as loyalty programmed, free Wi-Fi, or personalized packages.

Fill in the blank: The core product represents the fundamental or
experience the tourist seeks.
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TOURISM PRODUCT LEVELS

Understanding the Complete Offering

N)G“N\ENTED PRODUC

o Relaxality Pro,

(e 9ran,

Additional Additional
Benefits PRODUCT : (ee),

. S i
Service, (e:e), Relaxtion, Adventure) i "\i;-v ;:ﬁe'
Loyallty il

Program Loyalits

Features & Design
(Need Satisfied

(e.e). Hotel Room,
Tour, Flight

4UGUENTED prODUC!

€.e), Customer Service:
Hospitality Program

Holistic View of the Travel Experience

Short description: Diagram showing three concentric circles labelled core, actual, and
augmented product.
Caption: Figure 3.2 Levels of tourism products

Search string: “tourism product levels core actual augmented diagram OER”

Pilot Questions

1. Explain what is meant by a tourism product and identify its main characteristics.
2. Distinguish between tangible and intangible tourism products with one example of each.

3. Describe the difference between core, actual, and augmented tourism products.

\” ‘J
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3.2 Tourism Services and Their Providers

Tourism services are the operational backbone of the industry, ensuring that travellers can
move, stay, eat, and enjoy their experiences. These services are delivered by a wide range
of providers, from hotels and restaurants to airlines and tour operators. In this Part, we will
examine the main categories of tourism services and the roles of their providers.

3.2.1 Hospitality services (accommodation, food, and beverage)

Hospitality services refer to the provision of accommodation, food, and beverages to
tourists. Accommodation includes hotels, guesthouses, and resorts, while food and
beverage services range from restaurants and cafés to catering. These services are central
to the tourist experience, as they directly affect comfort and satisfaction.

Fillin the blank: Hospitality services refer to the provision of , food, and
beverages to tourists.

Short description: Image of a hotel lobby with guests checking in.
Caption: Plate 3.1 Hospitality services in tourism

Search string: “hospitality services tourism hotel lobby OER image”
3.2.2 Transport services (air, land, and water)

Transport services are essential for enabling mobility in tourism. They include air travel,
land transport such as buses and trains, and water transport such as ferries and cruises.

\,— ‘J
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Transport providers ensure that tourists can access destinations and move between
attractions. The efficiency and reliability of transport services often determine the overall
success of a trip.

Fillin the blank: Transport services are essential for enabling in tourism.

S

H

AIR TRANSPORT

« Flights (Commercial,
Charter)
« Helicopters

] ) TOURISM
FoEy= C=" TRANSPORT [=='%

LAND TRANSPORT WATER TRANSPORT

+ Roads (Bus, Car, RV) « Cruises & Ferries
* Rail (Trains) « Boats & Yachts
« Motorcycles, Bicycles

MODES OF TOURISM TRANSPORTATION

Classifiing How Travelers Move

Connecting Destinations & Experiences

Short description: Diagram showing air, land, and water transport options in tourism.
Caption: Figure 3.3 Transport services in tourism

Search string:“tourism transport services diagram OER”
3.2.3 Ancillary services (tour operators, travel agencies, guides)

Ancillary services are supporting services that enhance the tourism experience. These
include tour operators who design packages, travel agencies that provide booking and
advisory services, and guides who offer local expertise. Ancillary providers bridge the gap
between tourists and destinations, making travel more convenient and enriching.

Fillin'the blank: Ancillary services include tour operators, travel agencies, and
who provide local expertise.

-
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ANCINLARY TOURISM SERVICES

Enhancing the Travel Experience

CATEGORY ‘ DESCRIPTION ‘ EXAMPLES
Designs & manages G Adventures,
ﬁg—ﬁ TOUR OPERATORS travel packages Interepit Travel
Sells & books travel Expedia, Booking.com

TG TRAVEL AGENCIES components

Provides local knowledge City walking tours,

25 TOUR GUIDES

& assistance Adventure guides
Additional Car rentals, Travel
(CD OTHER SERVICES travel support insurance, Visa services

Supporting Every Step of the Journey

Caption: Box 3.1 Examples of ancillary tourism services

Short description: Table-style box listing examples such as tour operators, travel agencies,
and guides.

Search string: “ancillary tourism services examples OER table”

Pilot Questions

4. What types of services are included under hospitality in tourism, and why are they
important?

5. Quitline the main forms of transport services used in tourism and give one example for
each.

6.ldentify ancillary services in tourism and explain their role in supporting travellers.
3.3 Quality and Customer Experiencein Tourism
Tourism is not only about products and services but also about the quality of delivery and

the overall experience of the customer. A positive experience often determines whether a
tourist will return, recommend the destination, or remain loyal to a brand. In this Part, we

-
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will explore how service quality, customer satisfaction, and innovation shape tourism
experiences.

3.3.1 Service quality dimensions in tourism

Service quality refers to the degree to which tourism services meet or exceed customer
expectations. In tourism, quality is often measured through dimensions such as reliability,
responsiveness, assurance, empathy, and tangibles (physical facilities and appearance).
These dimensions help providers evaluate and improve their services.

Fillin the blank: Service quality refers to the degree to which tourism services meet or
exceed expectations.

DIMENSIONS OF SERVICE QUALITY
IN TOURISM

Evaluating the Traveler Experience

&

RELIABILITY
Consistenty, Accuracy,
Dependibily

=
TANGIBLES RESPOVSNIESS
Facilities, SERVICE Promptness,

Equipment, QUAL'TY Helpelfnus,
Appearance IN TOURISM Timeliness

Q
fin

EMPATTHY
Caring, Individulized

Attention,
Understanding

ASSURANCE
Trust, Competence
Security

Key Factors Shaping Traveler Satisfaction

Shortdescription: Diagram showing the five dimensions of service quality (reliability,
responsiveness, assurance, empathy, tangibles).

Caption: Figure 3.4 Dimensions of service quality in tourism
Search string: “tourism service quality dimensions diagram OER”

3.3.2 Customer satisfaction and loyalty
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Customer satisfaction is defined as the fulfilment of customer expectations through
tourism products and services. When tourists feel satisfied, they are more likely to develop
loyalty, which refers to their willingness to return or recommend the service to others.
Satisfaction and loyalty are critical for sustaining tourism businesses, as they reduce
marketing costs and build long-term relationships.

Fillin the blank: Customer satisfaction is defined as the fulfilment of customer
through tourism products and services.

Factors Influening Customer
Satisfaction in Tourism

Key Determimants of the Traveler’s Experience

CATEGORY DESCRIPTION EXAMPLES
g;‘g SERVICE QUALITY Reliability, responisess, empathy | Friendly staff, promt service
% VALUE FOR MONEY Perceived benefits vs. cost IAffordatle prices, package deals
=
E FACILITIES & AMENITIES Physical comfort & offerings Clean rooms, pool, free-WiFi
DESTINATION EXPERIENCE  Attractions, culture, safety Guided tours, local events

Evaluating the Complete Travel Journey
From Expectation to Reality

Caption: Box 3.2 Factors influencing customer satisfaction in tourism

Short description: Table-style box listing factors such as service quality, value for money,
staff behaviour, and convenience.

-
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Search string: “tourism customer satisfaction factors OER table”
3.3.3 Role of innovation and technology in service delivery

Innovation refers to the introduction of new ideas or methods, while technology refers to
tools and systems that improve efficiency and effectiveness. In tourism, innovations'such
as mobile booking apps, virtual tours, and personalized services enhance customer
experiences. Technology also supports service providers in managing operations,
improving communication, and delivering value more effectively.

Fillin the blank: Innovation refers to the introduction of new or methods in
tourism service delivery.

Short'description: Image of a tourist using a mobile app to book a service.
Caption: Plate 3.2 Technology in tourism service.

Search string: “tourism technology mobile booking OER image”
Pilot Questions

7. What are the key dimensions of service quality in tourism, and how do they affect
customer perceptions?

8. Explain how customer satisfaction contributes to loyalty in the tourism industry.
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9. Give one example of how innovation or technology has improved service delivery in
tourism.

3.4 Emerging Trends in Tourism Products and Services

Tourism is a dynamic industry that constantly adapts to changing customer preferences,
technological advancements, and global challenges. Understanding emerging trends
helps providers remain competitive and ensures that tourists enjoy relevant and
meaningful experiences. In this Part, we will explore experiential tourism, sustainable
practices, and digital innovations that are reshaping products and services.

3.4.1 Experiential tourism and niche products

Experiential tourism refers to travel that emphasises authentic, memorable experiences
rather than just visiting places. Tourists increasingly seek niche products such as
adventure tourism, culinary tours, or cultural immersion activities. These products focus
on personal engagement, allowing travellers to.connect deeply with destinations and
communities.

Fillin the blank: Experiential tourism refers to travel that emphasises authentic and

-

experiences rather thanjust visiting places.
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Short description: Image of tourists-participating in‘a local cooking class.
Caption: Plate 3.3 Experiential tourism through culinary immersion
Search string: “experiential tourism cooking class OER image”

3.4.2 Sustainable and eco-friendly services

Sustainable tourism is defined as tourism that meets present needs without compromising
the ability of future generations to meet theirs. Eco-friendly services include practices
such as.reducing waste, conserving energy, and supporting local communities. These
approaches not only protect the environment but also appeal to tourists who value
responsible travel.

Fillin.the blank: Sustainable tourism meets present needs without compromising the
ability of generations to meet theirs.
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ECO-FRIENDLY TOURISM PRACTICES

Fostering Sustainable Travel & Local Benefit

WASTE REDUCTION
* Reduce plastic use

» Compost & Recycle
« Support refilling stations

ENERGY CONSERRATION COMMUNITY SUPPORT
+ Solar power adoption * Buy local products
* Reduce water use * Respect local culture

« Use public transport » Fair wages & jobs

Responsible Actions for a Better Planet

Short description: Diagram showing eco-friendly tourism practices (waste reduction,
energy conservation, community support).
Caption: Figure 3.5 Sustainable tourism practices

Search string: “sustainable tourism practices diagram OER”
3.4.3 Digital platforms and personalized travel services

Digital platforms are online systems that connect tourists with services, such as booking
websites, mobile apps, and social media. They enable convenience, transparency, and
choice. Personalised travel services use data and technology to tailor experiences to
individual preferences, such as customised itineraries or targeted recommendations.
Together, these innovations enhance customer satisfaction and competitiveness in the
tourism industry.

Fillin'the blank: Digital platforms are online systems that connect tourists with
such as booking websites and mobile apps.

-
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DIGITAL PLATFORMS IN TOURISM

Connecting Travelers & Services

CATEGORY DESCRIPTION EXAMPLES
@ BOOKING WEBSITES Oriline travel ageficies & Expedia, Booking.com, Airbnb
aggerators
ﬂ%’n On-the-go planning & services | Uber
Google Maps, .
@ MOBILE APPS Tripadiisor Instagram, TikTok,
Inspiration, reviews, &
Y sociALMEDIA ol Facebook

@: ONLINE REVIEWS User-generated feedback Yelp, Trustpiot, Google Reviews

Innovating the Travel Experience

Caption: Box 3.3 Examples of digital platforms in tourism

Short description: Table-style box listing examples such as booking websites, mobile apps,
and social media platforms.

Search string: “digital platforms tourism examples OER table”

Pilot Questions

10./Define experiential tourism and explain why niche products are becoming more
popular.

11. How do sustainable and eco-friendly services benefit both destinations and tourists?

12. Describe how digital platforms are changing personalised travel services today.

Series Summary
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This Series has focused on the essential elements of the hospitality industry and the
socioeconomic opportunities it creates. Its purpose was to help you understand how tourism
products and services are classified, how providers deliver them, and how quality and innovation
shape customer experiences. By examining these aspects, you have gained insight into how the
hospitality sector contributes to both individual satisfaction and broader community development.

We began by classifying tourism products, distinguishing between tangible and intangible
offerings, and exploring the core, actual, and augmented levels. Then we examined tourism
services and their providers, including hospitality, transport, and ancillary services. Following that,
we considered quality and customer experience, looking at service dimensions, satisfaction,
loyalty, and the role of technology. Finally, we explored emerging trends such as experiential
tourism, sustainable practices, and digital platforms. In line with the Series Learning Outcomes,
you should now be able to define and distinguish tourism products (SLO 3.1-3.3), explainthe range
of services (SLO 3.4), analyse service

quality and customer satisfaction (SLO 3.5), evaluate innovation-and technology (SLO 3.6), and
assess emerging trends in tourism products and services (SLO 3.7).

GlossaryofTerms

Accommodation
Places where tourists stay during travel, such as hotels, guesthouses, or resorts.
Ancillary services

Supporting services in tourismyincluding tour operators, travel agencies, and guides, which make
travel more convenient and enriching.

Augmented product

Additional features or services that enhance the tourism experience, such as loyalty programmes,
free Wi-Fi, or personalised packages.

Core product

The fundamental benefit or experience a tourist seeks, such as relaxation, adventure, or cultural
enrichment.

Customer loyalty

The willingness of tourists to return to a service provider or recommend it to others after a
satisfying experience.

-
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Customer satisfaction

The fulfilment of tourist expectations through products and services that meet or exceed their
needs.

Digital platforms

Online systems that connect tourists with services, such as booking websites, mobile apps, and
social media.

Experiential tourism

Travel that emphasises authentic and memorable experiences, often involving personal
engagement with local culture or activities.

Hospitality services

Tourism services that provide accommodation, food, and beverages to travellers.
Innovation

The introduction of new ideas or methods to improve tourism services and experiences.
Intangible products

Tourism elements that cannot be physically possessed, such as hospitality, cultural immersion, or
entertainment.

Personalized travel services

Tourism services tailored to individual preferences, such as customised itineraries or targeted
recommendations.

Service quality

The degree to which tourism services meet or exceed customer expectations, often measured
through dimensions like reliability and empathy.

Sustainable tourism

Tourism that meets present needs without compromising the ability of future generations to meet
theirs.

Tangible products
Physical items or facilities in tourism, such as hotel rooms, meals, or souvenirs.
Tourism product

The combination of tangible and intangible elements offered to tourists, including facilities,
services, and experiences.

Transport services
Tourism services that enable mobility, including air, land, and water transport options.

-
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Concept Check Questions

Objective Questions

1. Atourism productis the combination of and intangible elements offered
to tourists. (Linked to SLO 3.1)

2. Tangible tourism products include hotel rooms and meals, while intangible
products include . (Linked to SLO 3.2)

3. The fundamental benefit or experience a tourist seeks is known as the
product. (Linked to SLO 3.3)

4. Hospitality services refer to the provision of accommodation, food, and
(Linked to SLO 3.4)

5. Service quality refers to the degree to which tourism services meet or exceed

expectations. (Linked to SLO 3.5

Short-Answer Questions

6. Define ancillary services and give two examples. (Linked to SLO 3.4) 7. Identify two
factors that influence customer satisfactionintourism. (Linked to SLO 3.5) 8. Explain one
way innovation has improved tourism service delivery. (Linked to SLO 3.6) 9. Describe
experiential tourism and provide one example. (Linked to SLO 3.7)

Long-Answer Questions

10. Analyse the three levels of tourism products (core, actual, augmented) and explain how
they work together.to.create value for tourists. (Linked to SLO 3.1-3.3) 11. Evaluate the role
of sustainable practices and digital platforms in shaping modern tourism services. (Linked

to SLO 3.6-3.7)

AnswerstoConcept Check Questions

Objective Questions

Tangible

Hospitality or culturalimmersion
Core

Beverages

A G @

Customer
Short-Answer Questions 6.

-
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Ancillary services are supporting services in tourism, such as tour operators and travel
agencies. (SLO 3.4)

7. Factors include service quality, value for money, staff behaviour, and convenience. (SLO
3.5)

8. Innovation has improved service delivery through mobile booking apps, virtual tours, or
personalised packages. (SLO 3.6)

9. Experiential tourism emphasises authentic experiences, such as tourists joining a local
cooking class. (SLO 3.7)

Long-Answer Questions

10. Basic response: The core product is the benefit sought(e.g., relaxation), the actual
productis the service or facility delivering it (e.g., hotel stay), and the augmented product
includes extras that enhance the experience (e.g., loyalty programmes). Together, they
create a complete tourism offering. Value-added response: Beyond these levels,
outstanding learners may note that the integration of core; actual, and augmented
products allows providers to differentiate themselves in competitive markets. For
example, a hotel offering eco-friendly facilities (actual) and personalised digital services
(augmented) enhances the core benefit of relaxation while appealing to sustainability-
conscious travellers.

1. Basic response: Sustainable practices such as energy conservation and waste
reduction protect the environment, while digital platforms like booking apps
improve convenience and accessibility.

Value-added response: Outstanding learners may add that combining
sustainability with digital innovation creates long-term competitiveness. For
instance, eco-friendly resorts using digital platforms to market personalised
experiences attract responsible travellers and strengthen brand reputation globally.

Answers to Pilot Questions

1. Atourism product combines attractions, accessibility, and ancillary services, designed
to meet traveller needs.

-
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2. Tangible products are physical (e.g., hotels), while intangible products are experiences
(e.g., cultural festivals).

3. Core products are the main benefit, actual products are the physical service, and
augmented products add extras.

4. Hospitality includes accommodation, food, and beverage services, which provide
comfort and cultural experiences.

5. Transport services include air (airlines), land (buses, trains), and water (ferries, cruises).
6. Ancillary services include tour operators, travel agencies, and guides, helping organise
and support travel.

7. Dimensions include reliability, responsiveness, assurance, empathy, and tangibles,
shaping service quality perceptions.

8. Satisfaction leads to repeat visits and loyalty, strengthening destination
competitiveness.

9. Examples include mobile apps for booking or digital check=in systems in hotels.

10. Experiential tourism offers unique, niche products such as adventure tours or wellness
retreats.

11. Sustainable services protect the natural environment and ensure long-term benefits for
communities and tourists.

12. Digital platforms and Al enable personalised travel planning, recommendations, and
seamless booking.

References and Attribute

General References

e World Tourism Organization (UNWTO). (n.d.). Tourism services and products. Retrieved
from https://www.unwto.org

e OECD. (2020). Tourism trends and policies. Paris: OECD Publishing.

¢ UNESCO. (n.d.). Sustainable tourism and cultural heritage. Retrieved from
https://www.unesco.org

® OER Commons. (n.d.). Tourism and hospitality resources. Retrieved from
https://www.oercommons.org

IWlustrations

¢ Figure 3.1 Components of a tourism product
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Al-generated using prompt: “Create a diagram showing facilities, services, and
experiences as components of a tourism product.” Suggested OER source: “tourism
product components diagram OER”

¢ Table 3.1 Examples of tangible and intangible tourism products

Al-generated using prompt: “Create a table listing examples of tangible and intangible
tourism products.” Suggested OER source: “tangible intangible tourism products
examples OER table”

¢ Figure 3.2 Levels of tourism products

Al-generated using prompt: “Create a diagram with three concentric circles labelled core,
actual, and augmented product in tourism.” Suggested OER source: “tourism product
levels core actual augmented diagram OER”

* Plate 3.1 Hospitality services in tourism

Al-generated using prompt: “Generate aniimage of a hotel lobby with guests checkingin.”
Suggested OER source: “hospitality services tourism hotel lobby OER image”

¢ Figure 3.3 Transport services in tourism

Al-generated using prompt: “Create a diagram showing air, land, and water transport
options in tourism." Suggested OER source: “tourism transport services diagram OER”

¢ Box 3.1 Examples of ancillary tourism services

Al-generated using prompt: “Create a table listing examples of ancillary tourism services
including tour operators, travel agencies, and guides." Suggested OER source: “ancillary
tourism services examples OER table”

¢ Figure 3.4 Dimensions of service quality in tourism

Al-generated using prompt: “Create a diagram showing reliability, responsiveness,
assurance, empathy, and tangibles as dimensions of service quality in tourism." Suggested
OER source: “tourism service quality dimensions diagram OER”

* Box.3.2 Factors influencing customer satisfaction in tourism

Al-generated using prompt: “Create a table listing factors influencing customer
satisfaction in tourism, including service quality and value for money.” Suggested OER
source: “tourism customer satisfaction factors OER table”
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¢ Plate 3.2 Technology in tourism service delivery
Al-generated using prompt: “Generate an image of a tourist using a mobile app to book a
tourism service." Suggested OER source: “tourism technology mobile booking OER image”

¢ Plate 3.3 Experiential tourism through culinary immersion

Al-generated using prompt: “Generate an image of tourists participating in a localcooking
class." Suggested OER source: “experiential tourism cooking class OER image”

¢ Figure 3.5 Sustainable tourism practices

Al-generated using prompt: “Create a diagram showing eco-friendly tourism practices
such as waste reduction, energy conservation, and community support." Suggested OER
source: “sustainable tourism practices diagram OER”

¢ Box 3.3 Examples of digital platforms in tourism

Al-generated using prompt: “Create a table listingexamples of digital platforms in tourism,
including booking websites and mobile apps.” Suggested OER source: “digital platforms
tourism examples OER table”
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Course Code: HMT 101

Course Title: The Travel Concept

Course Units: 2 units

Series 1: Foundations and Historical Evolution of Travel

Series 2: Tourism as an Economic Sector and Community Impact
Series 3: Tourism Product and Services Dimensions

Series 4: Sustainability, Planning, and Ethical Responsibility in Tourism

Series 5: Interlinkages Between Tourism and Hospitality

Proposed Outline for Series 4: Sustainable Tourism,
Planning, and Ethics

Part 1: Foundations of Sustainable Tourism
» Definition and principles of sustainability in tourism
* Environmental, economic, and socio-cultural dimensions

* Benefits and challenges of sustainable practices

Part 2: Tourism Planning and Development

* Importance of planning in tourism growth

« Strategic approaches to destination planning

« Community involvement and stakeholder engagement

Part 3: Ethical Responsibility in Tourism

* Ethical issues in tourism (cultural sensitivity, exploitation, fairness)
» Codes of conduct and professional responsibility
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LA-NET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION STUDENTS



* Case studies of ethical and unethical practices

Part 4: Integrating Sustainability, Planning, and Ethics
* Holistic approaches to responsible tourism management
* Policy frameworks and international guidelines

» Future directions for sustainable and ethical tourism

Introduction

Tourism has the power to enrich communities, preserve cultures, and generate
economic opportunities, but it can also place pressure on the environment and raise
ethical concerns if not properly managed. As the industry continues to grow,
sustainability, careful planning, and ethical responsibility have become essential for
ensuring that tourism remains beneficial both now and'in the future. This Series will help

you appreciate how these elements work together to shape responsible travel practices.

The aim of this Series is to introduce you to the principles of sustainable tourism, the
importance of planning for development, and the ethical responsibilities of stakeholders.
It seeks to equip you with the knowledge and perspective needed to evaluate tourism
practices and contribute to responsible decision-making in the industry.

We shall commence this Series by exploring the foundations of sustainable tourism,
focusing on its definition, principles, and dimensions. Next, we will move on to tourism
planning and development, examining strategic approaches and the role of community
involvement. Following that, we will consider ethical responsibility in tourism, looking at
issues of fairness; cultural sensitivity, and professional conduct. Finally, we will bring the
Series to a close by integrating sustainability, planning, and ethics, highlighting holistic
approaches, policy frameworks, and future directions for responsible tourism.

Series Learning Outcomes

Upon completing this Series, you should be able to:
» SLO 4.1 define the principles of sustainability in tourism,

+ SLO 4.2 explain the environmental, economic, and socio-cultural dimensions of
sustainable tourism,

» SLO 4.3 analyse the benefits and challenges associated with implementing
sustainable practices in tourism,
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* SLO 4.4 describe the importance of planning in tourism development,

» SLO 4.5 distinguish between different types of tourism planning approaches, including
strategic and community-based methods,

* SLO 4.6 demonstrate how stakeholder engagement contributes to effective tourism
planning,

* SLO 4.7 identify key ethical issues in tourism service delivery,
* SLO 4.8 apply codes of conduct and professional responsibility to tourism scenarios,

» SLO 4.9 evaluate examples of ethical and unethical practices in tourism through case
studies, and

» SLO 4.10 assess how sustainability, planning, and ethics can be integrated into
holistic approaches for responsible tourism management.

4. 1Foundations of Sustainable Tourism

Tourism has the potential to generate economic growth, preserve cultural heritage, and
foster international understanding. However, it can also lead to environmental
degradation, cultural exploitation, and social inequality if not managed responsibly. This
Part introduces the foundations of sustainable tourism, defined as tourism that meets
the needs of present travellers @and host communities while safeguarding opportunities
for future generations.

4.1.1 Definition and principles of sustainability in tourism

Sustainable tourism is tourism that balances environmental protection, economic
viability, and socio-cultural respect. Its principles include minimising negative impacts,
maximising benefits for local communities, conserving resources, and promoting cultural
sensitivity. These principles guide both providers and tourists in making responsible
choices.

Fill in the blank: Sustainable tourism is tourism that balances environmental protection,
economic viability, and respect.
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PILLARS OF SUSTAINABLE TOURISM

Balancing Planet, People, & Profit

ECONOMIC

« Local Prosperity

+ Job Creation
SUSTANABILITY Viabiity

ENVIRONMENTAL

+ Conservation
* Resource Mgmt
+ Pollution Reduction

Qo0
WG
SOCIO-CULTURAL

* Heritage Preservation
» Community Well-being
Cultural Respect

A Holistic Approach to Responsible Travel

Short description: Diagram showing the three pillars of sustainable tourism
(environmental, economic, socio-cultural).

Caption: Figure 4.1 Pillars of sustainable tourism
Search string: “sustainable tourism three pillars diagram OER”
4.1.2 Environmental, economic, and socio-cultural dimensions

The environmental dimension focuses on conserving natural resources, reducing
pollution, and-protecting biodiversity. The economic dimension ensures that tourism
generates income, creates jobs, and supports local businesses. The socio-cultural
dimension emphasises respect for local traditions, cultural heritage, and community
well-being. Together, these dimensions form the holistic framework of sustainability in
tourism.

Fillin the blank: The environmental dimension of sustainable tourism focuses on
conserving resources and protecting biodiversity.
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DIMENSIONS OF SUSTAINABLE TOURISM
Balancing Planet, People, & Profit

DIMENSION DESCRIPTION EXAMPLES

Minimizing impact on natural Conservation efforts, Waste

@ ENVIRONMENTAL ecosstems & reduction, Renewable enrgy tse
resources Ecotourism
Local job creation, Local joreation, Support of

@ ECONOMIC Support of local businsses, local businsses, Fair wages,
Fon-lorrmg vitability Economic linkages

Cultural preservation,
Community inveritage site
Traveler education

Respecting host communities,

foXe)
~ SOCIO-CULTURAL culture & heritage

A Holistic Approach to Responsable Travel
Creating Positive Impacts for Future Generations

Caption: Table 4.1 Dimensions_of sustainable tourism

Short description: Table listing environmental, economic, and socio-cultural dimensions
with examples of practices under each.

Search string: “sustainable tourism dimensions table OER”

4.1.3 Benefits and challenges of sustainable practices

Sustainable tourism offers benefits such as long-term destination viability, improved
community livelihoods, and enhanced visitor satisfaction. However, challenges include
high implementation costs, resistance from stakeholders, and balancing growth with
conservation. Recognising both benefits and challenges helps stakeholders design
realistic strategies for sustainable tourism development.

Fill in the blank: One challenge of sustainable tourism is balancing growth with

-
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BENEFITS AND CHALLENGES OF
SUSTAINABLE TOURISM

Evaluating the Impacts of Responsible Travel

ﬂ BENEFITS

* Environmental preservation
* Local economic growth

* Community empowement
¢ Cultural heritage protection
¢ Enhanced traveler experiences

¢ Long-term destination viabilty

/\\ CHALLENGES

 Higher initial costs

* Complex planning & management
Potential for greenwashing

* Behavoriol change resistance
e Infrastucture limitations

* Measuring & monitoring impact

Fostering a Positive Future for Travel

Caption: Box 4.1 Benefits and challenges of sustainable tourism

Short description: Box listing benefits (long-term viability, community livelihoods, visitor
satisfaction) and challenges (costs, resistance, balancing growth with conservation).
Search string: “benefits and challenges of sustainable tourism OER”

Pilot Questions

1. What is meant by sustainable tourism, and what principles guide its practice?

2. Explain the three main dimensions of sustainability in tourism: environmental,
economic, and socio-cultural.

3. What are some benefits of adopting sustainable practices in tourism, and what
challenges might destinations face?

4.2 Tourism Planning and Development

Tourism does not grow by chance; it requires careful planning to ensure destinations
remain attractive, sustainable, and beneficial to communities. Planning helps balance
visitor needs with local priorities, while development ensures that tourism infrastructure
and services are aligned with long-term goals. In this Part, we will explore the
importance of planning, the different approaches used, and the role of stakeholders in
shaping tourism growth.
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4.2.1 Importance of planning in tourism growth

Tourism planning refers to the organised process of designing and managing tourism
activities to achieve sustainable outcomes. It ensures that resources are used wisely,
destinations are protected, and communities benefit from tourism. Without planning,
tourism can lead to overcrowding, environmental damage, and social tensions.

Fill in the blank: Tourism planning is the organised process of designing and managing
tourism activities to achieve outcomes.

THE TOURISM PLANNING CYCLE

A Continuous Process for Sustainable Growth

1. ACSESSMENT

« Research & Data Collection
« |dentify Needs & Opportuniti
+ SWOT Analysis

4. MONITORING TOURISM 2. DESIGN
- 1 » Performance Measurement PLANNING @ ;/tl:;ctig & S::;::t::;it
[ ot 7\ v e

,& * Action Plan Creation
N

3. IMPLEMENATION

* Resource Allocation

* Activity

« Activity Execution
Stakeloler Engagement

Strategzing the Future of Travel Destinations

Short description: Diagram showing the cycle of tourism planning (assessment, design,
implementation, monitoring).

Caption: Figure 4.2 The tourism planning cycle

Search string: “tourism planning cycle diagram OER”
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4.2.2 Strategic approaches to destination planning

Strategic planning in tourism involves setting long-term goals and identifying actions to
achieve them. Approaches include environmental planning (protecting ecosystems),
community-based planning (involving local residents), and economic planning (ensuring
financial viability). Strategic planning helps destinations remain competitive and resilient
in the face of changing trends.

Fill in the blank: Strategic planning in tourism involves setting long-term
and identifying actions to achieve them.

STRATEGIC APPROACHES T0 TOURISM PLANNING

Tailoring Development for Local Contexts

APPROOGH DESCRIPTION EXAMPLES
Priortizing eccological Ecotourism development,
@ ENVIRONMENTAL conservation & Protected area management
& sustainability Green infrastructure
Empovering local residents City waking efforts,
@ COMMUNITY-BASED| residents & ensuring Protected area management
equitaible benefits Economic linkaages
o Investment incentives,
Empovering local Community-led tours, : .
23 residents & equitible Local craft markets Dt NG NpREcS
q Homstays maarkesting campaigns
benefits

Shaping the Future of Destinations Respossibly
Creating Positive Impacts for Future Generations

Caption: Table 4.2 Strategic approaches to tourism planning
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Short description: Table listing environmental, community-based, and economic
planning approaches with examples.

Search string: “strategic tourism planning approaches table OER”
4.2.3 Community involvement and stakeholder engagement

Stakeholder engagement refers to the active participation of groups such as local
communities, government agencies, businesses, and tourists in tourism planning.
Community involvement ensures that tourism development reflects local values and
provides equitable benefits. Engaging stakeholders also reduces conflicts and builds
trust, making tourism more sustainable and inclusive.

Fill in the blank: Stakeholder engagement refers to the active participation of groups
such as local communities, government agencies, and in tourism planning.
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KEY STAKELAKERS IN TOURISM PLANNING

Collaborating for Sustainable Destination Development

CATEGORY EXAMPLES
ﬁTﬁ GOVERNMENT & Tourism Boards, Local Councils,
== PUBLIC SECTOR Councils, Planning Authorities
& PRIVATE SECTER
W BUSINESSES
208 PRIVATE SECTER Hotels, Tour Operators, Airlines,
@~ BUSINESSES Travel Agencies, Attractions
® LOCAL Local Businesses,
Gk COMMUNITIES & Community Leaders
RESIDENTS Indigenus Groups
s Individual Travelers, Tour Groups,
% TOURISTS & VISITORS Special Interest Tourists
g NON-GOVERNMENTAL ORGS Environmental Groups, Cultural
(NGOs) Hultural Heritage Societies

Fostering Inclusive and Participatoy Planning for Destirations —

Caption: Box 4.2 Key stakeholders in tourism planning
Short description: Box listing stakeholders such as local communities, government

agencies, businesses, and tourists.
Search string: “tourism planning stakeholders OER table”

Pilot Questions

4. What types of services are included under hospitality in tourism, and why are they
important?
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5. Outline the main forms of transport services used in tourism and give one example
for each.

6. ldentify ancillary services in tourism and explain their role in supporting travellers.

4.3 Ethical Responsibility in Tourism

Tourism is not only about destinations and services but also about the values and
behaviours that guide interactions between providers, tourists, and host communities.
Ethical responsibility ensures that tourism contributes positively to society, respects
cultural diversity, and avoids exploitation. In this Part, we will explore ethical issues,
codes of conduct, and case studies that highlight both good and poor practices in
tourism.

4.3.1 Ethical issues in tourism

Ethical issues in tourism refer to situations where actions may harm individuals,
communities, or the environment. Examples include cultural insensitivity, exploitation of
local labour, unfair pricing, and environmental neglect. Addressing these issues requires
awareness and commitment from all stakeholders to act responsibly.

Fill in the blank: Ethical issues in tourism include cultural insensitivity, exploitation of
labour, unfair pricing, and neglect.
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CULTURAL

« Erostion of traditions
» Comomdidation
e Lack of respect

® ‘ @
ECONOMIC ENVIRONMENTAL
* Unequal distribution of benefits | ., ETHICAL ISSUES * Pollution & habitat damage
« Exploutation of labor IN TOURISM * Resource depletion

* Dependency * Qver-tourism

Promoting Responsible Practices for a Positive Impact

Short description: Diagram showing categories of ethical issues in tourism (cultural,
economic, environmental).

Caption: Figure 4.3 Categories of ethical issues in tourism Search string: “ethical issues
in tourism diagram OER”

4.3.2 Codes of conduct and professional responsibility

A code of conduct is a set of guidelines that outline acceptable behaviour in tourism. It
promotes fairness, respect, and accountability among providers and tourists.
Professional responsibility refers to the duty of tourism workers and organisations to act

-
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ethically, ensuring that services are delivered with integrity and respect for all
stakeholders.

Fill in the blank: A code of conduct is a set of that outline acceptable
behaviour in tourism.

TOURISM CODES OF CONDUCT

Guiding Responsible Traveler & Industry Behavior

CATEGORY EXAMPLES

UNWTO Global Code of Ethics for
Tourism, The Traveler's Code

GLOBAL GUIDELINES @

Palau Pledge

DESTINATION-SPECIFIC y
& Icelatizand Tiaki Promise

Intrepid Travel's Responsible Travel Policy

OPERATOR/BUSINESS CODES
/ []f[] Hotel Sustainablity Charters

=9 | Responsible Wildlife Tourism Guidelines
ACTIVITY-BASED
@ Scuba Diving Codes of Conduct

Fostering Respectful and Sustainable Travel for All

Caption: Box 4.3 Examples of tourism codes of conduct

Short description: Box listing examples such as respecting local culture, fair treatment
of workers, and environmental care.
Search string: “tourism codes of conduct examples OER”

4.3.3Case studies of ethical and unethical practices

Case studies provide practical insights into how ethics are applied in tourism. Ethical
practices may include community-based tourism projects that empower locals, while
unethical practices may involve exploitation of child labour or disregard for cultural
traditions. Analysing these cases helps learners understand the real-world implications
of ethical responsibility.

-
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Fill in the blank: Community-based tourism projects that empower locals are examples
of practices in tourism.

ETHICAL VS. UNUHEHICAL PRACTICES IN TOURISM
Making Responsible Travel Choices

CATEGORY ETHICAL PRACTICES UNUTTHCAL PRACTICES
(EXAMPLES) (EXAMPLES)
ENVIRONNENTAL Supporting Ignoring pollution
@ Supporting conservation conservaration Excessive resource consumption
projects Reducing & plastic use Damaing natural habitats
Using public transport Damaing natural habitats
@ ECONOMIC Explogiting local labor
Buyy local Fair wages for staff Revenue leaving community
products local businesses
LQ&O SOCIO-CULTURAL Voluntetring Intrustive photography
Respectity local culture Volunntering responsibly Harmful orhhsrage tourism

Promoting Positive Impacts and Miniamize Travel for All

Caption: Table 4.3 Case studies of ethical and unethical tourism practices

Short description: Table comparing examples of ethical practices (community-based
tourism, fair trade souvenirs) and unethical practices (child labour, cultural exploitation).
Search string: “ethical unethical tourism practices case studies OER table”

Pilot Questions

7. What are the key dimensions of service quality in tourism, and how do they affect
customer perceptions?

8. Explain how customer satisfaction contributes to loyalty in the tourism industry.
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9. Give one example of how innovation or technology has improved service delivery in
tourism.

4.4 Integrating Sustainability, Planning, and Ethics

Tourism becomes truly responsible when sustainability, planning, and ethics are not
treated as separate concerns but are integrated into a unified approach. This integration
ensures that destinations thrive economically, protect their environments, andrespect
cultural and social values. In this Part, we will explore how these three elements connect,
the policy frameworks that support them, and the future directions for responsible
tourism.

4.4.1 Holistic approaches to responsible tourism management

A holistic approach in tourism management means considering environmental, economic,
and socio-cultural factors together, rather than in isolation. It involves aligning
sustainability goals with planning strategies and embedding ethical responsibility into
every stage of tourism development. Thissapproach ensures that tourism benefits are
maximised while negative impacts are minimised.

Fillin the blank: A holistic approach in tourism management involves aligning
sustainability goals with strategies.
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4
SUSTAINABILITY

3\:‘%5
TOURISM
MANAGEMENT

PLANING

INTEGRATED TOURISM MANAGEMENT

Balancing Responsible Development, Strategic Vision, and Moral Principles

A Holistic Approach to a Thriving Future for Travel

Short description: Diagram.showing the integration of sustainability, planning, and ethics
in tourism management.
Caption: Figure 4:4 Holistic approach to responsible tourism

Search string: “holistic tourism management sustainability planning ethics diagram OER”
4.4.2 Policy frameworks and international guidelines

Policy frameworks are structured sets of rules and strategies that guide tourism
development. International guidelines, such as those from the UNWTO and UNESCO,
provide standards for sustainable and ethical tourism practices. These frameworks help
governments and organisations implement consistent policies that balance growth with
responsibility.

Fillin the blank: International guidelines such as those from UNWTO and UNESCO provide
standards for and ethical tourism practices.
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SELECTED INTERNATIONAL GUIDELINES
FOR SUSTAINABLE TOURISM

Fostering Responsible Travel & Development Worldwide

GUIDELINE/INITIATIVES KEY PRINCIPLES/FOCUS

UNWTO Global Code for UNWTO Global Code of Ethics for
Ethics for Tourism, The Tourism, , The Traveler's Code

Sustainable Development Goals | SDG 8: Decent Work & protection local

o
/20 (SDGS local benefit
W Global Sustainable Tourisci Criteria for destnations, ponomy, Growcth,
GSTC) Criterias Responsible Consumption of Production
W Travel & Tourism 2030 Climate action, circular conomy, cultural &
Agenda & tour operatnens
WTTC Net Zero Management, efforts
decaboraizon efforts acre aress of
Roadmap :
environmental sector
% Local Tourism Pledges Visitor resposm elffrits, cultural respect,
(e2,l.. Palau Pledge) protection

Advancing a Shared Vision for a Better Future of Travel

Caption: Box 4.4 Selected international.guidelines for sustainable tourism

Short description: Box listing examples of guidelines from UNWTO, UNESCO, and OECD.
Search string: “international guidelines sustainable tourism OER table”

4.4.3 Future directions for responsible tourism

The future of tourism will depend on how well sustainability, planning, and ethics are
integrated. Emerging directions include the use of digital technologies for monitoring
impacts, stronger community participation, and global cooperation on climate change.
Responsible tourism will increasingly require innovation and collaboration to address
challenges such as over-tourism and resource depletion.

Fillin the blank: Future directions for responsible tourism include stronger community
participation and global cooperation on change.
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FUTURE DIRECTIONS IN
RESPONSIBLE TOURISM

Innovating for a Sustainable & Equiatile Future

CATEGORY DESCRIPTION & EXAMPLES

Using technology for impact assessment.

DIGITAL Real-rime data on visitor flows, carbon
—= MONITORING foonfuimprint trackers, bloclchain for supply
suppall transparency

B COMMUNITY | Erveverog o s pdcir
> PARTICIPATION i = 4
rodels, capacity building programs

Reducing environmental fomprint & buildience
CLIMATE ; g
TION Decororrization of transport, renewable energy
ACTIO adoption, climate-positive travel initiatives

Shaping a Regenative and Resillent Future for Travel

Caption: Table 4.4 Future directions in responsible tourism

Short description: Table listing future directions such as digital monitoring, community
participation, and climate action.

Search string: “future directions responsible tourism OER table”

Pilot Questions

10. Define experiential tourism and explain why niche products are becoming more
popular.

11. How do sustainable and eco-friendly services benefit both destinations and tourists?

12. Describe how digital platforms are changing personalised travel services today

Series Summary

This Series has highlighted the importance of sustainability, planning, and ethical
responsibility in shaping tourism that is both beneficial and enduring. Its purpose was to
show how responsible practices can protect environments, strengthen communities, and
)
S
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ensure fairness in the industry. By examining these themes, you have gained a clearer
understanding of how tourism can be managed to balance growth with responsibility.

We began with the foundations of sustainable tourism, focusing on its principles and three
key dimensions. Then we explored tourism planning and development, looking at strategic
approaches and the role of stakeholder engagement. Following that, we examined ethical
responsibility, considering codes of conduct and real-world case studies. Finally; we
integrated sustainability, planning, and ethics into a holistic framework supported by
policy guidelines and future directions. In line with the Series Learning Outcomes, you
should now be able to define sustainability principles (SLO 4.1), explain its dimensions
(SLO 4.2), analyse benefits and challenges (SLO 4.3), describe planning approaches (SLOs
4.4-4.6), identify and apply ethical responsibilities (SLOs 4.7-4.9), and assess how these
elements can be integrated into responsible tourism management (SLO.4.10).

GlossaryofTerms

Code of conduct

A set of guidelines that outline acceptable behaviour in tourism, promoting fairness,
respect, and accountability.

Community-based planning

An approach to tourism planning that actively involves local residents in decision-making
to ensure development reflects community values and benefits.

Ethical issues

Situations in tourism where actions may harm individuals, communities, or the
environment, such as cultural insensitivity, exploitation, or environmental neglect.

Holistic approach

A method of tourism management that considers environmental, economic, and socio-
cultural factors together, integrating sustainability, planning, and ethics.

Policy frameworks

Structured sets of rules and strategies created by governments or organisations to guide
tourism development responsibly.

Professional responsibility
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The duty of tourism workers and organisations to act ethically, ensuring services are
delivered with integrity and respect for stakeholders.

Socio-cultural dimension

The aspect of sustainable tourism that focuses on respecting local traditions, cultural
heritage, and community well-being.

Stakeholder engagement

The active participation of groups such as local communities, government agencies,
businesses, and tourists in tourism planning and development.

Strategic planning

A long-term approach to tourism development that sets goals and identifies actions to
achieve them, often focusing on environmental, economic, or community priorities.

Sustainable tourism

Tourism that meets the needs of present travellers and host communities while
safeguarding opportunities for future generations.

Tourism planning

The organised process of designing and managing tourism activities to achieve sustainable
outcomes.

UNWTO (United Nations World Tourism Organization)

An international body that provides guidelines and standards for sustainable and ethical
tourism practices.

UNESCO (United Nations Educational, Scientific and Cultural Organization)

An international organisation that promotes cultural heritage protection and supports
sustainable tourism initiatives.

ConceptCheck Questions

Objective Questions

1. Sustainable tourism balances environmental protection, economic viability, and
respect. (Linked to SLO 4.1)

-
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2. The aspect of sustainable tourism that focuses on traditions and community well-

beingis the dimension. (Linked to SLO 4.2)

3. One challenge of sustainable tourism is balancing growth with . (Linked
to SLO 4.3)

4. Tourism planning is the organised process of designing and managing tourism
activities to achieve outcomes. (Linked to SLO 4.4)

5. Strategic planningin tourism involves setting long-term and identifying

actions to achieve them. (Linked to SLO 4.5)
Short-Answer Questions

6. Define stakeholder engagement and give two examples of stakeholders in tourism
planning. (Linked to SLO 4.6)

7. ldentify two ethical issues that may arise in tourism service delivery. (Linked to SLO 4.7)
8. Explain one example of how a code of conduct can be applied in‘tourism. (Linked to SLO
4.8)

9. Provide one example each of ethical andwnethical practices in tourism. (Linked to SLO
4.9)

Long-Answer Questions

10. Analyse the benefits and challenges of sustainable tourism practices, explaining how
they affect destinations and communities. (Linked to SLO 4.3)

11. Evaluate how:sustainability, planning, and ethics can be integrated into a holistic
framework for responsible tourism management. (Linked to SLO 4.10)

Answers to Concept Check Questions
Objective Questions

Socio-cultural
Socio-cultural
Conservation
Sustainable

gél >~ Byh =

Goals

Short-Answer Questions
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6. Stakeholder engagement is the active participation of groups in tourism planning.
Examples include local communities and government agencies. (SLO 4.6)

7. Ethicalissues include cultural insensitivity and exploitation of labour. (SLO 4.7)

8. A code of conduct can be applied by requiring tourists to respect local traditions and
avoid harmful behaviour. (SLO 4.8)

9. Ethical practice: community-based tourism projects. Unethical practice:childlabour.in
tourism. (SLO 4.9)

Long-Answer Questions

10. Basic response: Sustainable tourism benefits destinations by ensuring long-term
viability, improving livelihoods, and enhancing visitor satisfaction. Challenges include high
costs, resistance from stakeholders, and balancing growth with conservation.

Value-added response: Outstanding learners may add that benefits extend to global
reputation and resilience against crises, while challenges.include policy enforcement and
managing over-tourism. They may also suggest innovative solutions such as eco-
certification schemes or digital monitoring tools.

1. Basic response: Integratingsustainability, planning, and ethics ensures tourism is
environmentally responsible, economically viable, and socially fair.
Value-added response: Outstanding learners may highlight that integration
requires policy frameworks, international cooperation, and community
participation. They may also discuss future directions such as climate action,
digital innovation, and.global partnerships to strengthen responsible tourism.

Answersto Pilot Questions

1. Sustainable tourismis tourism that meets present needs without compromising future
generations, guided by principles of balance, responsibility, and long-term viability.

2. Environmental sustainability protects ecosystems, economic sustainability ensures
financial benefits, and socio-cultural sustainability preserves traditions and community
identity.

3. Benefits include protecting resources, improving community well-being, and enhancing
competitiveness; challenges include costs, enforcement, and balancing growth with
conservation.

4. Planning ensures resources are managed effectively, growth is sustainable, and
negative impacts are minimised.

5. Strategic approaches include destination zoning, carrying capacity management, and
integrated marketing strategies.
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6. Community and stakeholder engagement ensures local voices are heard, builds trust,
and creates shared benefits.

7. Ethicalissues include cultural insensitivity, exploitation of workers, and unfair practices,
which can harm communities and reputations.

8. Codes of conduct and professional responsibility set standards for behaviour, ensuring
fairness, respect, and accountability.

9. Ethical practice: respecting local customs and fair wages; unethical practice: exploiting
child labour or disregarding cultural norms.

10. A holistic approach combines environmental care, strategic planning, and ethical
responsibility to create balanced tourism systems.

11. Policy frameworks include UNWTO guidelines, national tourism/strategies, and
international agreements on sustainability.

12. Future directions include greater use of digital tools, stronger sustainability policies,
and growth in experiential and eco-friendly tourism.
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Illustrations
¢ Figure 4.1 Pillars of sustainable tourism

Al-generated using prompt: “Create a diagram showing three interconnected circles
labelled environmental, economic, and socio-cultural pillars of sustainable
tourism.”Suggested OER source: “sustainable tourism three pillars diagram OER”

e Table 4.1 Dimensions of sustainable tourism

Al-generated using prompt: “Create a table listing environmental, economic, and socio-
cultural dimensions of sustainable tourism with examples.”Suggested OER source:
“sustainable tourism dimensions table OER”
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* Box 4.1 Benefits and challenges of sustainable tourism

Al-generated using prompt: “Create a table-style box listing benefits and challenges of
sustainable tourism.”Suggested OER source: “benefits and challenges of sustainable
tourism OER”

e Figure 4.2 The tourism planning cycle

Al-generated using prompt: “Create a diagram showing the tourism planning cycle:
assessment, design, implementation, monitoring.”Suggested OER source: “tourism
planning cycle diagram OER”

* Table 4.2 Strategic approaches to tourism planning

Al-generated using prompt: “Create a table listing strategic approaches to tourism
planning: environmental, community-based, economic, with examples.”Suggested OER
source: “strategic tourism planning approaches table OER”

* Box 4.2 Key stakeholders in tourism planning

Al-generated using prompt: “Create a table-style box listing key stakeholders in tourism
planning.”Suggested OER source: “tourism planning stakeholders OER table”

* Figure 4.3 Categories of ethicalissues in tourism

Al-generated using prompt: “Create adiagram showing categories of ethical issues in
tourism: cultural, economic, environmental.”Suggested OER source: “ethicalissues in
tourism diagram OER”

* Box 4.3 Examples of tourism codes of conducte

Al-generated using prompt: “Create a table-style box listing examples of tourism codes of
conduct.”Suggested OER source: “tourism codes of conduct examples OER”

e Table 4.3 Case studies of ethical and unethical tourism practices

Al-generated using prompt: “Create a table comparing ethical and unethical practices in
tourism with examples.”Suggested OER source: “ethical unethical tourism practices case
studies OER table”

e Figure 4.4 Holistic approach to responsible tourism
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Al-generated using prompt: “Create a diagram showing sustainability, planning, and ethics
interconnected in tourism management.”Suggested OER source: “holistic tourism
management sustainability planning ethics diagram OER”

* Box 4.4 Selected international guidelines for sustainable tourism

Al-generated using prompt: “Create a table-style box listing selected international
guidelines for sustainable tourism.”Suggested OER source: “international guidelines
sustainable tourism OER table”

¢ Table 4.4 Future directions in responsible tourism

Al-generated using prompt: “Create a table listing future directions in responsible tourism
including digital monitoring, community participation, and climate action.”Suggested OER
source: “future directions responsible tourism OER table”

Course Code: HMT 101

Course Title: The Travel Concept

Course Units: 2 units

Series 1: Foundations and Historical Evolution of Travel

Series 2: Tourism as an Economic Sector and Community Impact

Series 3: Hospitality Industry Elements and Socioeconomic Opportunities
Series 4: Sustainability, Planning, and Ethical Responsibility in Tourism

Series 5: Interlinkages Between Tourism and Hospitality

Proposed Outline for Seriess: Interlinkages Between
Tourism and Hospitality

Part 1: Understanding the relationship between tourism and hospitality
¢ Definitions of tourism and hospitality

¢ Areas of overlap between the two sectors

* Importance of their interdependence

Part 2: Hospitality services supporting tourism
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¢ Accommodation services (hotels, resorts, guesthouses)
* Food and beverage services
¢ Ancillary hospitality services (events, recreation, wellness)

Part 3: Tourism demand shaping hospitality provision

* Tourist expectations and service quality

e Seasonal and cultural influences on hospitality

e Case examples of tourism-driven hospitality innovations

Part 4: Integrating tourism and hospitality for destination success
* Destination branding and guest experience

¢ Collaboration between tourism operators and hospitality providers
¢ Future trends in tourism-hospitality integration

Introduction

When people travel, their experiences are shaped not only by the destinations they visit but also by
the hospitality services they receive. A tourist’s journey is incomplete without accommodation,
food, and other forms of hospitality that support and enhance the travel experience. This Series
highlights the close relationship between tourism and hospitality, showing how the two sectors
depend on one another to deliver satisfaction.and success.

The aim of this Series is to help you understand the interconnections between tourism and
hospitality, and to equip you with the knowledge needed to evaluate how these sectors collaborate
to meet visitor needs and strengthen destinations.

We shall commence this Series by examining the relationship between tourism and hospitality,
focusing on their definitions, areas of overlap, and interdependence. Next, we will explore
hospitality servicesthat supporttourism, including accommodation, food and beverage, and
ancillary services. Following that, we will consider how tourism demand shapes hospitality
provision, looking at expectations, seasonal influences, and innovations. Finally, we will wrap up
by integrating tourism and hospitality for destination success, highlighting collaboration, branding,
and future trends.

Series Learning Outcomes

Upon completing this Series, you should be able to:

¢ SLO/5.1 define tourism and hospitality as distinct yet interconnected sectors,

* SLO 5.2 explain areas of overlap between tourism and hospitality,

¢ SLO 5.3 analyse the importance of interdependence between tourism and hospitality,

¢ SLO 5.4 describe key hospitality services that support tourism, including accommodation, food
and beverage, and ancillary services,

-
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¢ SLO 5.5 evaluate how tourist expectations and seasonal or cultural influences shape hospitality
provision,

¢ SLO 5.6 illustrate examples of tourism-driven innovations in hospitality,

* SLO 5.7 assess how tourism and hospitality can be integrated to enhance destination branding
and guest experience, and

¢ SLO 5.8 discuss future trends in tourism-hospitality collaboration and integration.

5.1 Understanding the Relationship Between Tourismand
Hospitality

Tourism and hospitality are two sectors that are closely connected, often overlappingin
practice and purpose. Tourism refers to the movement of people to destinations outside
their usual environment for leisure, business, or other purposes, while hospitality refers to
the services and experiences provided to those travellers, such as accommodation, food,
and recreation. Together, they form the backbone of the travelindustry, ensuring that
visitors not only reach destinations but also enjoy their stay.

5.1.1 Definitions of tourism and hospitality

Tourism is the activity of people travelling to and staying in places outside their usual
environment for not more than one consecutive year, for leisure, business, or other
purposes. Hospitality is the provision of services such as lodging, food, and entertainment
to guests, ensuring comfort and satisfaction during their stay.

Fillin the blank: Tourism.involves travelling to and staying in places outside one’s usual
environmentfor not more than consecutive year.

-
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TOURISM HOSPITALTITY
DEMAND GUEST EXPERIENCE | SUPPLY

. 3 ; ; Hotels, Restaurants,
(Travelers, Tourists) Connection, Service, Memories Re(staumnts, Attractions)

MUTUAL VALUE CREATION

Short description: Diagram showing tourism as the demand side and hospitality as the
supply side of the travel experience.

Caption: Figure 5.1 Tourism and hospitality relationship
Search string: “tourism hospitality relationship diagram OER”
5.1.2 Areas of overlap between the two sectors

Tourism and hospitality overlap in several ways. For example, tourists depend on
hospitality services such as hotels, restaurants, and recreational facilities to complete
their travel experience. Hospitality businesses, in turn, rely on tourists for their customer
base. This overlap creates a symbiotic relationship where both sectors thrive together.

Fill in the blank: Hospitality businesses rely on as their primary customer base.
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OVERLPAPING AREAS BETWEEN
TOURISM & HOSPITALITY

OVERLAP AREA

Where travelers stay; fundamental Hotels, Resorts, Vacation Rentals,
ACCOMMODATION to both sectors Hostels

Catering to dining needs of Restaurants, Cafes, Bars,
FOOD & BEBVERAGE travelers Catering Services

Moving travelers to, from, Airlines, Cruises, Car Rentals,
TRANSPORTATION and within destnations Tour Buses

Experiences that draw tourists and Theme Parks, Guided Guied
are provided by hospitalty Tours, Cultural Events

ATTRACTIONS & ACTIVITIES

Caption: Table 5.1 Areas of overlap between tourism and hospitality

Short description: Table listing overlapping areas such as accommodation, food services,
recreation, and events.
Search string: “tourism hospitality overlap table OER”

5.1.3 Importance of their interdependence

The interdependence between tourism and hospitality is vital for destination success.
Tourism generates demand for hospitality services, while hospitality ensures that tourists
have positive experiences that encourage repeat visits and word-of-mouth promotion.
Without hospitality, tourism would lack the infrastructure to support travellers, and
without tourism, hospitality businesses would struggle to sustain themselves.

Fillin the blank: Tourism generates demand for hospitality services, while hospitality
ensures tourists have experiences.

-
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BENEFITS OF TOURISM-
HOSPITALITY INTERIEPENDENCE

BENEFIT DESCRIPTION

ECONOMIC GROWTH !ncreased revenue, job creation,
infrastrcture development

ENHANCED GUEST EXPERIENCE Seamless travel, quahty services,
memorable stays

MUTUAL BUSINESS Partnerships, cross-promotion,
OPPORTUNITIES new market access
DESTINATION DEVELOPMENT Improved amenities, cultural

preservation, community benefits

Caption: Box 5.1 Importance of tourism-hospitality interdependence

Short description: Box highlighting benefits of interdependence such as destination
success, repeat visits; and economic growth.
Search string: “importance of tourism hospitality interdependence OER”

Pilot Questions

1. How is tourism defined, and how does it differ from hospitality?
2. What are some areas of overlap between tourism and hospitality?

3. Why is the interdependence between tourism and hospitality important for
destinations?

5.2 Hospitality Services Supporting Tourism

Hospitality services are essential to the tourism experience. They provide the
infrastructure and comfort that enable tourists to enjoy their journeys. Without hospitality,

-
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tourism would lack the facilities to accommodate, feed, and entertain visitors. In this Part,
we will explore the main categories of hospitality services that support tourism, namely
accommodation, food and beverage, and ancillary services.

5.2.1 Accommodation services

Accommodation services refer to facilities that provide lodging for tourists, such as hotels,
resorts, guesthouses, and hostels. These services are central to tourism because they
offer safety, comfort, and convenience. Accommodation also varies in style and quality,
ranging from budget options to luxury establishments, catering to different tourist needs
and preferences.

Fillin the blank: Accommodation services provide lodging for tourists in facilities such as
hotels, resorts, and

TYPES OF ACCOMMIDATION SERVICES

BUDGET MID-RANGE

Hostels, Motels Hotels, Vacation Rentals,
Gueshouses Boutique Hotels

Short description: Diagram showing different types of accommodation services (budget,
mid-range, luxury).

Caption: Figure 5.2 Types of accommodation services
Search string: “types of accommodation services tourism OER diagram”

5.2.2 Food and beverage services
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Food and beverage services include restaurants, cafés, bars, and catering facilities that
provide meals and refreshments to tourists. These services are vital because they not only
meet basic needs but also enhance cultural experiences by offering local cuisines and
dining traditions. Food and beverage services often influence tourist satisfaction and can
become attractions in their own right.

Fillin the blank: Food and beverage services enhance cultural experiences by offering
tourists local and dining traditions.

Short description: Image of tourists enjoying local cuisine in a restaurant setting.

Caption: Plate 5.1 Tourists.experiencing local cuisine
Search string: “tourists eating local cuisine restaurant OER image”

5.2.3 Ancillary hospitality services

Ancillary services are supplementary hospitality offerings that enrich the tourism
experience:. These include event hosting, recreational facilities, wellness centres, and
entertainment venues. Ancillary services add value by diversifying what tourists can do
beyond lodging and dining, making destinations more attractive and memorable.

Fillin the blank: Ancillary hospitality services include event hosting, recreational facilities,
wellness centres, and venues.
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ANCILLARY HOSPITALITY SERVICES

s | ans
TRANSPORATION ?(i)rlrj)rogtui:zttles, Car Rentals

Spas, Fitness Centers
Swimming Pools, Guided Tours

WELLNESS & RECREA“UN Conferess Centers, Printing/Fa-

Tours

BUSINESS SERVICES Conference Rooms, Printing/Fax

Concerige

RETAIL & CONVENINCE Gift Shops, Sundry Stores

Vending Machines

EVENT PLANNING Weddings, Conferences,

Banquets

Caption: Box 5.2 Examples of ancillary hospitality services

Short description: Box listing examples such as event hosting, recreation, wellness, and
entertainment.

Search string: “ancillary hospitality services tourism OER examples

Pilot Questions

4. Accommodation‘provides lodging and comfort, forming the foundation of most tourism
experiences.

5. Food and beverage services allow tourists to enjoy local cuisines and cultural traditions,
enriching their travel.

6.Ancillary services such as events, recreation, and wellness add variety and depth to the tourism
experience.

5.3 Tourism Demand Shaping Hospitality Provision

-
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Tourism demand plays a significant role in determining the type, quality, and variety of
hospitality services offered in destinations. As tourists bring expectations, cultural
preferences, and seasonal patterns, hospitality providers must adapt to meet these needs.

In this Part, we will explore how demand influences service quality, seasonal and cultural
variations, and innovations in hospitality.

5.3.1 Tourist expectations and service quality

Tourist expectations refer to the standards and experiences that travellers anticipate when
visiting a destination. These expectations often include cleanliness, safety, comfort, and
cultural authenticity. Service quality is the ability of hospitality providers to meet or exceed
these expectations consistently. High service quality leads to customer satisfaction,
repeat visits, and positive reviews, while poor service quality can damage adestination’s
reputation.

Fillin the blank: Service quality is the ability of hospitality providers to meet or exceed
tourist consistently.

THE SERVICE-SATISFACTION CHAIN

TOURIST SERVICE QUALITY | CUSTOMER
EXPECTATIONS # Tangibles, Reliabity, | ) | SATISFACTION

Needs, Desires, Respovinsess, 1 Fulfillment, Loyalty,
Prior Experiences Empettty, Assurance ' Positive Reviews

Shortdescription: Diagram showing the link between tourist expectations, service quality,
and customer satisfaction.

Caption: Figure 5.3 Relationship between expectations, service quality, and satisfaction

Search string: “tourist expectations service quality satisfaction diagram OER”
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5.3.2 Seasonal and cultural influences on hospitality

Seasonal influences refer to changes in tourism demand based on time of year, such as
peak holiday seasons or off-peak periods. Hospitality providers adjust staffing, pricing, and
services accordingly. Cultural influences involve the preferences and traditions of tourists
from different backgrounds, which shape menus, entertainment, and service styles:
Recognising these influences allows hospitality businesses to remain flexible and
responsive.

Fillin the blank: Seasonal influences in tourism demand often lead hospitality providers to
adjust , pricing, and services.

SEASONAL & CULTURAL
INFLUENCES ON HOSPITALITY

INFLUENCE DI ES

Fluctations based on time Diwali (India): Festival

SEASONAL of year, weather, and holidays.  packages, special menus.
Winter: Ski resorts, holiday travel. Chinese Year: Travel
Spring/Fall: Festivals, mild-weathepeaks, themed events.
Impacts from local traditions, Local Etiquette: Service

CULTURAL holidays, events, and social customs, dress codes

norms.

Caption: Table 5.2 Seasonal and cultural influences on hospitality

Short description: Table showing examples of seasonal influences (peak vs off-peak
demand) and cultural influences (food preferences, service styles).

Search string: “seasonal cultural influences hospitality tourism OER table”

5.3.3 Case examples of tourism-driven hospitality innovations
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Hospitality innovations are creative changes in services or facilities designed to meet
evolving tourist demand. Examples include eco-friendly hotels, themed restaurants, and
technology-driven services such as mobile check-in or virtual concierge systems. These
innovations often arise from the need to differentiate destinations and enhance the tourist
experience.

Fillin the blank: Hospitality innovations such as eco-friendly hotels and themed
restaurants arise from the need to destinations.

TOURISM-DRIVEN HOSPITALITY
INNOVATIONS

INNOVATION TYPE EXAMPLES

SUSTAINABLE PRACTICES Eco-friendly hotels, farm-to-table

dining, reduced plastic use
DIGITAL & SMART TECHNOLOGY

Mobile check-in, Al concrerges,
recommendations, virtual tours

DIGITAL & SMART TECHNOLOGY

Glamping, treehouses, caspulee doels,

virtual tours

UNIQUE ACCOMMODATIONS Glamping, treehouses, capsule hotels,
experiential stays
PERSONALIZED EXPERIENCES Customized tours, tailored amenities|

amentis, curated local activities

Caption: Box 5.3 Examples of tourism-driven hospitality innovations

Short description: Box listing examples such as eco-friendly hotels, themed restaurants,
and technology-driven services.
Search string: “tourism hospitality innovations examples OER”

Pilot Questions

7. Tourists expect quality, safety, and cultural authenticity, which drives hospitality
providers to maintain high standards.
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8. Seasonal demand influences staffing and pricing, while cultural preferences shape
menus, service styles, and entertainment.

9. Examples include eco-friendly hotels, digital check-in systems, or themed resorts
developed in response to tourist demand.

5.4 Integrating Tourism and Hospitality for Destination
Success

Tourism and hospitality are most effective when they work together tocreate a seamless
visitor experience. Destinations that integrate these two sectors can build strong
reputations, attract repeat visitors, and remain competitive in a global market. In this Part,
we will explore how integration enhances destination branding, fosters collaboration, and
prepares for future trends.

5.4.1 Destination branding and guest experience

Destination branding is the process of creating'aunique identity for a location that
distinguishes it from others. Hospitality plays a key role in this by shaping the guest
experience, which refers to the overall impression tourists form during their stay. Positive
guest experiences, supported by quality hospitality services, reinforce the brand image of a
destination and encourage loyalty.

Fillin the blank: Destination branding is the process of creating a unique __ fora
location that distinguishes it from others.
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THE DESTINATION BRANDING
FRAMEWORK

DESTINATION W GUEST EXPERIENCE

BRANDING Satisfaction, Memories,
Image, Identity, Promise) \ 4 Loyalty, Advocacy

.
cenroRRere

Ry
H”FO/.’[MF”T MUTUALALUE CREATION

Short description: Diagram showing the link between destination branding, hospitality
services, and guest experience.

Caption: Figure 5.4 Destination branding and guest experience
Search string: “destination branding hospitality guest experience diagram OER”
5.4.2 Collaboration between tourism operators and hospitality providers

Collaboration refers tothe joint efforts of tourism operators (such as travel agencies and
tour companies) and-hospitality providers (such as hotels and restaurants) to deliver
integrated services. This cooperation ensures that tourists receive consistent quality
across their journey, from booking to lodging and dining. Collaboration also helps
destinations coordinate marketing, manage resources, and respond to challenges more
effectively.

Fillinthe blank: Collaboration between tourism operators and hospitality providers
ensures tourists receive consistent across their journey.

-
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TOURISM & HOSPITLAITY COLLABORATION
EXAMPLES

COLLABORATION TYPE EXAMPLES

Hotel + Flight + Tour Bundles,

PACKAGE DEALS Resort + Activity Packages

Hotel-Restaurant Discounts,
CROSS-PROMOTION Attraction Ticket + Stay Offers
Conferences at Hotels,
Festival Accommodation

EVENT PARTNERSHIPS

Airport Shuttles,

TRANSPORATION LOGISTICS "5 =" 1iotel Transfers

Caption: Table 5.3 Examples of collaboration between tourism and hospitality

Short description: Table listing examples such as package tours, joint marketing
campaigns, and shared customer service standards.
Search string: “tourism hospitality collaboration examples OER table”

5.4.3 Future trends in tourism-hospitality integration

Future trends highlight how tourism and hospitality will continue to evolve together. These
include the useof digital technologies such as mobile apps and Al-driven services,
sustainability initiatives like eco-friendly hotels, and personalised experiences tailored to
individual preferences. Integration will increasingly rely on innovation and adaptability to
meet the changing demands of global travellers.

Fillinthe blank: Future trends in tourism-hospitality integration include digital
technologies, sustainability initiatives, and experiences.
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FUTURE TRENDS IN
TOURISM-HOURISM-HOSPITALTY

DESCRIPTION

SUSTAINABLE & Eco-certifications, community-based tourism, carjo
ETHICAL TRAVEL offsets

Al-driven recommentations,
TREND customized itientaries, besoke services
HYPER-PERSONALIZATION Co-diving spaces, custounges, besoke

facillties
DIGITAL NOMADISM & Co-living spaces, long-lerrm rental packages,
EXTENDED STAYS remote work facilities

IMMEREIVE & EXPERIENTIAL Local workshops, authentic cultural exchanges,
TOURISM adventure travel

HEALTH & WELLNESS FOCUS = Wellness retreats, spa tourism, health-focused
amenities

Caption: Box 5.4 Future trends in tourism-hospitality integration

Short description: Box listing trends such as digital technologies, sustainability initiatives,
and personalised experiences. Sample Al prompt: “Create a table-style box listing future
trends in tourism=hospitality integration.”

Search string: “future trends tourism hospitality integration OER examples”

Pilot Questions

Part 4: Integrating tourism and hospitality for destination success

10. Destination branding is strengthened when hospitality services deliver memorable
guest experiences that match the brand promise.

11. Collaboration ensures seamless services, such as package tours combining lodging,
dining, and attractions, which improve satisfaction.

12. Future trends include digital technologies, sustainability initiatives, and personalised
travel experiences that integrate both sectors.
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Series Summary

This Series has emphasised the close relationship between tourism and hospitality,
showing how the two sectors work together to create memorable visitor experiences and
support destination success. Its purpose was to highlight the ways in which hospitality
services underpin tourism, while tourism demand shapes and drives innovation in
hospitality. By exploring these interconnections, you have gained insight into how
destinations can build stronger reputations and remain competitive.

We began by defining tourism and hospitality, identifying areas of overlap, and explaining
their interdependence. Then we examined hospitality services such‘as accommodation,
food and beverage, and ancillary offerings that support tourism. Following that, we
considered how tourism demand influences hospitality provision, including expectations,
seasonal and cultural factors, and innovations. Finally, we'explored integration, focusing
on destination branding, collaboration, and future trends. In line with the Series Learning
Outcomes, you should now be able to define and explainthe relationship between tourism
and hospitality (SLOs 5.1-5.3), describe and evaluate hospitality services (SLOs 5.4-5.6),

and assess how integration strengthens destinations while anticipating future
developments (SLOs 5.7-5.8).

GlossaryofTerms

Accommodation services

Facilities that provide lodging for tourists, such as hotels, resorts, guesthouses, and
hostels.

Ancillary services

Supplementary-hospitality offerings that enrich the tourism experience, including event
hosting, recreation, wellness centres, and entertainment venues.

Collaboration

Joint efforts between tourism operators and hospitality providers to deliver integrated
services and consistent quality across the tourist journey.

Cultural influences

Preferences and traditions of tourists from different backgrounds that shape menus,
entertainment, and service styles in hospitality.

-
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Destination branding

The process of creating a unique identity for a location that distinguishes it from others and
attracts visitors.

Guest experience

The overall impression tourists form during their stay, shaped by hospitality services and
destination features.

Hospitality innovations

Creative changes in services or facilities designed to meet evolving tourist demand, such
as eco-friendly hotels or technology-driven services.

Hospitality services

The range of services provided to tourists, includingaccommodation, food and beverage,
and ancillary offerings.

Service quality

The ability of hospitality providers to consistently meet or exceed tourist expectations,
leading to satisfaction and loyalty.

Tourism

The activity of people travelling to and staying in places outside their usual environment for
leisure, business, or'other purposes, typically for not more than one consecutive year.

Tourist expectations

Standards and experiences that travellers anticipate when visiting a destination, such as
cleanliness, safety, comfort, and cultural authenticity.

Tourism demand

The level and type of services required by tourists, influenced by factors such as season,
culture, and personal preferences.

Tourism-hospitality interdependence

The mutual reliance between tourism and hospitality, where tourism generates demand for
services and hospitality ensures positive visitor experiences.

-
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Seasonal influences

Changes in tourism demand based on time of year, such as peak holiday seasons or off-
peak periods, which affect hospitality provision.

Concept Check Questions

Objective Questions

1. Tourism involves travelling to and staying in places outside one’s usual environment
for not more than consecutive year. (Linked to SLO'5.7)

2. Hospitality services include accommodation, food and beverage, and
offerings. (Linked to SLO 5.4)

3. Service quality is the ability of hospitality providers toomeet or exceed tourist

consistently. (Linked to SLO 5.5)

4. Destination branding creates a unique for a location that distinguishes it
from others. (Linked to SLO 5.7)

5. Future trends in tourism-hospitality integration include digital technologies,
sustainability initiatives, and experiences. (Linked to SLO 5.8)

Short-Answer Questions

6. Define hospitality innovations and give one example. (Linked to SLO 5.6)

7. Explain one area of overlap between tourism and hospitality. (Linked to SLO 5.2)

8. Identify two cultural influences that shape hospitality services. (Linked to SLO 5.5)

9. Describe one way collaboration between tourism operators and hospitality providers
benefits destinations. (Linked to SLO 5.7)

Long-Answer Questions

10. Analyse the importance of interdependence between tourism and hospitality,
explaining how each sector supports the other. (Linked to SLO 5.3)

11. Evaluate how integration of tourism and hospitality enhances destination success,
with reference to branding, collaboration, and future trends. (Linked to SLO 5.7, SLO 5.8)

Objective Questions

1. one
2. ancillary
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3. expectations
4. identity
5. personalised

Short-Answer Questions

6. Hospitality innovations are creative changes in services or facilities desighed to meet
evolving tourist demand. Example: eco-friendly hotels.

7. One area of overlap is accommodation, where tourists rely on hotels and guesthouses
to complete their travel experience.

8. Examples include food preferences (such as demand for vegetarian options) and service
styles (such as cultural norms in greetings).

9. Collaboration ensures consistent quality across the touristjourney, such as package
tours combining lodging and dining.

Long-Answer Questions

10. Basic response: Tourism generates demand for hospitality services, while hospitality
ensures tourists have positive experiences. Without tourism, hospitality businesses would
lack customers, and without hospitality, tourism would lack infrastructure.

Value-added response: Outstanding learners may add that interdependence fosters
economic growth, strengthens community participation, and enhances global
competitiveness. They may also highlight examples such as how cultural festivals drive
hotel occupancy orhow hotels promote local attractions.

1. Basic response: Integration enhances destination success by aligning branding
with guest experience, fostering collaboration between providers, and adapting to
future trends.

Value-added response: Outstanding learners may expand by discussing how
digitaltechnologies personalise services, sustainability initiatives improve
reputation, and collaboration creates resilient destinations. They may also
reference global examples such as smart tourism cities or eco-resorts that combine
branding, collaboration, and innovation.

Answers to Pilot Questions

-
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1. Tourism is the activity of travelling outside one’s usual environment for leisure,
business, or other purposes, while hospitality focuses on providing services such as
lodging, food, and recreation to support those travellers.

2. Overlaps include accommodation, dining, and entertainment, where both sectors jointly
serve visitor needs.

3. Theirinterdependence ensures tourists have positive experiences, which strengthens
destination reputation and competitiveness.

4. Accommodation provides lodging and comfort, forming the foundation of most tourism
experiences.

5. Food and beverage services allow tourists to enjoy local cuisines and cultural traditions,
enriching their travel.

6. Ancillary services such as events, recreation, and wellness add variety and.depth to the
tourism experience.

7. Tourists expect quality, safety, and cultural authenticity; which drives hospitality
providers to maintain high standards.

8. Seasonal demand influences staffing and pricing, while culturalpreferences shape
menus, service styles, and entertainment.

9. Examples include eco-friendly hotels, digital check-in systems, or themed resorts
developed in response to tourist demand.

10. Destination branding is strengthened when hospitality services deliver memorable
guest experiences that match the brand promise.

11. Collaboration ensures seamless services, such as package tours combining lodging,
dining, and attractions, which improve satisfaction.

12. Future trends include digitaltechnologies, sustainability initiatives, and personalised
travel experiences that integrate both sectors.
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Al-generated using prompt: “Create a diagram showing tourism as demand and hospitality
as supply, connected by guest experience.”
Suggested OER source: “tourism hospitality relationship diagram OER”

¢ Table 5.1 Areas of overlap between tourism and hospitality

Al-generated using prompt: “Create a table listing overlapping areas between tourism and
hospitality with examples.” Suggested OER source: “tourism hospitality overlap table
OER”

* Box 5.1 Importance of tourism-hospitality interdependence

Al-generated using prompt: “Create a table-style box listing benefits of tourism—hospitality
interdependence." Suggested OER source: “importance of tourism hospitality
interdependence OER”

* Figure 5.2 Types of accommodation services

Al-generated using prompt: “Create a diagram showing types of accommodation services:
budget, mid-range, and luxury." Suggested OER source: “types of accommodation services
tourism OER diagram”

¢ Plate 5.1 Tourists experiencing local cuisine

Al-generated using prompt: “Generate an image of tourists dining in a restaurant, enjoying
local cuisine.” Suggested OER source: “tourists eating local cuisine restaurant OER
image”

¢ Box 5.2 Examples of ancillary hospitality services

Al-generated using prompt: “Create a table-style box listing examples of ancillary
hospitality services.” Suggested OER source: “ancillary hospitality services tourism OER
examples”

¢ Figure 5.3 Relationship between expectations, service quality, and satisfaction
Al-generated using prompt: “Create a diagram showing tourist expectations leading to
service quality, which results in customer satisfaction.”

Suggested OER source: “tourist expectations service quality satisfaction diagram OER”

¢ Table 5.2 Seasonal and cultural influences on hospitality

Al-generated using prompt: “Create a table showing seasonal and cultural influences on
hospitality with examples.” Suggested OER source: “seasonal cultural influences
hospitality tourism OER table”

* Box 5.3 Examples of tourism-driven hospitality innovations
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Al-generated using prompt: “Create a table-style box listing examples of tourism-driven
hospitality innovations.” Suggested OER source: “tourism hospitality innovations
examples OER”

* Figure 5.4 Destination branding and guest experience

Al-generated using prompt: “Create a diagram showing destination branding supported by
hospitality services leading to guest experience.” Suggested OER source: “destination
branding hospitality guest experience diagram OER”

¢ Table 5.3 Examples of collaboration between tourism and hospitality

Al-generated using prompt: “Create a table listing examples of collaboration between
tourism operators and hospitality providers.” Suggested OER source: “tourism hospitality
collaboration examples OER table”

* Box 5.4 Future trends in tourism-hospitality integration

Al-generated using prompt: “Create a table-style box listing future trends in tourism-
hospitality integration.” Suggested OER source: “future trends tourism hospitality
integration OER examples”
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