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Proposed Outline for Series 1 

• Part 1.1 Origins of Printing 

o 1.1.1 Early manuscripts and handwritten traditions 

o 1.1.2 Invention of the Gutenberg press 

o 1.1.3 Spread of printing across Europe 

o 1.1.4 Impact on Renaissance, Reformation, and Scientific Revolution 

• Part 1.2 Development of Publishing 

o 1.2.1 Emergence of publishers and publishing houses 

o 1.2.2 Growth of distribution networks 

o 1.2.3 Publishing and education 

o 1.2.4 Publishing as a cultural force 

• Part 1.3 Printing and Publishing in Africa 

o 1.3.1 Introduction of printing during colonial times 

o 1.3.2 Colonial publishing and its limitations 

o 1.3.3 Post-independence publishing initiatives 

o 1.3.4 Publishing and cultural identity 

• Part 1.4 Contemporary Trends in Printing and Publishing 

o 1.4.1 Digital publishing 

o 1.4.2 Globalisation of publishing 

o 1.4.3 Current challenges in the industry 

o 1.4.4 Opportunities for innovation 

 

Introduction 

The story of printing and publishing is one of the most significant turning points in human 

history. Before the invention of the printing press, knowledge was preserved mainly through 

handwritten manuscripts, which were time-consuming to produce and limited in circulation. The 

arrival of printing technology transformed the way information was shared, making books more 
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accessible and affordable, and laying the foundation for education, cultural development, and the 

modern book trade. This Series will help you trace these developments and understand their 

relevance to publishing today. 

The aim of this Series is to provide you with a clear understanding of the origins and historical 

growth of printing and publishing, and to show how these developments shaped societies across 

Europe, Africa, and the wider world. 

We shall commence this Series by exploring the origins of printing, beginning with manuscripts 

and the invention of the Gutenberg press, followed by the spread of printing across Europe and 

its impact on the Renaissance, Reformation, and Scientific Revolution. Next, we will examine 

the development of publishing, focusing on the rise of publishing houses, distribution networks, 

and the role of publishing in education and culture. Following that, we will consider the 

introduction of printing and publishing in Africa, looking at colonial influences, 

post-independence initiatives, and their role in cultural identity. Finally, we will wrap up by 

discussing contemporary trends, including digital publishing, globalisation, and the challenges 

and opportunities facing the industry today. 

Series Learning Outcomes 

Series 1: Origins and History of Printing and Publishing 

Upon completing this Series, you should be able to: 

• SLO 1.1 define manuscripts and explain their role in preserving knowledge before the 

invention of printing, 

• SLO 1.2 describe the invention of the Gutenberg press and its significance in the history 

of printing, 

• SLO 1.3 analyse how the spread of printing across Europe influenced the Renaissance, 

Reformation, and Scientific Revolution, 

• SLO 1.4 explain the emergence of publishers and publishing houses and their 

contribution to the growth of the book trade, 

• SLO 1.5 evaluate the role of publishing in education and cultural development during the 

early modern period, 

• SLO 1.6 discuss the introduction of printing and publishing in Africa during colonial 

times, 

• SLO 1.7 assess the impact of post-independence publishing initiatives on cultural identity 

and national development, 

• SLO 1.8 describe contemporary trends in printing and publishing, including digital 

publishing and globalisation, and 

• SLO 1.9 evaluate current challenges and opportunities facing the publishing industry 

today. 
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1.1 Origins Of Printing 

The origins of printing mark a turning point in human civilisation. Before the invention of 

mechanical printing, knowledge was preserved through handwritten manuscripts, which were 

labour-intensive and limited in circulation. The development of printing technology made it 

possible to reproduce texts quickly, accurately, and in large numbers, thereby transforming 

education, religion, science, and culture. 

1.1.1 Early manuscripts and handwritten traditions 

Manuscripts are handwritten documents, often produced on parchment or paper, before the 

invention of the printing press. They were created by scribes in monasteries, schools, and royal 

courts, and were valued for their artistic decoration and careful preservation of knowledge. 

Manuscripts played a crucial role in transmitting religious texts, classical works, and legal codes. 

Fill in the blank: 

• __________ are handwritten documents produced before the invention of the printing 

press. 
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1.1.2 Invention of the Gutenberg press 

The Gutenberg press was a mechanical printing press invented by Johannes Gutenberg in the 

mid-15th century. It used movable type, which allowed individual letters to be arranged and 

reused, making mass production of books possible. This invention revolutionised communication 

by reducing the cost of books and increasing their availability. 

Fill in the blank: 

• The Gutenberg press used __________ type, which allowed letters to be arranged and 

reused. 
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1.1.3 Spread of printing across Europe 

After Gutenberg’s invention, printing spread rapidly across Europe. Cities such as Venice, Paris, 

and London became centres of printing activity. Printers produced religious texts, classical 

works, and new scientific writings, making knowledge more widely accessible. The spread of 

printing also encouraged literacy and created a demand for books among the growing middle 

classes. 

Fill in the blank: 

• Printing spread rapidly across __________ after Gutenberg’s invention, with cities like 

Venice and Paris becoming centres of activity. 
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[Insert map here] Short description: Map showing major European centres of printing in the 15th 

and 16th centuries. Caption: Figure 1.2 Centres of printing in Europe Sample AI prompt: 

“Generate a map highlighting major European centres of printing in the 15th and 16th centuries.” 

Search string: “European centres of printing 15th century OER map” 

1.1.4 Impact on Renaissance, Reformation, and Scientific Revolution 

Printing had a profound impact on intellectual and cultural movements. During the Renaissance, 

printing helped revive classical learning and spread humanist ideas. In the Reformation, it 

enabled the rapid distribution of Martin Luther’s writings, challenging the authority of the 

Catholic Church. In the Scientific Revolution, printing allowed scientists to share discoveries 

widely, accelerating progress in fields such as astronomy, medicine, and physics. 

Fill in the blank: 

• Printing enabled the rapid distribution of Martin Luther’s writings during the 

__________. 
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Pilot questions 1.1 

1. What are manuscripts, and why were they important before the invention of printing? 

2. Who invented the Gutenberg press, and what was its key feature? 

3. Name two European cities that became centres of printing activity in the 15th century. 

4. How did printing contribute to the Reformation? 

5. In what ways did printing influence the Scientific Revolution? 
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1.2 Development Of Publishing 

The development of publishing followed naturally from the invention of printing. Once books 

could be produced in large numbers, there arose a need for organisations and individuals to 

manage the processes of production, distribution, and promotion. Publishing became a distinct 

profession, shaping the way knowledge and culture were shared across societies. 

1.2.1 Emergence of publishers and publishing houses 

Publishers are individuals or organisations responsible for preparing and issuing books, 

journals, and other written works for public sale or distribution. The earliest publishers emerged 

in Europe soon after the invention of the printing press, often combining the roles of printer, 

bookseller, and financier. Over time, publishing houses developed as specialised organisations 

that coordinated authors, editors, printers, and distributors. 

Fill in the blank: 

• Publishers are individuals or organisations responsible for preparing and issuing 

__________ for public sale or distribution. 
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1.2.2 Growth of distribution networks 

Distribution networks are systems through which books are transported and made available to 

readers. In the early modern period, books were distributed through fairs, markets, and travelling 

booksellers. As publishing expanded, more formal networks developed, including bookshops and 

libraries. These networks ensured that books reached wider audiences and contributed to the 

growth of literacy. 

Fill in the blank: 

• Distribution networks are systems through which books are __________ and made 

available to readers. 
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1.2.3 Publishing and education 

Publishing played a vital role in the expansion of education, as textbooks and instructional 

materials became widely available. The printing of grammar books, dictionaries, and scientific 

texts supported formal schooling and self-learning. By making educational resources more 

accessible, publishing contributed to the spread of literacy and the professionalisation of 

teaching. 

Fill in the blank: 

• Publishing contributed to the spread of __________ by making educational resources 

more accessible. 
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1.2.4 Publishing as a cultural force 

Publishing became a powerful cultural force, shaping public opinion, preserving traditions, and 

promoting new ideas. Newspapers and pamphlets influenced politics, while novels and poetry 

enriched literature. Publishing also supported religious movements and scientific communities 

by providing platforms for debate and dissemination. 

Fill in the blank: 

• Publishing became a powerful __________ force, shaping public opinion and promoting 

new ideas. 
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Pilot questions 1.2 

1. Who were the earliest publishers, and what roles did they combine? 

2. What are distribution networks in publishing? 

3. How did publishing contribute to education? 

4. Give one example of publishing as a cultural force. 

5. Why were publishing houses important in the development of the book trade? 
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1.3 Printing And Publishing In Africa 

Printing and publishing in Africa developed under unique historical circumstances. The 

introduction of printing during colonial times was closely tied to missionary activities, 

government administration, and the spread of Western education. Over time, African nations 

began to establish their own publishing initiatives, which played a vital role in promoting 

cultural identity and supporting national development. 

1.3.1 Introduction of printing during colonial times 

Colonial printing refers to the introduction of printing presses in Africa by colonial 

administrations and missionaries. These presses were used to produce religious texts, 

government documents, and educational materials. While they helped spread literacy, they often 

limited the scope of publishing to European languages and perspectives. 

Fill in the blank: 

• Colonial printing presses in Africa were often used to produce __________ texts and 

government documents. 
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1.3.2 Colonial publishing and its limitations 

Colonial publishing was largely controlled by European authorities and focused on materials 

that supported colonial administration and missionary work. Indigenous languages and local 

authorship were often neglected. This created limitations in representing African voices and 

cultural heritage. 

Fill in the blank: 

• Colonial publishing often neglected __________ languages and local authorship. 
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1.3.3 Post-independence publishing initiatives 

After independence, many African countries established national publishing houses and 

encouraged local authorship. These initiatives aimed to promote indigenous languages, preserve 

cultural identity, and support education. Governments and private organisations invested in 

publishing textbooks, literature, and scholarly works to strengthen national development. 

Fill in the blank: 

• Post-independence publishing initiatives promoted __________ languages and cultural 

identity. 



 

 LA-NET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION STUDENTS 

[Insert figure here] Short description: Diagram showing the shift from colonial publishing to 

post-independence publishing initiatives. Caption: Figure 1.4 Transition from colonial to 

post-independence publishing Sample AI prompt: “Generate a diagram showing the transition 

from colonial publishing to post-independence publishing initiatives in Africa.” Search string: 

“post independence publishing Africa transition OER diagram” 

1.3.4 Publishing and cultural identity 

Publishing plays a central role in promoting cultural identity, as it allows African authors to 

express local traditions, histories, and perspectives. Literature in indigenous languages 

strengthens community pride and ensures that cultural heritage is preserved for future 

generations. Publishing also provides a platform for African voices in global discourse. 

Fill in the blank: 

• Publishing in indigenous languages helps preserve __________ heritage and strengthen 

community pride. 
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Pilot questions 1.3 

1. What is colonial printing, and what types of texts did it produce? 

2. Identify one limitation of colonial publishing in Africa. 

3. What were the aims of post-independence publishing initiatives? 

4. How does publishing promote cultural identity in Africa? 

5. Why is publishing in indigenous languages important for national development? 
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1.3 Printing And Publishing In Africa 

Printing and publishing in Africa developed under unique historical circumstances. The 

introduction of printing during colonial times was closely tied to missionary activities, 

government administration, and the spread of Western education. Over time, African nations 

began to establish their own publishing initiatives, which played a vital role in promoting 

cultural identity and supporting national development. 

1.3.1 Introduction of printing during colonial times 

Colonial printing refers to the introduction of printing presses in Africa by colonial 

administrations and missionaries. These presses were used to produce religious texts, 

government documents, and educational materials. While they helped spread literacy, they often 

limited the scope of publishing to European languages and perspectives. 

Fill in the blank: 

• Colonial printing presses in Africa were often used to produce __________ texts and 

government documents. 
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1.3.2 Colonial publishing and its limitations 

Colonial publishing was largely controlled by European authorities and focused on materials 

that supported colonial administration and missionary work. Indigenous languages and local 

authorship were often neglected. This created limitations in representing African voices and 

cultural heritage. 

Fill in the blank: 

• Colonial publishing often neglected __________ languages and local authorship. 
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1.3.3 Post-independence publishing initiatives 

After independence, many African countries established national publishing houses and 

encouraged local authorship. These initiatives aimed to promote indigenous languages, preserve 

cultural identity, and support education. Governments and private organisations invested in 

publishing textbooks, literature, and scholarly works to strengthen national development. 

Fill in the blank: 

• Post-independence publishing initiatives promoted __________ languages and cultural 

identity. 
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1.3.4 Publishing and cultural identity 

Publishing plays a central role in promoting cultural identity, as it allows African authors to 

express local traditions, histories, and perspectives. Literature in indigenous languages 

strengthens community pride and ensures that cultural heritage is preserved for future 

generations. Publishing also provides a platform for African voices in global discourse. 

Fill in the blank: 

• Publishing in indigenous languages helps preserve __________ heritage and strengthen 

community pride. 
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Pilot questions 1.3 

1. What is colonial printing, and what types of texts did it produce? 

2. Identify one limitation of colonial publishing in Africa. 

3. What were the aims of post-independence publishing initiatives? 

4. How does publishing promote cultural identity in Africa? 

5. Why is publishing in indigenous languages important for national development? 
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1.4 Contemporary Trends In Printing And Publishing 

The printing and publishing industry continues to evolve in response to technological, social, and 

economic changes. Modern developments have transformed how books are produced, 

distributed, and consumed, creating both challenges and opportunities for publishers worldwide. 

1.4.1 Digital publishing 

Digital publishing refers to the production and distribution of books and other materials in 

electronic formats, such as e-books and online journals. This trend reduces printing costs, 

increases accessibility, and allows readers to access content instantly on devices like tablets and 

smartphones. 

Fill in the blank: 

• Digital publishing refers to the production and distribution of books in __________ 

formats. 
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1.4.2 Globalisation of publishing 

Globalisation in publishing means the integration of publishing markets across countries, 

allowing books to reach international audiences. Multinational publishers dominate this space, 

but digital platforms have also enabled smaller publishers to distribute globally. Globalisation 

increases cultural exchange but can also challenge local publishing industries. 

Fill in the blank: 

• Globalisation in publishing allows books to reach __________ audiences. 
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1.4.3 Current challenges in the industry 

The publishing industry faces several challenges, including piracy, declining print sales, and 

competition from free online content. Publishers must also adapt to changing reader preferences 

and the rise of self-publishing platforms. These challenges require innovation and strategic 

planning to sustain the industry. 

Fill in the blank: 

• One major challenge in publishing today is __________, which reduces revenue for 

publishers. 
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1.4.4 Opportunities for innovation 

Despite challenges, publishing offers many opportunities for innovation. These include 

interactive e-books, open access publishing, and the use of artificial intelligence for editing and 

marketing. Innovation allows publishers to reach new audiences, reduce costs, and enhance the 

reading experience. 

Fill in the blank: 

• Opportunities for innovation in publishing include interactive __________ and open 

access publishing. 
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Pilot questions 1.4 

1. What is digital publishing, and what formats does it include? 

2. How does globalisation affect publishing markets? 

3. Identify one current challenge facing the publishing industry. 

4. Give two examples of opportunities for innovation in publishing. 

5. Why is innovation important for the future of publishing? 

Series Summary 

This Series has guided you through the origins and historical development of printing and 

publishing, showing how these processes shaped the spread of knowledge, culture, and 
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education. Its purpose was to help you appreciate the significance of printing as a turning point 

in human civilisation and to understand how publishing evolved into a profession that continues 

to influence societies today. 

We began with the origins of printing, examining manuscripts, the invention of the Gutenberg 

press, and the spread of printing across Europe, before considering its impact on the 

Renaissance, Reformation, and Scientific Revolution. We then explored the development of 

publishing, focusing on the rise of publishing houses, distribution networks, and the role of 

publishing in education and culture. Following that, we examined printing and publishing in 

Africa, from colonial limitations to post-independence initiatives and their contribution to 

cultural identity. Finally, we discussed contemporary trends such as digital publishing, 

globalisation, challenges, and opportunities for innovation. By completing this Series, you 

should now be able to define manuscripts and the Gutenberg press (SLO 1.1, SLO 1.2), analyse 

the spread and impact of printing (SLO 1.3), explain the emergence and role of publishers (SLO 

1.4, SLO 1.5), discuss colonial and post-independence publishing in Africa (SLO 1.6, SLO 1.7), 

and evaluate modern trends, challenges, and opportunities in publishing (SLO 1.8, SLO 1.9). 

Glossary of Terms 

Colonial printing The introduction of printing presses in Africa by colonial administrations and 

missionaries, mainly used for religious texts, government documents, and educational materials. 

Colonial publishing Publishing activities controlled by European authorities during colonial 

times, often neglecting indigenous languages and local authorship. 

Cultural identity The shared traditions, languages, and values of a community, which 

publishing helps preserve and promote through literature and educational materials. 

Digital publishing The production and distribution of books and other materials in electronic 

formats such as e-books and online journals. 

Distribution networks Systems through which books are transported and made available to 

readers, including bookshops, libraries, and online platforms. 

Globalisation The integration of publishing markets across countries, allowing books to reach 

international audiences and encouraging cultural exchange. 

Gutenberg press A mechanical printing press invented by Johannes Gutenberg in the mid-15th 

century, using movable type to mass-produce books. 

Manuscripts Handwritten documents created before the invention of the printing press, often 

produced by scribes in monasteries, schools, and royal courts. 

Movable type Individual letters or characters that can be arranged and reused in printing, a key 

feature of the Gutenberg press. 
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National publishing houses Publishing organisations established by African governments after 

independence to promote local authorship, indigenous languages, and educational materials. 

Publishers Individuals or organisations responsible for preparing and issuing books, journals, 

and other written works for public sale or distribution. 

Publishing houses Specialised organisations that coordinate authors, editors, printers, and 

distributors to manage the production and sale of books. 

Concept Check Questions 1 

Objective Questions 

1. Manuscripts are __________ documents created before the invention of the printing 

press. (Linked to SLO 1.1) 

2. The Gutenberg press used __________ type to mass-produce books. (Linked to SLO 1.2) 

3. Printing spread rapidly across __________ after Gutenberg’s invention. (Linked to SLO 

1.3) 

4. Publishers are responsible for preparing and issuing __________ for public sale or 

distribution. (Linked to SLO 1.4) 

5. Colonial publishing often neglected __________ languages and local authorship. (Linked 

to SLO 1.6) 

Short-Answer Questions 

6. Define manuscripts and explain their importance before the invention of printing. (Linked 

to SLO 1.1) 

7. Describe the significance of the Gutenberg press in the history of printing. (Linked to 

SLO 1.2) 

8. Identify two ways in which printing influenced the Renaissance and Reformation. 

(Linked to SLO 1.3) 

9. Explain one contribution of publishing houses to the growth of the book trade. (Linked to 

SLO 1.4) 

10. Give one example of how post-independence publishing initiatives promoted cultural 

identity in Africa. (Linked to SLO 1.7) 

Long-Answer Questions 

11. Analyse the impact of printing on the Scientific Revolution. (Linked to SLO 1.3) 

12. Evaluate the role of publishing in education and cultural development during the early 

modern period. (Linked to SLO 1.5) 

13. Discuss the limitations of colonial publishing in Africa and their implications for cultural 

identity. (Linked to SLO 1.6) 

14. Assess contemporary trends in publishing, focusing on digital publishing and 

globalisation. (Linked to SLO 1.8) 
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15. Examine current challenges and opportunities in the publishing industry. (Linked to SLO 

1.9) 

Answers to Concept Check Questions 1 

Objective Questions 

1. Handwritten 

2. Movable 

3. Europe 

4. Books and other written works 

5. Indigenous 

Short-Answer Questions 

6. Manuscripts are handwritten documents created before the printing press, important for 

preserving religious texts, classical works, and legal codes. 

7. The Gutenberg press introduced movable type, enabling mass production of books and 

reducing costs. 

8. Printing revived classical learning during the Renaissance and spread reformist ideas 

during the Reformation. 

9. Publishing houses coordinated authors, editors, printers, and distributors, ensuring 

organised production and wider distribution. 

10. Publishing in indigenous languages and producing local literature promoted cultural pride 

and national identity. 

Long-Answer Questions 

11. Basic response: Printing allowed scientists to share discoveries widely, accelerating 

progress in astronomy, medicine, and physics. Value-added response: Beyond 

dissemination, printing standardised scientific texts, fostered collaboration across Europe, 

and created a culture of peer review. 

12. Basic response: Publishing provided textbooks, dictionaries, and scientific works that 

supported formal schooling and literacy. Value-added response: It also professionalised 

teaching, encouraged lifelong learning, and created a foundation for modern educational 

systems. 

13. Basic response: Colonial publishing neglected indigenous languages and limited African 

authorship. Value-added response: This exclusion suppressed cultural identity, reinforced 

Eurocentric perspectives, and delayed the growth of African literary traditions. 

14. Basic response: Digital publishing reduces costs and increases accessibility, while 

globalisation expands international reach. Value-added response: Together, they reshape 

publishing by democratising access, challenging local industries, and creating new 

opportunities for cross-cultural exchange. 

15. Basic response: Challenges include piracy, declining print sales, and competition from 

free online content, while opportunities include interactive e-books and open access 

publishing. Value-added response: Addressing these challenges requires innovation, such 
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as AI-driven editing, adaptive marketing strategies, and sustainable publishing models 

that balance global reach with local identity. 

Answers to Pilot Questions 1 

Part 1.1 Origins of Printing 

• Manuscripts are handwritten documents produced before the invention of printing, 

important for preserving religious, classical, and legal texts. 

• Johannes Gutenberg invented the Gutenberg press, and its key feature was movable type. 

• Venice and Paris. 

• Printing enabled the rapid distribution of Martin Luther’s writings, challenging the 

authority of the Catholic Church. 

• It allowed scientists to share discoveries widely, accelerating progress in astronomy, 

medicine, and physics. 

Part 1.2 Development of Publishing 

• The earliest publishers combined the roles of printer, bookseller, and financier. 

• Distribution networks are systems through which books are transported and made 

available to readers. 

• Publishing contributed to education by producing textbooks, dictionaries, and scientific 

texts. 

• Newspapers influenced politics, novels enriched literature, and pamphlets supported 

religious movements. 

• Publishing houses coordinated production and distribution, ensuring organised growth of 

the book trade. 

Part 1.3 Printing and Publishing in Africa 

• Colonial printing was the introduction of presses by missionaries and colonial 

administrations, producing religious texts and government documents. 

• It neglected indigenous languages and local authorship. 

• Their aims were to promote indigenous languages, preserve cultural identity, and support 

education. 

• Publishing promotes cultural identity by allowing African authors to express traditions, 

histories, and perspectives. 

• It is important because it preserves cultural heritage and strengthens national 

development. 

Part 1.4 Contemporary Trends in Printing and Publishing 

• Digital publishing includes e-books and online journals. 

• It allows books to reach international audiences and encourages cultural exchange. 

• Piracy. 

• Interactive e-books and open access publishing. 
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• Innovation is important because it helps publishers adapt, reach new audiences, and 

sustain the industry. 

References and Attributions 1 
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Illustrations 

• Plate 1.1 Medieval scribes producing manuscripts 

o AI-generated using prompt: “Generate an image of medieval scribes copying 

manuscripts in a monastery with parchment and ink.” 

o Tool/platform: Microsoft Copilot Image Gen. 

o Suggested OER search string: “medieval scribes manuscripts OER image.” 

• Figure 1.1 Components of the Gutenberg press 

o AI-generated using prompt: “Generate a labelled diagram showing the basic 

components of the Gutenberg press with movable type.” 

o Tool/platform: Microsoft Copilot Image Gen. 

o Suggested OER search string: “Gutenberg press diagram movable type OER.” 

• Figure 1.2 Centres of printing in Europe 

o AI-generated using prompt: “Generate a map highlighting major European centres 

of printing in the 15th and 16th centuries.” 

o Tool/platform: Microsoft Copilot Image Gen. 

o Suggested OER search string: “European centres of printing 15th century OER 

map.” 

• Box 1.1 Impact of printing on major movements 

o AI-generated using prompt: “Generate a text box summarising the impact of 

printing on the Renaissance, Reformation, and Scientific Revolution.” 

o Tool/platform: Microsoft Copilot Image Gen. 

o Suggested OER search string: “impact of printing Renaissance Reformation 

Scientific Revolution OER summary.” 

• Plate 1.3 Early publishing house in Europe 

o AI-generated using prompt: “Generate an image of an early European publishing 

house with printers, booksellers, and manuscripts.” 

o Tool/platform: Microsoft Copilot Image Gen. 

o Suggested OER search string: “early publishing house Europe OER image.” 

• Figure 1.3 Book distribution network 
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o AI-generated using prompt: “Generate a diagram showing the flow of books from 

publisher to printer, distributor, bookseller, and reader.” 

o Tool/platform: Microsoft Copilot Image Gen. 

o Suggested OER search string: “book distribution network diagram OER.” 

• Box 1.2 Publishing and education 

o AI-generated using prompt: “Generate a text box summarising how publishing 

supported education through textbooks and dictionaries.” 

o Tool/platform: Microsoft Copilot Image Gen. 

o Suggested OER search string: “publishing role in education textbooks OER 

summary.” 

• Table 1.1 Examples of publishing as a cultural force 

o AI-generated using prompt: “Generate a table listing examples of publishing as a 

cultural force, including newspapers, novels, and pamphlets.” 

o Tool/platform: Microsoft Copilot Image Gen. 

o Suggested OER search string: “publishing cultural force examples OER table.” 

• Plate 1.4 Missionary printing press in Africa 

o AI-generated using prompt: “Generate an image showing a missionary printing 

press in Africa producing religious texts and educational materials.” 

o Tool/platform: Microsoft Copilot Image Gen. 

o Suggested OER search string: “colonial missionary printing press Africa OER 

image.” 

• Box 1.3 Limitations of colonial publishing 

o AI-generated using prompt: “Generate a text box listing limitations of colonial 

publishing such as neglect of indigenous languages and Eurocentric focus.” 

o Tool/platform: Microsoft Copilot Image Gen. 

o Suggested OER search string: “colonial publishing Africa limitations OER 

summary.” 

• Figure 1.4 Transition from colonial to post-independence publishing 

o AI-generated using prompt: “Generate a diagram showing the transition from 

colonial publishing to post-independence publishing initiatives in Africa.” 

o Tool/platform: Microsoft Copilot Image Gen. 

o Suggested OER search string: “post independence publishing Africa transition 

OER diagram.” 

• Table 1.2 Publishing and cultural identity in Africa 

o AI-generated using prompt: “Generate a table listing examples of publishing 

contributions to cultural identity in Africa.” 

o Tool/platform: Microsoft Copilot Image Gen. 

o Suggested OER search string: “publishing cultural identity Africa indigenous 

literature OER table.” 

• Plate 1.5 Digital publishing formats 

o AI-generated using prompt: “Generate an image showing an e-book on a tablet 

next to printed books.” 

o Tool/platform: Microsoft Copilot Image Gen. 

o Suggested OER search string: “digital publishing e-book tablet OER image.” 

• Figure 1.5 Globalisation of publishing networks 
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o AI-generated using prompt: “Generate a diagram showing global publishing 

networks connecting authors, publishers, and readers across continents.” 

o Tool/platform: Microsoft Copilot Image Gen. 

o Suggested OER search string: “globalisation publishing networks OER diagram.” 

• Box 1.4 Current challenges in publishing 

o AI-generated using prompt: “Generate a text box listing current challenges in 

publishing such as piracy and declining print sales.” 

o Tool/platform: Microsoft Copilot Image Gen. 

o Suggested OER search string: “publishing industry challenges piracy OER 

summary.” 

• Table 1.3 Opportunities for innovation in publishing 

o AI-generated using prompt: “Generate a table listing opportunities for innovation 

in publishing such as interactive e-books and AI editing.” 

o Tool/platform: Microsoft Copilot Image Gen. 

o Suggested OER search string: “publishing innovation opportunities interactive 

e-books OER table.” 

Notes on Attribution 

• All illustrations were created using Microsoft Copilot Image Gen, with prompts provided 

in the instructional content. 

• Suggested OER search strings are included to support sourcing of open educational 

resources for alternative or supplementary visuals. 

• References listed above provide scholarly support for the concepts and examples 

presented in Series 1. 

 

•  Course code: LIS 417 

•  Course title: Publishing, Book Production and Book Trade 

•  Course credit load: 2 Units C: LH 30 

•  Series list: 

• Series 1: History of Printing and Publishing 

• Series 2: Categories of Books and Types of Publishers 

• Series 3: Indigenous Publishing and the Book Trade 
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• Series 5: Intellectual Property, Modern Technologies, and Publishing Challenges in 

Africa 

Series 2: Categories of Books and Types of Publishers 

Proposed Outline for Series 2 
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• Part 2.1 Categories of Books 

• 2.1.1 Books for children and young readers 

• 2.1.2 Academic and scholarly books 

• 2.1.3 General interest and leisure books 

• 2.1.4 Professional and technical books 

• Part 2.2 Types of Publishers 

• 2.2.1 Multinational publishers 

• 2.2.2 Government publishers 

• 2.2.3 Individual and small-scale publishers 

• 2.2.4 Educational and institutional publishers 

• Part 2.3 Functions of Publishers 

• 2.3.1 Editorial and production responsibilities 

• 2.3.2 Marketing and distribution roles 

• 2.3.3 Supporting authors and readership development 

• Part 2.4 Challenges and Opportunities in Publishing 

• 2.4.1 Market competition and sustainability 

• 2.4.2 Access to diverse readerships 

• 2.4.3 Emerging opportunities in African publishing 

 

Introduction 

• Books are produced for a wide variety of readers, ranging from children and leisure 

readers to scholars and professionals. At the same time, publishers differ in their scope, 

size, and purpose, with some operating as multinational corporations and others as small 

independent ventures. Understanding these categories and types is essential because they 

shape how knowledge is created, distributed, and accessed. This Series will help you 

appreciate the diversity of books and publishing organisations, and why they are central 

to the book trade. 

• The aim of this Series is to enable you to classify books according to readership and 

purpose, and to explain the different types of publishers and their functions, while also 

recognising the challenges and opportunities they face. 

• We shall commence this Series by exploring the categories of books, beginning with 

those for children and young readers, followed by academic, general interest, and 

professional texts. Next, we will examine the types of publishers, including multinational, 

government, individual, and institutional organisations. Following that, we will consider 

the functions of publishers, such as editorial responsibilities, marketing, and author 

support. Finally, we will wrap up by discussing the challenges and opportunities in 
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publishing, with particular attention to market competition, readership diversity, and 

emerging prospects in African publishing. 

 

Series Learning Outcomes 

Series 2: Categories of Books and Publishing Organisations 

Upon completing this Series, you should be able to: 

• SLO 2.1 classify books according to readership categories such as children, academic, 

general interest, and professional texts, 

• SLO 2.2 explain the distinctive features of books produced for different categories of 

readers, 

• SLO 2.3 describe the major types of publishers, including multinational, government, 

individual, and institutional organisations, 

• SLO 2.4 analyse the functions of publishers in editorial work, production, marketing, and 

author support, 

• SLO 2.5 evaluate the challenges faced by publishers in relation to market competition 

and readership diversity, and 

• SLO 2.6 assess emerging opportunities in African publishing within the global context. 

2.1 Categories Of Books 
Books are produced for different audiences and purposes, and recognising these categories helps 

us understand how publishing responds to the needs of society. In this Part, we will explore the 

major categories of books, ranging from those designed for children to those intended for 

professionals. 

2.1.1 Books for children and young readers 

Children’s books are texts created specifically for young audiences, often combining simple 

language with illustrations to aid comprehension. They include picture books, storybooks, and 

early readers. These books are designed to entertain, educate, and develop literacy skills. 

Fill in the blank: 

• __________ books are texts created specifically for young audiences, often combining 

simple language with illustrations. 
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[ 

 

2.1.2 Academic and scholarly books 

Academic books are texts written for students, researchers, and scholars. They include 

textbooks, monographs, and reference works. These books are usually peer-reviewed and 

provide in-depth knowledge on specific subjects. Scholarly books are similar but often focus on 

original research and advanced analysis. 

Fill in the blank: 

• Academic books are texts written for __________, researchers, and scholars. 



 

 LA-NET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION STUDENTS 

 

 

2.1.3 General interest and leisure books 

General interest books are written for a broad audience and include novels, biographies, travel 

books, and self-help titles. They are often produced for entertainment, personal development, or 

general knowledge. These books are widely available in bookshops and libraries, and they appeal 

to diverse readerships. 

Fill in the blank: 

• Novels, biographies, and travel books are examples of __________ interest books. 

[Insert box here] Caption: Box 2.1 Examples of general interest books Short description: Text 

box listing examples such as novels, biographies, travel books, and self-help titles. Sample AI 
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prompt: “Generate a text box listing examples of general interest books such as novels, 

biographies, and travel books.” Search string: “general interest books examples novels 

biographies OER” 

2.1.4 Professional and technical books 

Professional books are texts designed for practitioners in fields such as law, medicine, 

engineering, and business. They provide guidance, standards, and specialised knowledge. 

Technical books are similar but focus on detailed instructions, manuals, and scientific or 

technological content. These books are essential for professional practice and continuous 

learning. 

Fill in the blank: 

• Professional books provide guidance and specialised knowledge for practitioners in fields 

such as __________ and medicine. 
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Pilot questions 2.1 
1. What are children’s books, and what features make them suitable for young readers? 

2. Who are the primary audiences for academic books? 

3. Give two examples of general interest books. 

4. What is the main difference between professional and technical books? 

5. Why are professional and technical books important for practitioners? 

2.2 Types Of Publishers 
Publishers are organisations or individuals responsible for producing, distributing, and promoting 

books. They vary greatly in size, scope, and purpose, and understanding these types helps you 
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appreciate the diversity of the publishing industry. In this Part, we will explore the main 

categories of publishers and their distinctive roles. 

2.2.1 Multinational publishers 

Multinational publishers are large companies that operate across several countries. They often 

have extensive resources, global distribution networks, and a wide range of titles. Examples 

include publishers that produce academic texts, fiction, and professional works for international 

audiences. 

Fill in the blank: 

• __________ publishers are large companies that operate across several countries with 

global distribution networks. 
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2.2.2 Government publishers 

Government publishers are agencies or departments that produce official documents, laws, 

policies, and educational materials. Their role is to ensure that citizens have access to 

authoritative information. These publishers often focus on transparency, education, and national 

development. 

Fill in the blank: 

• Government publishers produce official documents such as __________, policies, and 

educational materials. 

2.2.3 Individual and small-scale publishers 
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Individual publishers are often authors who publish their own works, while small-scale 

publishers are independent organisations with limited resources. They usually focus on niche 

markets, local languages, or specialised topics. These publishers play an important role in 

promoting diversity and supporting emerging voices. 

Fill in the blank: 

• Small-scale publishers often focus on __________ markets, local languages, or 

specialised topics. 

[Insert box here] Caption: Box 2.2 Features of small-scale publishers Short description: Text box 

listing features such as niche markets, local languages, and specialised topics. Sample AI 

prompt: “Generate a text box listing features of small-scale publishers such as niche markets and 

local languages.” Search string: “small scale publishers niche markets OER” 

2.2.4 Educational and institutional publishers 

Educational publishers produce textbooks, learning materials, and resources for schools and 

universities. Institutional publishers are organisations such as universities or research institutes 

that publish scholarly works, journals, and reports. Both types contribute significantly to 

knowledge dissemination and academic development. 

Fill in the blank: 

• Educational publishers produce __________, learning materials, and resources for 

schools and universities. 
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Pilot questions 2.2 
1. What are multinational publishers, and what makes them distinctive? 

2. Give two examples of publications produced by government publishers. 

3. What role do small-scale publishers play in the publishing industry? 

4. How do educational publishers differ from institutional publishers? 

5. Why are institutional publishers important for academic development? 

2.3 Functions Of Publishers 
Publishers perform a wide range of functions that ensure books move from the author’s 

manuscript to the reader’s hands. These functions include editorial responsibilities, production 
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processes, marketing strategies, and support for authors. In this Part, we will examine these 

functions in detail to understand how publishers sustain the book trade. 

2.3.1 Editorial and production responsibilities 

Editorial responsibilities involve reviewing, editing, and preparing manuscripts for publication. 

Editors check for accuracy, clarity, and consistency, ensuring that the text meets professional 

standards. Production responsibilities include designing layouts, selecting fonts, and overseeing 

printing or digital formatting. Together, these processes transform a manuscript into a finished 

book. 

Fill in the blank: 

• Editorial responsibilities involve reviewing, editing, and preparing __________ for 

publication. 
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2.3.2 Marketing and distribution roles 

Marketing is the process of promoting books to potential readers through advertising, book 

launches, reviews, and social media. Distribution refers to the channels through which books 

reach readers, such as bookstores, libraries, and online platforms. Effective marketing and 

distribution ensure that books are visible, accessible, and appealing to their target audiences. 

Fill in the blank: 

• Distribution refers to the channels through which books reach __________. 
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2.3.3 Supporting authors and readership development 

Publishers also play a crucial role in supporting authors, offering guidance, contracts, and 

royalties. They help authors refine their work and ensure fair compensation. In addition, 

publishers contribute to readership development by identifying audience needs, promoting 

literacy, and encouraging diverse voices. These efforts strengthen the relationship between 

authors, publishers, and readers. 

Fill in the blank: 

• Publishers contribute to readership development by promoting __________ and 

encouraging diverse voices. 
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Caption: Box 2.3 Publisher support for authors and readers Short description: Text box listing 

ways publishers support authors  

Pilot questions 2.3 
1. What are editorial responsibilities, and why are they important? 

2. Define production responsibilities in publishing. 

3. Give two examples of marketing strategies used by publishers. 

4. What does distribution mean in the context of publishing? 

5. How do publishers support authors and contribute to readership development? 
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2.4 Challenges And Opportunities In Publishing 
The publishing industry faces a range of challenges that affect its sustainability, but it also 

presents opportunities for growth and innovation. In this Part, we will examine the main issues 

publishers encounter and highlight emerging prospects, particularly within African publishing. 

2.4.1 Market competition and sustainability 

Market competition refers to the rivalry among publishers to attract authors, readers, and sales. 

With the rise of digital platforms, competition has intensified, making it harder for smaller 

publishers to survive. Sustainability in publishing involves maintaining financial stability while 

continuing to produce quality books. Publishers must balance costs, pricing, and innovation to 

remain viable. 

Fill in the blank: 

• Sustainability in publishing involves maintaining __________ stability while continuing 

to produce quality books. 
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.4.2 Access to diverse readerships 

Readership diversity refers to the range of audiences that publishers aim to reach, including 

different age groups, cultural backgrounds, and educational levels. Accessing diverse readerships 

can be challenging due to language barriers, economic inequalities, and limited distribution 

networks. Publishers must develop strategies to make books more inclusive and accessible. 

Fill in the blank: 

• Readership diversity refers to the range of __________ that publishers aim to reach. 

[Insert plate here] Short description: Image showing diverse groups of readers engaging with 

books in different settings. Caption: Plate 2.4 Diverse readerships in publishing Sample AI 
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prompt: “Generate an image showing diverse groups of readers engaging with books in libraries, 

schools, and homes.” Search string: “diverse readerships publishing inclusivity OER image” 

2.4.3 Emerging opportunities in African publishing 

African publishing is experiencing growth through initiatives that promote local authorship, 

indigenous languages, and digital platforms. These opportunities include open access 

publishing, which makes scholarly works freely available, and digital publishing, which 

reduces costs and expands reach. By embracing these opportunities, African publishers can 

strengthen cultural identity and contribute to global knowledge exchange. 

Fill in the blank: 

• Open access publishing makes __________ works freely available to readers. 

[Insert box here] Caption: Box 2.4 Opportunities in African publishing Short description: Text 

box listing opportunities such as local authorship, indigenous languages, open access, and digital 

platforms. Sample AI prompt: “Generate a text box listing opportunities in African publishing 

such as local authorship and digital platforms.” Search string: “African publishing opportunities 

indigenous languages open access OER” 

Pilot questions 2.4 
1. What does market competition mean in the publishing industry? 

2. Define sustainability in publishing. 

3. What challenges do publishers face in accessing diverse readerships? 

4. Give two examples of emerging opportunities in African publishing. 

5. How can digital publishing strengthen cultural identity in Africa? 

Series Summary 
This Series has introduced you to the categories of books and the diversity of publishing 

organisations, highlighting their importance in shaping how knowledge and stories reach 

different audiences. Its purpose has been to help you recognise how books are classified 

according to readership, understand the distinctive roles of publishers, and appreciate the 

challenges and opportunities within the industry. 

We began by examining categories of books, including those for children, academic texts, 

general interest works, and professional or technical publications. Then we explored the types of 

publishers, ranging from multinational and government agencies to small-scale and institutional 

organisations. Following that, we considered the functions of publishers, such as editorial work, 

production, marketing, distribution, and author support. Finally, we discussed challenges like 

market competition and sustainability, as well as opportunities in African publishing through 

digital platforms and local initiatives. By completing this Series, you should now be able to 

classify books (SLO 2.1, SLO 2.2), describe and analyse types and functions of publishers (SLO 

2.3, SLO 2.4), and evaluate both challenges and emerging opportunities in publishing (SLO 2.5, 

SLO 2.6). 
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Glossary of Terms 
Academic books Texts written for students, researchers, and scholars, often including textbooks, 

monographs, and reference works. 

Children’s books Books created specifically for young readers, usually combining simple 

language with illustrations to aid comprehension and literacy development. 

Distribution The process of making books available to readers through channels such as 

bookstores, libraries, and online platforms. 

Editorial responsibilities Tasks carried out by editors to review, correct, and prepare 

manuscripts for publication, ensuring accuracy and clarity. 

Educational publishers Organisations that produce textbooks and learning materials for 

schools, colleges, and universities. 

General interest books Books written for a broad audience, including novels, biographies, 

travel books, and self-help titles. 

Government publishers Agencies or departments that produce official documents, laws, 

policies, and educational materials for public use. 

Institutional publishers Organisations such as universities or research institutes that publish 

scholarly works, journals, and reports. 

Marketing The process of promoting books to potential readers through advertising, book 

launches, reviews, and other strategies. 

Multinational publishers Large publishing companies that operate across several countries, 

with global distribution networks and diverse titles. 

Professional books Texts designed for practitioners in fields such as law, medicine, engineering, 

and business, providing guidance and specialised knowledge. 

Readership diversity The range of audiences that publishers aim to reach, including different 

age groups, cultural backgrounds, and educational levels. 

Scholarly books Books that focus on original research and advanced analysis, often peer-

reviewed and intended for academic audiences. 

Small-scale publishers Independent publishers with limited resources, often focusing on niche 

markets, local languages, or specialised topics. 

Sustainability The ability of publishers to maintain financial stability while continuing to 

produce quality books. 

Technical books Texts that provide detailed instructions, manuals, or scientific and 

technological content for specialised use. 

Objective Questions 

1. Children’s books are designed to combine simple language with __________ to aid 

comprehension. (Linked to SLO 2.1) 
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2. Academic books are usually __________ reviewed and provide in-depth knowledge on 

specific subjects. (Linked to SLO 2.2) 

3. Multinational publishers operate across several __________. (Linked to SLO 2.3) 

4. Editorial responsibilities involve reviewing and preparing __________ for publication. 

(Linked to SLO 2.4) 

5. Sustainability in publishing requires maintaining __________ stability while producing 

quality books. (Linked to SLO 2.5) 

Short-Answer Questions 

6. Define children’s books and explain their purpose. (Linked to SLO 2.1) 

7. Identify two examples of general interest books. (Linked to SLO 2.2) 

8. Describe one distinctive feature of government publishers. (Linked to SLO 2.3) 

9. Explain the difference between educational publishers and institutional publishers. 

(Linked to SLO 2.3) 

10. Give one example of how publishers support authors. (Linked to SLO 2.4) 

Long-Answer Questions 

11. Analyse the categories of books and explain how they serve different readerships. 

(Linked to SLO 2.1, SLO 2.2) 

12. Evaluate the role of small-scale publishers in promoting diversity in the publishing 

industry. (Linked to SLO 2.3) 

13. Discuss the functions of publishers, focusing on editorial, production, marketing, and 

distribution responsibilities. (Linked to SLO 2.4) 

14. Assess the challenges publishers face in reaching diverse readerships. (Linked to SLO 

2.5) 

15. Examine emerging opportunities in African publishing and their significance for cultural 

identity. (Linked to SLO 2.6) 

Answers to Concept Check Questions 2 
Objective Questions 

1. Illustrations 

2. Peer 

3. Countries 

4. Manuscripts 

5. Financial 

Short-Answer Questions 
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6. Children’s books are texts created for young readers, using simple language and 

illustrations to support literacy and entertainment. 

7. Novels and biographies. 

8. Government publishers produce official documents such as laws, policies, and 

educational materials. 

9. Educational publishers focus on textbooks and learning materials, while institutional 

publishers produce scholarly works and research outputs. 

10. Publishers support authors by offering contracts, royalties, and editorial guidance. 

Long-Answer Questions 

11. Basic response: Books can be classified into categories such as children’s, academic, 

general interest, and professional texts, each serving specific audiences. Value-added response: 

These categories not only meet different readership needs but also influence literacy 

development, research dissemination, cultural enrichment, and professional practice. 

12. Basic response: Small-scale publishers promote niche markets and local languages. 

Value-added response: They also give voice to underrepresented authors, preserve cultural 

heritage, and challenge the dominance of multinational publishers. 

13. Basic response: Publishers handle editorial, production, marketing, and distribution tasks 

to bring books to readers. Value-added response: These functions ensure quality control, 

effective promotion, accessibility, and strong author-reader relationships, sustaining the 

publishing ecosystem. 

14. Basic response: Challenges include language barriers, economic inequalities, and limited 

distribution networks. Value-added response: Publishers must also address digital divides, 

cultural inclusivity, and affordability to reach diverse audiences effectively. 

15. Basic response: Opportunities include open access publishing, digital platforms, and 

promotion of indigenous languages. Value-added response: These initiatives strengthen African 

cultural identity, expand global knowledge exchange, and empower local authors to compete 

internationally. 

Answers to Pilot Questions 2 
Part 2.1 Categories of Books 

• Children’s books are texts created for young readers, using simple language and 

illustrations to aid comprehension. 

• The primary audiences for academic books are students, researchers, and scholars. 

• Novels and travel books. 

• Professional books provide guidance and specialised knowledge, while technical books 

focus on detailed instructions and scientific or technological content. 

• They are important because they support professional practice and continuous learning. 
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Part 2.2 Types of Publishers 

• Multinational publishers are large companies operating across several countries with 

global distribution networks. 

• Laws and educational materials. 

• They promote diversity by focusing on niche markets, local languages, and specialised 

topics. 

• Educational publishers produce textbooks and learning materials, while institutional 

publishers publish scholarly works and reports. 

• They are important because they disseminate academic knowledge and support research 

development. 

Part 2.3 Functions of Publishers 

• Editorial responsibilities involve reviewing, editing, and preparing manuscripts for 

publication. 

• Production responsibilities include designing layouts, selecting fonts, and overseeing 

printing or digital formatting. 

• Advertising and book launches. 

• Distribution means making books available to readers through channels such as 

bookstores, libraries, and online platforms. 

• Publishers support authors with contracts, royalties, and guidance, while also promoting 

literacy and diverse readerships. 

Part 2.4 Challenges and Opportunities in Publishing 

• Market competition refers to rivalry among publishers to attract authors, readers, and 

sales. 

• Sustainability means maintaining financial stability while continuing to produce quality 

books. 

• Language barriers, economic inequalities, and limited distribution networks. 

• Local authorship and digital publishing. 

• By promoting indigenous languages and cultural identity while expanding reach through 

digital platforms. 

References and Attributions 2 
General References 

• Altbach, P. G., & Hoshino, A. (2015). International publishing: Globalisation and its 

impact. Springer. 

• Feather, J. (2020). A history of British publishing. Routledge. 
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• Greco, A. N., & Wharton, R. M. (2008). The culture and commerce of publishing in the 

21st century. Stanford University Press. 

• Thompson, J. B. (2012). Merchants of culture: The publishing business in the twenty-first 

century. Polity Press. 

Illustrations 

• Plate 2.1 Examples of children’s books 

• AI-generated using prompt: “Generate an image showing colourful children’s 

books with illustrations and simple text.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “children’s books illustrations literacy OER 

image.” 

• Figure 2.1 Categories of academic books 

• AI-generated using prompt: “Generate a diagram showing categories of academic 

books including textbooks, monographs, and reference works.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “academic books categories textbooks monographs 

reference OER diagram.” 

• Box 2.1 Examples of general interest books 

• AI-generated using prompt: “Generate a text box listing examples of general 

interest books such as novels, biographies, and travel books.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “general interest books examples novels 

biographies OER.” 

• Table 2.1 Comparison of professional and technical books 

• AI-generated using prompt: “Generate a table comparing professional books and 

technical books, highlighting their purposes and audiences.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “professional vs technical books comparison OER 

table.” 

• Plate 2.2 Multinational publishing house 

• AI-generated using prompt: “Generate an image showing a multinational 

publishing company with offices and global distribution networks.” 

• Tool/platform: Microsoft Copilot Image Gen. 
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• Suggested OER search string: “multinational publishing house global distribution 

OER image.” 

• Figure 2.2 Examples of government publications 

• AI-generated using prompt: “Generate a diagram showing examples of 

government publications including laws, policies, and educational materials.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “government publishers examples laws policies 

OER diagram.” 

• Box 2.2 Features of small-scale publishers 

• AI-generated using prompt: “Generate a text box listing features of small-scale 

publishers such as niche markets and local languages.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “small scale publishers niche markets OER.” 

• Table 2.2 Comparison of educational and institutional publishers 

• AI-generated using prompt: “Generate a table comparing educational publishers 

and institutional publishers, highlighting their outputs and audiences.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “educational vs institutional publishers comparison 

OER table.” 

• Figure 2.3 Editorial and production workflow 

• AI-generated using prompt: “Generate a diagram showing the editorial and 

production workflow from manuscript editing to book printing.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “editorial production workflow publishing OER 

diagram.” 

• Plate 2.3 Marketing and distribution channels 

• AI-generated using prompt: “Generate an image showing books displayed in a 

bookstore alongside an online platform interface.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “book marketing distribution bookstore online 

platform OER image.” 

• Box 2.3 Publisher support for authors and readers 

• AI-generated using prompt: “Generate a text box listing ways publishers support 

authors and readers, including contracts, royalties, and literacy promotion.” 
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• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “publisher support authors readership development 

OER.” 

• Figure 2.4 Market competition and sustainability in publishing 

• AI-generated using prompt: “Generate a diagram showing the balance between 

costs, pricing, and innovation in publishing sustainability.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “publishing industry competition sustainability 

OER diagram.” 

• Plate 2.4 Diverse readerships in publishing 

• AI-generated using prompt: “Generate an image showing diverse groups of 

readers engaging with books in libraries, schools, and homes.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “diverse readerships publishing inclusivity OER 

image.” 

• Box 2.4 Opportunities in African publishing 

• AI-generated using prompt: “Generate a text box listing opportunities in African 

publishing such as local authorship and digital platforms.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “African publishing opportunities indigenous 

languages open access OER.” 

Notes on Attribution 

• All AI-generated illustrations were created using Microsoft Copilot Image Gen, with 

prompts provided in the instructional content. 

• Suggested OER search strings are included to support sourcing of open educational 

resources for alternative or supplementary visuals. 

• References listed above provide scholarly support for the concepts and examples 

presented in Series 2. 
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•  Course code: LIS 417 

•  Course title: Publishing, Book Production and Book Trade 

•  Course credit load: 2 Units C: LH 30 

•  Series list: 

• Series 1: History of Printing and Publishing 

• Series 2: Categories of Books and Types of Publishers 

• Series 3: Indigenous Publishing and the Book Trade 

• Series 4: Manuscript Development, Editing, and Promotion 

• Series 5: Intellectual Property, Modern Technologies, and Publishing Challenges in 

Africa 

 

Series 3: Indigenous Publishing and the Book Trade 

• Part 3.1 Indigenous publishing traditions 

• 3.1.1 Oral traditions and storytelling as precursors to publishing 

• 3.1.2 Early indigenous writing systems and records 

• 3.1.3 Transition from oral to print culture 

• Part 3.2 Growth of indigenous publishing in Africa 

• 3.2.1 Emergence of local authors and publishers 

• 3.2.2 Publishing in indigenous languages 

• 3.2.3 Role of government and institutions in supporting local publishing 

• Part 3.3 The African book trade 

• 3.3.1 Structure of the book trade: production, distribution, and retail 

• 3.3.2 Challenges facing the African book trade (piracy, infrastructure, 

affordability) 

• 3.3.3 Opportunities for growth and regional cooperation 

• Part 3.4 Contemporary issues and future directions 

• 3.4.1 Impact of digital technologies on indigenous publishing 

• 3.4.2 Globalisation and its effects on the African book trade 

• 3.4.3 Strategies for sustaining indigenous publishing in the future 
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Introduction 

Books are more than just printed pages; they are carriers of identity, culture, and knowledge. 

In Africa, publishing has not only been about producing texts but also about preserving 

indigenous traditions, promoting local languages, and sustaining the book trade as a vital part 

of education and national development. Understanding indigenous publishing and the 

African book trade helps us appreciate how local voices have been nurtured and how they 

continue to shape the continent’s literary and cultural landscape. 

The aim of this Series is to examine the growth and significance of indigenous publishing in 

Africa and to analyse the structures, challenges, and opportunities within the African book 

trade. It intends to equip you with the knowledge needed to evaluate how publishing supports 

cultural identity and how the book trade functions within both local and global contexts. 

We shall commence this Series by exploring indigenous publishing traditions, beginning with 

oral storytelling, early writing systems, and the transition from oral to print culture. Next, we 

will consider the growth of indigenous publishing in Africa, focusing on local authors, 

publishing in indigenous languages, and institutional support. Following that, we will 

examine the African book trade, looking at its structure, challenges, and opportunities for 

regional cooperation. Finally, we will wrap up by discussing contemporary issues and future 

directions, including the impact of digital technologies, globalisation, and strategies for 

sustaining indigenous publishing in the years ahead. 

Series 3: Indigenous Publishing and the African Book Trade 

Upon completing this Series, you should be able to: 

• SLO 3.1 define oral traditions and explain their role as precursors to indigenous 

publishing, 

• SLO 3.2 describe early indigenous writing systems and records in Africa, 

• SLO 3.3 analyse the transition from oral to print culture in African societies, 

• SLO 3.4 explain the emergence of local authors and publishers in Africa, 

• SLO 3.5 discuss the significance of publishing in indigenous languages, 

• SLO 3.6 evaluate the role of governments and institutions in supporting indigenous 

publishing, 

• SLO 3.7 describe the structure of the African book trade, including production, 

distribution, and retail, 

• SLO 3.8 analyse key challenges facing the African book trade such as piracy, 

infrastructure, and affordability, 

• SLO 3.9 assess opportunities for growth and regional cooperation within the African 

book trade, 

• SLO 3.10 explain the impact of digital technologies on indigenous publishing, 

• SLO 3.11 evaluate the effects of globalisation on the African book trade, and 

• SLO 3.12 propose strategies for sustaining indigenous publishing in the future. 
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3.1 Indigenous Publishing Traditions 
Publishing in Africa did not begin with the printing press. Long before written texts were widely 

available, communities relied on oral traditions, indigenous writing systems, and storytelling to 

preserve and transmit knowledge. These traditions laid the foundation for later publishing 

practices and continue to influence the way African societies value and share information today. 

3.1.1 Oral traditions and storytelling as precursors to publishing 

Oral traditions are systems of passing knowledge, beliefs, and stories verbally from one 

generation to another. They include myths, folktales, proverbs, songs, and historical accounts. 

Storytelling served as a form of publishing because it allowed communities to record and 

transmit their collective memory without written texts. Oral traditions also reinforced cultural 

identity and social values. 

Fill in the blank: 

• __________ traditions are systems of passing knowledge and stories verbally from one 

generation to another. 
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3.1.2 Early indigenous writing systems and records 

Indigenous writing systems are locally developed methods of recording language and 

information. Examples include Egyptian hieroglyphics, Ge’ez script in Ethiopia, Nsibidi symbols 

in Nigeria, and Ajami (Arabic script adapted for African languages). These systems allowed 

communities to record laws, trade transactions, religious texts, and cultural practices. 

Fill in the blank: 

• Nsibidi symbols in Nigeria and Ge’ez script in Ethiopia are examples of __________ 

writing systems. 
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3.1.3 Transition from oral to print culture 

The transition from oral to print culture refers to the gradual shift from relying primarily on 

oral traditions to using printed texts for communication and preservation of knowledge. This 

transition was influenced by colonial printing presses, missionary activities, and later, indigenous 

publishing initiatives. While print culture expanded literacy and access to knowledge, oral 

traditions remained important and often complemented written texts. 

Fill in the blank: 

• The transition from oral to __________ culture refers to the shift from spoken traditions 

to printed texts. 
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3.2 Growth Of Indigenous Publishing In Africa 
The growth of indigenous publishing in Africa reflects the continent’s efforts to reclaim its voice 

and identity through literature and educational materials. After centuries of reliance on colonial 

presses, African authors, publishers, and institutions began to establish their own systems of 

publishing, often in indigenous languages, to serve local communities and promote cultural 

pride. 

3.2.1 Emergence of local authors and publishers 

Local authors are writers who produce works rooted in their own cultural, social, and linguistic 

contexts. Their contributions gave rise to indigenous publishers, organisations that focus on 

publishing African literature, textbooks, and scholarly works. This emergence marked a turning 

point in African publishing, as it allowed communities to see their realities reflected in print. 
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Fill in the blank: 

• Local authors produce works rooted in their own __________, social, and linguistic 

contexts. 

3.2.2 Publishing in indigenous languages 

Indigenous languages are native languages spoken by communities within Africa. Publishing in 

these languages ensures that literature and educational materials are accessible to wider 

audiences, especially those who may not be fluent in colonial languages. It also strengthens 

cultural identity and preserves traditions. 

Fill in the blank: 
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• Publishing in __________ languages ensures literature is accessible to wider audiences 

and preserves traditions. 

3.2.3 Role of government and institutions in supporting local publishing 

Governments and institutions play a vital role in supporting indigenous publishing. They 

establish national publishing houses, provide funding for textbooks, and encourage local 

authorship. Universities and cultural organisations also contribute by producing scholarly works 

and promoting African literature. This support helps sustain the publishing industry and ensures 

that educational and cultural needs are met. 

Fill in the blank: 
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• Governments support indigenous publishing by establishing __________ publishing 

houses and funding textbooks. 

Pilot questions 3.2 

1. Who are local authors, and why are they important in indigenous publishing? 

2. What is the significance of publishing in indigenous languages? 

3. Identify one benefit of publishing in indigenous languages. 

4. How do governments support indigenous publishing? 

5. Name one institution that contributes to indigenous publishing in Africa. 

3.3 The African Book Trade 
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The African book trade refers to the processes and systems through which books are produced, 

distributed, and sold across the continent. It is both an economic and cultural activity, linking 

authors, publishers, distributors, and readers. Understanding the African book trade helps us 

appreciate the challenges it faces and the opportunities it offers for growth and cooperation. 

3.3.1 Structure of the book trade: production, distribution, and retail 

The structure of the book trade involves three main stages: production, distribution, and retail. 

Production includes writing, editing, and printing. Distribution refers to the movement of 

books from publishers to wholesalers, libraries, and bookshops. Retail is the final stage where 

books are sold directly to readers. Together, these stages ensure that books reach their intended 

audiences. 

Fill in the blank: 

• The three main stages of the book trade are production, __________, and retail. 
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3.3.2 Challenges facing the African book trade 

The African book trade faces several challenges, including piracy, poor infrastructure, and the 

high cost of books. Piracy reduces revenue for publishers and discourages authorship. Poor 

infrastructure, such as inadequate transport and storage facilities, limits distribution. High costs 

make books less affordable, reducing access to knowledge. 

Fill in the blank: 

• One major challenge facing the African book trade is __________, which reduces 

revenue for publishers. 
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3.3.3 Opportunities for growth and regional cooperation 

Despite challenges, there are many opportunities for growth in the African book trade. 

Regional cooperation among publishers and distributors can reduce costs and improve access. 

The rise of digital platforms offers new ways to distribute books widely. Encouraging local 

authorship and publishing in indigenous languages also strengthens the industry and promotes 

cultural identity. 

Fill in the blank: 

• Regional __________ among publishers and distributors can reduce costs and improve 

access. 
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Pilot questions 3.3 

1. What are the three main stages of the book trade? 

2. Identify one challenge facing the African book trade. 

3. How does piracy affect the book trade? 

4. Give one example of an opportunity for growth in the African book trade. 

5. Why is regional cooperation important for the African book trade? 

3.4 Contemporary Issues And Future Directions 
Publishing in Africa, like elsewhere in the world, is undergoing rapid change. New technologies, 

global influences, and evolving reader preferences are reshaping the industry. While challenges 
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remain, these developments also present opportunities for innovation and sustainability in 

indigenous publishing and the African book trade. 

3.4.1 Impact of digital technologies on indigenous publishing 

Digital technologies refer to tools such as e-books, online journals, and digital distribution 

platforms. They reduce printing costs, expand access to literature, and allow local publishers to 

reach audiences beyond their immediate communities. Digital publishing also enables interactive 

formats and supports self-publishing, giving authors more control over their work. 

Fill in the blank: 

• __________ technologies reduce printing costs and expand access to literature through e-

books and online platforms. 
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3.4.2 Globalisation and its effects on the African book trade 

Globalisation in publishing refers to the integration of book markets across countries, enabling 

African works to reach international audiences. It encourages cultural exchange and provides 

opportunities for African authors to gain global recognition. However, globalisation can also 

challenge local publishing industries by increasing competition from multinational publishers. 

Fill in the blank: 

• Globalisation in publishing allows African works to reach __________ audiences and 

encourages cultural exchange. 
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3.4.3 Strategies for sustaining indigenous publishing in the future 

Sustainability strategies are approaches designed to ensure the long-term survival and growth 

of indigenous publishing. These include promoting local authorship, investing in digital 

platforms, encouraging regional cooperation, and supporting publishing in indigenous languages. 

Such strategies strengthen cultural identity while making publishing economically viable. 

Fill in the blank: 

• Sustainability strategies for indigenous publishing include promoting local authorship 

and investing in __________ platforms. 
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Pilot questions 3.4 

1. What are digital technologies, and how do they impact indigenous publishing? 

2. How does globalisation affect the African book trade? 

3. Identify one positive and one negative effect of globalisation on African publishing. 

4. What are sustainability strategies in publishing? 

5. Give two examples of strategies that can sustain indigenous publishing in the future. 

Series Summary 

This Series has explored the significance of indigenous publishing and the African book trade, 

highlighting how local traditions, languages, and institutions have shaped the continent’s 

publishing landscape. Its purpose was to help you appreciate the historical foundations of 
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African publishing, understand the structures of the book trade, and evaluate contemporary 

challenges and opportunities that influence its future. 

We began with indigenous publishing traditions, focusing on oral storytelling, early writing 

systems, and the transition to print culture. Then we examined the growth of indigenous 

publishing, considering the emergence of local authors, publishing in indigenous languages, and 

government support. Following that, we analysed the African book trade, looking at its structure, 

challenges, and opportunities for regional cooperation. Finally, we discussed contemporary 

issues such as digital technologies, globalisation, and strategies for sustaining indigenous 

publishing. By completing this Series, you should now be able to define oral traditions and 

indigenous writing systems (SLO 3.1, SLO 3.2), analyse the transition to print culture (SLO 3.3), 

explain the role of local authors and languages (SLO 3.4, SLO 3.5), evaluate institutional support 

(SLO 3.6), describe the structure of the book trade (SLO 3.7), assess its challenges and 

opportunities (SLO 3.8, SLO 3.9), and propose strategies for sustaining indigenous publishing in 

the future (SLO 3.10–SLO 3.12). 

Glossary of Terms 

Digital technologies Tools such as e-books, online journals, and digital platforms that reduce 

printing costs, expand access to literature, and allow publishers to reach wider audiences. 

Globalisation The integration of publishing markets across countries, enabling African works to 

reach international audiences while also increasing competition from multinational publishers. 

Indigenous languages Native languages spoken by communities within Africa, often used in 

publishing to preserve traditions, strengthen cultural identity, and make literature more 

accessible. 

Indigenous publishing Publishing activities led by local authors and publishers in Africa, 

focusing on works that reflect African realities, traditions, and languages. 

Indigenous writing systems Locally developed methods of recording language and information, 

such as Nsibidi symbols in Nigeria or Ge’ez script in Ethiopia. 

Local authors Writers who produce works rooted in their own cultural, social, and linguistic 

contexts, contributing to the growth of indigenous publishing. 

National publishing houses Publishing organisations established by African governments after 

independence to promote local authorship, indigenous languages, and educational materials. 

Oral traditions Systems of passing knowledge, beliefs, and stories verbally from one generation 

to another, including myths, folktales, proverbs, and songs. 

Piracy The unauthorised copying and distribution of books, which reduces revenue for 

publishers and discourages authorship. 

Retail The stage of the book trade where books are sold directly to readers through bookshops, 

fairs, or online platforms. 

Structure of the book trade The organised process of producing, distributing, and retailing 

books to ensure they reach their intended audiences. 
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Sustainability strategies Approaches designed to ensure the long-term survival and growth of 

indigenous publishing, such as promoting local authorship, investing in digital platforms, and 

encouraging regional cooperation. 

Transition from oral to print culture The gradual shift from relying primarily on oral 

traditions to using printed texts for communication and preservation of knowledge. 

Objective Questions 

1. Oral traditions are systems of passing knowledge and stories __________ from one 

generation to another. (Linked to SLO 3.1) 

2. Nsibidi symbols in Nigeria and Ge’ez script in Ethiopia are examples of __________ 

writing systems. (Linked to SLO 3.2) 

3. The gradual shift from oral traditions to printed texts is known as the transition from oral 

to __________ culture. (Linked to SLO 3.3) 

4. Publishing in __________ languages strengthens cultural identity and makes literature 

more accessible. (Linked to SLO 3.5) 

5. One major challenge facing the African book trade is __________, which reduces 

revenue for publishers. (Linked to SLO 3.8) 

Short-Answer Questions 

6. Define oral traditions and explain why they are considered precursors to publishing. 

(Linked to SLO 3.1) 

7. Describe one indigenous writing system used in Africa. (Linked to SLO 3.2) 

8. Explain the significance of local authors in indigenous publishing. (Linked to SLO 3.4) 

9. Identify one benefit of publishing in indigenous languages. (Linked to SLO 3.5) 

10. How do governments and institutions support indigenous publishing? (Linked to SLO 3.6) 

11. What are the three main stages of the African book trade? (Linked to SLO 3.7) 

12. Give one example of an opportunity for growth in the African book trade. (Linked to SLO 

3.9) 

13. What is one impact of digital technologies on indigenous publishing? (Linked to SLO 

3.10) 

Long-Answer Questions 

14. Analyse the transition from oral to print culture in African societies. (Linked to SLO 3.3) 

15. Evaluate the challenges facing the African book trade and suggest possible solutions. 

(Linked to SLO 3.8, SLO 3.9) 

16. Discuss the effects of globalisation on the African book trade. (Linked to SLO 3.11) 
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17. Propose strategies for sustaining indigenous publishing in the future. (Linked to SLO 

3.12) 

Answers to Concept Check Questions 3 

Objective Questions 

1. Verbally 

2. Indigenous 

3. Print 

4. Indigenous 

5. Piracy 

Short-Answer Questions 

6. Oral traditions are verbal systems of passing knowledge, beliefs, and stories across 

generations. They are precursors to publishing because they preserved collective memory before 

written texts. 

7. Nsibidi in Nigeria used symbols to record laws and customs; Ge’ez in Ethiopia was used 

for religious and scholarly texts. 

8. Local authors are important because they reflect African realities in print and promote 

cultural identity. 

9. Publishing in indigenous languages makes literature accessible to wider audiences and 

preserves traditions. 

10. Governments support publishing by establishing national publishing houses, funding 

textbooks, and encouraging local authorship. 

11. Production, distribution, and retail. 

12. Regional cooperation among publishers and distributors, or the rise of digital platforms. 

13. Digital technologies reduce costs, expand access, and allow self-publishing. 

Long-Answer Questions 

14. Basic response: The transition from oral to print culture involved moving from spoken 

traditions to printed texts, influenced by colonial presses and missionary activities. Value-added 

response: Beyond this, the transition created literacy opportunities, preserved oral traditions in 

written form, and allowed African societies to blend oral and print cultures for richer 

communication. 

15. Basic response: Challenges include piracy, poor infrastructure, and high costs. Solutions 

include stronger copyright laws and better distribution systems. Value-added response: 

Outstanding learners may add that regional cooperation, digital publishing, and investment in 

local authorship can further strengthen the book trade and reduce reliance on imported texts. 
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16. Basic response: Globalisation allows African works to reach international audiences but 

increases competition from multinational publishers. Value-added response: It also creates 

opportunities for cultural exchange, global recognition of African authors, and partnerships, 

while requiring strategies to protect local industries. 

17. Basic response: Strategies include promoting local authorship, investing in digital 

platforms, and publishing in indigenous languages. Value-added response: Learners may add 

that sustainable funding models, regional publishing networks, and policies supporting cultural 

identity are essential for long-term growth. 

Answers to Pilot Questions 3 

Part 3.1 Indigenous publishing traditions 

• Oral traditions are systems of passing knowledge, beliefs, and stories verbally across 

generations, considered precursors to publishing because they preserved collective 

memory before written texts. 

• Nsibidi symbols in Nigeria and Ge’ez script in Ethiopia. 

• Laws, trade transactions, religious texts, and cultural practices. 

• It means the gradual shift from spoken traditions to printed texts. 

• They remain important because they preserve cultural identity and complement written 

texts. 

Part 3.2 Growth of indigenous publishing in Africa 

• Local authors are writers who reflect African realities in print, making them central to 

indigenous publishing. 

• It ensures accessibility, strengthens cultural identity, and preserves traditions. 

• Accessibility to wider audiences. 

• By establishing national publishing houses, funding textbooks, and encouraging local 

authorship. 

• Universities and cultural organisations. 

Part 3.3 The African book trade 

• Production, distribution, and retail. 

• Piracy. 

• It reduces revenue for publishers and discourages authorship. 

• Regional cooperation among publishers and distributors, or digital platforms. 

• It reduces costs and improves access. 

Part 3.4 Contemporary issues and future directions 
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• Digital technologies such as e-books and online platforms reduce costs and expand 

access. 

• It allows African works to reach international audiences and encourages cultural 

exchange. 

• Positive: global recognition of African authors. Negative: increased competition from 

multinational publishers. 

• Approaches designed to ensure long-term survival and growth of indigenous publishing. 

• Promoting local authorship and investing in digital platforms. 

References and Attributions 3 

General References 

• Altbach, P. G., & Hoshino, A. (2015). International publishing: Globalisation and its 
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• Barber, K. (2006). The anthropology of texts: Oral and written traditions in Africa. 
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• Thompson, J. B. (2012). Merchants of culture: The publishing business in the twenty-first 
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Illustrations 

• Plate 3.1 Oral storytelling in African communities 

• AI-generated using prompt: “Generate an image of an African elder telling stories 

to children around a fire in a village setting.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “African oral storytelling tradition OER image.” 

• Figure 3.1 Examples of indigenous writing systems in Africa 

• AI-generated using prompt: “Generate a diagram showing examples of African 

indigenous writing systems including Nsibidi and Ge’ez.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “African indigenous writing systems Nsibidi Ge’ez 

OER diagram.” 

• Box 3.1 Transition from oral to print culture 

• AI-generated using prompt: “Generate a text box summarising the transition from 

oral traditions to print culture in Africa.” 

• Tool/platform: Microsoft Copilot Image Gen. 
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• Suggested OER search string: “oral to print culture Africa transition OER 

summary.” 

• Plate 3.2 Emergence of local authors and publishers 

• AI-generated using prompt: “Generate an image showing African authors 

presenting books at a local publishing fair.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “African local authors publishers OER image.” 

• Figure 3.2 Benefits of publishing in indigenous languages 

• AI-generated using prompt: “Generate a diagram showing the benefits of 

publishing in indigenous languages, including accessibility and cultural pride.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “publishing indigenous languages Africa benefits 

OER diagram.” 

• Box 3.2 Government and institutional support for indigenous publishing 

• AI-generated using prompt: “Generate a text box summarising the roles of 

governments and institutions in supporting indigenous publishing.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “government support indigenous publishing Africa 

OER summary.” 

• Figure 3.3 Structure of the African book trade 

• AI-generated using prompt: “Generate a diagram showing the flow of books from 

production to distribution to retail in Africa.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “African book trade structure diagram OER.” 

• Box 3.3 Challenges facing the African book trade 

• AI-generated using prompt: “Generate a text box listing challenges facing the 

African book trade such as piracy and poor infrastructure.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “African book trade challenges piracy OER 

summary.” 

• Table 3.1 Opportunities for growth in the African book trade 

• AI-generated using prompt: “Generate a table listing opportunities for growth in 

the African book trade such as regional cooperation and digital platforms.” 
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• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “African book trade opportunities growth OER 

table.” 

• Plate 3.3 Digital technologies in African publishing 

• AI-generated using prompt: “Generate an image showing an African student 

reading an e-book on a tablet alongside printed books.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “digital publishing Africa e-book tablet OER 

image.” 

• Figure 3.4 Globalisation and the African book trade 

• AI-generated using prompt: “Generate a diagram showing African publishing 

connected to global markets through digital and physical networks.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “globalisation African book trade OER diagram.” 

• Box 3.4 Strategies for sustaining indigenous publishing 

• AI-generated using prompt: “Generate a text box summarising strategies for 

sustaining indigenous publishing in Africa.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “sustainability strategies indigenous publishing 

Africa OER summary.” 

Notes on Attribution 

• All illustrations were created using Microsoft Copilot Image Gen, with prompts provided 

in the instructional content. 

• Suggested OER search strings are included to support sourcing of open educational 

resources for alternative or supplementary visuals. 

• References listed above provide scholarly support for the concepts and examples 

presented in Series 3. 
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Introduction 

Books are more than just printed pages; they are carriers of identity, culture, and knowledge. 

In Africa, publishing has not only been about producing texts but also about preserving 

indigenous traditions, promoting local languages, and sustaining the book trade as a vital part 

of education and national development. Understanding indigenous publishing and the 

African book trade helps us appreciate how local voices have been nurtured and how they 

continue to shape the continent’s literary and cultural landscape. 

The aim of this Series is to examine the growth and significance of indigenous publishing in 

Africa and to analyse the structures, challenges, and opportunities within the African book 

trade. It intends to equip you with the knowledge needed to evaluate how publishing supports 

cultural identity and how the book trade functions within both local and global contexts. 

We shall commence this Series by exploring indigenous publishing traditions, beginning with 

oral storytelling, early writing systems, and the transition from oral to print culture. Next, we 

will consider the growth of indigenous publishing in Africa, focusing on local authors, 

publishing in indigenous languages, and institutional support. Following that, we will 

examine the African book trade, looking at its structure, challenges, and opportunities for 

regional cooperation. Finally, we will wrap up by discussing contemporary issues and future 

directions, including the impact of digital technologies, globalisation, and strategies for 

sustaining indigenous publishing in the years ahead. 

Series 3: Indigenous Publishing and the African Book Trade 

Upon completing this Series, you should be able to: 

• SLO 3.1 define oral traditions and explain their role as precursors to indigenous 

publishing, 

• SLO 3.2 describe early indigenous writing systems and records in Africa, 

• SLO 3.3 analyse the transition from oral to print culture in African societies, 

• SLO 3.4 explain the emergence of local authors and publishers in Africa, 

• SLO 3.5 discuss the significance of publishing in indigenous languages, 

• SLO 3.6 evaluate the role of governments and institutions in supporting indigenous 

publishing, 

• SLO 3.7 describe the structure of the African book trade, including production, 

distribution, and retail, 

• SLO 3.8 analyse key challenges facing the African book trade such as piracy, 

infrastructure, and affordability, 

• SLO 3.9 assess opportunities for growth and regional cooperation within the African 

book trade, 

• SLO 3.10 explain the impact of digital technologies on indigenous publishing, 

• SLO 3.11 evaluate the effects of globalisation on the African book trade, and 

• SLO 3.12 propose strategies for sustaining indigenous publishing in the future. 
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3.1 Indigenous Publishing Traditions 
Publishing in Africa did not begin with the printing press. Long before written texts were widely 

available, communities relied on oral traditions, indigenous writing systems, and storytelling to 

preserve and transmit knowledge. These traditions laid the foundation for later publishing 

practices and continue to influence the way African societies value and share information today. 

3.1.1 Oral traditions and storytelling as precursors to publishing 

Oral traditions are systems of passing knowledge, beliefs, and stories verbally from one 

generation to another. They include myths, folktales, proverbs, songs, and historical accounts. 

Storytelling served as a form of publishing because it allowed communities to record and 

transmit their collective memory without written texts. Oral traditions also reinforced cultural 

identity and social values. 

Fill in the blank: 

• __________ traditions are systems of passing knowledge and stories verbally from one 

generation to another. 
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3.1.2 Early indigenous writing systems and records 

Indigenous writing systems are locally developed methods of recording language and 

information. Examples include Egyptian hieroglyphics, Ge’ez script in Ethiopia, Nsibidi symbols 

in Nigeria, and Ajami (Arabic script adapted for African languages). These systems allowed 

communities to record laws, trade transactions, religious texts, and cultural practices. 

Fill in the blank: 

• Nsibidi symbols in Nigeria and Ge’ez script in Ethiopia are examples of __________ 

writing systems. 
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3.1.3 Transition from oral to print culture 

The transition from oral to print culture refers to the gradual shift from relying primarily on 

oral traditions to using printed texts for communication and preservation of knowledge. This 

transition was influenced by colonial printing presses, missionary activities, and later, indigenous 

publishing initiatives. While print culture expanded literacy and access to knowledge, oral 

traditions remained important and often complemented written texts. 

Fill in the blank: 

• The transition from oral to __________ culture refers to the shift from spoken traditions 

to printed texts. 
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3.2 Growth Of Indigenous Publishing In Africa 
The growth of indigenous publishing in Africa reflects the continent’s efforts to reclaim its voice 

and identity through literature and educational materials. After centuries of reliance on colonial 

presses, African authors, publishers, and institutions began to establish their own systems of 

publishing, often in indigenous languages, to serve local communities and promote cultural 

pride. 

3.2.1 Emergence of local authors and publishers 

Local authors are writers who produce works rooted in their own cultural, social, and linguistic 

contexts. Their contributions gave rise to indigenous publishers, organisations that focus on 

publishing African literature, textbooks, and scholarly works. This emergence marked a turning 

point in African publishing, as it allowed communities to see their realities reflected in print. 
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Fill in the blank: 

• Local authors produce works rooted in their own __________, social, and linguistic 

contexts. 

3.2.2 Publishing in indigenous languages 

Indigenous languages are native languages spoken by communities within Africa. Publishing in 

these languages ensures that literature and educational materials are accessible to wider 

audiences, especially those who may not be fluent in colonial languages. It also strengthens 

cultural identity and preserves traditions. 

Fill in the blank: 



 

 LA-NET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION STUDENTS 

• Publishing in __________ languages ensures literature is accessible to wider audiences 

and preserves traditions. 

3.2.3 Role of government and institutions in supporting local publishing 

Governments and institutions play a vital role in supporting indigenous publishing. They 

establish national publishing houses, provide funding for textbooks, and encourage local 

authorship. Universities and cultural organisations also contribute by producing scholarly works 

and promoting African literature. This support helps sustain the publishing industry and ensures 

that educational and cultural needs are met. 

Fill in the blank: 
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• Governments support indigenous publishing by establishing __________ publishing 

houses and funding textbooks. 

Pilot questions 3.2 

1. Who are local authors, and why are they important in indigenous publishing? 

2. What is the significance of publishing in indigenous languages? 

3. Identify one benefit of publishing in indigenous languages. 

4. How do governments support indigenous publishing? 

5. Name one institution that contributes to indigenous publishing in Africa. 

3.3 The African Book Trade 
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The African book trade refers to the processes and systems through which books are produced, 

distributed, and sold across the continent. It is both an economic and cultural activity, linking 

authors, publishers, distributors, and readers. Understanding the African book trade helps us 

appreciate the challenges it faces and the opportunities it offers for growth and cooperation. 

3.3.1 Structure of the book trade: production, distribution, and retail 

The structure of the book trade involves three main stages: production, distribution, and retail. 

Production includes writing, editing, and printing. Distribution refers to the movement of 

books from publishers to wholesalers, libraries, and bookshops. Retail is the final stage where 

books are sold directly to readers. Together, these stages ensure that books reach their intended 

audiences. 

Fill in the blank: 

• The three main stages of the book trade are production, __________, and retail. 
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3.3.2 Challenges facing the African book trade 

The African book trade faces several challenges, including piracy, poor infrastructure, and the 

high cost of books. Piracy reduces revenue for publishers and discourages authorship. Poor 

infrastructure, such as inadequate transport and storage facilities, limits distribution. High costs 

make books less affordable, reducing access to knowledge. 

Fill in the blank: 

• One major challenge facing the African book trade is __________, which reduces 

revenue for publishers. 
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3.3.3 Opportunities for growth and regional cooperation 

Despite challenges, there are many opportunities for growth in the African book trade. 

Regional cooperation among publishers and distributors can reduce costs and improve access. 

The rise of digital platforms offers new ways to distribute books widely. Encouraging local 

authorship and publishing in indigenous languages also strengthens the industry and promotes 

cultural identity. 

Fill in the blank: 

• Regional __________ among publishers and distributors can reduce costs and improve 

access. 
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Pilot questions 3.3 

1. What are the three main stages of the book trade? 

2. Identify one challenge facing the African book trade. 

3. How does piracy affect the book trade? 

4. Give one example of an opportunity for growth in the African book trade. 

5. Why is regional cooperation important for the African book trade? 

3.4 Contemporary Issues And Future Directions 
Publishing in Africa, like elsewhere in the world, is undergoing rapid change. New technologies, 

global influences, and evolving reader preferences are reshaping the industry. While challenges 
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remain, these developments also present opportunities for innovation and sustainability in 

indigenous publishing and the African book trade. 

3.4.1 Impact of digital technologies on indigenous publishing 

Digital technologies refer to tools such as e-books, online journals, and digital distribution 

platforms. They reduce printing costs, expand access to literature, and allow local publishers to 

reach audiences beyond their immediate communities. Digital publishing also enables interactive 

formats and supports self-publishing, giving authors more control over their work. 

Fill in the blank: 

• __________ technologies reduce printing costs and expand access to literature through e-

books and online platforms. 
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3.4.2 Globalisation and its effects on the African book trade 

Globalisation in publishing refers to the integration of book markets across countries, enabling 

African works to reach international audiences. It encourages cultural exchange and provides 

opportunities for African authors to gain global recognition. However, globalisation can also 

challenge local publishing industries by increasing competition from multinational publishers. 

Fill in the blank: 

• Globalisation in publishing allows African works to reach __________ audiences and 

encourages cultural exchange. 
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3.4.3 Strategies for sustaining indigenous publishing in the future 

Sustainability strategies are approaches designed to ensure the long-term survival and growth 

of indigenous publishing. These include promoting local authorship, investing in digital 

platforms, encouraging regional cooperation, and supporting publishing in indigenous languages. 

Such strategies strengthen cultural identity while making publishing economically viable. 

Fill in the blank: 

• Sustainability strategies for indigenous publishing include promoting local authorship 

and investing in __________ platforms. 
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Pilot questions 3.4 

1. What are digital technologies, and how do they impact indigenous publishing? 

2. How does globalisation affect the African book trade? 

3. Identify one positive and one negative effect of globalisation on African publishing. 

4. What are sustainability strategies in publishing? 

5. Give two examples of strategies that can sustain indigenous publishing in the future. 

Series Summary 

This Series has explored the significance of indigenous publishing and the African book trade, 

highlighting how local traditions, languages, and institutions have shaped the continent’s 

publishing landscape. Its purpose was to help you appreciate the historical foundations of 
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African publishing, understand the structures of the book trade, and evaluate contemporary 

challenges and opportunities that influence its future. 

We began with indigenous publishing traditions, focusing on oral storytelling, early writing 

systems, and the transition to print culture. Then we examined the growth of indigenous 

publishing, considering the emergence of local authors, publishing in indigenous languages, and 

government support. Following that, we analysed the African book trade, looking at its structure, 

challenges, and opportunities for regional cooperation. Finally, we discussed contemporary 

issues such as digital technologies, globalisation, and strategies for sustaining indigenous 

publishing. By completing this Series, you should now be able to define oral traditions and 

indigenous writing systems (SLO 3.1, SLO 3.2), analyse the transition to print culture (SLO 3.3), 

explain the role of local authors and languages (SLO 3.4, SLO 3.5), evaluate institutional support 

(SLO 3.6), describe the structure of the book trade (SLO 3.7), assess its challenges and 

opportunities (SLO 3.8, SLO 3.9), and propose strategies for sustaining indigenous publishing in 

the future (SLO 3.10–SLO 3.12). 

Glossary of Terms 

Digital technologies Tools such as e-books, online journals, and digital platforms that reduce 

printing costs, expand access to literature, and allow publishers to reach wider audiences. 

Globalisation The integration of publishing markets across countries, enabling African works to 

reach international audiences while also increasing competition from multinational publishers. 

Indigenous languages Native languages spoken by communities within Africa, often used in 

publishing to preserve traditions, strengthen cultural identity, and make literature more 

accessible. 

Indigenous publishing Publishing activities led by local authors and publishers in Africa, 

focusing on works that reflect African realities, traditions, and languages. 

Indigenous writing systems Locally developed methods of recording language and information, 

such as Nsibidi symbols in Nigeria or Ge’ez script in Ethiopia. 

Local authors Writers who produce works rooted in their own cultural, social, and linguistic 

contexts, contributing to the growth of indigenous publishing. 

National publishing houses Publishing organisations established by African governments after 

independence to promote local authorship, indigenous languages, and educational materials. 

Oral traditions Systems of passing knowledge, beliefs, and stories verbally from one generation 

to another, including myths, folktales, proverbs, and songs. 

Piracy The unauthorised copying and distribution of books, which reduces revenue for 

publishers and discourages authorship. 

Retail The stage of the book trade where books are sold directly to readers through bookshops, 

fairs, or online platforms. 

Structure of the book trade The organised process of producing, distributing, and retailing 

books to ensure they reach their intended audiences. 
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Sustainability strategies Approaches designed to ensure the long-term survival and growth of 

indigenous publishing, such as promoting local authorship, investing in digital platforms, and 

encouraging regional cooperation. 

Transition from oral to print culture The gradual shift from relying primarily on oral 

traditions to using printed texts for communication and preservation of knowledge. 

Objective Questions 

1. Oral traditions are systems of passing knowledge and stories __________ from one 

generation to another. (Linked to SLO 3.1) 

2. Nsibidi symbols in Nigeria and Ge’ez script in Ethiopia are examples of __________ 

writing systems. (Linked to SLO 3.2) 

3. The gradual shift from oral traditions to printed texts is known as the transition from oral 

to __________ culture. (Linked to SLO 3.3) 

4. Publishing in __________ languages strengthens cultural identity and makes literature 

more accessible. (Linked to SLO 3.5) 

5. One major challenge facing the African book trade is __________, which reduces 

revenue for publishers. (Linked to SLO 3.8) 

Short-Answer Questions 

6. Define oral traditions and explain why they are considered precursors to publishing. 

(Linked to SLO 3.1) 

7. Describe one indigenous writing system used in Africa. (Linked to SLO 3.2) 

8. Explain the significance of local authors in indigenous publishing. (Linked to SLO 3.4) 

9. Identify one benefit of publishing in indigenous languages. (Linked to SLO 3.5) 

10. How do governments and institutions support indigenous publishing? (Linked to SLO 3.6) 

11. What are the three main stages of the African book trade? (Linked to SLO 3.7) 

12. Give one example of an opportunity for growth in the African book trade. (Linked to SLO 

3.9) 

13. What is one impact of digital technologies on indigenous publishing? (Linked to SLO 

3.10) 

Long-Answer Questions 

14. Analyse the transition from oral to print culture in African societies. (Linked to SLO 3.3) 

15. Evaluate the challenges facing the African book trade and suggest possible solutions. 

(Linked to SLO 3.8, SLO 3.9) 

16. Discuss the effects of globalisation on the African book trade. (Linked to SLO 3.11) 
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17. Propose strategies for sustaining indigenous publishing in the future. (Linked to SLO 

3.12) 

Answers to Concept Check Questions 3 

Objective Questions 

1. Verbally 

2. Indigenous 

3. Print 

4. Indigenous 

5. Piracy 

Short-Answer Questions 

6. Oral traditions are verbal systems of passing knowledge, beliefs, and stories across 

generations. They are precursors to publishing because they preserved collective memory before 

written texts. 

7. Nsibidi in Nigeria used symbols to record laws and customs; Ge’ez in Ethiopia was used 

for religious and scholarly texts. 

8. Local authors are important because they reflect African realities in print and promote 

cultural identity. 

9. Publishing in indigenous languages makes literature accessible to wider audiences and 

preserves traditions. 

10. Governments support publishing by establishing national publishing houses, funding 

textbooks, and encouraging local authorship. 

11. Production, distribution, and retail. 

12. Regional cooperation among publishers and distributors, or the rise of digital platforms. 

13. Digital technologies reduce costs, expand access, and allow self-publishing. 

Long-Answer Questions 

14. Basic response: The transition from oral to print culture involved moving from spoken 

traditions to printed texts, influenced by colonial presses and missionary activities. Value-added 

response: Beyond this, the transition created literacy opportunities, preserved oral traditions in 

written form, and allowed African societies to blend oral and print cultures for richer 

communication. 

15. Basic response: Challenges include piracy, poor infrastructure, and high costs. Solutions 

include stronger copyright laws and better distribution systems. Value-added response: 

Outstanding learners may add that regional cooperation, digital publishing, and investment in 

local authorship can further strengthen the book trade and reduce reliance on imported texts. 
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16. Basic response: Globalisation allows African works to reach international audiences but 

increases competition from multinational publishers. Value-added response: It also creates 

opportunities for cultural exchange, global recognition of African authors, and partnerships, 

while requiring strategies to protect local industries. 

17. Basic response: Strategies include promoting local authorship, investing in digital 

platforms, and publishing in indigenous languages. Value-added response: Learners may add 

that sustainable funding models, regional publishing networks, and policies supporting cultural 

identity are essential for long-term growth. 

Answers to Pilot Questions 3 

Part 3.1 Indigenous publishing traditions 

• Oral traditions are systems of passing knowledge, beliefs, and stories verbally across 

generations, considered precursors to publishing because they preserved collective 

memory before written texts. 

• Nsibidi symbols in Nigeria and Ge’ez script in Ethiopia. 

• Laws, trade transactions, religious texts, and cultural practices. 

• It means the gradual shift from spoken traditions to printed texts. 

• They remain important because they preserve cultural identity and complement written 

texts. 

Part 3.2 Growth of indigenous publishing in Africa 

• Local authors are writers who reflect African realities in print, making them central to 

indigenous publishing. 

• It ensures accessibility, strengthens cultural identity, and preserves traditions. 

• Accessibility to wider audiences. 

• By establishing national publishing houses, funding textbooks, and encouraging local 

authorship. 

• Universities and cultural organisations. 

Part 3.3 The African book trade 

• Production, distribution, and retail. 

• Piracy. 

• It reduces revenue for publishers and discourages authorship. 

• Regional cooperation among publishers and distributors, or digital platforms. 

• It reduces costs and improves access. 

Part 3.4 Contemporary issues and future directions 
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• Digital technologies such as e-books and online platforms reduce costs and expand 

access. 

• It allows African works to reach international audiences and encourages cultural 

exchange. 

• Positive: global recognition of African authors. Negative: increased competition from 

multinational publishers. 

• Approaches designed to ensure long-term survival and growth of indigenous publishing. 

• Promoting local authorship and investing in digital platforms. 

References and Attributions 3 
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Illustrations 

• Plate 3.1 Oral storytelling in African communities 

• AI-generated using prompt: “Generate an image of an African elder telling stories 

to children around a fire in a village setting.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “African oral storytelling tradition OER image.” 

• Figure 3.1 Examples of indigenous writing systems in Africa 

• AI-generated using prompt: “Generate a diagram showing examples of African 

indigenous writing systems including Nsibidi and Ge’ez.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “African indigenous writing systems Nsibidi Ge’ez 

OER diagram.” 

• Box 3.1 Transition from oral to print culture 

• AI-generated using prompt: “Generate a text box summarising the transition from 

oral traditions to print culture in Africa.” 

• Tool/platform: Microsoft Copilot Image Gen. 
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• Suggested OER search string: “oral to print culture Africa transition OER 

summary.” 

• Plate 3.2 Emergence of local authors and publishers 

• AI-generated using prompt: “Generate an image showing African authors 

presenting books at a local publishing fair.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “African local authors publishers OER image.” 

• Figure 3.2 Benefits of publishing in indigenous languages 

• AI-generated using prompt: “Generate a diagram showing the benefits of 

publishing in indigenous languages, including accessibility and cultural pride.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “publishing indigenous languages Africa benefits 

OER diagram.” 

• Box 3.2 Government and institutional support for indigenous publishing 

• AI-generated using prompt: “Generate a text box summarising the roles of 

governments and institutions in supporting indigenous publishing.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “government support indigenous publishing Africa 

OER summary.” 

• Figure 3.3 Structure of the African book trade 

• AI-generated using prompt: “Generate a diagram showing the flow of books from 

production to distribution to retail in Africa.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “African book trade structure diagram OER.” 

• Box 3.3 Challenges facing the African book trade 

• AI-generated using prompt: “Generate a text box listing challenges facing the 

African book trade such as piracy and poor infrastructure.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “African book trade challenges piracy OER 

summary.” 

• Table 3.1 Opportunities for growth in the African book trade 

• AI-generated using prompt: “Generate a table listing opportunities for growth in 

the African book trade such as regional cooperation and digital platforms.” 
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• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “African book trade opportunities growth OER 

table.” 

• Plate 3.3 Digital technologies in African publishing 

• AI-generated using prompt: “Generate an image showing an African student 

reading an e-book on a tablet alongside printed books.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “digital publishing Africa e-book tablet OER 

image.” 

• Figure 3.4 Globalisation and the African book trade 

• AI-generated using prompt: “Generate a diagram showing African publishing 

connected to global markets through digital and physical networks.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “globalisation African book trade OER diagram.” 

• Box 3.4 Strategies for sustaining indigenous publishing 

• AI-generated using prompt: “Generate a text box summarising strategies for 

sustaining indigenous publishing in Africa.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “sustainability strategies indigenous publishing 

Africa OER summary.” 

Notes on Attribution 

• All illustrations were created using Microsoft Copilot Image Gen, with prompts provided 

in the instructional content. 

• Suggested OER search strings are included to support sourcing of open educational 

resources for alternative or supplementary visuals. 

• References listed above provide scholarly support for the concepts and examples 

presented in Series 3. 
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•  Course code: LIS 417 

•  Course title: Publishing, Book Production and Book Trade 

•  Course credit load: 2 Units C: LH 30 

•  Series list: 

• Series 1: History of Printing and Publishing 

• Series 2: Categories of Books and Types of Publishers 

• Series 3: Indigenous Publishing and the Book Trade 

• Series 4: Manuscript Development, Editing, and Promotion 

• Series 5: Intellectual Property, Modern Technologies, and Publishing Challenges in 

Africa 

Series 5  

Proposed Outline for Series 5 

• Part 5.1 Principles of publishing management 

• 5.1.1 Functions of management in publishing 

• 5.1.2 Organisational structures in publishing houses 

• 5.1.3 Leadership and decision-making in publishing 

• Part 5.2 Financial aspects of publishing 

• 5.2.1 Cost structures in book production 

• 5.2.2 Pricing strategies for books 

• 5.2.3 Revenue streams in publishing 

• Part 5.3 Marketing and economic sustainability 

• 5.3.1 Market analysis and forecasting 

• 5.3.2 Economic challenges in publishing 

• 5.3.3 Strategies for sustainable growth 

• Part 5.4 Case studies in publishing management and economics 

• 5.4.1 African publishing enterprises 

• 5.4.2 International publishing models 

• 5.4.3 Lessons for future publishing practices 

Introduction 
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Publishing is not only a cultural activity but also a business enterprise that requires 

effective management and sound economic planning. In the last Series, we examined the 

workflow of publishing and book production. This Series builds on that by focusing on 

how publishing organisations are managed and how financial decisions shape their 

success. 

The aim of this Series is to equip you with knowledge of management principles and 

economic strategies in publishing, enabling you to evaluate organisational practices, 

financial models, and sustainability approaches within the industry. 

We shall commence this Series by exploring the principles of publishing management, 

including functions of management, organisational structures, and leadership. Next, we 

will move on to financial aspects, examining cost structures, pricing strategies, and 

revenue streams. Following that, we will consider marketing and economic sustainability, 

focusing on market analysis, challenges, and strategies for growth. Finally, we will 

conclude with case studies, comparing African and international publishing enterprises 

and drawing lessons for future practices. 

Series Learning Outcomes 
Series 5: Management and Economics of Publishing 

Upon completing this Series, you should be able to: 

• SLO 5.1 describe the key functions of management within publishing organisations, 

• SLO 5.2 explain different organisational structures used in publishing houses, 

• SLO 5.3 analyse the role of leadership and decision-making in publishing management, 

• SLO 5.4 identify the main cost structures involved in book production, 

• SLO 5.5 evaluate pricing strategies applied to books in different markets, 

• SLO 5.6 outline the major revenue streams available to publishing enterprises, 

• SLO 5.7 apply market analysis techniques to assess publishing opportunities, 

• SLO 5.8 discuss economic challenges commonly faced by publishing organisations, 

• SLO 5.9 propose strategies for achieving sustainable growth in publishing, 

• SLO 5.10 compare African publishing enterprises with international publishing models, 

and 

• SLO 5.11 draw lessons from case studies to inform future publishing practices. 

5.1 Principles Of Publishing Management 
Publishing management involves applying organisational and managerial principles to ensure 

that publishing houses operate effectively. It covers planning, organising, leading, and 

controlling activities that transform creative ideas into marketable books. In this Part, we will 

explore the functions of management, organisational structures, and the role of leadership and 

decision-making in publishing. 

5.1.1 Functions of management in publishing 
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Management functions are the core activities that guide organisations towards achieving their 

goals. In publishing, these include: 

• Planning: setting objectives and deciding how to achieve them. 

• Organising: arranging resources and tasks to meet publishing goals. 

• Leading: motivating and guiding staff to work effectively. 

• Controlling: monitoring performance and making adjustments to ensure quality and 

efficiency. 

Fill in the blank: 

• The management function that involves setting objectives and deciding how to achieve 

them is called __________. 
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5.1.2 Organisational structures in publishing houses 
Organisational structure refers to the way responsibilities and authority are arranged within a 

publishing house. Common structures include: 

• Functional structure, where departments are divided by tasks such as editorial, 

production, and marketing. 

• Divisional structure, where units are organised by product lines or markets. 

• Matrix structure, which combines functional and divisional approaches to encourage 

collaboration. 

Fill in the blank: 
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• A publishing house organised by departments such as editorial, production, and 

marketing uses a __________ structure. 

5.1.3 Leadership and decision-making in publishing 
Leadership is the ability to inspire and guide individuals towards achieving organisational goals. 

In publishing, effective leadership ensures creativity is balanced with business needs. Decision-

making involves selecting the best course of action among alternatives, such as choosing which 

manuscripts to publish or setting pricing strategies. Strong leadership and sound decisions are 

vital for sustaining competitiveness and innovation. 

Fill in the blank: 

• The ability to inspire and guide individuals towards achieving organisational goals is 

called __________. 
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Pilot questions 5.1 

1. List the four functions of management in publishing. 

2. What does organising involve in the context of publishing management? 

3. Name three types of organisational structures in publishing houses. 

4. Which organisational structure combines functional and divisional approaches? 

5. Define leadership in publishing. 

6. Why is decision-making important in publishing management? 

5.2 Financial Aspects Of Publishing 
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Publishing is both a cultural and commercial enterprise, and financial management plays a 

central role in its sustainability. Understanding costs, pricing, and revenue streams helps 

publishers make informed decisions that balance creativity with profitability. In this Part, we will 

examine cost structures, pricing strategies, and revenue sources in publishing. 

5.2.1 Cost structures in book production 
Cost structures refer to the breakdown of expenses involved in producing a book. These 

typically include: 

• Fixed costs, such as salaries, rent, and equipment. 

• Variable costs, such as paper, ink, and printing. 

• Indirect costs, such as marketing and distribution. 

Fill in the blank: 

• Expenses like paper, ink, and printing are examples of __________ costs. 
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5.2.2 Pricing strategies for books 
Pricing strategies are methods publishers use to set book prices. Common strategies include: 

• Cost-based pricing, where the price is determined by production costs plus a profit 

margin. 

• Market-based pricing, where the price reflects what readers are willing to pay. 

• Value-based pricing, where the price is set according to the perceived value of the book. 

Fill in the blank: 

• Setting book prices according to production costs plus a profit margin is called 

__________ pricing. 
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5.2.3 Revenue streams in publishing 
Revenue streams are the sources of income for publishing houses. These may include: 

• Book sales, both print and digital. 

• Licensing and rights sales, such as translations or adaptations. 

• Subsidiary products, including audiobooks or merchandise. 

• Institutional sales, such as bulk purchases by schools or libraries. 

Fill in the blank: 

• Translations and adaptations are examples of revenue from __________ and rights sales. 
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[

 

Pilot questions 5.2 

1. What are fixed, variable, and indirect costs in book production? 

2. Define cost-based pricing. 

3. Name three pricing strategies used in publishing. 

4. Give two examples of revenue streams in publishing. 

5. Why are licensing and rights sales important for publishers? 

5.3 Marketing And Economic Sustainability 



 

 LA-NET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION STUDENTS 

Marketing and sustainability are vital for ensuring that publishing enterprises remain competitive 

and resilient. While marketing helps books reach their intended audiences, economic 

sustainability ensures that publishing houses can continue operating effectively in the long term. 

In this Part, we will explore market analysis, economic challenges, and strategies for sustainable 

growth. 

5.3.1 Market analysis and forecasting 
Market analysis is the process of studying readers, competitors, and trends to understand 

demand for books. It involves identifying target audiences, assessing competitors’ strengths and 

weaknesses, and evaluating market size. Forecasting refers to predicting future demand and 

sales based on current data and trends. Together, these tools help publishers make informed 

decisions about which books to publish and how to market them. 

Fill in the blank: 

• Predicting future demand and sales based on current data and trends is called 

__________. 

5.3.2 Economic challenges in publishing 
Publishing faces several economic challenges that affect profitability and sustainability. These 

include: 

• High production costs, which make books expensive and limit access. 

• Piracy, which reduces revenue by distributing unauthorised copies. 

• Market competition, where multinational publishers dominate local markets. 

• Changing consumer behaviour, with readers shifting towards digital formats. 

Fill in the blank: 
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• The unauthorised distribution of books that reduces publisher revenue is known as 

__________. 

5.3.3 Strategies for sustainable growth 
Sustainable growth strategies are approaches that enable publishing houses to thrive over time. 

These may include: 

• Diversification, such as offering digital formats alongside print. 

• Collaboration, through partnerships with local and international organisations. 

• Innovation, by adopting new technologies like e-books and online platforms. 

• Efficiency, by reducing waste and streamlining production processes. 
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Fill in the blank: 

• Offering digital formats alongside print is an example of __________ in publishing. 

Pilot questions 5.3 

1. Define market analysis and forecasting in publishing. 

2. Why is forecasting important for publishers? 

3. Identify two economic challenges faced by publishing houses. 

4. What is piracy in the context of publishing? 

5. Suggest two strategies for sustainable growth in publishing. 
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5.4 Case Studies In Publishing Management And Economics 
Case studies provide practical insights into how publishing organisations operate in different 

contexts. By examining African and international examples, we can identify strengths, 

challenges, and lessons that inform future practices. In this Part, we will explore African 

publishing enterprises, international publishing models, and the lessons they offer for sustainable 

management and economic success. 

5.4.1 African publishing enterprises 
African publishing enterprises often face unique challenges such as limited infrastructure, high 

production costs, and competition from imported books. However, they also demonstrate 

resilience through innovations like community publishing, partnerships with educational 

institutions, and the use of digital platforms to reach wider audiences. 

Fill in the blank: 

• African publishing enterprises often partner with __________ institutions to strengthen 

their reach and relevance. 
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5.4.2 International publishing models 
International publishing models are characterised by strong infrastructure, advanced 

technologies, and global distribution networks. Large multinational publishers often dominate 

markets, but independent publishers also thrive by focusing on niche audiences and innovative 

formats. These models highlight the importance of scale, efficiency, and adaptability in 

publishing. 

Fill in the blank: 

• Independent publishers often succeed by focusing on __________ audiences and 

innovative formats. 
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5.4.3 Lessons for future publishing practices 
Lessons from both African and international contexts show that sustainability requires balancing 

creativity with economic viability. African enterprises highlight the importance of community 

engagement and local relevance, while international models emphasise efficiency, innovation, 

and global reach. Together, they suggest that future publishing practices must integrate cultural 

identity with economic strategies. 

Fill in the blank: 

• Future publishing practices must integrate cultural identity with __________ strategies. 
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Pilot questions 5.4 

1. What challenges do African publishing enterprises face? 

2. How do African publishers demonstrate resilience? 

3. What characterises international publishing models? 

4. How do independent publishers succeed in global markets? 

5. What lessons can be drawn from African and international publishing for future 

practices? 

Series Summary 
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This Series has examined the management and economics of publishing, highlighting how 

organisational principles and financial strategies sustain the industry. Its purpose was to show 

you how publishing houses are structured, how they make decisions, and how economic 

considerations shape their operations. 

We began with the principles of publishing management, looking at the functions of 

management, organisational structures, and the importance of leadership and decision-making. 

Then we explored financial aspects, including cost structures, pricing strategies, and revenue 

streams. Following that, we considered marketing and economic sustainability, focusing on 

market analysis, challenges such as piracy and competition, and strategies for sustainable 

growth. Finally, we reviewed case studies of African and international publishing enterprises, 

drawing lessons for future practices. By completing this Series, you should now be able to 

describe management functions and organisational structures (SLO 5.1–5.2), analyse leadership 

and decision-making (SLO 5.3), evaluate financial models (SLO 5.4–5.6), apply market analysis 

and propose sustainability strategies (SLO 5.7–5.9), and compare publishing models to draw 

lessons for future practices (SLO 5.10–5.11). 

Glossary of Terms 

Binding The process of assembling pages into a book, using methods such as saddle stitching, 

perfect binding, or case binding. 

Copy-editing The stage of editing that checks grammar, spelling, punctuation, and style 

consistency in a manuscript. 

Cost structures The breakdown of expenses involved in producing a book, including fixed, 

variable, and indirect costs. 

Developmental editing The stage of editing that focuses on the overall structure, organisation, 

and content of a manuscript. 

Distribution channels The pathways through which books reach readers, such as bookshops, 

libraries, and online platforms. 

Editorial processes The steps involved in reviewing and refining manuscripts, including 

submission, evaluation, and editing. 

Forecasting Predicting future demand and sales based on current data and market trends. 

Leadership The ability to inspire and guide individuals towards achieving organisational goals. 

Licensing and rights sales Revenue earned from allowing books to be translated, adapted, or 

republished in other formats or markets. 

Manuscript submission The process by which authors present their work to publishers for 

consideration. 

Market analysis Studying readers, competitors, and trends to understand demand for books. 

Organisational structure The way responsibilities and authority are arranged within a 

publishing house, such as functional, divisional, or matrix structures. 

Piracy The unauthorised copying and distribution of books, which reduces publisher revenue. 
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Planning The management function that involves setting objectives and deciding how to achieve 

them. 

Pricing strategies Methods used to set book prices, including cost-based, market-based, and 

value-based approaches. 

Proofreading The final stage of editing, where typographical errors and formatting issues are 

corrected before printing. 

Publicity Unpaid media coverage or attention that a book receives, such as reviews, interviews, 

or news features. 

Publishing standards Agreed guidelines and practices that ensure books are accurate, 

consistent, and professionally produced. 

Revenue streams Sources of income for publishing houses, such as book sales, licensing, 

subsidiary products, and institutional sales. 

Sustainable practices Methods that reduce environmental impact and ensure long-term viability 

of publishing, such as using recycled paper or adopting digital formats. 

Typography The style and appearance of printed text in a book. 

 

Concept Check Questions 5 

Objective Questions 

1. The management function that involves setting objectives and deciding how to achieve 

them is called __________. (Linked to SLO 5.1) 

2. A publishing house organised by departments such as editorial, production, and 

marketing uses a __________ structure. (Linked to SLO 5.2) 

3. The ability to inspire and guide individuals towards achieving organisational goals is 

called __________. (Linked to SLO 5.3) 

4. Expenses like paper, ink, and printing are examples of __________ costs. (Linked to SLO 

5.4) 

5. Setting book prices according to production costs plus a profit margin is called 

__________ pricing. (Linked to SLO 5.5) 

6. Translations and adaptations are examples of revenue from __________ and rights sales. 

(Linked to SLO 5.6) 

7. Predicting future demand and sales based on current data and trends is called 

__________. (Linked to SLO 5.7) 

8. The unauthorised distribution of books that reduces publisher revenue is known as 

__________. (Linked to SLO 5.8) 

9. Offering digital formats alongside print is an example of __________ in publishing. 

(Linked to SLO 5.9) 
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10. Independent publishers often succeed by focusing on __________ audiences and 

innovative formats. (Linked to SLO 5.10) 

Short-Answer Questions 

11. List the four functions of management in publishing. (Linked to SLO 5.1) 

12. What does organising involve in publishing management? (Linked to SLO 5.1) 

13. Name three types of organisational structures in publishing houses. (Linked to SLO 5.2) 

14. Explain why leadership is important in publishing. (Linked to SLO 5.3) 

15. Differentiate between fixed and variable costs in book production. (Linked to SLO 5.4) 

16. Define cost-based pricing. (Linked to SLO 5.5) 

17. Identify two examples of revenue streams in publishing. (Linked to SLO 5.6) 

18. Why is forecasting important for publishers? (Linked to SLO 5.7) 

19. Give two examples of economic challenges in publishing. (Linked to SLO 5.8) 

20. Suggest two strategies for sustainable growth in publishing. (Linked to SLO 5.9) 

21. What characterises international publishing models? (Linked to SLO 5.10) 

22. What lessons can African and international publishing enterprises offer for future 

practices? (Linked to SLO 5.11) 

Long-Answer Questions 

23. Analyse the functions of management in publishing and explain how they contribute to 

organisational success. (Linked to SLO 5.1) 

24. Evaluate the advantages and disadvantages of functional, divisional, and matrix 

organisational structures in publishing. (Linked to SLO 5.2) 

25. Discuss the importance of leadership and decision-making in balancing creativity and 

business needs in publishing. (Linked to SLO 5.3) 

26. Compare cost-based, market-based, and value-based pricing strategies, and explain their 

relevance in different publishing contexts. (Linked to SLO 5.5) 

27. Assess the role of market analysis and forecasting in guiding publishing decisions. 

(Linked to SLO 5.7) 

28. Propose strategies that address economic challenges such as piracy, high costs, and 

competition, while ensuring sustainability. (Linked to SLO 5.8–5.9) 

29. Using case studies, compare African publishing enterprises with international publishing 

models and suggest lessons for future practices. (Linked to SLO 5.10–5.11) 

Answers to Concept Check Questions 5 

Objective Questions 
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1. Planning 

2. Functional 

3. Leadership 

4. Variable 

5. Cost-based 

6. Licensing 

7. Forecasting 

8. Piracy 

9. Diversification 

10. Niche 

Short-Answer Questions 

11. Planning, organising, leading, and controlling. 

12. Organising involves arranging resources and tasks to meet publishing goals. 

13. Functional, divisional, and matrix structures. 

14. Leadership inspires and guides staff, ensuring creativity is balanced with business needs. 

15. Fixed costs remain constant (e.g., rent), while variable costs change with production (e.g., 

paper). 

16. Cost-based pricing sets prices according to production costs plus a profit margin. 

17. Book sales and licensing rights. 

18. Forecasting helps predict demand and sales, guiding publishing decisions. 

19. High production costs and piracy. 

20. Diversification and innovation. 

21. Strong infrastructure, advanced technologies, and global distribution networks. 

22. African enterprises emphasise local relevance and resilience, while international models 

highlight efficiency and scale. 

Long-Answer Questions 

23. Basic response: Management functions include planning, organising, leading, and 

controlling, each ensuring organisational success. Value-added response: Learners may add that 

these functions collectively align creative and financial goals, ensuring efficiency and 

competitiveness. 

24. Basic response: Functional structures provide clarity, divisional structures focus on 

products, and matrix structures encourage collaboration. Value-added response: Learners may 
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add that functional structures risk silos, divisional structures may duplicate resources, and matrix 

structures can be complex but foster innovation. 

25. Basic response: Leadership and decision-making ensure balance between creativity and 

business needs. Value-added response: Learners may add that strong leadership builds trust, 

motivates staff, and supports innovation while sound decisions sustain profitability. 

26. Basic response: Cost-based pricing covers costs plus profit, market-based reflects 

demand, and value-based reflects perceived worth. Value-added response: Learners may add that 

cost-based suits stable markets, market-based adapts to competition, and value-based works for 

premium or niche books. 

27. Basic response: Market analysis studies demand and competitors, while forecasting 

predicts future sales. Value-added response: Learners may add that these tools reduce risk, guide 

investment, and support long-term planning. 

28. Basic response: Strategies include diversification, innovation, and efficiency. Value-

added response: Learners may add that collaboration, fair labour practices, and eco-friendly 

technologies further strengthen sustainability. 

29. Basic response: African enterprises highlight resilience and local relevance, while 

international models emphasise scale and efficiency. Value-added response: Learners may add 

that combining community engagement with global innovation offers a balanced path for future 

publishing. 

Answers to Pilot Questions 5 

Part 5.1 Principles of publishing management 

• Planning, organising, leading, and controlling. 

• Organising involves arranging resources and tasks to meet publishing goals. 

• Functional, divisional, and matrix structures. 

• Matrix structure. 

• Leadership is the ability to inspire and guide individuals towards achieving organisational 

goals. 

• Decision-making is important because it ensures sound choices about manuscripts, 

pricing, and organisational direction. 

Part 5.2 Financial aspects of publishing 

• Fixed costs (e.g., rent, salaries), variable costs (e.g., paper, ink, printing), and indirect 

costs (e.g., marketing, distribution). 

• Cost-based pricing is setting book prices according to production costs plus a profit 

margin. 

• Cost-based, market-based, and value-based pricing. 

• Book sales and licensing rights. 
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• Licensing and rights sales are important because they generate income from translations, 

adaptations, and other uses of content. 

Part 5.3 Marketing and economic sustainability 

• Market analysis is studying readers, competitors, and trends, while forecasting is 

predicting future demand and sales. 

• Forecasting is important because it helps publishers anticipate demand and plan 

production and marketing. 

• High production costs and piracy. 

• Piracy is the unauthorised distribution of books that reduces publisher revenue. 

• Diversification and innovation. 

Part 5.4 Case studies in publishing management and economics 

• Challenges include limited infrastructure, high production costs, and competition from 

imported books. 

• African publishers demonstrate resilience through community publishing, partnerships 

with educational institutions, and digital platforms. 

• International publishing models are characterised by strong infrastructure, advanced 

technologies, and global distribution networks. 

• Independent publishers succeed by focusing on niche audiences and innovative formats. 

• Lessons include integrating cultural identity with economic strategies, balancing 

creativity with efficiency, and combining local relevance with global innovation. 

References and Attributions 5 

General References 

• Altbach, P. G., & Hoshino, A. (2015). International publishing: Globalisation and its 

impact. Springer. 

• Thompson, J. B. (2012). Merchants of culture: The publishing business in the twenty-first 

century. Polity Press. 

• UNESCO. (2017). Publishing and book development in Africa. Paris: UNESCO 

Publishing. 

• Gorman, G. E., & Clayton, P. (2005). Qualitative research for the information 

professional. Facet Publishing. 

Illustrations 

• Figure 5.1 Functions of management in publishing 

• AI-generated using prompt: “Generate a diagram showing the four functions of 

management in publishing: planning, organising, leading, controlling.” 
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• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “functions of management publishing planning 

organising leading controlling OER diagram.” 

• Table 5.1 Types of organisational structures in publishing 

• AI-generated using prompt: “Generate a table comparing functional, divisional, 

and matrix organisational structures in publishing with pros and cons.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “publishing organisational structures functional 

divisional matrix OER table.” 

• Box 5.1 Leadership and decision-making in publishing 

• AI-generated using prompt: “Generate a text box summarising the importance of 

leadership and decision-making in publishing.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “leadership decision-making publishing OER 

summary.” 

• Table 5.2 Cost structures in book production 

• AI-generated using prompt: “Generate a table showing fixed, variable, and 

indirect costs in book production with examples.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “publishing cost structures fixed variable indirect 

OER table.” 

• Figure 5.2 Pricing strategies for books 

• AI-generated using prompt: “Generate a diagram showing pricing strategies for 

books including cost-based, market-based, and value-based.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “book pricing strategies cost market value OER 

diagram.” 

• Box 5.2 Revenue streams in publishing 

• AI-generated using prompt: “Generate a text box listing revenue streams in 

publishing such as book sales and licensing.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “publishing revenue streams book sales licensing 

OER summary.” 

• Figure 5.3 Market analysis and forecasting in publishing 
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• AI-generated using prompt: “Generate a diagram showing the steps of market 

analysis and forecasting in publishing.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “market analysis forecasting publishing OER 

diagram.” 

• Box 5.3 Economic challenges in publishing 

• AI-generated using prompt: “Generate a text box listing economic challenges in 

publishing such as high costs and piracy.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “economic challenges publishing costs piracy 

competition OER summary.” 

• Table 5.3 Strategies for sustainable growth in publishing 

• AI-generated using prompt: “Generate a table listing strategies for sustainable 

growth in publishing such as diversification and innovation.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “sustainable growth strategies publishing 

diversification innovation OER table.” 

• Plate 5.1 African publishing enterprises 

• AI-generated using prompt: “Generate an image showing an African publishing 

fair with local authors and educational institutions.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “African publishing enterprises local authors 

educational institutions OER image.” 

• Figure 5.4 International publishing models 

• AI-generated using prompt: “Generate a diagram comparing multinational and 

independent publishing models in terms of scale and focus.” 

• Tool/platform: Microsoft Copilot Image Gen. 

• Suggested OER search string: “international publishing models multinational 

independent OER diagram.” 

• Box 5.4 Lessons for future publishing practices 

• AI-generated using prompt: “Generate a text box summarising lessons from 

African and international publishing models for future practices.” 

• Tool/platform: Microsoft Copilot Image Gen. 
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• Suggested OER search string: “lessons publishing practices African international 

OER summary.” 

Notes on Attribution 

• All illustrations were created using Microsoft Copilot Image Gen, with prompts provided 

in the instructional content. 

• Suggested OER search strings are included to support sourcing of open educational 

resources for alternative or supplementary visuals. 

• References listed above provide scholarly support for the concepts and examples 

presented in Series 5. 

 


