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SERIES 1: Foundations of Social Research Methods

Series outline

e Part 1.1: Nature and Purpose of Social Research
e 1.1.1: Meaning and scope of social research
e 1.1.2: Objectives and significance of studying human societies
e 1.1.3: Role of research in knowledge generation
o Part 1.2: Forms and Strategies of Research
e 1.2.1: Descriptive and non-descriptive approaches
e 1.2.2: Historical research strategies
e 1.2.3: Comparative overview of research designs
e Part 1.3: Types of Research Methods
e 1.3.1: Quantitative methods: survey, comparative study, quasi-experiment
e 1.3.2: Qualitative methods: focus group, in-depth interview, ethnography, case
study
e 1.3.3: Advantages and disadvantages of methods
o Part 1.4: Evaluating and Justifying Research Choices
e 1.4.1: Strengths and weaknesses of different methods
e 1.4:2: Criteria for selecting appropriate methods
e 1.4.3: Justification for combining methods
e Part 1.5: Ethics and Integrity in Social Research
e ( 1.5.1: Importance of integrity in data collection
e ' 1.5.2: Adherence to ethics in research practice
o 1.5.3: Objectivity in design, data processing, and interpretation

Introduction

Social research provides the foundation for understanding how human beings live, interact, and
organise themselves in diverse societies. Without systematic inquiry, our knowledge of social
life would remain fragmented and speculative. This Series introduces you to the essential
principles and strategies of social research, preparing you to appreciate both the breadth and
depth of methods available for studying human behaviour and social structures.

-
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The aim of this Series is to equip you with a clear grasp of the fundamental concepts, designs,
and approaches in social research, while also guiding you to evaluate their strengths, weaknesses,
and ethical implications.

We shall commence this Series by examining the nature and purpose of social research,
highlighting its meaning, scope, and role in knowledge generation. Next, we will explore the
forms and strategies of research, including descriptive, non-descriptive, and historical
approaches. Subsequently, we will study the different types of research methods, distinguishing
between quantitative and qualitative techniques and considering their advantages and
disadvantages. Following that, we will evaluate and justify research choices by analysing the
strengths and weaknesses of methods and the criteria for selecting them. Finally, we will wrap up
by focusing on ethics and integrity in social research, emphasising the importance of objectivity,
adherence to ethical standards, and credibility in the entire research process.

Series Learning Outcomes
Upon completing this Series, you should be able to:

e SLO 1.1 define the meaning and scope of social research,

o SLO 1.2 explain the objectives and'significance of studying human societies through
research,

e SLO 1.3 describe the role of social research in generating knowledge,

o SLO 1.4 distinguish between descriptive, non-descriptive, and historical research
strategies,

e SLO 1.5 analyse the comparative strengths and weaknesses of different research designs,

e SLO 1.6 identify and explain key quantitative methods such as survey, comparative
study, and quasi-experiment,

e SLO 1.7 identify and explain key qualitative methods such as focus group discussion, in-
depth interview, ethnography, and case study,

e SLO 1.8 evaluate the advantages and disadvantages of both quantitative and qualitative
methods,

e SLO 1.9 assess the criteria for selecting appropriate research methods and justify their
use in different contexts, and

o SLO 1.10 apply principles of integrity, ethics, and objectivity in the design, data
collection, processing, and interpretation of social research.

1.1 Nature And Purpose Of Social Research
1.1.1 Meaning and scope of social research

-
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Social research refers to the systematic study of human behaviour, social structures, and
interactions within societies. It involves collecting, analysing, and interpreting data to generate
knowledge about how people live, organise themselves, and respond to various social conditions.
The scope of social research is broad, covering areas such as family life, education, politics,
religion, economics, and cultural practices. By applying structured methods, researchers aim to
move beyond personal opinions or assumptions to produce credible and scientific insights.

Fill in the blank: Social research is the systematic study of behaviour, social structures,
and interactions.

Diagram showing the scope of social research across different domains (family, education,
politics, economy, culture). Caption. Figure 1.1 Scope of social research

1.1.2 Objectives and significance of studying human societies

The objectives of social research include describing social phenomena, explaining relationships
between variables, predicting future trends, and evaluating social policies. These objectives help
scholars and policymakers to make informed decisions. The significance lies in its ability to
provide evidence-based knowledge that can improve social conditions, reduce inequalities, and
promote development. For example, surveys on education can reveal disparities in access, while
ethnographic studies can highlight cultural practices that shape community life.

Fill in the blank: One major objective of social research is to social phenomena and
explain relationships between variables.

Box 1.1 Objectives of social research

1.1.3 Role of research in knowledge generation

The role of research is to transform observations into structured knowledge. By applying
rigorous methods, researchers ensure that findings are reliable, valid, and applicable to wider
contexts. Social research contributes to theory building, policy formulation, and practical
interventions. It also challenges existing assumptions, offering new perspectives on social issues.
Without researchy knowledge would remain anecdotal and fragmented.

Fill in the blank: The role of social research is to transform into structured knowledge.

Image of a researcher conducting interviews in a community setting. Caption: Plate 1.1
Fieldwork as a source of knowledge generation

Pilot guestions 1.1
1.. Which term refers to the systematic study of human behaviour and social structures?

2. 'What is one major objective of social research?

3. Why is social research significant for policymakers?

4. What is the role of social research in knowledge generation?

5. Fill in the blank: Social research ensures that findingsare  and valid.

-
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1.2 Forms And Strategies Of Research

1.2.1 Descriptive and non-descriptive approaches

Descriptive research is a method that aims to present an accurate picture of a phenomenon by
observing and recording details without manipulating variables. It focuses on describing
characteristics such as behaviours, attitudes, or social conditions. In contrast, non-descriptive
research seeks to go beyond description by testing relationships, exploring causes, or predicting
outcomes. While descriptive studies provide a snapshot of reality, non-descriptive approaches
allow researchers to probe deeper into why and how social phenomena occur.

Fill in the blank: research aims to present an accurate picture of aphenomenon without
manipulating variables.

Diagram comparing descriptive and non-descriptive research approaches. Caption: Figure 1.2
Comparison of descriptive and non-descriptive research

1.2.2 Historical research strategies

Historical research involves the study of past events, records, and documents to understand
social phenomena in their historical context. It relies on sources such as archives, official
records, newspapers, and oral histories: The strength of historical research lies in its ability to
trace developments over time and explain how past events shape present realities. However, its
weakness is the potential bias or incompleteness of historical records.

Fill in the blank: Historical research relies on sources such as , official records,
newspapers, and oral histories.

Image of a researcher examining archival documents. Caption: Plate 1.2 Archival research as a
historical strategy

1.2.3 Comparative overview of research designs

Research designs provide the framework for conducting studies. Common designs include
descriptive studies, which focus on observing and recording phenomena, experimental studies,
which involve manipulating variables to test cause-and-effect relationships, and cross-sectional
designs, which study groups at a single point in time. Each design has strengths and weaknesses,
and.the choice depends on the research problem. For example, descriptive studies are useful for
exploring new areas, while experimental studies are better suited for testing hypotheses.

Fill in the blank: studies involve manipulating variables to test cause-and-effect
relationships.

Caption: Table 1.1 Strengths and weaknesses of research designs

Pilot questions 1.2
1. Which type of research focuses on presenting an accurate picture of a phenomenon
without manipulation?

-
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2. What is one major weakness of historical research?

3. Which research design is best suited for testing cause-and-effect relationships?

4. Fill in the blank: Cross-sectional designs study groups at a single  in time.
5. Why might descriptive studies be useful in exploring new areas of research?

1.3 Types Of Research Methods

1.3.1 Quantitative methods: survey, comparative study, quasi-experiment

Quantitative research methods are approaches that rely on numerical data and statistical
analysis to study social phenomena. A survey is a structured method of collecting information
from a large group of people using questionnaires or interviews. A comparative study examines
similarities and differences between groups, societies, or time periods. A quasi-experiment
involves testing cause-and-effect relationships without full experimental control, often used
when random assignment is not possible. These methods are valued for their ability to produce
measurable results and generalisable findings.

Fill in the blank: A is a structured method of collecting information from a large group
of people using questionnaires or interviews.

Diagram showing three branches of quantitative methods: survey, comparative study, quasi-
experiment. Caption: Figure 1.3 Quantitative research methods

1.3.2 Qualitative methods: focus group, in-depth interview, ethnography, case study
Qualitative research methods focus on gathering non-numerical data to explore meanings,
experiences, and social processes. A focus group discussion involves guided conversations with
a small group to explore collective views. An in-depth interview is a one-on-one conversation
designed to uncover detailed personal perspectives. Ethnography is the immersive study of
people in their natural settings, often involving long-term observation. A case study examines a
single unit such as‘an individual, group, or institution in detail. These methods are useful for
capturing rich insights that numbersalone cannot provide.

Fill in the blank: 1s theimmersive study of people in their natural settings, often
involving long-term observation.

Image of a researcher participating in community life as part of ethnographic study. Caption:
Plate 1.3 Ethnography as a qualitative method

1.3.3 Advantages and disadvantages of methods

Each research method has its advantages and disadvantages. Quantitative methods are
advantageous because they allow for statistical analysis, generalisation, and replication.
However, they may overlook the depth of human experiences. Qualitative methods provide rich,
detailed insights into social life, but they can be time-consuming and less generalisable. The
choice of method depends on the research problem, resources, and the type of data required.

Fill in the blank: Quantitative methods are advantageous because they allow for analysis,
generalisation, and replication.

-
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Caption: Table 1.2 Advantages and disadvantages of research methods

Pilot questions 1.3
1. Which quantitative method involves testing cause-and-effect relationships without full
experimental control?

2. What is the main purpose of a focus group discussion?

3. Fill in the blank: A case study examines a single such as an individual, group, or
institution in detail.

4. What is one advantage of quantitative methods?

5. What is one disadvantage of qualitative methods?

1.4 Evaluating And Justifying Research Choices

1.4.1 Strengths and weaknesses of different methods

Every research method has its strengths and weaknesses, which must be carefully considered
before use. Quantitative methods, such as surveys and experiments, are strong in producing
measurable, generalisable data and allow for statistical testing. However, they may fail to capture
the depth of human experiences. Qualitative methods, such as ethnography and case studies,
provide rich insights into social life and context, but they can be time-consuming and less
generalisable. Recognising these strengths and weaknesses helps researchers to avoid
misinterpretation and ensures that findings are credible.

Fill in the blank: Quantitative methods are strong in producing data and allow for
statistical testing.

Caption: Table 1.3 Strengths and weaknesses of research methods

1.4.2 Criteria for_selecting.appropriate methods

The choice of research method depends on several criteria, including the nature of the research
problem, the type of data required, available resources, and the intended audience for the
findings. For example, if the aim is to measure the prevalence of a social issue, a survey may be
most appropriate. If the goal is to explore lived experiences, qualitative methods such as
interviews or ethnography may be better suited. Researchers must also consider ethical
implications and feasibility when selecting methods.

Fill in the blank: The choice of research method depends on the nature of the problem,
type of data, resources, and audience.

Caption: Box 1.2 Criteria for selecting research methods

1.4.3 Justification for combining methods
Sometimes, researchers use a mixed-methods approach, which combines quantitative and
qualitative techniques. This is justified when a single method cannot adequately address the

-
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research problem. For instance, surveys may provide broad statistical trends, while interviews
can add depth and context. Combining methods allows for triangulation, which increases the
credibility of findings by cross-verifying results from different sources. However, mixed-
methods research requires careful planning to ensure coherence and avoid contradictions.

Fill in the blank: Combining methods allows for , which increases the credibility of
findings.

Diagram showing integration of quantitative and qualitative methods into a mixed-methods
approach. Caption: Figure 1.4 Mixed-methods approach in social research

Pilot questions 1.4
1. What is one strength of quantitative methods?

2. What is one weakness of qualitative methods?

3. Fill in the blank: The choice of research method depends on the nature of the
problem.

4. Why might a researcher justify using a mixed-methods approach?

5. What does triangulation achieve in social research?

1.5 Ethics And Integrity In Social Research

1.5.1 Importance of integrity in data collection

Integrity in social research refers to the commitment to honesty, accuracy, and transparency
throughout the research process. When collecting data, researchers must ensure that information
is recorded faithfully without fabrication or distortion. Integrity also requires that participants are
treated with respect and that their contributions are represented fairly. Without integrity, findings
lose credibility and cannot be considered scientific.

Fill in the blank: Integrity in social research refers to the commitment to , accuracy, and
transparency.

Diagram showing the pillars of integrity in data collection: honesty, accuracy, transparency,
respect. Caption: Figure 1.5 Pillars of integrity in social research

1:5.2 Adherence to ethics in research practice

Ethies in social research are principles that guide researchers to act responsibly and protect
participants. Key ethical considerations include obtaining informed consent, ensuring
confidentiality, avoiding harm, and respecting cultural values. Ethical adherence ensures that
research does not exploit individuals or communities. For example, when conducting interviews,
participants must be informed about the purpose of the study and their right to withdraw at any
time.

Fill in the blank: One key ethical principle in social research is obtaining consent from
participants.

-
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Caption: Box 1.3 Ethical principles in social research

1.5.3 Objectivity in design, data processing, and interpretation

Objectivity means approaching research without personal bias, ensuring that findings are based
on evidence rather than opinion. In the design stage, objectivity requires clear and neutral
framing of research questions. During data processing, researchers must avoid manipulating
results to fit expectations. In interpretation, conclusions should reflect the data rather than
preconceived ideas. Objectivity strengthens the credibility of research and ensures that outcomes
are accepted as scientific.

Fill in the blank: Objectivity in social research ensures that findings are based on rather
than opinion.

Image of a researcher analysing data with charts and graphs, symbolising objectivity. Caption:
Plate 1.4 Objectivity in data analysis

Pilot questions 1.5
1. What does integrity in social research mean?

2. Fill in the blank: One key ethical principle‘in social research is obtaining consent.
3. Why is confidentiality important in research practice?
4. What does objectivity require during the interpretation of data?

5. How does integrity contribute to the credibility of research findings?

Series summary

This Series has introduced you to the foundations of social research, emphasising its purpose and
relevance in studying human societies. We began by exploring the nature and scope of social
research, followed by an examination of descriptive, non-descriptive, and historical strategies.
We then considered the different types of research methods, distinguishing between quantitative
and qualitative approaches and assessing their advantages and disadvantages. Moving further, we
evaluated the strengths and weaknesses of methods, discussed criteria for selecting appropriate
approaches, and justified the use of mixed-methods. Finally, we concluded with the importance
of integrity, ethics, and objectivity in ensuring credible and scientific outcomes.

By working through these Parts, you should now be able to define the meaning and scope of
social research, explain its objectives and role in knowledge generation, distinguish between
different strategies and designs, identify and explain both quantitative and qualitative methods,
evaluate their strengths and weaknesses, assess criteria for method selection, justify combining
approaches, and apply principles of integrity, ethics, and objectivity. In doing so, you have
achieved the Series Learning Outcomes (SLOs 1.1 to 1.10), equipping you with a strong
foundation for engaging with more advanced aspects of social research in subsequent Series.

-
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Glossary of terms

e Case study: A detailed investigation of a single unit such as an individual, group, or
institution, used to gain in-depth understanding of social phenomena.

e Comparative study: A method that examines similarities and differences between
groups, societies, or time periods to identify patterns and variations.

o Cross-sectional design: A research design that studies groups at a single point in time,
providing a snapshot of social conditions.

o Descriptive research: A method that aims to present an accurate picture of a
phenomenon by observing and recording details without manipulating variables.

o Ethics: Principles that guide researchers to act responsibly, protect participants, and
ensure practices such as informed consent, confidentiality, and avoidance of harm.

o Ethnography: The immersive study of people in their natural settings, often involving
long-term observation and participation in community life.

e Focus group discussion: A guided conversation with a.small group of participants to
explore collective views and shared experiences.

o Historical research: The study of past events, records, and documents to understand
social phenomena in their historical context.

o In-depth interview: A one-on-one conversation designed to uncover detailed personal
perspectives and experiences.

o Integrity: Commitment to‘honesty, accuracy, and transparency in all stages of research,
ensuring findings are credible and scientific.

e Mixed-methods approach: A strategy that combines quantitative and qualitative
techniques.to address research problems more comprehensively.

e Objectivity: The practice of approaching research without personal bias, ensuring
findings-are based on evidence rather than opinion.

e Qualitative research methods: Approaches that gather non-numerical data to explore
meanings, experiences, and social processes.

¢ Quantitative research methods: Approaches that rely on numerical data and statistical
analysis to study social phenomena.

o Quasi-experiment: A method that tests cause-and-effect relationships without full
experimental control, often used when random assignment is not possible.

e Survey: A structured method of collecting information from a large group of people
using questionnaires or interviews.

o Triangulation: The process of cross-verifying results from different methods or sources
to increase the credibility of findings.
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Concept check questions 1
Objective questions

1. Which term refers to the systematic study of human behaviour and social structures?
(Linked to SLO 1.1)

2. Descriptive research aims to present an accurate picture of a phenomenon without
variables. (Linked to SLO 1.4)

3. Which quantitative method involves testing cause-and-effect relationships without full
experimental control? (Linked to SLO 1.6)

4. One key ethical principle in social research is obtaining consent. (Linked to SLO
1.10)
5. Objectivity in social research ensures that findings are based on rather than

opinion. (Linked to SLO 1.10)

Short-answer questions

6. Explain one major objective of social research«(Linked to SLO 1.2)

7. What is the main weakness of histotical research? (Linked to SLO 1.5)

8. Identify one advantage of qualitative methods. (Linked to SLO 1.8)

9. State one criterion for selecting an appropriate research method. (Linked to SLO 1.9)

10. Why is integrity important in data cellection? (Linked to SLO 1.10)
Long-answer questions

11. Analyse the differences between quantitative and qualitative research methods,
highlighting their strengths and weaknesses. (Linked to SLOs 1.6, 1.7, 1.8)

12. Evaluate the justification for combining methods in social research, with examples of
when a mixed-methods approach may be most appropriate. (Linked to SLO 1.9)

13. Discuss the role of ethics and objectivity in ensuring credible outcomes in social research.
(Linked to SLO.1.10)

Answers to concept check questions [Series 1]
Objective questions

1.. Social research.

2.  Manipulating.

3. Quasi-experiment.

4. Informed.

5. Evidence.

Short-answer questions

-
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6. One major objective is to describe social phenomena, providing a clear account of
behaviours or conditions.

7. Historical research may rely on incomplete or biased records, limiting accuracy.
8. Qualitative methods provide rich insights into meanings and experiences.

9. The nature of the research problem is a key criterion.

10. Integrity ensures that data is recorded honestly and findings remain credible.

Long-answer questions

11. Basic response: Quantitative methods rely on numerical data and statistical analysis,
offering generalisable results but lacking depth. Qualitative methods focus on meanings-and
experiences, providing rich insights but being less generalisable. Value-added response:
Quantitative methods are strong in hypothesis testing and replication, while qualitative methods
excel in exploring context and lived experiences. Combining both allows researchers to balance
breadth and depth, depending on the research problem.

12. Basic response: Combining methods is justified when one approach alone cannot address
the research problem. For example, surveys may provide broad trends, while interviews add
depth. Value-added response: Mixed-methods approaches enhance credibility through
triangulation, allowing researchers to cross-verify findings. They are particularly useful in policy
research, where both statistical evidence and contextual insights are needed.

13. Basic response: Ethics and objectivity ensure that participants are protected and findings
are unbiased. Without them, research outcomes lose credibility. Value-added response: Ethics
safeguard participants through informed consent, confidentiality, and avoidance of harm, while
objectivity ensures neutrality in design, analysis; and interpretation. Together, they uphold
scientific standards and public trust in social research.

Answers to pilot questions [Series 1]
Pilot questions 1.1
1. Social research
2. To describe
3. To transform observations
4. Archival research
5. Credible and scientific
Pilot questions 1.2
1. Descriptive research
2. Potential bias or incompleteness of records
3. Experimental study
P
-
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4. Single point
5. They provide detailed observations
Pilot questions 1.3
1. Quasi-experiment
2. To explore collective views
3. Unit
4. Statistical analysis
5. Less generalisable
Pilot questions 1.4
1. Producing measurable data
2. Less generalisable
3. Research
4. To address complex problems more fully
5. Cross-verification of findings
Pilot questions 1.5
1. Commitment to honesty, accuracy, and transparency
2. Informed
3. It protects participants’ privacy
4. Evidence-based conclusions

5. It ensures findings are credible

References and attributions [Series 1]
Course content references
e SOC 301+ Methods for Social Research (course document provided).

e  Concepts and definitions of social research methods, strategies, and ethics were adapted
directly from the attached course outline.

e Course code: SOC 301
-
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e Course title: Methods for Social Research

e Course credit load: 4

SERIES 2: Research Designs: Descriptive,
Experimental, and Historical Approaches

Series outline

o Part 2.1 Descriptive research design
e 2.1.1 Meaning and features of descriptive studies
e 2.1.2 Strengths and weaknesses of descriptivedesign
e 2.1.3 Contexts where descriptive design is most useful
o Part 2.2 Experimental research design
e 2.2.1 Meaning and features of experimental studies
e 2.2.2 Strengths and weaknesses of experimental design
e 2.2.3 Applications of experimental design in social research
o Part 2.3 Cross-sectional design and survey method
e 2.3.1 Meaning and features of cross-sectional studies
e 2.3.2 Strengths and weaknesses of cross-sectional design
e 2.3.3 Role of surveys in cross-sectional research
o Part 2.4 Historical research design
e 2.4.1 Meaning.and features of historical research
e 2.4.2 Strengths and weaknesses of historical design
e 2.4.3 Selection of historical design based on research problem
o Part 2.5 Selecting appropriate designs
e 2.5.1 Criteria for choosing between descriptive, experimental, cross-sectional, and
historical designs
o | 2.5.2 Justification for design choice in different contexts

Introduction

In the last Series, we explored the foundations of social research, focusing on its meaning, scope,
methods, and ethical considerations. Building on that knowledge, this Series turns to the specific
designs that guide how research is structured and carried out. Research designs are crucial
because they provide the framework that determines how data is collected, analysed, and
interpreted, ensuring that findings are both credible and relevant.

The aim of this Series is to equip you with the ability to define, explain, and evaluate the main
research designs used in social research, and to apply criteria for selecting the most appropriate
design for different research problems.

-
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We shall commence this Series by examining descriptive research design, considering its
meaning, features, and contexts of use. Next, we will explore experimental research design,
highlighting its strengths, weaknesses, and applications. Subsequently, we will study cross-
sectional design and the survey method, focusing on their role in providing snapshots of social
conditions. Following that, we will move on to historical research design, analysing its features
and the challenges of working with past records. Finally, we will wrap up by discussing how to
select appropriate designs, considering criteria and justifications for choosing between
descriptive, experimental, cross-sectional, and historical approaches.

Series Learning Outcomes
Upon completing this Series, you should be able to:

e SLO 2.1 define the meaning and features of descriptive research design,

e SLO 2.2 analyse the strengths and weaknesses of descriptive design,

e SLO 2.3 explain the meaning and features of experimental research design,
e SLO 2.4 evaluate the strengths and weaknesses of experimental design,

e SLO 2.5 describe the meaning and features of cross-sectional design and the survey
method,

e SLO 2.6 assess the strengths and weaknesses of cross-sectional design,

e SLO 2.7 explain the role of surveys in cross-sectional research,

e SLO 2.8 define the meaning and features of historical research design,

e SLO 2.9 evaluate the strengths and weaknesses of historical research design,

e SLO 2.10 apply criteria for selecting appropriate research designs based on the research
problem, and

e SLO 2.11justify the choice of design in different social research contexts.

2.1 Déscriptive Resedrch Design

2.1.1 Meaning and features of descriptive studies

Descriptive research design refers to a systematic approach that aims to present an accurate
picture of'a phenomenon by observing and recording details without manipulating variables. Its
main feature is that it focuses on describing characteristics such as behaviours, attitudes, or social
conditions. Unlike experimental designs, descriptive studies do not test cause-and-effect
relationships but instead provide a clear account of what exists. This makes them particularly
useful for exploring new areas where little prior knowledge is available.

Fill in the blank: Descriptive research design aims to present an accurate picture of a
phenomenon without variables.

-
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Exploring Features & Process

Box 1.283: Descriptive Research Design @

1. OBSERVATION

* Direct/Indrect
* Participant/Non-Partcpant
Systsmatic Data Collection

DESCRIPTIVE
RESEARCH
DESIGN

3. DESCRIPTION 2. RECORDING

* Rich Detail
 Patterns & Trends
Contetualization

* Field Notes
* Audio/Visual Documentation
Surveys & Interviews

Overall Impact: This diagram illustate the core featires of descriptich design, emphcaizing its focus on
focus on systemitativg, and describing phoncomna without manpulation. It provides fundadational
understanding characteristics and oc real-world settings, serving the basis of further exploration or
hypothsis generation.

OER Diagram Created: Monday, February 9,2026 at 11:54:46 AM WAT

Diagram showing descriptive research design as observation and recording of social phenomena.
Caption: Figure 2.1 Features of descriptive research design

2.1.2 Strengths and weaknesses of descriptive design

The strengths of descriptive design include its ability to provide detailed observations, generate
baseline information, and highlight patterns in social behaviour. It is relatively simple to conduct
and often requires fewer resources compared to experimental designs. However, its weaknesses
lie in its inability to establish causality, as it only describes phenomena without explaining why
they occur. Additionally, descriptive studies may be limited by researcher bias or by the
representativeness of the sample.
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Fill in the blank: One weakness of descriptive design is that it cannot establish
relationships.

Box 1.284: Descripive Research Desigts & Weakesses:
Strengths Gethological Calyn

Compartive Methodiogical Approaches

Strengths (=) Weakensses (—)
Research Aspect * Rich Detail & * Artifiucial Settings
* Bias Prone * Ethical Concerns
* Ldimited Patterns * Lenreral Sengablizity
1. Descriptive Research ¢ No Causation * No Causation
* |dentifies Patterns ¢ Observer Bias * No Causation
Foundation for Further * Generaligability Concerns | * Cohort Effects
Research Flexibility

Overall Impact: This table stable sumnarizes the atrade-off of trade-off of
common researchs. While tercvtive sttudies and stodext ito social phenonomas,

netholustes relisionhps and the influenced inkuoritus to influenteds the choicse for
Understanding the adectc thereearch question in research question quistiis in the staill
dessired inssighs.

OER Table Created: Monday, February 9, 2026 at 11:55:32 AM WAT

Caption: Table 2.1 Strengths and weaknesses of descriptive research design

2.1.3 Contexts where descriptive design is most useful

Descriptive design is most useful in contexts where the aim is to provide a snapshot of social
conditions. For example, surveys describing literacy rates, studies documenting cultural
practices, or reports on public health behaviours often rely on descriptive approaches. It is also
valuable in exploratory research, where the goal is to identify issues or trends that may later be
studied using more complex designs.

rp
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Fill in the blank: Descriptive design is most useful when the aim is to provide a of social

conditions.

Box 1.287: Contexts for Descriptive Research Design
When to Use This Approach

1. Exploring New Areas: 2. Detaling Social Phonoema:
* Under-reseached Topics * Market Research (Consumer Behavior)
* Voluntarly
* Pilot Studies for Broader Research * Public Health Studies (Disease
* Documention Emerging Trends (Disease Prevelance)
* EducatinResarch (Curricum Impact)
* Needs Assessments * Antarplorpical Studies (Cultural Practices)

Overall Impact:

This box sumarize outtline key situations where descriite research exclels. By focuing
By fecerpice osseratied oratees observation and documetiand feardps, it provides

foudndational insights into social phonomana, guiing furteration, coplerotors furher
policy developnent, and cleax andading of positive-world contets.

OER Text Box Created: Monday, February 9, 2026 at 11:56:22 AM WAT

Caption: Box 2.1 Contexts for applying descriptive research design

Pilot questions 2.1
1.© What does descriptive research design aim to achieve?

2. Fill in the blank: One weakness of descriptive design is that it cannot establish
relationships.

3. What is one strength of descriptive research design?

In which contexts is descriptive design most useful?
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5. Fill in the blank: Descriptive design is most useful when the aim is to provide a
of social conditions.

2.2 Experimental Research Design

2.2.1 Meaning and features of experimental studies

Experimental research design refers to a structured approach in which variables are
deliberately manipulated to test cause-and-effect relationships. Its main feature is the use of
control and experimental groups, allowing researchers to isolate the impact of one variable while
keeping others constant. This design is often considered the most rigorous because it provides
strong evidence of causality. In social research, experiments may be conducted in controlled
environments such as laboratories or in natural settings where conditions can be managed.

Fill in the blank: Experimental research design deliberately manipulates to test cause-
and-effect relationships.
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Box 1.288: Experimental Research Design

Understanding Causal Relationships

1. CONTROL GROUP 2. EXPERIEMENTAL GROUP
* No Treatment/Intervention « Receives Treatment/Intervention
* Baseline for Cpmparisor] . EXPERIMENTAL « Tests Effect of Variable N
 Randomly Assinged Participants RESEARCH » Randomly Assinged Participants

DESIGN

——3» MANIPULATED VARIABLE
Effect Measured

3. MEASUREMENT & COMPARISON
« Collect Dependent Variable Data
« Statistical Analysis
« Infer Causation

Overall Impact

This diagram illustraties the core components of an experitental design, emphacairing to the use a control
and experimental grousth a manpilate to determine causal relationships, Vabis. This rigrous approach for
establishing and-esffect in researct in research, providing relable insghts for policy and practice.

OER Diagram Created: Monday, February 9, 2026 at 11:57-12 AM WAT

Diagram showing experimental design with control group, experimental group, and manipulated
variable. Caption: Figure 2.2 Features of experimental research design

2.2.2 Strengths and weaknesses of experimental design

The strengths of experimental design include its ability to establish causality, provide replicable
results, and allow precise control over variables. It is particularly effective for testing hypotheses
and developing theories. However, its weaknesses lie in its artificiality, as controlled conditions
may not reflect real-world complexity. Experiments can also be resource-intensive and may raise
ethical concerns, especially when human subjects are involved.

Fill in the blank: One strength of experimental design is its ability to establish
relationships.
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Box 1.284: Descriptive Research Design @

Exploring Features & Process

Box 1.289: Experimental Design: Strengths & Weakesises:
Strengtths Gethological Calyn

Compartive Methodiogical Approaches

Strengths (+) Weakensses (=)
1. Experimental * Rich Detail & * Artifiucial Settings
Research Design * Establishe Cause-Effect I % Ethical Concerns
* Ldtterna Validity | Lenreral Sengablizity

1. Descriptive Research| ¢ No Causation Replicability

* Identifies Patterns * Observer Bias | Ethical Concerns
Foundation for Further * Generaligability Concerns | ¢ Limited Generalibalzlity
Research Flexibility

Overall Impact: This table stable sumnarizes the atrade-off of trade-off of
common researchs, While tercvtive sttudies and stodext ito social phenonomas,

netholustes relisionhps and the influenced inxuonitus to influenteds the choicse for
Understanding the adectc thereearch question in research question qustiis in the staill
dessired inssigfts.

OER Table Created: Monday, February 9, 2026 at 11:57:32 AM WAT

Caption: Table 2.2 Strengths and weaknesses of experimental research design

2.2.3 Applications of experimental design in social research

Experimental design is applied in contexts where researchers aim to test the effectiveness of
interventions or programmes. For example, evaluating the impact of a new teaching method on
student performance, testing the influence of media messages on public attitudes, or assessing
the outcomes of community health initiatives. These applications demonstrate how experiments
can provide evidence to guide policy and practice.

Fill in the blank: Experimental design is often applied to test the effectiveness of or
programmes.

rp
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Box 1.290: Applications of Experimental
Research Design
When to Use This Approach

1. Cause-and-Effect Testing: 2. Theory & Hypohsies Testing:

* Medical Research (Drug Trials) * Psychlogy Experiments

Educational Interveations (Teaching Metch}) ¢ Behavioral Science)

Marketing Campaign Methods) * Social Policy Evaluation (Program Impact)

Marketing Campaigns (Ad Effectiuness) * Agriculltural Science (Crop Yield

Product Development (User Experience) * Engineering & Tech (System Performance)

Overall Impact:
This box enunmates key situations where experimental research excels. By focusing

manipuatles and contrions, provides strong evidecng evidence for causal relationships, enabling
reliable inights for practic ractical and applicatio and tahooatecment acress diverse diverse
fields.

OER Text Box Created: Monday, February 9, 2026 at 11:58:46 AM WAT

Caption: Box 2.2 Applications of experimental research design

Pilot questions 2.2
1. What does experimental research design aim to achieve?

2. Fill in the blank: One strength of experimental design is its ability to establish
relationships.

3. What is one weakness of experimental design?
4. In which contexts is experimental design most commonly applied?

5. Fill in the blank: Experimental design is often applied to test the effectiveness of

Or programmes.
-
D
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2.3 Cross-Sectional Design And Survey Method

2.3.1 Meaning and features of cross-sectional studies

Cross-sectional design refers to a research approach that studies groups at a single point in time,
providing a snapshot of social conditions. Its main feature is that it collects data simultaneously
from different individuals or groups, allowing researchers to compare variations across
categories such as age, gender, or occupation. Unlike longitudinal studies, cross-sectional
designs do not track changes over time but are efficient for identifying patterns and associations.

Fill in the blank: Cross-sectional design provides a of social conditions at a single point
in time.
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Box 1.291: Cross-Sectional Research Design @
A Snapshot in Time

Cross-Sectional ONE POINT IN TIME
Design

Group A: Young Adults Group B: Middle-Aged Adults Group C: Older Adults (56+
(18-35) (36-55)

* Attitudes on Social Media * Career Satisfation ¢ Retirment Preparedhess
¢ Health Behaviors e Financial Literacy e Community Engagement

Overall Impact

This diagram illustrates the cross-sectional research design, which collet data from population groups at single point in
time. This approach allows tt compare charactertisticss and explore relatonships betweren variables acrosss groups,
providing a snasthopt of population charactrisics and prevence of phenomema, without inecautis at that specific
moment.

OER Diagram Created: Monday, February 9, 2026 at 11:53:34 AM WAT

Diagram showing cross-sectional design as a snapshot of different groups at one point in time.
Caption: Figure 2.3 Features of cross-sectional design

2.3.2 Strengths and weaknesses of cross-sectional design

The strengths of cross-sectional design include its efficiency, cost-effectiveness, and ability to
highlight differences between groups. It is particularly useful for surveys and large-scale studies
where time and resources are limited. However, its weaknesses lie in its inability to establish
causality or track changes over time. Since data is collected at one point, it cannot reveal how
variables evolve or interact across different periods.

Fill in the blank: One weakness of cross-sectional design is that it cannot track over time.
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Box 1.282: Descriptive Research Design @

Exploring Features & Process

Box 1.292: Cross-Sastional Design: Strengths & Weakesises:
Strengtths Gethological Calyn

Compartive Methodiogical Approaches

Strengths (+) Weakensses (=)

1. Experimental * Cost-Effective & Fast * No Causation

Research Design * Studies Prevelance * Chort Effects

* Generates Hypooses * Genaphot No Follooue

1. Descriptive Research| ¢ No Causation * Snagshot Only/No Follow-up
* |dentifies Patterns * Observer Bias e Ethical Concerns

Foundation for Further * Generaligability Concerns | * Limited Generalibalzlity

Design Flexibility

Overall Impact: This table stable sumnarizes the atrade-off of trade-off of
common researchs, While tercvtive sttudies and stodext ito social phenonomas,

netholustes relisionhps and the influenced inxuontus to influenteds the choicse for
Understanding the adectc thereearch question in research question quistiis in the staill
dessired inssigHs.

OER Table Created: Monday, February 9, 2026 at 12:00:14 PM WAT

Caption: Table 2.3 Strengths and weaknesses of cross-sectional design

2.3.3 Role of surveys in cross-sectional research

A.survey is a structured method of collecting information from a large group of people using
questionnaires or interviews. In cross-sectional research, surveys play a central role by gathering
data from diverse groups at the same time. They allow researchers to measure prevalence,
attitudes, and behaviours across populations. Surveys are versatile, as they can be conducted
face-to-face, online, or by telephone, making them a practical tool for social research.

Fill in the blank: A survey is a structured method of collecting information from a large group of
people using or interviews.
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Box 1.293: Role a Surveys @

in Cross-Sstional Research
Data Collection at a Single Point in Time

1. Primary Data Collection: 2. Key Contributions

Measure Prevalence

Standarlized Questionuinares
Attitudes & Opinions
Behaviors & Characeristics

Explore Relationships

|dentify Trends
Cost-Effective & Efficient

Demograpic Information

Overall Impact: This box sumarizes how surveys are fundamenal tool in
cross-sstonal research, enabling reeaachers to efficienlly gther data from

large, diverse samples to describe populations and explore associations
variables at a specificuent, providing mocmenton valuable insights for
various fields

OER Text Box Created: Monday, February 9, 2026 at 12:01:02 PM WAT

Caption: Box 2.3 Role of surveys in cross-sectional research

Pilot questions 2.3
1. What does cross-sectional design aim to achieve?

2. Fill in the blank: One weakness of cross-sectional design is that it cannot track
over time.

3. What is one strength of cross-sectional design?
4. What role do surveys play in cross-sectional research?

5. Fill in the blank: A survey is a structured method of collecting information from a large
group of people using or interviews.
)
D
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2.4 Historical Research Design

2.4.1 Meaning and features of historical research

Historical research design refers to the systematic study of past events, records, and documents
to understand social phenomena in their historical context. Its main feature is reliance on sources
such as archives, official records, newspapers, and oral histories. By examining these sources,
researchers can trace developments over time and explain how past events shape present
realities. Historical research is particularly valuable in identifying long-term trends and providing
insights into the evolution of social institutions.

Fill in the blank: Historical research design relies on sources such as archives, official records,
newspapers, and histories.

MET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION STUDENTS



Historical Research: Uncovering the Past through Archives
Created: Monday, February 9, 2026 at 12:01:43 PM WAT

Image of a researcher examining archival documents in a library. Caption: Plate 2.1 Archival
research as a historical design

2.4.2 Strengths and weaknesses of historical design

The strengths of historical design include its ability to provide context, trace developments over
time, and highlight the influence of past events on present conditions. It can also uncover
valuable insights from records that might otherwise be overlooked. However, its weaknesses lie
in the potential bias or incompleteness of historical records, difficulties in verifying accuracy,
and the challenge of interpreting events without imposing modern perspectives.

Fill in the blank: One weakness of historical design is the potential or incompleteness of
records.
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Box 1.284: Descriptive Research Design @

Exploring Features & Process

Box 1.294: Histioical Feaal Design: Strengths & Weakesises
Strengtths Gethological Calyn

Compartive Methodiogical Approaches

Strengths (+) Weakensses (=)

1. Experimental * Cost-Effective & Fast * Source Bias/Reliablity

Research Design * Studies Prevelance * Snapphot No Follooue
* Generates Past Data ¢ Genaphot No Difficult

2. Descriptive Research\ * No Causation * Causation is Difficult

* |dentifies Patterns . Ogserver Bias TLirﬁicaI Concerns
Foundation for Further | * Generaligability Concerns | ¢ Chort Effects Flexibility
Design Flexibility

Overall Impact: This table stable sumnarizes the atrade-off tusing trade-off f
common researchs. While it conptexat iin dights the Tensehte carp renbights and

reseearches is crititaly evaluts of the cidl phonommas, imparted in caholege tas staill
deesired inssights.

OER Table Created: Monday, February 9, 2026 at 12:03:04 PM WAT

Caption: Table 2.4 Strengths and weaknesses of historical research design

2.4.3 Selection of historical design based on research problem

The choice to use historical design depends on the nature of the research problem. It is most
appropriate when the aim is to understand how past events influence current social issues or
when long-term trends need to be analysed. For example, studies on the history of education
policies, the evolution of cultural practices, or the development of political institutions often rely
on historical design. Researchers must carefully select sources, evaluate their reliability, and
justify why historical design is the most suitable approach.

Fill in the blank: Historical design is most appropriate when the aim is to understand how
events influence current social issues.
-
D

MET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION STUDENTS



Box 1.295: Contexts for Historical Research Desi
When to Use This Approach

1. Exploring the Past: 2. Explaning Present Phooramna:
e Understanding Origins & Evolution * Informing Current Debates
* Tracking Social & Cultural Change * Learning from Past Mistakes
* Analyzing Past Policies/Events * |dentifing Long-Term Trends

* Validating Theeries Historically
* Biographies & Genealgies
* |nstitutional Histories e Comparitive Historical Analysis

Overall Impact: This box outines key situations where historical research design is
ivaulable. By examing primary and scources, researchers can resrcrustc cartsrct past

causallity over time, and gain and gain insights the-lorng socieals roving depth and
pepeith and perspective to contempooary issues.

Created: Monday, February 9, 2026 at 12:04:18 PM WAT
OER Text Box

Caption: Box 2.4 Contexts for applying historical research design

Pilot questions 2.4
1. What does historical research design aim to achieve?

2. Fill in the blank: One weakness of historical design is the potential or
incompleteness of records.

3. What is one strength of historical research design?
4. In which contexts is historical design most appropriate?

5. Fill in the blank: Historical design is most appropriate when the aim is to understand how
events influence current social issues.
)
S
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2.5 Selecting Appropriate Designs

2.5.1 Criteria for choosing between descriptive, experimental, cross-sectional, and historical
designs

The choice of a research design depends on several criteria, including the nature of the research
problem, the type of data required, available resources, and the intended audience for the
findings. For example, if the aim is to provide a snapshot of social conditions, a descriptive or
cross-sectional design may be most suitable. If the goal is to establish cause-and-effect
relationships, experimental design is appropriate. Historical design, on the other hand, is best
when the research problem requires understanding past events and their influence on present
realities. Ethical considerations and feasibility also play a crucial role in guiding the choice of
design.

Fill in the blank: The choice of a research design depends on the nature of the problem,
type of data, resources, and audience.
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Box 1.296: Criteria Selecting

Research Designs
Guiding Methodological Choices

1. Key Research Factors: 2. Practical & Ethical Factors:

Research Question & Objectives » Researcher Skills & Experite
Nature of Phonnmoity/Trends) » Data Accessbility & Feasibility

Ethical Considerations (Harm)

Target Population & Sample Size

Available Resources/Tools

Time & Budget Constaints

Overall Impact: This box enunurates essential criteria for selecting
appropiate research designs. By considering these factors, researchers can

align their metoproch with yeur study goals, ensure feasibiity, adre ethol-
ethical concens, and enhance and validity and reliablity of their
findings.

OER Text Box Created: Monday, February 9, 2026 at 12:04:02 PM WAT

Caption: Box 2.5 Criteria for selecting research designs

2.5.2 Justification for design choice in different contexts

Researchers must be able to justify their choice of design by explaining why it is the most
suitable for the research problem. For instance, a descriptive design may be justified when
exploring literacy rates across communities, while an experimental design may be justified when
testing the impact of a new teaching method. Cross-sectional design is often justified when
comparing differences between groups at one point in time, and historical design when analysing
long-term trends. Justification ensures that the design aligns with the objectives of the study and
enhances the credibility of findings.

-
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Fill in the blank: Researchers must justify their choice of design by explaining why it is the most
for the research problem.

Box 1.297: Aligning Research Problems with Designs
Choosing the Apporpiate Methodogigal Approach

1. DESCRIPTIVE DESIGN 2. EXPERIEMENTAL DESIGN

» What are the characteristics? * Does X cause Y?
* How frequent is X? * What is the effect of A on B?
* Prevlence of phomema * Caual relationships

3. CROSS-SECTIONAL DESIGN 4. HISTORICAL DESIGN

* How do groups differ?
* Snapshot at one time?
* Associations (not cause)

» What happened in the past?
* Trends over time

Overall Impact:
This diagram illustrates how research problems must careffully aligned with appropiate design

choices to achieve valid and reliable firlable findings. Selecting the correct methoology is cruciul for
effectively adlressing the research question.

OER Diagram Created: Monday, February 9, 2026 at 12:05:00 PM WAT

Diagram showing alignment of research problems with appropriate designs (descriptive,
experimental, cross-sectional, historical). Caption: Figure 2.5 Aligning research problems with
design choices

Pilot questions 2.5
1. What factors influence the choice of a research design?

2. Fill in the blank: The choice of a research design depends on the nature of the
problem.
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3. Why is justification important when selecting a research design?
4. Give one example of a context where descriptive design may be justified.

5. Fill in the blank: Researchers must justify their choice of design by explaining why it is
the most for the research problem.

Series summary

This Series has focused on the different research designs that guide how social research is
structured and carried out. We began with descriptive research design, examining its meaning,
features, and contexts of use. We then moved on to experimental design,highlighting its
strengths, weaknesses, and applications in testing cause-and-effect relationships. Following that,
we explored cross-sectional design and the survey method, considering their role in providing
snapshots of social conditions. We continued with historical research design, analysing its
reliance on past records and its strengths and limitations. Finally, we concluded by discussing the
criteria for selecting appropriate designs and the importance of justifying choices in different
contexts.

By working through these Parts, you should.now be able to define and analyse descriptive,
experimental, cross-sectional, and historical designs, evaluate their strengths and weaknesses,
explain the role of surveys, apply criteria for selecting designs, and justify design choices in
varied contexts. In doing so, you have achieved the Series Learning Outcomes (SLOs 2.1 to
2.11), equipping you with the ability to make informed decisions about research design and to
apply them effectively in social research practice.

Glossary of terms

e Control group: A group in an experiment that does not receive the treatment or
intervention; used as a baseline for comparison.

o Cross-sectional design: A research approach that studies groups at a single point in time,
providing asnapshot of social conditions.

o Descriptive research design: A systematic approach that aims to present an accurate
picture of a phenomenon by observing and recording details without manipulating
variables:

o Experimental research design: A structured approach in which variables are
deliberately manipulated to test cause-and-effect relationships, often involving control
and experimental groups.

o Historical research design: The systematic study of past events, records, and documents
to understand social phenomena in their historical context.

o Justification of design choice: The explanation provided by a researcher to show why a
particular design is most suitable for addressing the research problem.
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e Research problem: The specific issue, question, or area of interest that guides the choice
of research design and methods.

o Snapshot: A term used to describe the single-point view of social conditions provided by
cross-sectional studies.

e Survey: A structured method of collecting information from a large group of people
using questionnaires or interviews, often central to cross-sectional research.

e Variable manipulation: The deliberate alteration of one or more factors in experimental
research to test their effect on outcomes.

Concept check questions [Series 2]
Objective questions

1. Descriptive research design aims to present an accurate picture of a phenomenon without
variables. (Linked to SLO 2.1)

2. Which design deliberately manipulates variables to test cause-and-effect relationships?

(Linked to SLO 2.3)
3. Cross-sectional design provides a of social conditions at a single point in time.
(Linked to SLO 2.5)
4. One weakness of historical design is the potential or incompleteness of records.
(Linked to SLO 2.9)
5. The choice of a research design depends on the nature of the problem. (Linked to
SLO 2.10)
Short-answer questions
6. State one strength of descriptive research design. (Linked to SLO 2.2)
7. Explain one weakness of experimental research design. (Linked to SLO 2.4)
8. What role'do surveys play in cross-sectional research? (Linked to SLO 2.7)
9. Give one example of a context where historical design may be justified. (Linked to SLO
2.8)

10. Why is justification important when selecting a research design? (Linked to SLO 2.11)
Long-answer questions

1L Analyse the strengths and weaknesses of descriptive research design, providing examples
of when it may be most useful. (Linked to SLOs 2.1, 2.2, 2.3)

12. Evaluate the applications of experimental research design in social research, highlighting
both its advantages and limitations. (Linked to SLOs 2.3, 2.4, 2.6)

13. Discuss the role of surveys in cross-sectional research, explaining how they contribute to
understanding social conditions. (Linked to SLOs 2.5, 2.6, 2.7)

-
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14. Assess the contexts in which historical research design is most appropriate, and explain
how researchers can address its weaknesses. (Linked to SLOs 2.8, 2.9)

15. Apply criteria for selecting appropriate designs and justify choices in different social
research contexts. (Linked to SLOs 2.10, 2.11)

Answers to concept check questions [Series 2]
Objective questions

1. Manipulating.

2. Experimental research design.

3. Snapshot.

4. Bias.

5. Research.

Short-answer questions

6. It provides detailed observations of social phenomena.

7. It may lack real-world applicability due to artificial conditions.

8. Surveys collect structured data from large groups, allowing comparisons across
categories.

9. Studying the evolution of cultural practices.

10. Justification ensures the design aligns with the research problem and enhances credibility.

Long-answer questions

11. Basic response: Descriptive design provides detailed observations and baseline
information but cannot establish causality. It is most useful for surveys or exploratory studies.
Value-added response: Descriptive design is valuable in documenting social patterns, such as
literacy rates or health behaviours. However, researchers must be cautious of bias and limited
representativeness. It is best applied when the aim is to generate initial insights for further
research.

12. Basic response: Experimental design establishes causality and provides replicable results
but may lack real-world applicability. Value-added response: Experimental design is powerful
for testing interventions, such as teaching methods or health programmes. Yet, ethical concerns
and resource demands must be considered. Balancing control with ecological validity is key to
its effective use.

13. Basic response: Surveys in cross-sectional research provide structured data that capture
attitudes and behaviours at one point in time. Value-added response: Surveys allow researchers
to measure prevalence, compare groups, and provide baseline data for policy decisions. Their
versatility in administration makes them central to cross-sectional studies, though they cannot
track changes over time.

-
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14. Basic response: Historical design is appropriate when analysing past events to
understand current issues, such as education policy history. Value-added response: Researchers
can address weaknesses by triangulating sources, critically evaluating reliability, and avoiding
modern bias in interpretation. This strengthens the credibility of historical findings.

15. Basic response: Criteria such as the research problem, type of data, resources, and ethical
considerations guide design selection. Value-added response: For example, descriptive design
may be chosen for documenting social conditions, experimental design for testing intetventions,
cross-sectional design for comparing groups, and historical design for analysing long-term
trends. Justification ensures alignment with objectives and enhances trust in findings.

Answers to pilot questions [Series 2]

Pilot questions 2.1
1. To present an accurate picture of a phenomenon.
2. Causal.
3. Provides detailed observations.
4. In contexts where a snapshot of social conditions is needed.
5. Snapshot.

Pilot questions 2.2
1. To test cause-and-effect relationships.
2. Causal.
3. May lack real-world applicability.
4. In contexts such as evaluating teaching methods or health initiatives.
5. Interventions.

Pilot questions 2.3
1. ~To provide a snapshot of social conditions at a single point in time.
2. Changes.
3. Efficient and cost-effective.
4.  Surveys collect structured data and highlight group differences.
5. Questionnaires.

Pilot questions 2.4
1. To understand social phenomena in their historical context.
2. Bias.

o
-
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3. Provides historical context and traces developments over time.
4. Studies on education policy history or cultural evolution.
5. Past.
Pilot questions 2.5
1. Nature of the research problem, type of data, resources, audience, and ethics.
2. Research.
3. It ensures alignment with objectives and credibility of findings.
4. Documenting literacy rates across communities.

5. Suitable.

References and attributions [Series 2]
Course content references
e SOC 301: Methods for Social Research (course document provided).

e Concepts and definitions of descriptive, experimental, cross-sectional, and historical
research designs were adapted directly from the course outline.

e Course code: SOC 301
e Course title: Methods for Social Research

e Course creditload: 4

SERIES 3: Quantitative and Qualitative Strategies in
Social Inquiry

Series outline

o Part 3.1 Quantitative strategies in social inquiry
e 3.1.1 Meaning and features of quantitative strategies
o 3.1.2 Strengths and weaknesses of quantitative strategies
o 3.1.3 Applications of quantitative strategies in social research

-
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o Part 3.2 Qualitative strategies in social inquiry
e 3.2.1 Meaning and features of qualitative strategies
o 3.2.2 Strengths and weaknesses of qualitative strategies
e 3.2.3 Applications of qualitative strategies in social research
o Part 3.3 Comparative analysis of quantitative and qualitative strategies
o 3.3.1 Key differences between quantitative and qualitative strategies
o 3.3.2 Situations where each strategy is most appropriate
e 3.3.3 Limitations of relying solely on one strategy
o Part 3.4 Integrating quantitative and qualitative strategies (mixed-methods
approach)
e 3.4.1 Meaning and rationale for mixed-methods
e 3.4.2 Strengths and weaknesses of mixed-methods
e 3.4.3 Examples of mixed-methods applications in social tesearch

Introduction

In the last Series, we examined the different research designs, including descriptive,
experimental, cross-sectional, and historical approaches, and considered how to select the most
appropriate design for a given research problem. Building on that foundation, this Series turns to
the strategies that underpin social inquiry. These strategies are essential because they determine
how data is gathered, interpreted, and presented, shaping the credibility and depth of research
outcomes.

The aim of this Series is to equip you with the ability to define, explain, and evaluate both
quantitative and qualitative strategies, compare their strengths and weaknesses, and apply them
appropriately in social research, including through integration in mixed-methods approaches.

We shall commence this Series by exploring quantitative strategies, focusing on their meaning,
features, and applications. Next, we will move on to qualitative strategies, examining their
distinctive features and contexts of use. Following that, we will undertake a comparative analysis
of quantitative and qualitative strategies, highlighting their differences and limitations. Finally,
we will wrap up by considering how both strategies can be integrated through mixed-methods
approaches, discussing their rationale, strengths, and examples of application in social research.

Series Learning Outcomes
Upon completing this Series, you should be able to:

e SLO 3.1 define the meaning and features of quantitative strategies in social inquiry,
e  SLO 3.2 evaluate the strengths and weaknesses of quantitative strategies,

o SLO 3.3 apply quantitative strategies to examples of social research,

e SLO 3.4 define the meaning and features of qualitative strategies in social inquiry,

e SLO 3.5 analyse the strengths and weaknesses of qualitative strategies,
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e SLO 3.6 illustrate applications of qualitative strategies in social research,

e SLO 3.7 compare the key differences between quantitative and qualitative strategies,
e SLO 3.8 assess situations where each strategy is most appropriate,

e SLO 3.9 explain the limitations of relying solely on one strategy,

e SLO 3.10 define the meaning and rationale for mixed-methods approaches,

e SLO 3.11 evaluate the strengths and weaknesses of mixed-methods approaches, and

e SLO 3.12 demonstrate examples of mixed-methods applications in social research.

3.1 Quantitative Strategies in Social Inquiry

3.1.1 Meaning and features of quantitative strategies

Quantitative strategies refer to research approaches that rely on numerical data and statistical
techniques to study social phenomena. Their main feature is the use of measurable variables,
often expressed in numbers, which can be analysed to identify patterns, relationships, or trends.
Quantitative strategies typically employ structured instruments such-as questionnaires, surveys,
or experiments, and they emphasise objectivity, precision, and replicability.

Fill in the blank: Quantitative strategies rely on data and statistical techniques to study
social phenomena.
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Box 1.298: Quantinilative Research Strategy

Exploring Data-Driven Approaches

1. MEASURABLE VARIABLES 2. STRUCTURED INSTRUMENTS

* Numerial Data * Surveys & Questiistiones
: i Focuses on .
* Quantifiable Charactzristics * Experiments

* Operationaization « Predfined Potoolos

QUANTINIATIVE
RESEARCH
STRATEGY

4. LARGE SAMPLE SIZE 3. STATISTICAL ANALYSIS

* Generaligability * Descripiite Statistics
* Represseentants « Inferenizal Statistics
* Statistical Power * Hypothesis Testing

Overall Impact:

This diagram outtline the core components of quantinatie research, emphcizing the use numercal data,
structical methods to test theuies and generaze findgs from a samle to a samle to a population, providing
objectives insights into social phonooma.

OER Diagram Created: Monday, February 9.2026 at 11:03:39 PM WAT

Diagram showing quantitative strategies with measurable variables, structured instruments, and
statistical analysis. Caption: Figure 3.1 Features of quantitative strategies

3.1.2 Strengths and weaknesses of quantitative strategies

The strengths of quantitative strategies include their ability to produce generalisable results,
provide precise measurements, and allow statistical testing of hypotheses. They are particularly
effective for large-scale studies where patterns across populations need to be identified.
However, their weaknesses lie in their limited ability to capture the depth of human experiences,
as they often reduce complex social realities to numbers. Quantitative strategies may also
overlook context and meaning, focusing instead on measurable outcomes.

Fill in the blank: One strength of quantitative strategies is their ability to produce results.
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Box 1.299: Quantinilative Research Strengths & @
Weakesises
Comprative Methodological Approaches

1. Quantinilative Research Strategy = Weakensses (—)
* Rich Detall &

« Establishe Cause-Effect « Artificial Settings

« Ldtterna Validity « Ethical Concerns

* Cost-Effective & Fast * Lenreral Sengablizity
* Studies Prevelance * No Causation

Genaphot No Folloue
* Snasshot Only/No Follow-up

* Generates Hypooses

1. Descriptve Research Replicablity
+ |dentifies Patterns + Oojsserver Bias
« Foundation for Further Design * Ethical Concerns
* Generaligablit Concerns + Limited Generalibalzity Flexibility

Overall Impact: This table stable sumnarizes the atrade-off of trade-off of
common researchs. While tercvtvetdies and stodext ito social phemholustes
reltsiinonhps and the influeneds to influenteds the choicse the choicse for

Understanding the adetc theresearch question qustiis in the staill deesired
inssights.

OER Table Created: Monday, February 9, 2026 at 11:05:14 PM WAT

Caption: Table 3.1 Strengths and weaknesses of quantitative strategies

3.1.3 Applications of quantitative strategies in social research

Quantitative strategies are widely applied in social research where the aim is to measure
prevalence, test relationships, or evaluate interventions. For example, surveys measuring literacy
rates, experiments testing the impact of teaching methods, or statistical analyses of health
behaviours all rely on quantitative approaches. These applications demonstrate how numerical
data can provide evidence for policy-making, programme evaluation, and theory development.

Fill in the blank: Quantitative strategies are widely applied in social research where the aim is to
measure or test relationships.

rp
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Box 1.300: Applications of Quantitative
Strategies in Social Research
When to Use This Approach

1. Measuring & Testing: 2. Exploring Relationships:

e Surveys & Polls (Public Opinion)

« Program Evaluation (Effectiveness) « Correlational Studies (Variable Links)

* Economic Modeling (Trends & Forecasts) « Causal Research (Cause-and-Effect)

 Health Research (Disease Preveance) « Experimental Studies

* Educational Research « Longithional Studies (Changer Time
(Student Outcomes) « Social Network Analysis

(Connections)

Overall Impact:
This box sumarizes key applications of quantiitative research, highlariging its utility in

measurima, testrories, and identfing patterns within social data. By employng numeral data,
statisisicis can generate generate objective, generizale inights crucuiad policy, practice, and a
infornnal for a deeper understading of complex social issues.

OER Text Box Created: Monday, February 9, 2026 at 11:06:17 PM WAT

Caption: Box 3.1 Applications of quantitative strategies in social research

Pilot questions 3.1
1. What do quantitative strategies rely on to study social phenomena?

2. Fill in the blank: One strength of quantitative strategies is their ability to produce
results.

3. What is one weakness of quantitative strategies?
4. Give one example of an application of quantitative strategies in social research.

5. Fill in the blank: Quantitative strategies are widely applied in social research where the
aim is to measure or test relationships.
[
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3.2 Qualitative Strategies in Social Inquiry

3.2.1 Meaning and features of qualitative strategies

Qualitative strategies refer to research approaches that focus on non-numerical data such as
words, images, and observations to explore social phenomena. Their main feature is the
emphasis on depth, meaning, and context rather than measurement. Qualitative strategies often
use methods such as interviews, focus groups, and participant observation, allowing researchers
to capture lived experiences and perspectives. Unlike quantitative approaches, qualitative
strategies are flexible and adaptive, enabling exploration of complex realities.

Fill in the blank: Qualitative strategies focus on non- data such as words, images, and
observations.
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Box 1.301: Qualitilative Research Strategy @

Exploring In-Depth, Interpepite Approaches

1. EMPHASIS ON MEANING

2. EXPLORING CONTEXT
e Social & Cultural Settings

* Interpreting Perspectives
* Understanding Symblism Focuses on
* Subjective Realities

* Historical Backgrounds
* Environmental Factors

QUALITIATIVE
RESEARCH

—>
LI IENCE
VED EXERIENCES STRATEGY

3. LIVED EXPERIENCES T 4. FLEXIBLE INSTRUMENTS

e Individual Stories & Narriates Utilizes * Interviews & Focus Groups
* Personal Perspectives ¢ Observations (Field Notes)
* Phenomollomy ¢ Document Analysis

Overall Impact:

This diagram outline the core compoments of qualitattie research, emphciazize its focus on
understading social phonenmema through iens the lens of individing and context. By
employxt, By employing fimethods, reseachers can delle deeply deeplnhs of lived experiences,
providing nuinaced insights into complex riicx human behaviors and social issues.

OER Diagram Created: Monday, February 9, 2026 at 11:07:45 PM W,

Diagram showing qualitative strategies with emphasis on meaning, context, and lived
experiences. Caption: Figure 3.2 Features of qualitative strategies

3.2.2 Strengths and weaknesses of qualitative strategies

The strengths of qualitative strategies include their ability to capture rich detail, provide insights
into human experiences, and explore phenomena in natural settings. They are particularly useful
for understanding motivations, attitudes, and cultural practices. However, their weaknesses lie in
limited generalisability, potential researcher bias, and challenges in replicating findings. Because
qualitative data is often context-specific, it may not easily apply to wider populations.

Fill in the blank: One weakness of qualitative strategies is their limited to wider
populations.
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Box 1..302: Qualiative Res2arch Strengths & @
Weakesises
Comprative Methodological Approaches

1. Quantinilative Research Strategy  Strengths (+)
*Rich Detall &

* Rich, In-deppth Understanding * Artificial Settings

« Contextual Information « Ethical Concerns

» Explores Nuumes/Meaning * Limreral Sengablizity
* Flexiblity & Adataries * Researhation

Subjective Bias
* Snasshot Only/Nollow-up

* Generates New Thories

1. Descriptve Research Replicablity
« |dentifies Patterns + Oojsserver Bias
* Foundation for Further Design * Ethical Concerns
+ Generaligablit Concerns + Ethical Concerns

* Time-Conusuing
» Suljective Interprtations

Overall Impact: This table stable sumnarizes the atrade-off of trade-off of
common researchs. While tercvtvetdies and stodext ito social phemholustes
reltsiinonhps and the influeneds to influenteds the choicse the choicse for

Understanding the adetc theresearch question qustiis in the staill deesired
inssights.

OER Table Created: Monday, February 9, 2026 at 11:08:08 PM WAT

Caption: Table 3.2 Strengths and weaknesses of qualitative strategies

3.2.3 Applications of qualitative strategies in social research

Qualitative strategies are applied in contexts where the aim is to explore meaning, understand
experiences, or interpret social interactions. For example, ethnographic studies of cultural
practices, interviews exploring personal narratives, or focus groups examining community
attitudes all rely on qualitative approaches. These applications demonstrate how qualitative
strategies provide depth and context that complement numerical data.

Fill in the blank: Qualitative strategies are applied in contexts where the aim is to explore
or interpret social interactions.
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Box 1.303: Applications of Qualittive

Strategies in Social Research
When to Use This Approach

1. Exploring Depth & Meaning: 2. Complex Social Phonomna:

 Understanding Experiences  Sensitive Topics

e Cultural Contexts (Ethnography) * Group Dynamics (Focus Groups)
Individual Perspectives(Case Studies) Organizational Cultures

* Lived Realities * Discourse Analysis

* New Thory Generation e Community Needs

Overall Impact: This box illuminattes key applications of qualitative research,
highliging is exploring complex social issues from ainpth, perspective. By foctsing

prode menth, contextg, on, qualtative strategies strategies, rich, nuunaaced insights
that irvolratsights that inforrading and generate new theoterical frameworks

OER Text Box Created: Monday, February 9, 2026 at 11:10:01 PM WAT

Caption: Box 3.2 Applications of qualitative strategies in social research

Pilot questions 3.2
1. What do qualitative strategies focus on to explore social phenomena?

2. Fill in the blank: One weakness of qualitative strategies is their limited to wider
populations.

3. What is one strength of qualitative strategies?
4. Give one example of an application of qualitative strategies in social research.

5. Fill in the blank: Qualitative strategies are applied in contexts where the aim is to explore
or interpret social interactions.
[
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3.3 Comparative Analysis of Quantitative and Qualitative Strategies

3.3.1 Key differences between quantitative and qualitative strategies

Quantitative and qualitative strategies differ in their focus, methods, and outcomes. Quantitative
strategies emphasise numbers, measurement, and statistical analysis, while qualitative
strategies emphasise meaning, context, and lived experiences. Quantitative approaches often use
structured instruments such as surveys, whereas qualitative approaches rely on flexible methods
like interviews or observations. These differences highlight how each strategy provides unique
insights into social phenomena.

Fill in the blank: Quantitative strategies emphasise numbers and measurement, while qualitative
strategies emphasise and context.
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Box 1.304: Quantinative vs. Qualitive Strategies
Key Methdological Differences

Quantiratine Strategy (+) Qualitine Strategy (-)

® Focus: Numbers & Measurement ® Focus: Mearing & Understanding

* Approach: Deductive (Hypohesis Testing) | ® Approach: Inductve Generation

e Sample Size: Large & Representative Small (Theory Geneation

* Data Type: Numerical, Statistical Small & Purpives

Textual, Narrative
¢ Instruments: Structured (Surveys, Experiments) Instrument: Flexibic, Contews, Obs.
* Analysis: Statistical (Mean, SD, Regession) | Analysis: Thenaic, Analysis Obs.)

* Goal: Generalize, Causation ¢ Goal: Context, Depth

¢ Resarcher Role: Objective, Distant ® Subjective, Involved

Overall Impact:

This table summarises the fundamental differences between quantinative and qualitative
research strategies, highliging their contrarsting goals, approachs, and methods. Choosing
the appoppiate strads on the research question and desired depth of understanding.

OER Table Created: Monday, February 9, 2026 at 11:10:00 PM

Caption: Table 3.3 Keydifferences between quantitative and qualitative strategies

3.3.2 Situations where each strategy is most appropriate

Each strategy is most appropriate in different contexts. Quantitative strategies are suitable when
the aim is to measure prevalence, test hypotheses, or identify patterns across large populations.
Qualitative strategies are appropriate when the goal is to explore meaning, understand
experiences, or interpret social interactions. The choice depends on the research problem, the
type of data required, and the depth or breadth of understanding sought.

Fill in the blank: Quantitative strategies are most appropriate when the aim is to measure
or test hypotheses.
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Situations for Quantionative vs.

Qualitative Strategies
Choosing the Right Approach

1. Quantitative Situations 2. Quallitive Situations
* Measure Prevelence  Explore Complex Phenormna
» Test Hypsteses e Understand Lived Experiences
* Large-Scale Surveys * In-Deph Interviews

Evaluate Programs Numericaly Discorse Nervidies
* Examine Priationlips * Generate New Theries
» Examine Caual Relationships e Examine Cultural Context

Overall Impact: This box dellinas situations where quallicaninatine and
qualitative strategies is most appportate, emphctuimy empoptate that extforn-

question and desiereth the depred inights should chold drive of choice metrehodoy
effective inquiry

OER Text Box Created: Monday, February 9, 2026 at 11:12:00 PM WAT

Caption: Box 3.3 Situations where each strategy is most appropriate

3.3.3 Limitations of relying solely on one strategy

Relying solely on one strategy can limit the scope of research. Quantitative strategies may
overlook context and meaning, while qualitative strategies may lack generalisability and
statistical precision. Using only one approach risks producing incomplete findings, as social
phenomena often require both breadth and depth of analysis. Recognising these limitations
encourages researchers to consider integrating strategies when appropriate.

Fill in the blank: One limitation of relying solely on qualitative strategies is their lack of
to wider populations.

-
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Box 1.305: Limitations of Uni-Strategy Research
The Incomplete Picture

1. Limitations of 2. Limitations of
ONLY Quanitative ONLY Qualitative
Strategies Strategies

Lack of Context/Depth * Limited Generaligability

Oversimpliies Complex Phenome e Smaller Sample Sizes

Cannot Explore Lived Experiences UNl')':g(SDT’\/A\FNLSITNEG -

Mises Nuances/Meaning SOCIAL RESEARCH Subjecteity/Bicis Concerns
PROBLEM Difficult to Measure Prevlence

Missss Nuances/Meaning Lack to Statistical Power

Reliance on Predfined Variables

Overall Impact:

This diagram illustrates the inhent limtations of using a single strategy in isolation.
Reyiny on. Reyling son quanitatie methods provides an inccorrnpate understandng,
highliging the need foreé-methods approaches to gain tco comprehensive insights into
complex social phononma.

OER Diagram Created: Monday, February February 9, 2026 at 11:33:00 PM WAT

Diagram showing limitations of using only quantitative or only qualitative strategies. Caption:
Figure 3.3 Limitations of relying solely on one strategy

Pilot:questions 3.3
1. What is the main difference between quantitative and qualitative strategies?

2.. Fill in the blank: Quantitative strategies emphasise numbers and measurement, while
qualitative strategies emphasise and context.

3. In which situations are quantitative strategies most appropriate?

4. Give one example of a situation where qualitative strategies are most appropriate.
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5. Fill in the blank: One limitation of relying solely on qualitative strategies is their lack of
to wider populations.

3.4 Integrating Quantitative and Qualitative Strategies (Mixed-Methods Approach)

3.4.1 Meaning and rationale for mixed-methods

Mixed-methods approach refers to the integration of both quantitative and qualitative strategies
within a single study. Its main feature is the combination of numerical data with contextual
insights, allowing researchers to benefit from the strengths of both approaches. The rationale for
mixed-methods lies in its ability to provide a more comprehensive understanding of social
phenomena, as it captures both breadth and depth. For example, a survey.may measure the
prevalence of a behaviour, while interviews explain the reasons behind it.

Fill in the blank: The mixed-methods approach combines numerical data with insights to

provide a comprehensive understanding.
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Box 1.306: Mixed-Methods Research Design

Combining Strategies for a Complete Picture

2. QUALITTIVE STRATEGY

ROV I = 5 Integration& — 5
Triangulation

« Textal/Visual Data
« Interviews & Observations
» Themaic Analysis

« Context/Meaning

* Numerral Data

* Surveys & Experiments
« Statistical Analysis

« Generaliabillity

MIXED-METHODS
RESEARCH

3. ENHANCED UNDERTANDING

» Comprehensive Insights
« Strengths of Both

* Offset Limitations

* Holistic View

This diagram illustrates the mixed-nethods approach, which synereictitelly combines quantnitatiive and
qualiittative strategies. By integratndita sources, techniques, reserachers gain e a more comprhensie, and

ar holistic understanding of complex social phonoomana, offowsing, offsesing ain limitations of usinga
single strategy alone.

OER Diagram Created: Monday, February 9,2026 at 11:13:41 PM WAT

Diagram showing mixed-methods approach combining quantitative (numbers, measurement) and
qualitative (meaning, context) strategies. Caption: Figure 3.4 Features of mixed-methods
approach

34.2 Strengths and weaknesses of mixed-methods

The strengths of mixed-methods include its ability to triangulate findings, enhance validity, and
provide richer insights by combining different types of data. It allows researchers to answer
complex questions that neither quantitative nor qualitative strategies alone could fully address.
However, its weaknesses include the demand for more resources, time, and expertise. Mixed-
methods studies can be challenging to design and interpret, as they require balancing different
data types and methodological traditions.
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Fill in the blank: One strength of mixed-methods is its ability to findings by combining
different types of data.

Box 1.307: Mixed-Methods Research Strengths & Weakneses @

Comparative Methodiogical Approaches

Strengths (+) Weakenses (-)

1. Comprehessive Insights 1. Time-Consuning

2. Stronger Validiation (Triangulation) 2. Resource-Intensives

3. Offosts Limitations of Each Strategy 3. Requires Diverse Skills
Strategy

4. Explores Complexity & Context 5. Design Complexity

5. Generates New Hypooses 5. Integration Challenges

6. More Complete Answers 6. Potential for Discrepancies

Overall Impact:
This table summarizzes is trade-off of mixed-methods research, highlightings its
for rich, compreive inights by combing quantinative and qualitiaite approaces. Whle it

demarnachs, the apprache can ovecme the inehrents limtations of single-strategy
desings, yieldins, yieldins a more nuanrced and holistading of complex social
phonemena.

OER Table

Created: Monday, February 9, 2026 at 1114:20 PM WAT

Caption: Table 3.4 Strengths and weaknesses of mixed-methods approach

3.4.3 Examples of mixed-methods applications in social research

Mixed-methods are applied in contexts where both numerical measurement and contextual
understanding are needed. For example, a study on education may use surveys to measure
student performance and interviews to explore teaching experiences. Similarly, health research
may combine statistical data on disease prevalence with focus groups on patient experiences.
These applications show how mixed-methods provide balanced evidence for policy-making and
theory development.

-
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Fill in the blank: Mixed-methods are applied in contexts where both numerical measurement and
understanding are needed.

Box 1.308: Applications of Mixed- @
Mixed-Methods Strategies

Bringing Diverse Insights Together

1. Explonatory Designs: 2. Exploratory Designs:
* Quant. (Survey) then Qual. (Interviews e Qual. (Interviews) then Quant.
Use qual. to explant. findings Use qual. to develop quant
tools
* E.g., Survey on health trends +
interviews to understand * E.g. Interviews on social media use +
experiences survey development
* Program Evaluation (Effectivness & * New Thory Generation (Qual) + Testing
& Lived Impac) Testing (Quant)

Overall Impact: This box provides examples of how mixed-methods are applied in
reearch, illusard, illustraing how combining quantinative strategies an holstic and

qualitative offers a momprehhensive understanding of complex phoxema. These
designs allow researchers to explore, explain, and validate findings of multiple
perspectives.

OER Text Box Created: Monday, February 9, 2026 at 11:15:19 PM WAT

Caption: Box 3.4 Examples of mixed-methods applications in social research

Pilot questions 3.4
1.© What does the mixed-methods approach aim to achieve?

2. Fill in the blank: One strength of mixed-methods is its ability to findings.
3. What is one weakness of mixed-methods?
4. Give one example of a mixed-methods application in social research.

-
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5. Fill in the blank: Mixed-methods are applied in contexts where both numerical
measurement and understanding are needed.

Series summary

This Series has explored the strategies that underpin social inquiry, showing how different
approaches shape the way researchers collect and interpret data. We began with quantitative
strategies, focusing on their reliance on numerical data, statistical analysis, and struetured
instruments. We then examined qualitative strategies, highlighting their emphasis on meaning,
context, and lived experiences. Following that, we compared the two approaches, identifying
their key differences, appropriate contexts, and limitations when used in isolation. Finally, we
considered the mixed-methods approach, which integrates both strategies to provide a more
comprehensive understanding of social phenomena.

By working through these Parts, you should now be able to define, evaluate, and apply
quantitative and qualitative strategies, compare their strengths and weaknesses, assess when each
is most appropriate, and explain the rationale for integrating them through mixed-methods. In
doing so, you have achieved the Series Learning Outcomes (SLOs 3.1.to 3.12), equipping you
with the ability to select and justify strategies that best address diverse research problems in
social inquiry.

Glossary of terms

o Applications of quantitative strategies: Examples of how numerical approaches are
used in social research, such as surveys, experiments, and statistical analyses.

o Applications of qualitative strategies: Examples of how non-numerical approaches are
used in social research, such as interviews, focus groups, and ethnographic studies.

o Comparative analysis: The process of examining similarities and differences between
quantitative and qualitative strategies to determine their appropriate use.

o Generalisability: The extent to which findings from a study can be applied to wider
populations beyond the sample studied.

o  Mixed-methods approach: A research strategy that integrates both quantitative and
qualitative methods to provide a more comprehensive understanding of social
phenomena.

o Quantitative strategies: Research approaches that rely on numerical data, measurement,
and statistical analysis to study social phenomena.

e Qualitative strategies: Research approaches that focus on non-numerical data such as
words, images, and observations to explore meaning, context, and lived experiences.

o Triangulation: The use of multiple methods or data sources in research to cross-check
and strengthen findings.

-
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e Validity: The degree to which a research method or instrument accurately measures what
it is intended to measure.

e Variables: Measurable characteristics or factors in quantitative research that can change
and be analysed statistically.

Concept check questions [Series 3]

Objective questions

1. Quantitative strategies rely on data and statistical techniques. (Linked to SLO
3.1)

2. Which strategy focuses on meaning, context, and lived experiences? (Linked to SLO 3.4)

3. One strength of quantitative strategies is their ability to produce results. (Linked
to SLO 3.2)

4. One weakness of qualitative strategies is their limited to.wider populations.

(Linked to SLO 3.5)

5. The mixed-methods approach combines numerical data with insights. (Linked to
SLO 3.10)
Short-answer questions
6. State one feature of quantitative strategies. (Linked to SLO 3.1)
7. Explain one weakness of quantitative strategies. (Linked to SLO 3.2)
8. Give one example of an application of qualitative strategies in social research. (Linked to
SLO 3.6)
9. Why is comparative analysisof quantitative and qualitative strategies important? (Linked
to SLO 3.7)

10. What is one strength of mixed-methods approaches? (Linked to SLO 3.11)
Long-answer questions

11. Analyse the strengths and weaknesses of quantitative strategies, providing examples of
when they are most useful. (Linked to SLOs 3.1, 3.2, 3.3)

12. Evaluate the applications of qualitative strategies in social research, highlighting both
their advantages and limitations. (Linked to SLOs 3.4, 3.5, 3.6)

13. Compare quantitative and qualitative strategies, explaining situations where each is most
appropriate. (Linked to SLOs 3.7, 3.8)

14. Discuss the limitations of relying solely on one strategy and explain how mixed-methods
can address these limitations. (Linked to SLOs 3.9, 3.10, 3.11)

-
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15. Demonstrate examples of mixed-methods applications in social research and explain their
value. (Linked to SLO 3.12)

Answers to concept check questions [Series 3]
Objective questions

1. Numerical.

2. Qualitative strategies.

3. Generalisable.

4. Generalisability.

5. Contextual.

Short-answer questions

6. They use measurable variables and statistical analysis:

7. They may overlook meaning and context, reducing complex realities to numbers.
8. Ethnographic studies of cultural practices.

9. It helps researchers choose the most suitable strategy for their research problem.
10. It triangulates findings and enhances validity.

Long-answer questions

11. Basic response: Quantitative strategies provide precise measurements and generalisable
results but may overlook context. They are most useful in surveys or large-scale studies. Value-
added response: Quantitative strategies are powerful in identifying patterns across populations,
such as literacy rates or health behaviours. However, they risk oversimplifying social realities.
Their usefulness lies.in providing evidence for policy-making and hypothesis testing.

12. Basic response: Qualitative strategies capture rich detail and lived experiences but lack
generalisability. Value-added response: They are particularly valuable in exploring cultural
practices, personal narratives, and community attitudes. While they provide depth, researchers
must address bias and replication challenges to strengthen credibility.

13. Basic response: Quantitative strategies are appropriate for measuring prevalence and
testing hypotheses, while qualitative strategies are suitable for exploring meaning and
experiences. Value-added response: Quantitative approaches are best for large-scale surveys,
while qualitative approaches excel in case studies or ethnography. Choosing between them
depends on whether breadth or depth of understanding is required.

14, Basic response: Relying solely on one strategy can limit findings, as quantitative
strategies miss context and qualitative strategies lack generalisability. Value-added response:
Mixed-methods address these limitations by combining breadth and depth. For example, surveys
can measure prevalence while interviews explain motivations, producing more comprehensive
insights.

-
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15. Basic response: Mixed-methods applications include combining surveys with interviews
or statistical data with focus groups. Value-added response: They add value by providing
balanced evidence for policy-making and theory development. For instance, education studies
may use test scores alongside teacher interviews to capture both performance and experience.

Answers to pilot questions [Series 3]

Pilot questions 3.1
1. Numerical data and statistical techniques.
2. Generalisable.
3. They may overlook meaning and context.
4. Surveys measuring literacy rates.
5. Prevalence.

Pilot questions 3.2
1. Non-numerical data such as words,images;, and observations.
2. Generalisability.
3. Captures rich detail and lived experiences.
4. FEthnographic studies of cultural practices.
5. Meaning.

Pilot questions 3.3

1. Quantitative strategies emphasise numbers and measurement, while qualitative strategies
emphasise meaning and context.

2. Meaning.
3. Measuring prevalence, testing hypotheses, identifying patterns.
4. Exploring personal narratives through interviews.
5. Generalisability.
Pilot questions 3.4

1. To provide a comprehensive understanding by combining quantitative and qualitative
strategies.

2. Triangulate.
3. Requires more resources, time, and expertise.

4. Education studies combining surveys and interviews.

-

MET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION STUDENTS



5. Contextual.

References and attributions [Series 3]
Course content references
e SOC 301: Methods for Social Research (course document provided).

o Concepts and definitions of quantitative, qualitative, comparative, and mixed-methods
strategies were adapted directly from the course outline.

e Course code: SOC 301
e Course title: Methods for Social Research

e Course credit load: 4

SERIES 4: Evaluating Strengths, Weaknesses, and
Justifications of Methods

Series outline

o Part 4.1 Evaluating strengths of methods
e 4.1.1 Meaning of strengths in research methods
e 4.1.2 Examples of strengths across different methods
e | 4.1.3 Implications of strengths for research outcomes
e Part 4.2 Evaluating weaknesses of methods
e 4.2.1 Meaning of weaknesses in research methods
o  4.2.2 Examples of weaknesses across different methods
e 4.2.3 Implications of weaknesses for research outcomes
o Part 4.3 Justifying the choice of methods
e 4.3.1 Criteria for justification of methods
e 4.3.2 Linking justification to research problems
e 4.3.3 Examples of justified method selection in social research
o Part 4.4 Balancing strengths, weaknesses, and justifications
e 4.4.1 Integrating evaluation into research design
e 4.4.2 Addressing limitations while maximising strengths
e 4.4.3 Case illustrations of balanced method evaluation

-
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Introduction

In the last Series, we examined quantitative and qualitative strategies in social inquiry,
comparing their strengths, weaknesses, and contexts of application, and concluded with the
mixed-methods approach. Building on that foundation, this Series focuses on evaluating research
methods more critically. It is important because every method has advantages and limitations,
and researchers must be able to justify their choices to ensure credibility and relevance in their
work.

The aim of this Series is to enable you to identify and evaluate the strengths.and weaknesses of
different research methods, and to justify method selection in relation to'specific research
problems. By doing so, you will develop the ability to balance methodological considerations
and make informed decisions in social research.

We shall commence this Series by exploring the strengths of methods, considering their
meaning, examples, and implications for research outcomes. Next; we will move on to
weaknesses, examining how they affect the reliability and scope of findings. Following that, we
will focus on justifications, looking at criteria for method selection and examples of justified
choices in social research. Finally, we will wrap up by discussing how strengths, weaknesses,
and justifications can be balanced within research design, supported by case illustrations.

Series Learning Outcomes
Upon completing this Series, you should be able to:

e SLO 4.1 define the meaning of strengths in research methods,

e SLO 4.2 illustrate examples of strengths across different methods,

e SLO 4.3 analyse the implications of strengths for research outcomes,

e SLO 4.4 define the meaning of weaknesses in research methods,

e SLO 4.5 identify examples of weaknesses across different methods,

e ~SLO 4.6 evaluate the implications of weaknesses for research outcomes,

e SLO 4.7 explain the criteria for justifying the choice of methods,

e SLO 4.8 apply justification of methods to specific research problems,

e SLO 4.9 demonstrate examples of justified method selection in social research,

o SLO 4.10 integrate evaluation of strengths, weaknesses, and justifications into research
design,

e SLO 4.11 assess how limitations can be addressed while maximising strengths, and

e SLO 4.12 analyse case illustrations of balanced method evaluation.

o)
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4.1 Evaluating Strengths of Methods

4.1.1 Meaning of strengths in research methods

Strengths in research methods refer to the positive qualities or advantages that make a method
effective in producing credible, reliable, and useful findings. These strengths may include
aspects such as accuracy, efficiency, flexibility, or the ability to capture rich detail. Recognising
strengths helps researchers understand why a method is valuable and how it contributes to
achieving the aims of a study.

Fill in the blank: Strengths in research methods refer to the qualities that make a method
effective.

-
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Box 1.309: Strengths of Research Methods
Key Advantages for Reliable Findings

* Precise Data * Cost-Effective

« Valid Measurments * Timlly Data Collectian

¢ Reduced Bias  Streamlmed Proces

« Empiracal Evidance * Resource Optimalzation

RESEARCH
METHODS

STRENGTHS

4. CREDIBILITY

* Replicable Findings
* Peer-Reviewed

e Trustworty Results
* Ethical Conduict

 Adattable Designs
* Diverse Applications
 Qualiitative Insights
* Mixed-Methods Compatibility

Overall Impact:
This diagram summarizzes the fundamental strengths of robost research methodologeis, hiighlaligting thar gerparatze, efficemtz, and carvesat

accdidel findigns aetous disceplineis. By leveraigg these advantages, can produce high-quility kwdze and inform evidanse-base decistan-making.

OER Diagram Created: Monday, February 9, 2026 at 11:17:03 PM WAT

Diagram showing strengths of research methods such as accuracy, efficiency, flexibility, and
credibility. Caption: Figure 4.1 Features of strengths in research methods

4.1.2 Examples of strengths across different methods

Different research methods demonstrate strengths in unique ways. For instance, quantitative
methods are strong in producing generalisable results and precise measurements, while
qualitative methods excel in capturing depth, meaning, and lived experiences. Historical
methods provide valuable context and trace developments over time, whereas experimental
methods are strong in testing cause-and-effect relationships. These examples show that strengths
are not uniform but depend on the nature of the method.
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Fill in the blank: Quantitative methods are strong in producing results, while qualitative
methods excel in capturing depth and meaning.

Box 1.310: Examples of Strengths Across Research Methods
Methodogical Advantages in Practice

Research Method Examples of Strengths

* Establishes Cause-Efect Relationships
High Internal Validity

2. Survey Research * Controlled Environment

1. Experinental Research

* Large Understdnd Sizes
Contextual Detail

2. Case Study Research

3. Case Study Research Explores Rare Phonomna
4. Ethnography * Rich, Detailed Cultural Insights
* Lived Exerion (Validation)
5. Mixed-Methods Research * Offests Limitations of Each Strategy

Overall Impact: This table illustrates how different research methods bring
unique strengths to the reseaarch process. By choosing thapporrats fo given
appropiate method quesstion, reseahachchers can leverage thes leveerage these

advantages to produce credile, credile, robust, and insisitful fiisisigtul findighul
findings that contribute a holistic understanding of complex sociax social
phohoma.

OER Table Created: Monday, February 9, 2026 at 11:18:18 PM WAT

Caption: Table 4.1 Examples of strengths across different methods

4.1.3 Implications of strengths for research outcomes

The strengths of methods directly influence the quality of research outcomes. A method with
strong features enhances credibility, ensures findings are relevant, and increases confidence in
conclusions. For example, the generalisability of quantitative methods allows results to inform
policy decisions, while the depth of qualitative methods provides insights into human behaviour.
Recognising implications helps researchers select methods that align with their objectives and
maximise the value of their findings.
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Fill in the blank: The strengths of methods directly influence the of research outcomes.

Box 1.301: Irpplications of Quantitative
Strategies Strenths for Outcomes

Translating Methodical Approach into Findings

1. Enhanced Credibility & Reliabiity: 2. Deeper Understanding & Utiity

More Truistortty Findings * Compehensive Insights

Increased Evaluation (Effectiveness) * Informs Effective Solutions & Policies &

Increased Confidence Results Policies

Supports Replication & Verification * Generates New Theries Hypoos

Reduces Bias & Errors * Addrreses Complex Problems policy
(Connections)

Overall Impact:
This box sumarizes how th theensens of strengths of robuearch research methods higharising

stesesurime dsealrds, poocus shee impactul outconss thess objective finges can only credie
ehtiable but prodeve the contirobutby, acta theroy, and policy, and practces acrooss pareess
various social scences.

OER Text Box Created: Monday, February 9, 2026 at 11:18:53 PM WAT

Caption: Box 4.1 Implications of strengths for research outcomes

Pilot questions 4.1

1.

2.

3.

-
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What do strengths in research methods refer to?
Fill in the blank: Quantitative methods are strong in producing results.
Give one example of a strength of qualitative methods.

What is one implication of strengths for research outcomes?



5. Fill in the blank: The strengths of methods directly influence the of research
outcomes.

4.2 Evaluating Weaknesses of Methods

4.2.1 Meaning of weaknesses in research methods

Weaknesses in research methods refer to the limitations or drawbacks that reduce the
effectiveness, reliability, or scope of findings. These weaknesses may include issues such as bias,
lack of generalisability, or difficulty in replicating results. Identifying weaknesses is important
because it helps researchers anticipate challenges and take steps to minimise their impact on the
study.

Fill in the blank: Weaknesses in research methods refer to the that reduce the
effectiveness of findings.
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Box 1.312: Weakneses of Research Methods

Inherent Challnges in Methohogical Approaches

2.LACK OF GENERALISABILITY

« Researcher Bias « Small Sample Size

« Participant/Response Bias « Non-Representative Samples
« Sampling Bias « Context-Deperience

« Confirmation Bias « Limited External Validity

RESEARCH
METHODS
WEAKNESES

3. REPLICATION CHALLENGES / 4.ETHICAL & PRACTICAL CONSTRAINTS

* File Drawer Problem « Harm/Privacy Concerns
» Contextual Nuances » Cost & Time Limits

« Methodlogoical Variabiity « Accessbility Barriers

» Non-Reproduricble Findings « Data Limitations

Overall Impact: This diagram illustrats the inherent limtiations and challnges of various research methods,
methods, highlligting factors can compramize the, realiblity, and applicicabily of findings. Understading these
weakness: rigurouus is cruicial for desigring rigrersiting results with caution, emphaciazze to robuut tiot robust

methoolologies and transparency in research.

OER Diagram Created: Monday, February 9, 2026 at 11:19:52 PM WAT

Diagram showing weaknesses of research methods such as bias, lack of generalisability, and
replication challenges. Caption: Figure 4.2 Features of weaknesses in research methods

4.2.2 Examples of weaknesses across different methods

Different methods reveal weaknesses in different ways. For example, quantitative methods may
oversimplify complex realities by reducing them to numbers, while qualitative methods may
lack generalisability and be prone to researcher bias. Historical methods may struggle with
incomplete records, and experimental methods may face ethical concerns or artificial settings
that limit real-world applicability. These examples show that weaknesses are inherent but can be
managed with careful planning.

Fill in the blank: Qualitative methods may lack and be prone to researcher bias.
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Box 1.313: Examples of Weakneses Across Research Methods

Methoogligal Limitations in Practice

Examples of Weakneses

1. Experimental Research

* Artificial Settings
* Ethical Concerns
* Limited External Valididy

* Response Bias
* Social Desisability
* Non-Response Bis

2. Survey Research

* Limited Generalisability

* Causality Issues

3. Case Study Research

* Subgective Interprstation

« Diffiult to Replicatse

* Subgective Interpestation

4. Ethnography

5. Mixed-Methods Research

Overall Impact:

» Complexity in Design
* Time-Consugming
* Integration Challenges

* Resource-Intensive
* Conflicting Findings

This table summarises inherent weakness across different research methods. Undertsading
these limations is interpeting reseating research findings critically and designing more
rigorouos studies. Reuachers must do aware to potential biases and generalisability

issues.

OER Table

Created: Monday, February 9, 2026 at 11:20:35 PM WAT

Caption: Table 4.2 Examples of weaknesses across different methods

4.2.3 Implications of weaknesses for research outcomes
The weaknesses of methods affect the credibility and applicability of research outcomes. For
inStance, oversimplification in quantitative methods may lead to conclusions that miss important
context, while qualitative bias may reduce trust in findings. Historical gaps can distort
interpretations, and experimental limitations may restrict general use of results. Recognising
these implications allows researchers to design studies that acknowledge limitations and

strengthen validity.

Fill in the blank: The weaknesses of methods affect the

outcomes.

and applicability of research
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Box 1.314: Implications of Research
Weakensses for Outcomes

Translating Methodical Limitations into Findings

1. Reduced Credibiity 2. Shallawer Understanding
& Reliabiity & Utility

Less Truststworty Findings Incomplete Insights

Informs Less Effective Solutions &

Limited Evaluation (Effectiveness) & Policies

Low Confidence Results

Hinders New Thery Genration

Challenges to Replication & Fails to Address Complex Problems
Verification policy (Connections)

Increased Bias & Errors (Connections)

Overall Impact: This box summarizas how the inkneses of research research methods
highligarsing stesurime potds impactul outcons:uss thestess objective finges can onn only

ef prodeve the controbty, actoy, atn theroy, and policy, and practes acrress pareess
various social scences.

OER Text Box Created: Monday, February 9, 2026 at 11:2111 PM WAT

Caption: Box 4.2 Implications of weaknesses for research outcomes

Pilot questions 4.2
1.

2.

3.

4.

5.

-

What do weaknesses in research methods refer to?

Fill in the blank: Qualitative methods may lack ~ and be prone to researcher bias.
Give one example of a weakness of quantitative methods.

What is one implication of weaknesses for research outcomes?

Fill in the blank: The weaknesses of methods affect the and applicability of
research outcomes.
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4.3 Justifying the Choice of Methods

4.3.1 Criteria for justification of methods

Justification in research methods refers to the reasoning or explanation for why a particular
method is chosen for a study. Strong justification ensures that the method aligns with the
research problem, objectives, and type of data required. Common criteria include relevance to
the research question, feasibility in terms of resources, ethical considerations, and the ability to
produce credible findings.

Fill in the blank: Justification in research methods refers to the for why a particular
method is chosen.

-
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Box 1.315: Justification of Research Methods
Key Criteria for Method Selection

1. RELVEANCE 2. FEASIBILITY

* Aligns with Research Question * Time & Resources
* Addreses Gap in Literature * Data Accessibiity
* Contributes of Knowledge » Researcher Skills
* Practical & Societal Impact Scope & Logistics

RESEARCH
METHODS
JUSTIFICATION

3. ETHICS 4. CREDIBILITY

* Informed Consent ¢ Methodlogical Rigor
* Confidentiality/Privacy * Reliaibiity & Validity

¢ Minimize Harm e Transparency

* Institdtunal Approval * Peer-Review Potential

Overall Impact

This diagram outline the fundamental criteria for for justiying research methods. By ensuring metiiant, fesible, ethical,
reseure resechers can produce high-quality, trowistthy findings that contribute meanignfull bf f their fheir field and
complex real-world problems.

OER Diagram Created: Monday, February 9, 2026 at 11:21:49 PM WAT

Diagram showing criteria for justification of methods such as relevance, feasibility, ethics, and
credibility. Caption: Figure 4.3 Criteria for justification of methods

4.3.2 Linking justification to research problems

The justification of methods must be directly linked to the research problem. For example, if the
problem requires measuring prevalence, quantitative methods may be justified. If the problem
involves exploring lived experiences, qualitative methods may be more suitable. The link
between justification and research problems ensures that the chosen method is not arbitrary but
carefully aligned with the purpose of the study.

Fill in the blank: The justification of methods must be directly linked to the problem.
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Box 1.315: Justification of Research Methods

Linkg Criteriato Research Problems - Examples

Research Problem Method Justification

1. "Why are voter tumouit 1. Quantitinative survey
rates low in local (reasures preasunce;
local elections?" feasisility: large sample;
ethics: anoypmiity; statistical
statistical power).

2. Mixed-methods (reallance:
. "How does soedia (reabllance: depth & breadth;
use impact feasisibiity: combines data
teenage ethics: informed consent,
adoption in rural triarluguation).
communities?

3. Qualtativa interviews
(reabllance: explores context,
feasbibility; sample depth
depth; privacy,
rich insights.

Overall Impact

This diagram outline the how betrch andaasearch pelighartal necsticcata nesgictate specifig meturant, justifficatties,
reseure resechers can produce high-quality, trowwstrhy ethics, and contribute menignfull bff theirs their oaifiots for
complex real-world finblems.

OER Text Box Created: Monday, February 9, 2026 at 11:23:39 PM WAT

Caption: Box 4.3 Linking justification to research problems

4.3.3 Examples of justified method selection in social research

Examples of justified method selection demonstrate how researchers explain their choices. A
study on literacy rates may justify using surveys for large-scale measurement. A study on
cultural identity may justify using interviews to capture personal narratives. A health
intervention study may justify experiments to test cause-and-effect relationships. These examples
show that justification strengthens the credibility of research design and outcomes.

Fill in the blank: A study on cultural identity may justify using to capture personal
narratives.
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Box 1.317: Jusiified Method Selection in Social Research
Linking Research Questions to Methodical Choices

Research Question Justified Method & Rationale

1. “What factors influence Method: Quantinative Survey.
Rationale: High relevance to measure preltiance and

uryow corollations; feasible for large-scale data
collection; fethical due anoomianty; ethical
credible; credible with statistical power
1. “What factors influence vortout Method: Mixed-Mehods (Qualitial Interviews +
in local elections? Quantinatve Survey)

2. "How do social media use and body image Qualiitiaae explores explos depth & context,

intetrect in teenage g|r|s7 ethical, ethical SensitiVity;
Quantinaite provides prevance & genererizality;

combined for comprehensive
credible insights

3. “What arare lived experiences of refuges | Qualitive Interviews & Refuges
girls? Ethnopphy Ethnography

Rationale: High relevance explore lived experience
& meaing; feasalile for-inepth enagment & rapport;
credible through rich, contextual data & reflexivity

3. Qualitaive Interviews & Ethogess &
urban ressetment?

Overall Impact:

This table presents examples of well-jusified method selections, demoncating how research
design aligns specfic questions, ensuring findings are relevant, feasible, ethical, and rilsand credible.

Resauchefull link their methods to thir research problem to produce the reliable and impactal
social insights.

OER Table Created: Monday, February 9, 2026 at 11:23:33 PM WAT

Caption: Table 4.3 Examples of justified method selection in social research

Pilot questions 4.3
1. What does justification in research methods refer to?

2. Fill in the blank: The justification of methods must be directly linked to the
problem.

3. Give one criterion for justifying the choice of methods.
4. Provide one example of justified method selection in social research.

5. Fill in the blank: A study on cultural identity may justify using to capture
personal narratives.
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4.4 Balancing Strengths, Weaknesses, and Justifications

4.4.1 Integrating evaluation into research design

Balancing strengths, weaknesses, and justifications is a critical step in designing effective
research. Integration means considering all three aspects together rather than in isolations A
researcher must weigh the advantages of a method against its limitations and provide aclear
justification for why it is still appropriate. This process ensures that the research design is both
credible and practical, while also addressing the complexity of social phenomena:

Fill in the blank: Balancing strengths, weaknesses, and justifications ensures that the research
design is both and practical.

MET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION STUDENTS



Box 1.318: Integrative Research Design
Synthsizing Strengths, Weakieses, and Justification

1. METHOD STRENGTHS 2. METHOD WEANESES

¢ Enhanced Credibility * Potential Biases
* Deeper Understanding * Limited Generaligaliizity
* Fffixibilty * Replication Challenges

ITERATIVE
PROCESS

RESEARCH
DESIGN

3. METHOD JUSTIFICATION

* Relevance & Alighhant

* Feaisblity & Practicality

* Ethical Considerations
Rigor

INFORMED CHOICES & MITIGATION

ROBUST RESEARCH OUTCOMES

* Valid & Reliable Findings
* Actionable Insights
* Ethical & Defensible Study

This diagram illustrats the integrative process of desigmg robust research by consideing method strengths
and weanesess, and justin key criteria. This itertive process leads to informed desisions that maximize and

and quality and impact of research findings.

OER Diagram Created: Monday, February 9, 2026 at 11:24:17 PM WAT

Diagram showing integration of strengths, weaknesses, and justifications into research design.
Caption: Figure 4.4 Integrating evaluation into research design

4.4.2 Addressing limitations while maximising strengths

Ackey part of balancing methods is learning how to address limitations while maximising
strengths. For example, if a method lacks generalisability, a researcher may combine it with
another method to broaden applicability. If bias is a concern, strategies such as triangulation or
peer review can be used to strengthen validity. By actively managing weaknesses, researchers
can ensure that the strengths of their chosen methods are fully realised.

Fill in the blank: Strategies such as or peer review can be used to strengthen validity
when bias is a concern.
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Box 1.319: Optimiize Research Design
Strategies for Addressing & Maximizing Strengths

1. Addessing Limitations: 2. Maxixazing Strengths:
e Mitigation Techniques * Leverage Method’s Purpose
* Increased Sample Size (Qual) ¢ Deep Dive with Qual.
 Triangulation (Mixed-Methods) e Statistical Rigor with Quant.
* Pilot Testing & Revision  Stakehoder Collaboraton

* Controle Groups (Quant) * Transparent Reporting

Overall Impact: This box oulines practical strategies for enhancing research
design by procactelivelly tackling inhernt limitations and capitaiz ly strengths. By

strengths. By employng thes tactics tasitcs, cam bolister the validit, reliaibiity, and
reliabiity of oreall of findings, leading to more robust robust and defensbles
conclusions.

OER Text Box Created: Monday, Februay, February9,2026 at 11:25:00 PM WAT

Caption: Box 4.4 Addressing limitations while maximising strengths

4.4.3 Case illustrations of balanced method evaluation

Case illustrations help demonstrate how strengths, weaknesses, and justifications can be
balanced in practice. For instance, a community development study may use surveys for
generalisable data but complement them with interviews to capture lived experiences. A health
intervention may rely on experiments for cause-and-effect testing but acknowledge ethical
limitations and justify safeguards. These examples show that balanced evaluation strengthens
both the design and the credibility of research outcomes.

Fill in the blank: A community development study may use surveys for generalisable data but
complement them with to capture lived experiences.

-

MET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION STUDENTS



Box 1.320: Case lllustrations of

Balanced Method Evaluation
Applying Strengths & Mitigation in Practice

Research Case Study Balanced Method Evaluation
(Strenths + Mitigation)
1.”Impact of Digital Literacy Strengths: Comprehenive insights, triaunglation,
on Youth Employment’ context.
(Mixed-Methods) Mitigation: Large sample (quant) + ideth interiews (qual,

transparent eporing of any
discerpencas, pilot study

2.”Community-Based Mental Strengths: Deep understanding, lived experiences, flexibility
Health Initiative” reflexivity jourrnal jounal to address bias, membe chehice,
(Qualitaive Focus) member checking findings,

collection

3, “Effectveness of a New Math Curricuchiittisprun: Control group, pre-test/post-tet design, multiple
(Quantinative Focus) multiple-choice + open-ended questions in survey,
extenal validity assesment

Overall Impact: This table provides practical exactical exampls how reearches achieve
balanced method evaluations by leverargg strenths and strengths and protactively

adderssdrerssing limitations. By consciously integrating these strategies, studies
produce more robust , credile, and appliciable aplicable findings, contributing
meadingfuly to social science

OER Table Created: Monday, February 9, 2026 at 11:26 PM WAT

Caption: Table 4.4 Case illustrations of balanced method evaluation

Pilot questions 4.4
1. What does integrating evaluation into research design mean?

2. Fill in the blank: Balancing strengths, weaknesses, and justifications ensures that the
research design is both and practical.

3. What is one strategy for addressing limitations while maximising strengths?
4. Give one example of a case illustration of balanced method evaluation.

5. Fill in the blank: A community development study may use surveys for generalisable data
but complement them with to capture lived experiences.
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Series summary

This Series has focused on evaluating the strengths, weaknesses, and justifications of research
methods, helping you to critically assess how different approaches contribute to credible and
effective inquiry. We began by examining the meaning and examples of strengths, showing how
they enhance the quality and relevance of research outcomes. We then moved on to weaknesses,
identifying common limitations across methods and their implications for credibility and
applicability. Following that, we explored justifications, considering the criteria for selecting
methods and linking them directly to research problems. Finally, we discussed how strengths,
weaknesses, and justifications can be balanced within research design, supported by case
illustrations.

By completing this Series, you should now be able to define and illustrate strengths and
weaknesses, analyse their implications, explain and apply justification criteria; and integrate
evaluation into research design. In doing so, you have achieved the Series Learning Outcomes
(SLOs 4.1 to 4.12), equipping you with the ability to critically evaluate and justify
methodological choices while addressing limitations and maximising strengths in social research.

Glossary of terms

e Addressing limitations: Strategies used to minimise the weaknesses of a research
method, such as triangulation or peer review.

e Credibility: The degree to'which research findings are trustworthy and believable, often
strengthened by strong methods and clear justification.

o Integration: The process of combining strengths, weaknesses, and justifications into a
coherent research design.

o Justification: The reasoning or explanation for why a particular research method is
chosen, based on criteria such as relevance, feasibility, ethics, and credibility.

« Limitations: The constraints or drawbacks of a research method that reduce its
effectiveness or scope.

o ' Strengths: The positive qualities or advantages of a research method that enhance its
effectiveness, reliability, and usefulness.

o Triangulation: The use of multiple methods or data sources to reduce bias and
strengthen the validity of research findings.

o - Weaknesses: The limitations or disadvantages of a research method that may affect the
credibility or applicability of findings.

Concept check questions [Series 4]

-
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Objective questions

1. Strengths in research methods refer to the qualities that make a method effective.
(Linked to SLO 4.1)

2. Which type of method is strong in producing generalisable results? (Linked to SLO 4.2)

3. Weaknesses in research methods refer to the that reduce the effectiveness of
findings. (Linked to SLO 4.4)

4. Which method is prone to researcher bias and limited generalisability? (Linked to SLO
4.5)

5. Justification in research methods refers to the for why a particular method is
chosen. (Linked to SLO 4.7)

Short-answer questions

6. State one implication of strengths for research outcomes. (Linked to SLO 4.3)

7. Give one example of a weakness of quantitative methods: (Linked to SLO 4.5)

8. Explain one criterion for justifying the choice of methods. (Linked to SLO 4.7)

9. Provide one example of justified method selection in social research. (Linked to SLO 4.9)
10. What is one strategy for addressing limitations while maximising strengths? (Linked to
SLO 4.11)

Long-answer questions

11. Analyse the implications of strengths for research outcomes, providing examples of how
they enhance credibility. (Linked to SLOs 4.1, 4.2, 4.3)

12. Evaluate the weaknesses of qualitative methods, highlighting their impact on
generalisability and bias. (Linked to SL.Os 4.4, 4.5, 4.6)

13. Explain how justification of methods should be linked to research problems, with
examples. (Linked to SLOs 4.7, 4.8, 4.9)

14. Discuss strategies for addressing limitations while maximising strengths, and explain
their importance for research design. (Linked to SLOs 4.10, 4.11)

15. Demonstrate with case illustrations how strengths, weaknesses, and justifications can be
balanced in social research. (Linked to SLO 4.12)

Answers to concept check questions [Series 4]
Objective questions

1. Positive.

2. Quantitative methods.

3. Limitations.

-
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4. Qualitative methods.
5. Reasoning.

Short-answer questions

6. They enhance credibility and increase confidence in conclusions.
7. They may oversimplify complex realities.

8. Relevance to the research question.

9. Using interviews to study cultural identity.

10. Triangulation.

Long-answer questions

11. Basic response: Strengths enhance credibility by ensuring findings are reliable and
relevant. For example, quantitative methods provide generalisable results. Value-added
response: Strengths also influence how findings are applied in practice. For instance,
generalisable survey results can inform national policy, while qualitative depth can guide
community interventions.

12. Basic response: Qualitative methods may lack generalisability and be prone to researcher
bias. Value-added response: These weaknesses can affect replication and trust in findings.
However, strategies such as triangulation and transparency can reduce bias and strengthen
validity.

13. Basic response: Justification must be linked to the research problem. For example,
surveys are justified for measuring prevalence. Value-added response: Strong justification
ensures credibility. For instance, interviews are justified when exploring lived experiences, while
mixed-methods are justified when both breadth and depth are required.

14. Basic response: Strategies such as triangulation and peer review help address limitations
while maximising strengths. Value-added response: These strategies improve validity and
credibility. For example, combining surveys with interviews broadens applicability while
maintaining depth.

15. Basic response: Case illustrations include community studies using surveys and
interviews together. Value-added response: Balanced evaluation strengthens design. For
example, health interventions may use experiments to test cause-and-effect but justify safeguards
to address ethical concerns, ensuring both rigour and responsibility.

Answers to pilot questions [Series 4]
Pilot questions 4.1
1. Positive qualities or advantages that make a method effective.

2. Generalisable.

-
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3. Capturing depth, meaning, and lived experiences.
4. They enhance credibility and increase confidence in conclusions.
5. Quality.
Pilot questions 4.2
1. Limitations or drawbacks that reduce effectiveness, reliability, or scope.
2. Generalisability.
3. Oversimplifies complex realities.
4. They reduce credibility and limit applicability.
5. Credibility.
Pilot questions 4.3
1. The reasoning or explanation for why a particular method is chosen.
2. Research.
3. Relevance to the research question.
4. Using surveys to measure literacy rates.
5. Interviews.
Pilot questions 4.4
1. Considering strengths, weaknesses, and justifications together in research design.
2. Credible.
3. Triangulation.
4. Community development study using surveys and interviews.
5. Interviews.
References and attributions [Series 4]
Course content references
e SOC 301: Methods for Social Research (course document provided).

o . Definitions and explanations of strengths, weaknesses, and justifications were adapted
directly from the Series outline and instructional content.

e Course code: SOC 301

-

MET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION STUDENTS



e Course title: Methods for Social Research

e Course credit load: 4

SERIES 35: Ethics, Integrity, and Objectivity in Social
Research

Series outline

e Part 5.1 Understanding ethics in social research
e 5.1.1 Meaning of ethics in research
e 5.1.2 Principles of ethical research practice
e 5.1.3 Examples of ethical issues in social research
e Part 5.2 Research integrity and responsible conduct
e 5.2.1 Definition of integrity in research
e 5.2.2 Practices that promote integrity
e 5.2.3 Consequences of misconduct in social research
e Part 5.3 Ensuring objectivity in social research
e 5.3.1 Meaning of objectivity in research
e 5.3.2 Threats to objectivity
e 5.3.3 Strategies for maintaining objectivity
o Part 5.4 Balancing ethics, integrity, and objectivity
e 5.4.1 Integrating ethical principles into research design
e 5.4.2 Addressing dilemmas while maintaining integrity
e 5.4.3 Case illustrations of balanced ethical and objective research

Introduction

In social research; the way findings are produced and presented is just as important as the
findings themselves. Researchers are expected to uphold ethical standards, maintain integrity,
and.remain objective in order to ensure that their work is credible and trustworthy. Without these
values, research risks losing its relevance, reliability, and acceptance within both academic and
wider communities.

The aim of this Series is to equip you with the knowledge and skills needed to recognise ethical
principles, practise integrity, and maintain objectivity in social research. By doing so, you will be
able to design and conduct studies that are both responsible and credible.

We shall commence this Series by exploring ethics in social research, focusing on its meaning,
principles, and common issues. Next, we will move on to research integrity, examining practices
that promote responsible conduct and the consequences of misconduct. Following that, we will
consider objectivity, looking at its meaning, threats, and strategies for maintaining it. Finally, we

-
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will wrap up by discussing how ethics, integrity, and objectivity can be balanced within research
design, supported by case illustrations.

Series Learning Outcomes
Upon completing this Series, you should be able to:

e SLO 5.1 define the meaning of ethics in social research,

e SLO 5.2 explain the principles of ethical research practice,

e SLO 5.3 identify examples of ethical issues in social research,

e SLO 5.4 define integrity in research,

e SLO 5.5 describe practices that promote integrity in social research,
e SLO 5.6 analyse the consequences of misconduct in social research,
e SLO 5.7 define the meaning of objectivity in research,

o SLO 5.8 evaluate threats to objectivity in social research,

e SLO 5.9 demonstrate strategies for maintaining objectivity,

e SLO 5.10 integrate ethical principles into research design,

e SLO 5.11 assess how dilemmas can be addressed while maintaining integrity, and

e SLO 5.12 analyse case illustrations of balanced ethical and objective research.

5.1 Understanding Ethics in Social Research

5.1.1 Meaning of ethics in research

Ethics in research refers to the principles and standards that guide researchers in conducting

studies responsibly and respectfully. It ensures that participants are protected, data is handled
appropriately, and findings are reported honestly. Ethics is not just about following rules but

about maintaining trust between researchers, participants, and society.

Fill in the blank: Ethics in research refers to the and standards that guide researchers in
conducting studies responsibly.

-
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Box 1.321: Ethics in Research @

Guiding Principles for Responsible Conduct

1. PARTICIPANT PROTECTION 2. DATA HANDLING

* Informed Consent * Anoymization/De-idenffication
« Voluntary Participation * Secure Storage
* Minimize Harm * Data Integrity & Accuracy

« Privacy & Confiddenity * Transparent Use

RESEARCH < ONGOING COMMITMENT
ETHICS ETHICAL REVIEW PROCESS

3. HONEST REPORTING 4. INSTTINTIONAL & SOCIAL RESPONSIBLITY

* Full Disclosure of Findings * Institutonal Review Board (IRB)
Acknowlage Limitations * Conflicts of Interect

* Avoid Plagrigm/Falsiclation * Benefit to Society

* Transparent Methodogy ¢ Cultural Sensitivity

Overall Impact: This diagram illustrats the fundamental ethical principles guiding responsiible conduct. Adherring
eners this criteria enurs the protection of dasths integrity of data, and integrinis of findings, fostc public, fosting
public trust and contributio the etivavaenent of knowledge in social sciences

OER Diagram Created: Monday, February 9, 2026 at 11:27:22 PM WAT

Diagram showing ethics in research with elements such as participant protection, data handling,
and honest reporting. Caption: Figure 5.1 Meaning of ethics in research

5.1.2 Principles of ethical research practice

The principles of ethical research practice provide a framework for responsible conduct. These
include respect for persons (recognising autonomy and protecting vulnerable groups),
beneficence (maximising benefits and minimising harm), justice (ensuring fairness in
participation and outcomes), and honesty (reporting findings truthfully). These principles help
researchers make decisions that uphold dignity and fairness throughout the research process.

Fill in the blank: The principle of requires researchers to maximise benefits and
minimise harm.
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Box 1.322: Principles of Ethical Research Practice @

Uublhing Integrity & Responsiblity

1. Core Principles: 2. Practical Applications:
* Respect for Persons * Informed Consent & Volwntary Participation
(Autonomiy « Confideniadlity & Integrity
e Benficiimize Harm « Data Security
 Justice * Transparency & Full Dicosure
* Transologe Limitations * Independent Review (IRB)

* Vercacty (Honesty)

Overall Impact: This box otarn otstlie1s the fundamendhical principles guidiple conduct. Adhering the meoal

eners this criteria enure the protection of dastegriois priinciples, saflagnsds satwedings, fosthc public, fosting
pustlef and knowleation in social sciences.

OER Text Box Created: Monday, February 9,2026 at 11:28:58 PM WAT

Caption: Box 5.1 Principles of ethical research practice

5.1.3 Examples of ethical issues in social research

Ethical issues arise when research practices conflict with these principles. Examples include lack
of informed consent, invasion of privacy, misuse of data, exploitation of vulnerable groups, and
falsification of results. Addressing these issues requires careful planning, transparency, and
adherence to ethical guidelines. By anticipating potential problems, researchers can safeguard
participants and maintain credibility.

Fill in the blank: One common ethical issue in social research is lack of consent.

-

o)
MET | ONLINE LEARNING VIDEO PLATFORM FOR POST-SECONDARY & HIGHER INSTITUTION STUDENTS



Box 1.323: Examples of Ethical Issues

in Social Research
Naviating Moral Dillemas in Practice

Research Scenario Ethical Issues &
Concerns

1. Studing gang behavior in a * Risk of harm/retaliation
low-income community Informed consent challenges
Privacy breaches

2. Survey on sensitive health * Stigma & discrimination

practices in a cultural Confidentadilty breaches
minority group
 Cultural senstivity

3. Using social media data without * Privacy violations
user consent or anoymization Lack of consent
Data owership & misue

Overall Impact: This table highlights prevelent ethical challenges in social research.
Reueachers must carefuly consider thee issues, priorizing participant welleng, privacy, privacy
consent to ensure responsible and justtaible studies

OER Table Created: Monday, February 9, 2026 at 11:29:21 PM A

Caption: Table 5.1 Examples of ethical issues in social research

Pilot questions 5.1
1. What does ethics in research refer to?

2. Fill in the blank: The principle of requires researchers to maximise benefits and
minimise harm.

3. Give one principle of ethical research practice.
4. Provide one example of an ethical issue in social research.

5. Fill in the blank: One common ethical issue in social research is lack of consent.

-
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5.2 Research Integrity and Responsible Conduct

5.2.1 Definition of integrity in research

Integrity in research refers to the commitment to honesty, accuracy, and fairness in all aspects of
the research process. It means avoiding practices such as falsification, fabrication, or plagiarism,
and ensuring that data is collected, analysed, and reported truthfully. Integrity builds trust
between researchers, participants, and the wider community, making research outcomes credible
and respected.

Fill in the blank: Integrity in research refers to the commitment to , accuracy, and fairness
in all aspects of the research process.

-
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Box 1.324: Research Integrity
Upluding Trust & Reliabiity in Scholarship

* Precise Data Collection
* Rigroius Analysis
* Verifiable Findings

* Transparency in Reporting
* No Fabrication/Falisication
* Achowluging Conflicts

[

BEST PRACTICES

RESEARCH
INTEGRITY

BEST PRACTICES

3. FAIRNESS

* Impariality in Review
* Equiatile Authorship
* Proper Attribution/Citation

4. RESPONSIBILITY

* Adeertance in Ethics
* Mentershiip & Guidance
* Societal Impact

Overall Impact: This diagram outlinie the fundamental principles of research Integrity, which for crucial for the

maintaning tust and knowledge. Uphading these values enues ensures the relabiity, validity, validity, and ethical
research findings of acrosss all disoplines.

OER Diagram Created: Monday, February 9, 2026 at 11:30:03 PM WAT

Diagram showing integrity in research with elements such as honesty, accuracy, fairness, and
credibility. Caption: Figure 5.2 Definition of integrity in research

5.2.2 Practices that promote integrity

Practices that promote integrity include proper citation of sources, transparent reporting of
methods, accurate data collection, and respect for intellectual property. Researchers should also
disclose conflicts of interest and ensure that peer review processes are followed. These practices
safeguard the credibility of research and encourage responsible scholarship.

Fill in the blank: Proper citation of sources and transparent reporting of methods are practices
that promote in research.
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Box 1.325: Promoting Research Integrity
Best Practices for Trustwuthy Schharship

1. Individual Practices: 2. Institutional Practices:

* Honest Data Collection & Reporting Peer Review & Publication Ethics

* Achowlodoging Limitations & Institutional Review Boards (RB)
& Biases

* Proper Citation & Attribution Clear Policies on Misnoduct

* Mentershop & Training Data Sharing & Transparency
Initatives

Overall Impact:

This box sumnarizes practecl tactics for fostering research integrity. By adopting these
measures, researcheress and insitutions can uphold the highesst standaras of
hocurasty, and recniest responsblity, theby incresing public trust and the realibily of
scademic findings.

OER Text Box Created: Monday, February 9, 2026 at 11:30:57 PM WAT

Caption: Box 5.2 Practices that promote integrity in research

5.2.3 Consequences of misconduct in social research

Misconduct in research refers to unethical behaviours such as falsifying data, plagiarising work,
or misrepresenting findings. The consequences of misconduct include loss of credibility, damage
to professional reputation, withdrawal of published work, and harm to participants or
communities. Misconduct undermines trust in research and can have long-term negative effects
on both the researcher and the discipline.

Fill in the blank: Misconduct in research refers to unethical behaviours such as data or
plagiarising work.

-
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Box 1.326: Conseuences of Mindouct in Social Research
Ramifactions of Unthical Practices

Type

. Consepences
Mindouct ;

Fabrication/Falsication of | Loss of Credidlity/Repuation, Retraction of Publications,
Data Funding Bans, Legal Action

Plagrism Academic Sanctions, Job Loss Damage to Professioningent Suits

Academic Sanctions Ethical Violations, Harm to Participants Copyight Infigment Suits

Lack of Informed Consent | Ethical Violations, Harm to, Lawsuits,
Institutunal Penalies

Breach Confidentiiaility Privacy Violations, Legal Repurescttions, Distress to Participants

Conflict of Interest Biased Findings, Undermning Trust, Repustation Damage
Professional Sanctions

This table Impact  This table dentats tte severe consuences of research in social sciences.
Enganing the uthues onf untnittical practices not noly damages the individual's career bagse public
trust in science and underimes the validiy of reses of research findings, leading, leading far-reaching
negative societal impacts

OER Table Created: Monday, February 9, 2026 at 11:32:00 PM WAT

Caption: Table 5.2 Consequences of misconduct in social research

Pilot questions 5.2
1. What does integrity in research refer to?

2. Fill in the blank: Proper citation of sources and transparent reporting of methods are
practices that promote in research.

3. Give one practice that promotes integrity in research.
4. What does misconduct in research refer to?

5. Fill in the blank: Misconduct in research refers to unethical behaviours such as
data or plagiarising work.
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5.3 Ensuring Objectivity in Social Research

5.3.1 Meaning of objectivity in research

Objectivity in research refers to the practice of conducting studies without personal bias,
prejudice, or undue influence. It means that findings are based on evidence rather than the
researcher’s opinions or preferences. Objectivity ensures that research outcomes are credible,
fair, and can be trusted by others.

Fill in the blank: Objectivity in research refers to the practice of conducting studies without
personal or prejudice.

-
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Box 1.327: Objectivity in Research @

Striving for Unbissed & Imparatial Scholarship

1. EVIDENCE-BASED FINDINGS 2. IMPARTIALITY & FAIRNESS

* Empiical Data  Neutral Stance

« Systematic Observation ONGOING SCRUTITY * Unibised Interpetation

* Vehsabdagle Results & VALIDATION » Equal Concideration4 Perspectives
* Quantiative & Qualiative Support « No Personal Involoment

/

DATA DRIVEN I RESEARCH NEURAL JUDGMENT

OBECIVITY

3. TRANSPARENCY & RIGOR 4. INDEPENDENCE & CREDIBILITY

* Open Metholdogy * Freedom from Bis/Influence
* Replicaible Procedures  Peer Review & Scruttity
 Achowleloged Limitations « Professional Guidance

* Clear Docunentation * Repuation & Trust

Overall Impact: This diagram outlines the fundamental principles in social resocial research, which ensurée
this ensaers enue cecuensteg findings are unbised, and unbisitay thes relabbe of thesrslitte, Sunlienes, fostc pblic
public validly and impact acss their work, contritributing to a credible body of hooty of knowlelge.

OER Diagram Created: Monday, February 9, 2026 at 11:32:55 PM WAT

Diagram showing objectivity in research with elements such as evidence-based findings,
fairness, and credibility. Caption: Figure 5.3 Meaning of objectivity in research

5.3.2 Threats to objectivity

Threats to objectivity occur when external or internal factors influence the research process.
These include researcher bias (allowing personal views to shape findings), conflicts of interest
(financial or personal gains affecting decisions), selective reporting (choosing only favourable
results), and pressure from sponsors or institutions. Recognising these threats helps
researchers take steps to minimise their impact.

Fill in the blank: One threat to objectivity is reporting, where only favourable results are
presented.
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Box 1.328: Threats to Objectivity in Research @
Challenges to Impartial Schilarship

1. Internal Threats: 2. External Threats:

¢ Researcher Bias (Confirmation, * Social Dessabiity Bias (Participants)
Implicit
Personal Beliefs & Values Political & Social Agendas
Funding & Career Pressure Media Influence & Public Opnion
Selective Reporting Peer Pressure & Groupthink

Overall Impact: This box sumarizes common threats that can
comprmise the objectivity of research. Recogning ating and actively
mitligating these challenges is essential for maintaning trrzhshcenitig,
reducrne biss, and ensuring valid and realiable finding across all
discplines.

OER Text Box Created: Monday, February 9, 2026 at 11:34:00 PM WAT

Caption: Box 5.3 Threats to objectivity in social research

5.3.3 Strategies for maintaining objectivity

Strategies for maintaining objectivity include using triangulation (employing multiple methods
or sources to confirm findings), ensuring transparency in data collection and analysis, applying
peer review to validate results, and declaring conflicts of interest openly. These strategies help
researchers maintain credibility and reduce the influence of bias or external pressures.

Fill in the blank: One strategy for maintaining objectivity is , which involves using
multiple methods or sources to confirm findings.

f)
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Box 1.329: Strategies for Maintaning Objectivity in Research
Tactics for Unbised & Impartial Scholarship

Area Strategies
Strategies & Techniques
1. Researcher Bias Self-Reflection & Bias Checks | Self-Reflection & Bias Checks
-Peer Review & Blind Review
2. Participant Bias - Neutral Question Methods)

3. Data Collection & | Anonymity & Confidentialty | -Neutral Question Framing

Diverse Research Teams

4. External Influnces | Standizared Protocols Transparent Funding Disclosure
Statistical Controls Academic Freedom & Independence
Independent Verification Public Engagement & Scrutiny

Overall Impact
This table outlines practical strategies for uphaming objecttivity in social research. By

implementing can minimize these masures thesbias, enhance crebillity and produce more reliable and
impartal findings that contribute an trowswrith knowledge

OER Table
Created: Monday, February 9, 2026 at 11:34:36 PM WAT

Caption: Table 5.3 Strategies for maintaining objectivity in social research

Pilot questions 5.3
1. What does objectivity in research refer to?

2. Fill in the blank: One threat to objectivity is reporting, where only favourable
results are presented.

3. Give one example of a threat to objectivity in social research.
4. Provide one strategy for maintaining objectivity.

5. Fill in the blank: One strategy for maintaining objectivity is , which involves
using multiple methods or sources to confirm findings.
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5.4 Balancing Ethics, Integrity, and Objectivity

5.4.1 Integrating ethical principles into research design

Balancing ethics, integrity, and objectivity requires researchers to integrate ethical principles into
the very design of their studies. This means considering participant protection, fairness, and
transparency from the outset. Ethical integration ensures that research is not only
methodologically sound but also socially responsible.

Fill in the blank: Integrating ethical principles into research design ensures that studies are both
methodologically sound and responsible.

-
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Box 1.330: Integrated Research Principles
Syntisizing Ethics, Integrity, & Objectovity

1. ETHICS 2. INTEGRITY

* Participant Welfare * Honest Reporting

¢ Informed Consent * Accuracy & Verifvability
* Privacy & Harm Reduction * Transparency

ROBUST

DESIGN
3. OBJECTOVITY

* |Impartiiality & Fairness
* Evidence-Based
* Bias Mitigation

TRUSTWORSTHY RESEARCH

OUTEARCH OUTCOMES
¢ Ethical & Defensible
* Valid & Reliable
* Crediel Knowledge

Overall Impact: This diagram illustrates the te holiistic integration of ethics, and objectity into bo research design proces
embetds this embeded theise core principles, researcheers can ensure studies are conucticted responsibly, produce reliable
and unldnssed findings, and contribute a credible bay of knowlege.

OER Diagram Created: Monday, February 9, 2026 at 11:33:16 P PM WAT
Diagram showing integration of ethics, integrity, and objectivity into research design. Caption:
Figure 5.4 Integrating ethics, integrity, and objectivity into research design

5.4.2 Addressing dilemmas while maintaining integrity

In'practice, researchers often face dilemmas such as balancing confidentiality with the need to
share findings, or managing conflicts of interest. Maintaining integrity in these situations means
being transparent, adhering to ethical guidelines, and prioritising fairness. Addressing dilemmas
responsibly strengthens trust and ensures that research outcomes remain credible.

Fill in the blank: Addressing dilemmas responsibly strengthens and ensures that research
outcomes remain credible.

-
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Box 1.331: Addressing Ethical Ditlem.as @
& Maintaning Integrity

Strategies for Prinipicled Social Research

1. Naviating Dilemas: 2. Uplulding Integrity:
e Consult Ethical Guidelines e Commit to Honesty & Accuracy
* Seek Peer & Expert Advice * Manage Conflicts of Interect
* Prioiriize Participant Welfare * Ensure Data Confidentidity
Transparent Decision-Making Achowvelge Limitations
* Document the Process * Foster a Culture of Ethics

Overall Impact: This box provides achamable strategies for social
researchers to navigate challnges whle uplalding research integritv. By

nymyracetivily addressing dilemas and commiting as port of principled conduct,
semain trulkesoritss, defensble, stuisies and contibute positivel to knowledge

OER Text Box Created: Monday, February 9, 2026 at 11:36:11 PM WAT
Caption: Box 5.4 Addressing dilemmas while maintaining integrity

5.4.3 Case illustrations of balanced ethical and objective research

Case illustrations demonstrate how ethics, integrity, and objectivity can be balanced in real-
world research. For example, a health study may use experiments to test interventions but
include safeguards to protect participants. A community project may combine surveys for
generalisable data with interviews to capture lived experiences, ensuring both breadth and depth.
These cases show that balanced approaches enhance credibility and relevance.

Fill in the blank: A community project may combine surveys for generalisable data with
to capture lived experiences.

-
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Box 1.332: Case Illustriatons of Balanced Ethical &

Objective Research
Applling Principles for Trustwrushy Schharship

Research Case Study Balanced Approach (Ethics, Integrity, &
Objectovity)
Ethics: Informed consent, data privacy,
1. "Youth Mental Health in privacy, minimize harm
(Mixed-Methods) Integrity:
Objectity: Triangulation, bias checks,
peer review

Ethics: Community engagement, confiduenility,

2. "Community Policing & Trust auiftursl senstivityty o s
(Qualitative Focus) Integrity: Verfabam quotes, reflexivity,

member checking

Objectity: Multiple perspectives, neutral

facllitation

—— . Ethics: Data anonymiization, voluntary participation
3. Onllng Lgarnlng Efficacy Integrity: Statisical rigor, open data, replication
(Quantitative Focus) Objandzed control trial, pre-regeiseted hypotosis

Overall Impact: This table provides concrete examples of how researches balance
ethical constions, maintain integrity, and ensure objegvity. By appling oppling these

integrated principles, studies produce more reliable, truwrtistty, and socialy responsible
findis findings.

OER Table Created: Monday, February 9, 2026 at 11:37:00 PM WAT

Caption: Table 5.4 Case illustrations of balanced ethical and objective research

Pilot questions 5.4
1. What does integrating ethical principles into research design mean?

2. Fill in the blank: Integrating ethical principles into research design ensures that studies
are both methodologically sound and responsible.

3. Give one strategy for addressing dilemmas while maintaining integrity.
4. Provide one example of a case illustration of balanced ethical and objective research.

5. Fill in the blank: A community project may combine surveys for generalisable data with
to capture lived experiences.
ol
D
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Series summary

This Series has highlighted the importance of ethics, integrity, and objectivity in social research;
showing how these values underpin credible and responsible inquiry. We began by examining
ethics, focusing on its meaning, guiding principles, and common issues. We then moved on to
integrity, where we considered practices that promote honesty and fairness, as well as the
consequences of misconduct. Following that, we explored objectivity, identifying threats such as
bias and selective reporting, and strategies to maintain fairness and credibility. Finally, we
discussed how ethics, integrity, and objectivity can be balanced within research design,
supported by case illustrations.

By completing this Series, you should now be able to define ethics, integrity, and objectivity,
explain their principles, identify issues and threats, demonstrate strategies for maintaining
credibility, and analyse case studies of balanced research practice. In doing so, you have
achieved the Series Learning Outcomes (SLOs 5.1 to 5.12), equipping you with the ability to
conduct social research that is ethically sound, responsibly managed, and objectively presented.

Glossary of terms

e Beneficence: The ethical principle that requires researchers to maximise benefits and
minimise harm to participants.

o Conflict of interest: A situation where personal or financial interests may influence a
researcher’s decisions or objectivity.

o Ethics: The principles and standards that guide researchers in conducting studies
responsibly, ensuring protection of participants and honest reporting of findings.

o Integrity: The commitment to honesty, accuracy, and fairness in all aspects of the
research process, avoiding misconduct such as falsification or plagiarism.

o Justice: The ethical principle that ensures fairness in participation and outcomes of
research, so that no group is unfairly burdened or excluded.

o Misconduct: Unethical behaviours in research such as falsifying data, plagiarising work,
or misrepresenting findings.

o Objectivity: The practice of conducting research without personal bias or prejudice,
ensuring findings are based on evidence rather than opinion.

o Respect for persons: The ethical principle of recognising autonomy and protecting
vulnerable groups in research.

e Selective reporting: Presenting only favourable results while ignoring or omitting
unfavourable findings, which threatens objectivity.
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o Triangulation: A strategy for maintaining objectivity by using multiple methods or
sources to confirm findings and reduce bias.

Concept check questions [Series 5]
Objective questions

1. Ethics in research refers to the and standards that guide researchers in conducting
studies responsibly. (Linked to SLO 5.1)

2. The principle of requires researchers to maximise benefits and minimise harm.
(Linked to SLO 5.2)
3. Integrity in research refers to the commitment to , accuracy, and fairness in all

aspects of the research process. (Linked to SLO 5.4)

4. Which practice promotes integrity in research by ensuring proper acknowledgement of
sources? (Linked to SLO 5.5)

5. Objectivity in research refers to conducting studies without personal or prejudice.
(Linked to SLO 5.7)

Short-answer questions

6. State one example of an ethical issue in social research. (Linked to SLO 5.3)

7. Give one consequence of misconduct in social research. (Linked to SLO 5.6)

8. Identify one threat to objectivity in social research. (Linked to SLO 5.8)

9. Provide one strategy for maintaining objectivity in social research. (Linked to SLO 5.9)
10. Explain one way ethical principles can be integrated into research design. (Linked to SLO
5.10)

Long-answer questions

11. Analyse the principles of ethical research practice and explain their importance for
protecting participants. (Linked to SLOs 5.1, 5.2, 5.3)

12. Evaluate the consequences of misconduct in social research, using examples to illustrate
its impact on credibility. (Linked to SLOs 5.4, 5.5, 5.6)

13. Discuss threats to objectivity in social research and suggest strategies for reducing their
influence. (Linked to SLOs 5.7, 5.8, 5.9)

14. Explain how dilemmas can be addressed while maintaining integrity, with reference to
transparency and fairness. (Linked to SLOs 5.10, 5.11)

15. Demonstrate with case illustrations how ethics, integrity, and objectivity can be balanced
in social research. (Linked to SLO 5.12)

Answers to concept check questions [Series 5]

-
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Objective questions
1. Principles.
2. Beneficence.
3. Honesty.
4. Proper citation.
5. Bias.

Short-answer questions

6. Lack of informed consent.

7. Loss of credibility or withdrawal of published work.

8. Selective reporting.

9. Triangulation.

10. By considering participant protection and fairness from the outset.

Long-answer questions

11. Basic response: Ethical principles such as respect for persons, beneficence, justice, and
honesty protect participants and ensure fairness. Value-added response: These principles also
strengthen trust in research, ensuring that vulnerable groups are safeguarded and findings are
credible enough to inform policy and practice.

12. Basic response: Misconduct such as falsification or plagiarism damages credibility and
reputation. Value-added response: It can also harm participants, distort knowledge, and
undermine the discipline, leading to long-term consequences such as reduced funding or public
trust.

13. Basic response: Threats include researcher bias, conflicts of interest, and selective
reporting. Strategies such as triangulation and peer review reduce their influence. Value-added
response: Declaring conflicts of interest and ensuring transparency in reporting further
strengthen objectivity, making findings more reliable and widely accepted.

14. Basic response: Dilemmas can be addressed by being transparent, adhering to ethical
guidelines, and prioritising fairness. Value-added response: For example, balancing
confidentiality with the need to share findings requires clear communication with participants
and adherence to agreed protocols.

15. Basic response: Case illustrations include combining surveys and interviews in
community projects to balance breadth and depth. Value-added response: Health interventions
may use experiments for cause-and-effect testing but include safeguards to protect participants,
demonstrating how ethics, integrity, and objectivity can be balanced in practice.

Answers to pilot questions [Series 5]

-
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Pilot questions 5.1

1. Ethics in research refers to the principles and standards that guide researchers in
conducting studies responsibly.

2. Beneficence.
3. Respect for persons, beneficence, justice, or honesty.
4. Lack of informed consent.
5. Informed consent.
Pilot questions 5.2

1. Integrity in research refers to the commitment to honesty, accuracy, and fairness in all
aspects of the research process.

2. Integrity.

3. Proper citation of sources, transparent reporting of methods, accurate data collection,
respect for intellectual property, disclosure of conflicts of interest, or adherence to peer
review.

4. Misconduct in research refers to unethical behaviours such as falsifying data, plagiarising
work, or misrepresenting findings.

5. Falsifying.
Pilot questions 5.3

1. Objectivity in research refers to the practice of conducting studies without personal bias
or prejudice.

2. Selective.
3. Researcher bias, conflicts of interest, selective reporting, or pressure from sponsors.
4. Triangulation, transparency, peer review, or declaring conflicts of interest.
5. Triangulation.
Pilot questions 5.4

1. Integrating ethical principles into research design means considering participant
protection, fairness, and transparency from the outset.

2. Socially.

3.« Transparency in decision-making, adherence to ethical guidelines, prioritising fairness, or
managing conflicts of interest openly.

4. A health intervention using experiments with safeguards, or a community project
combining surveys and interviews.

5. Interviews.
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References and attributions [Series 5]
Course content references

e SOC 301: Methods for Social Research (course document provided).

o Definitions and explanations of ethics, integrity, and objectivity were adapted
from the Series outline and instructional content.
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